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mg — Brogi, Evaiine and Jimmy Pig T he GREAT DISCOVERER 
bducers of fine footwear discovered long ago 
t, for their outstanding quality, this trio of 

s Leathers deserved top billing season 

season. Whenever they appear in a new 


t, that line is an instant hit with retailers yowmn npn. EVANS & COMPANY 


consumers alike. Camden, New Jersey © 1944 





T he impartial test report above 


certifies the superior wearing qualities of Colonial Sole 


Splits. The unretouched photographs reveal their work- 
ing qualities and finished good looks. The maker’s name 
shows that Colonial Sole Splits have been found 
eminently satisfactory by many leading manufacturers. 
Colonial Sole Splits have solved many a manufacturer's 
sole leather problem ...and have won a permancnt 
place as a better bottom on many types of footwear . 

infant’s . . . women’s street and casual shoes... all 


types of slippers. 
COLONIAL TANNING COMPANY - BOSTON 


SOLE SPLITS 
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. with rationing and low inventories 

» taking their tolls in sales, it pays to be 

| known as a source for quality footwear 

| ... for Kali-sten-iks . . . shoes that jus- 

) tify the cost plus the coupon . . . shoes 

’ with a long record of dependable ser- 
vice .. . shoes worth waiting for. 


26115—Browe Elk Oxierd, Ailenite Tip 


Here is just another of KALI-STEN-IKS exclusive 
: features! One which appeals to the pride of the 
‘ ALLENITE mothers of sturdy youngsters, whose shoes they 
;. wish to last longer and look better. The Allenite 


o 


Tip matches the upper in color and smoothness, 
£ ‘ won't scuff or peel, is tough, rugged and durable. 
7 It is a clinching point of selling when explained 


at the fitting stool. 


Kali-sten-iks for women, misses and children 
Kali-sten-iks—813-14 Palmer House—Chicago—Shoe Industry Postwar Conference & Market Week 






The Gilbert Shoe G0. manufacturers + thiensville, Wisconsin 


Room 705 - Palmer House 
CHICAGO 
Oct: 30-31 ~- Nov. 1-2 





Most Taylor- Mave styles retail from 
$6.50 to $8.50—z little higher west of 


the Mississippi. Staring StyLteE 5SO14 


THE PARADE 4s SEEN IN Eaquirt. 








E. CE TAYLOR CORPORATION © BOSTON, MASS. 
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MELLO CRUSH 
TAN-ART SUEDE 
SUNITA 
FLEXY 


GC. LEVOR & CO., INC. 


GLOVERSVILLE, N. ¥ 
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at the 


SHOE FAIR, Chicago 
October 30 and 3l; November | and 2 


ROOM 796 See the brilliantly new, style originations invested with the action 
ease and refreshing lift of patented, Synchro-Flex Construction— 
sod PALMER HOUSE | the miracle process of building . . . The oxford shown, made in choice 
Town Brown or Black Calf, typifies the out-of-the-rut character of 
“ont the entire British Walker * Smith Synchro-Flex line. 


a J. P.. SMITH SHOE COMPANY, CHICAGO 22, ILLINOIS 
: British Walkers for Men and Women . . . Smith Synchro-Flex for Men 
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band” 


“SHE WAS HARD TO PLEASE. This shoe didn 
right . . . that one was uncomfortable . . . 


“Then her husband walked in. ‘Do you realize fy, 
been -waiting in the car more than a half hour!’ 
stormed. “But, darling,’ she said, ‘I just can’t find, 
shoe that feels right.’ He mumbled something aboy 
making women’s shoes as comfortable as men’s—thy 
his were made with Cushion Cork”. 


-“Cushion Cork! That woke me up—because I haj 
in stock some oxfords made with Cushion Cork. Ag 
slipped a pair on her feet, I told the complete ¢om 
fort story. of Cushion Cork. How it cushions the féq 

. eases breaking-in . . . insulates against heat 
cold. And her husband added, ‘If they’re really x \ 
with Cushion Cork, they'll stay comfortable as 
as you have them.’ 
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“She took only a few steps—and I had a wrapap 
As I was removing the stamp from her ration 
the husband gave me some advice. “You'd save fi 
by making sure all your shoes have Cushion 


“Next time I ordered, I specified Cushion s 
















Now I’m telling all my customers about it 






brother, I’m getting results!” 3 

; ; ‘ 

SELLING IS EASIER with Armstrong’s Cushion 

It’s available in men’s, women’s, and children’s show 
And it’s used in several ways—as midsoling, f 
piece, platform, and in combination with insoli 
Specify Armstrong’s Cushion Cork on your , 
next shoe order. Armstrong Cork Co., Shoe { All 
Products Dept., 9610 Arch St., Lancaster, Pa. “Gay 
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ADDS COMFORT TO EVERY 























* Reg. U.S. Pat. Of. 






ARMS TRONG’S SHOE PRODUCTS 
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POST-WAR PLAN ; 
OY FLORSHEIM LEADERSHIP 


For the days when shoes no longer will be 
rationed—but customers will—we’re buildi 
the same kind of leadérship that is c 
Florsheim dealers through the most 


times the shoe industry has ever knows 
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THE FLORSHEIM SHOE COMPANY + CHICAGO + MAKERS OF FINE SHOES FOR MEN AND WOMEN 
x oO 
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WOHL SHOE COMPANY 
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The importance of recognized trade names has never been more evident 
than it is today . . . and the fact that the nation’s larger and more aggressive 
retail stores are dramatically and forcefully featuring trade names 
in their consumer advertising is very definite proof that women are demanding 
names they know. Jacqueline, Connie, Natural Poise, and Paris Fashion 

Shoes have the reputation of being the best known names in the high 


style 

field. Their outstanding fashion rightness, quality, and value plus the 
extensive national advertising being maintained, have built up a decided 
preference for these shoes the country over. Past and present 

performance demonstrates that Jacqueline, Connie, Natural Poise, and Paris 
Fashion are the shoes of today . . . and tomorrow. 


SAINT LOUIS, MISSOURI 


3 October 15, 1944 " 





~ 
© 
~~ 
. 
° 
~~) 
a 
a 
o 
° 
7 
” 
wv 
= 
o 
a 
° 
° 
a 


Meee ae 
esis eye . ? 





‘There’s no shoe fit like your own footprint 


NO SHOE WITH A SALES STORY LIKE MATRIX 


The soles of your feet are curved ...not flat. Cus- 
tomers’ feet are that way too! That’s why they are 
pleasantly surprised when they put their feet into 
Matrix and find themselves walking on their 
footprint in leather. The exclusive Matrix inner- 
sole is a curve-for-curve impression of the bottom 
of a normal foot ...so satisfying that 91 of every 
100 customers come back and ask for another 
pair of Matrix! There’s no other shoe sales story 
quite like it. 


WATCH FOR MATRIX NATIONAL ADVERTISING! 


[—— THE HOUSE OF HEYWOOD - WORCESTER 4, MASS. 
Makers of Men's Fine Shoes Since 1864 


We will be glad to welcome you to our rooms (757 and 758) in the Palmer House during the Chicago Show. 
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HIGH HEELS 
FLAT HEELS 
WEDGE HEELS 


at the NATIONAL SHOE FAIR 
PULMER MOUSE «ROOM B75 
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| MEETING THE 
FEXTRA DEMANDS OF 


And the extras are many—more going 

from place to place ‘‘on your own,” 

more hustle—that’s where Rajah Soles 

come in, they give the flexibility to A™ 
% 4 

ease extra steps, the extra wear and the 


moisture proofness for health insurance. 


No wonder Rajah Soles sell! 
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. NORTAWESTERN LEATHER COMPANY, TRUST * BOSTON, MAS 


As we say in our Consumer Advertising in 


LIFE aad EAQUULE 





Yes, there’ll be Christmas ads for Evans Slippers as 
usual. Even though we can’t make enough to satisfy 
normal demands, we feel that it would be a mistake 
to stop our consumer advertising. This is a good 
time to point out the shoe-saving value of the 
Evans Slipper habit, and the extra fine quality of 
Evans Slippers. 


So there will be a colorful page in ESQUIRE, 
December, and a half page in LIFE, the December 
11th issue. For Evans Slippers are still. . . next to 
War Bonds this year, of course ... the greatest 


gift in the world for a man. 


We know this advertising will create more de- 
mands than our limited production will enable you 
to fill. But we’re sure that it will pay post-war divi- 
dends to all of us. 





? 
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Evans Slippers 


lL. B. EVANS* SON CO., WAKEFIELD, MASSACHUSETTS 
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y THE MARVELOUS NEW SOLE FOR 
HIGH GRADE STREET AND DRESS SHOES 


“SOLEONICS.. The modern Science of Soles, developed by Avon Laboratories. 





Out of the Avon Laboratories comes this new material—AVONITE! Tomorrow's 


sole—here today—the result of research of Avon chemists and craftsmen. 


AV ONITE— an absolutely new material—produces the best sole for street and 
dress shoes ever offered to you and the public! 


AVONITE is Light Weight, Insulated, Waterproof, Tough, Firm, with Trim Ap 
pearance, and will outwear leather or any other sole material we know of. 


AVONITE is ready for you now. See it—han- 

dle it—marvel at it! Write us today for samples. AT THE 

You will want AVONITE soles on your street NATIONAL SHOE FAIR 
and dress shoes. PALMER HOUSE 


Room 679 
AVON SOLE COMPANY, Avon, Massachusetts 
Thirty-five years of leadership 








Vat a model 





is to a dress / 
Spaulding 
Counters 
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are to shoes! 
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he loveliest dress sags and looks dowdy on a poor figure, but looks svelte and smart 
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on a good one. And the quarter of a shoe sags and wrinkles on a poorly designed counter, but 


by BARA: 
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is smooth and smart over the carefully modeled foundation that is a Spaulding Counter. 
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SPAULDING FIBRE COMPANY, INC., North Rochester, New Hampshire 





What are the two most important words in the English language? We can’t answer 
that question, but we believe the two words that are most important to the shoe 
retailers are—“Uniformity” and “Dependability!” On these two words our repu- 


tation rests. Upon them your business is built. 


During the past three years we have been more than busy supplying fine, soft, warm 
leathers for weather-tight jackets and gloves needed by our air forces. Yet, during 
this time, we have never lowered our standards of service, nor the quality of 
the leathers we produce for civilian use. For example—every order we’ve accepted 
on Suede Leathers has been delivered well ahead of the date specified. Although 
our production may be limited in quantity, the quality is still the best. Truly, 
we've a right to claim the words “Uniformity” and “Dependability” as the Surpass 


pass words! 


PEACETIME PRODUCERS of Surpass Glazed Kid in Black and Colors, 
Capre, Suedes, Linings and Kangaroo, 
For Post-War Shoes, A Complete Dependable Service. 


SUBRBADS LI 


(LATHER: COMPAN } 


rHEe & WESTMORELAND ETS * PHILADELPHIA, PA 





ANNOUNCEMENT 


TO ALL RETAILERS OF WORK SHOES! 


At long last, we are pleased to be able to announce 
the return of Vul—Cork Sure—Footed Soles to the home 


front 

As you know, Vul-Cork Soles were one of the first 
peacetime products to be withdrawn from production, 
due to their high content of selected crude rubber. 
Since that day, our laboratories have been hard at work, 
testing, testing, testing — to perfect a synthetic 
Vul—Cork Sole. Only recently have rigorous wearing 
tests proved to us that we now have a product worthy 
of the Vul—Cork label .. . a seal of approval which 
we prize jealously. 

As always, today’s Vul—Cork Soles are unique for 
their long-wearing durability, for their cushioning 
comfort, and for their sure—footed safety underfoot. 
They are made of a costly, fine—quality formula con- 
taining no reclaimed rubber. They are staple soles, 
designed for specialized, strenuous wear — not for 
novelty appeal. 

For the present, they are made in Black only. 
Chocolate Brown will be added when and if the Government 
releases it for production. 

Vul—Cork Heels will not be manufactured for the 
present. They require a totally different production 
process from Vul—Cork Soles. Vul—Cork Heels will be 
announced when we have perfected a product equally 
outstanding with Vul-—Cork Soles. 


In order to furnish Vul-Cork Sure-Footed Soles to Sincerely, 
your advantage competitively, they will be manu- 
factured exc/usively in the irons and types listed 


below. 
ROUGH- 
IRONS BUFFED FINISH RIBBED ’ . 
DESIGN 
15-11 Yes No 
18-14 Yes Yes 


21-17 Yes Yes 





TAILERS OF ALL TYPES OF WORK SHOES! 


old trusted friend returns to help 
pu protect home-front workers underfoot 


pindustry...in public service ...in comstruction...on the farm! 





URE- FOOTE DB 


SOLES 


. . the soles with thousands of pin- 
air-cell suctions that GRIP... 


. me limited production. 


al-Cork Sure-Footed Soles of pure 
nthetic raw stock containing no reclaimed 
ber, give your shoes 4 strong features 
unique wearing performance .. . 


They're NON-SLIP . . . sure-footed as a 
lound’s Paw .. . prevent many a 
ngerous slip or fall. 
They're RUGGED-WEARING , . . with- 
nd the rigors of gravel, rough terrain, 
ad, metal scraps and shavings. . . outwear 
dinary soles without curling, bulging, 
developing unsightly edges. 
They're INSULATED . . . keep feet 
armer in winter, cooler in summer 
They're FLEXIBLE — yet heavy edged 
.. lighter in weight than any sole of 
bmparable durability . . . dressy, ideal for 
purpose wear with their non-fraying 
iges. 
PECIFY Vul-Cork Sure-Footed Soles 
fom your work shoe manufacturers . . . 
feature their unique performance on 
your shoes to build quick, lasting 
bost-war volume! 


Q of manufacturers using Vul-Cork Soles 
urnished upon request.) 





P to some certain near-day, you will have been 
deprived considerably, and for a long time, of 
NEUMANN leathers in natural and crafted grains. 


From their established places in better grade cae 
lines of shoes, handbags, personal leather goods, fee a 
luggage, and other smart accessories, these fine . | 
leathers have been designated by directive and 
selection for essential military needs. 


Retailers as well as manufacturers have missed 
our product. We truly have missed many continu- 
ously long, mutually pleasant, business relations. 







Time is rapidly nearing when you will be hap- ms  AVERE SED FOR © 
pier with your materials . . . when NEUMANN : gw eS 





LEATHERS again will be conspicuous—not by their BAGS fo Dodions, Nowe, 
absence—but in your offerings. _ et Bac aa et 
: 
R. NEUMANN &@ CO. ati ee | 
Fine Leathers Since 1863 : i bcos i . 
HOBOKEN NEW JERSEY ao ioe ' 
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- After the war, your customers will expect MORE. 
_ They'll be looking for sensational engineering im- 
- provements in the products they buy. Shoes will be 
> no exception .. . Our intensive NATIQNAL ADVER- 

 TISING during wartime has introduced the most 
—— shoes a man can set foot in. 


_ Where other 
A shoes are FLAT 


Bootmaker Guild 
| shoes are May 


over a broader curved base which matches the foots 
own weight carrying curves through heel and arch 

. Utilizes the foots natural cushioning for restful 
self-support. 


renee SHOE CORPORATION 


or ¢ ot, 
Keli i 
ates 


“Bootmaker 
uild Shoes 


Complete style coverage featuring world-famous 
quality leathers . .. built by shoemoking per- 
fectionists. . 


WPB's production freeze halted the development 
of exclusive Bootmaker Guild dealerships. Your 
city or trading crea may be “‘open" as soon as 
restrictidns are lifted. Write for your “Post-War 


Priority” on Bootmaker Guilds and our salesman 


will be happy fo.show you this new kind of shoe. 
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MARSHALL FIELD S COMP 


CHICACO 


Mia 


BEHIND OUTSTANDING NAMES 
IN SKILLED SHOE FITTING FROM COAST TO COAST 


Post-war shoe purchasing will reflect strongly men’s universal wartime footwear 
"experience. Millions more men have learned that ““Value remains after price is 
' forgotten.’’ They have felt on their own feet the tangible difference in shoes 
skillfully lasted and built for retained fitting comfort. They have experienced the 


satisfaction of distinctive gentlemanly appearance surviving resoling after resoling. 
Cash in on this awakened trend with the 
NAME which men know means the 
finest in shoes . . . the NAME featured 
by the Country's finest shoe stores. 


A Few Choice Stacy-Adams Post-War Franchises Open — 
Visit Us At Chi Shoe Fair October 30, 31, November 
1, 2 Room 865 Palmer House. 





BROCKTON 62, MASSACHUSETTS 
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We are showing 


ROOM 966W PALMER HOUSE 
OCTOBER 30 — NOVEMBER 2 


We feel that our trade would like to see what we 
have to offer now, and what we have "under-cover" 


for the future. 


NORWALK, CONN. 


Manufacturers of Play Shoes, Sandals and Slippers 
NEW YORK SHOWROOM, 420 MARBRIDGE BUILDING, 47 WEST 34TH ST. 
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7 a “NOW...in dramatic, forceful national advertising* 
Bates is telling all about the timely, practical, basic 
age of BATES ORIGINALS . . . “Slipper-Free Where Your 


futBends”. It’s sour-+l....it’s easy-to-sell ,..easy-to-prove. 
NOW... Bates offers an unusual, sales producing plan 
this effective selling feature. It's complete in 


COPYRIGHT, 19644-~BATES SHOE COMPANY 


every respect...from a striking new window display 

to appealing new consumer material. Watch Bates dealers 
go places... better still, participate in this new advertising- 
merchandising program and share in more profitable 
repeat sales ... The Bates Shoe Company has 

made shoes in Webster, Massachusetts since 1885. 


"IN ESQUIRE AND NEWSWEEK 





ROOM 701, PALMER HOUSE 


October 15, 1944 
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A NEW LINE OF NO MARK 
HEELS AND SOLES 











MANUFACTURERS OF 
RUBBER HEELS AND SOLES 
AND OTHER RUBBER PRODUCTS 








BEEBE BROTHERS RUBBER COMPANY - NASHUA, NEW HAMPSHIRE 
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The Magy 


E€RCURY, 


















Spread before her the magic 
carpet of romance. Serve 


f 


American Women with Wings 
of Leisure—a complete show- 
ing of dress, walking and 
sport casuals — in colored 
suede, lustrous Colonial Tan- 
ning Company’s patent leath- 
er and in grained leathers— 
$6.95 retailers. 





TREAD THE MAGIC CARPET 
in Room 307 McAlpin Hotel, 
New York, October 22-25 
in Room 60] Palmer House, 
Chicago, October 30-November 2 


















Tr: , 


“MERCURY, 
| DOLMELUL sn morn, reson, 


REG. U.S. PAT. OFF PENDING Manufacturers of Fine Casuals Tel. EVergreen 8-3540 
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KANGARUU AND KID SHOES FOR MEN 
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Visitors who attend the National Shoe Fair and 





Post War Conference at Chicago 
will find much of interest in 
these distinguished lines of 
men’s and women’s 


footwear. 
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At the Palmer House, Chicago 


ROOMS 731-732-733 
October 30 to November 2, 1944 


During the week of October 23 the women's lines will also 
be on display at the Vanderbilt Hotel, New York City. 














Dun Sts 5 


“We'll leave it to the boys who make them and sell them . . . every 
report proves that our soles certainly deliver the goods.” 


‘ . ‘ 2 p= . SERING D. WILSON r 
A leading chain retailer writes, “... We have sold about 1,500,000 pairs Vice President 
of shoes with Beaufort Soles, and I don’t mind telling you we have had Beeafort Division, 
few complaints as to wear; in fact, less than we ever had with leather soles.” Homasote Company 


A progressive manufacturer reports, “... All shoes are out on test, but I 
can report that the new Beaufort Supersole to date has already gone over 
108 miles of constant walking over every known condition, and shows very 
little wear. Hope to give you more comprehensive report later.” 
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2 NEW SOLES... the Beaufort Supersole 
and Beaufort Ruffies .. . now join the original 
Beaufort Sole, to set entirely new standards 
of style and wear. Here indeed are 3 modern 
soles for the Post-War World. See all 3. . . at 
the New York and Chicago Shows. 











*For obvious reasons the names have been withheld. 
The originals are in our files—with others like them. 


\W)_t. 


ROA 
SOLE 


One of the complete line of modern shoe parts 
produced and distributed by 


Beavfort Division: HOMASOTE COMPANY, TRENTON 3,N.J. 
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FASHION WELTS FOR YOUTHFUL WOMEN 
ARE READY / 


ee 





let us introduce you to Ki-YAKS, a new name stream- 
lined to the fast tempo of today. Formerly COLLEGE 
WOMAN’S WALKING SHOES — now Ki-YAKS — the 
new glamour shoes for all those youthful women 
bubbling over with enthusiasm, life and energy. 
Rugged knockabouts, brightly shined leathers, saddies, 
every favored college type in the correct flexible welt 
construction — and, they‘re built over new lasts thot 
make your fitting job a pleasure. Established dealers 
will, of course, have first call on this line; but, it’s not 
a day too early to register your desire to sell Ki-YAKS 
F when available in your community. 
KI-YAKS will be America’s fastest selling line of 
Fashion Welts for Youthful Women, 


WOMENS DIVISION 


CRADDOCK-TERRY SHOE CORP. LYNCHBURG, VA. * 


KI-YAKS Were Formerly “College Woman's Walking Shoes” 
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Miracle-[read 


NATIONAL SHOE FAIR 


PALMER HOUSE-ROOM 860° 
OCTOBER 30-31, NOVEMBER 1-2 





MORE ATTRACTIVE NAME 


For Spring Delivery 
THE GUAM in Black Patent, White 


or Blue-Jacket Blue Caracul. 


MADE TO RETAIL AT 


A FEW STYLES AT $5.50 


DISTANT POINTS SLIGHTLY HIGHER 


For Spring Delivery 
THE ST. LO in Army Russet Lustro. 


‘MORE BRILLIANT STYLING © SAME VOLUME-BUILDING PRICE RANGE 


YES a new name, more modern, broader in application — wider 


coverage. Formerly known as — Mriracie-ArcH SHOES — now 
MIRACLE-TREAD . . . the same fine shoes with a new name, 
new lasts, new features, new patterns, new treatments. Yes, 
Miracle-Tread will fit in with your fast, post-war promotional 
plans, and we have added appealing new styles to put them right 
out in front with a rush. 

Market studies have convinced us that Miracle-Tread’s price 
bracket is right for today’s selling and for the after-victory pros- 
perity years. A lifetime of experience in this specialized field 
enables us to bring you last minute styling, correct construction, 
superb fit and in-stock service necessary to quick turnover and 
profitable operation. Sustained National Advertising builds con- 
sumer acceptance that keeps American women familiar with 
Miracle-Tread shoes and their outstanding merits. 

Production facilities are still limited keeping in force our 
pledge of “Established Customers First.” But, with restrictions 
being removed gradually, we're thinking of you and the day when 
you will be selling Miracle-Tread, fastest selling line in America. 


For Spring Delivery 
THE GWEN in Black Kid, Patent 
Trim, or All-over White Kid. 
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at Chicago you're going to See the 
whole unique, colorful array of women’s 
and youngster’s shoes of VINyLITE plastics. 
Shoes produced by leading manufacturers. 
High stylings! Sport models! Utilities! Shoes 
with the “HuVal” sole. Colored soles and 
heel taps. Transparent models for glamor- 
ous evenings. “Patent” type surfaces, and 
matching handbags. Scuff-proofs. Mazes of 
decorative patterns and finishes—and still 
more color! A fairyland of footwear, with 
sales appeal that makes dreams come true. 
And Viny tite plastics, themselves? The 
type of compound in these shoes was devel- 
oped exclusively for footwear. It is entirely 
SS) different from other plastics. Dealers say 
it’s the longest-wearing shoe material ever 
offered — with built-in ease and walking 
comfort. What's more, you'll find “VinyLITE 
Plastics” stamped on every sole. N.B.— 
Blacks, whites, and tans available today. 
Other models are your preview of tomor- 
row’s sales leaders. 


BAKELITE CORPORATION 


Unit of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 


THE PLACE: Parlor G, Hotel Morrison. 


THE DISTRIBUTOR: Plastic Products 
Corporation. 


THE DATE: October 29—November 2. 


THE PAY-OFF: A revelation of modern 
footwear that will spark 
your sales planning and 

boost sales. 
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When her war work and war duties are behind her, she'll still remem- 
ber that she wore clothes meant for comfort. She'll still want the 
same comfort, but glamorized through style and color. In footwear, 
she'll turn even more positively to fabric shoes where color and 
comfort are brought to a pitch of perfection ynapproached by any 
other shoe materials. Never before has the shoe fabric industry 
been so capable of helping you to capitalize on a style trend as in 
this instance of the great.swing to leisure shoes 
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Conbin 


CORBIN 


EST. 1631 
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SON COMPANY 


MARLBOROUGH, MASS. 
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Manufacturers of beautifully constructed Sport Shoes. The name Corbin has 














stood for excellence in fine shoemaking for more than one hundred years. 


SEE US AT THE NATIONAL SHOE FAIR IN CHICAGO 
Room 899, Palmer House — Oct. 30, 31, Nov. 1, 2 











THE DREXEL in Scotch 
grain or calfskin. 


THERE’S ONLY ONE SHOE 
WITH A STORY LIKE THIS... 
FOR THE RETAILER 








MAGAZINE LIST: 
Collier's 
Esquire 

Liberty 

Click 

True 

American Legion 
Field & Stream 
Look 

Rotarian 
Kiwanis 
Outdoor Life 
The Lion 

Pic 

Sports Afield 
Elks 


Hunting & Fishing H 
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DG ser AIR-O-MAGIC does something, we do it 

RIGHT ... not advertising in a handful of magazines, but an outstanding, 

’ dominating campaign in 16 great national magazines estimated to reach 
well over 80,000,000 readers! And not just for a month or two but a 
consistent campaign throughout the year! That’s AIR-O-MAGIC for you! 


TOs an advertising series that.will strike a new 
high in results for you . . . distinctive illustrations, eye-catching captions, 


forceful copy. 


HW ccs for AIR-O-MAGIC national advertising 
. . and tie in locally im mewspapers to get its fullest benefits. Keep your 
eye on AIR-O-MAGIC! 


AIR-O-MAGIC...“The Footwear: Men hae) aad 


MARION SHOE DIVISION, 


DALY BROS. SHOE CO., INC. 
MARION, INDIANA 
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WAGA, Atlanta 















» 
=< a WCBM, Baltimore 
NY! WORL, Boston 
3: WIND, Chicago 
Pe J — WJW, Cleveland 
a eee ae , WXYZ, Detroit 





* 
: Se ¥ KGKO, Fort Worth 
‘ a 607 = Ss WISH, Indianapolis 
we a KMPC, Los Angeles 
- WPAT, Paterson 
WDAS,-Philadelphia 
WWSW, Pittsburgh 
WRVA, Richmond 
KXOK, St. Louis 
—\ KIR, Seattle 
WINX, Washington, D. C. 
and surrounding creas 
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4 Simasi Att... The Magic Answer Box” 


—_ 


FE ovcats already prove this unique quiz program 





to be one of the most unusual on the air! Conducted by the well-known 
author and grand-daddy of the quizzes, JEROME S. MEYER, this amusing 
program series is highly entertaining and educational as well. What a 
magnificent selling job “The Magic Answer Box”’ will do for you. . . 
AIR-O-MAGIC Shoes will be on the tip of every man’s tongue. 


Gc radio station has been carefully selected to 
assure a listening audience of young men . . . in some cases not the largest 
station, but always the one we believe will reach the greatest number of 
actual AIR-O-MAGIC prospects. Yes, AIR-O-MAGIC isn’t missing a 
single bet to make the name the buy-word in men’s shoes. Be sure YOU © 
make the most of it! 


_. with the Patented Hand- Moulded Innersoles 


MARION SHOE DIVISION, 
DALY BROS. SHOE CO., INC. 
MARION, INDIANA 
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HE uncertain days of war-time retailing are numbered. We 
stand at the threshhold of a new era. But what kind of an 
era will it be for the retailers of children’s shoes? ‘ 


Will the children’s shoe department again be the neglected orphan 
of the industry? Will quality again retire to a dark corner — will 
dealers fight to see how cheap they can sell — will profits again 


be ghostly? 
The past two years have taught us that these things needn't be! 


In the post war era when a mother buys children’s shoes — she'll be 
a demanding customer — an informed customer; she'll insist on 
quality — and on a name that means quality. 


That's precisely why the name of Dr. Posner will continue to domi- 
nate the highgrade children’s shoe business. Since 1888 it has 
served as an infallible guide to undeviating quality. And in the 
days of competitive selling ahead, this reliance will continue and 
heighten; making your selling job easier and more profitable. 


Now, siden the transitional period ahead — is the time to put 
your juvenile shoe business on a solid, quality foundation — to 
establish your Children’s Shoe department as Health Shoe Head- 
quarters — to make sure that it makes money in the years to come! 
And you can draw on our 56 years of experience to guide you. 








See us tn Chicago . 
NATIONAL SHOE FAIR 
ROOM 903 


NOVEMBER 1-2-3 * PALMER HOUSE - 





DR. A. POSNER’S SHOES, Inc. 
137 Duane Street, New York 13, N. Y. 
Factories: Allentown, Pa. * New Oxford, Pa. 

Pacific Coast Sales Office: 63 First Street, San Francisco, Calif. 
Chicago Sales Office: Merchandise Mart, Room 1046 


NATIONALLY 
ADVERTISED! 


The Dr. Posner name has 

been Nationally Adver- 

tised consistently 

throughout the years. 

Millions of mothers ore 

told about these shoes 

regularly, in 

* Woman‘s Home Com- 
panion ‘ 

* Good Housekeeping 

* Ladies’ Home Journal 

* Parents’ Magazine 

* Child Life 

* Mademoiselle — 

Our advertising pro- 

gram will be intensified 

during 1945. 
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EDUCATOR ...the only name 


featured in national advertising 





which represents shoes designed for the entire family. 
Fiftieth Anniversary Year 


DUCATOR SHQES 


C.. & Kinney Co., 2 Park Avenue, New York 16, New York 
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Done.... 


Doing.... 
Will Do... 


Sounds like a lesson in grammatical tense ... but it’s really a story 
of good shoe sense . . . the story I. Miller has told for half a century, and will 


continue to tell as long as women wear shoes. To go on with the story: 


I.Miller has DONE... leadership job since its beginnings in 1894. With quality-plus-fashion 
as the keynote, it has grown steadily until today when I. Miller shoes are sold by many many dealers 


throughout the U.S. (not to mention 25 dealers in foreign nations before the war). 


I.Miller is DOING... leadership job now, despite rationing, despite limitations of 
production and manpower. Even during these trying times, I.Miller insists upon the best available leathers, 


the finest of craftsmanship, the news in shoes. 


I.Miller WILL DO... leadership job, will continue to set trends, to be a House of Color, 
and coordination. Will continue to insist upon the best and only the best. When even better leathers are 


available, I.Miller will use them. When even better shoes are made, I.Miller will make them. 


That’s the stuff that leadership’s made of 


That’s Why an I.Miller dealer points with pride to the exclusive franchise in his city 


Attend the convention at the Palmer House, Rooms 851, 852, 854 


T.Miller 


Long Island City, New York 





caut For Contro from Los Angeles. Sorry, we can’t 
give you any more. 

Call for Contro from Chicago. Sorry, Firestone 
is producing for Uncle Sam. Call again, please. 
Glad to take care of your orders by and by. 

Calls for Contro from San Francisco, Seattle, 
Sunflower Comers, from manufacturers, retailers, 
consumers from New Bedford to New Orleans. 

Everybody knows about Contro. Consumer ad- 
vertising is creating a market millions upon millions 
strong for this wonder elastic yarn. 

Will it be as good as prewar Contro? You can 
bet your bottom dollar it will be even better. For 
all Firestone products are benefiting from lessons 
learned in wartime production. 

Call for Contro . . . when a supply is available 
we'll put your call through with the utmost speed 
and alacrity. Firestone Tire and Latex Products 
Co., Fall River, Mass. Empire State Building, N. Y. 


CONTRO oe. mo 
inser FIPCSTONS 
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DANIEL GREEN 


invites you to inspect the latest 


Comfys and Outdorables 


Palmer House, Room 886 


NATIONAL SHOE FAIR 


October 30, October 31, November 1, November 2 
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A. H. ROSS & SONS CO. 


CHICAGO, ILLINOIS 


Boston 

St. conte 
iladelphia 
pie an 


k City 
tps Fey warn 


Boot and Shoe Record 





. 


actual! samples of our new lines! You can footwear, 
se them and feel them! We're. all set.to get had to . 


— : ; ee 
naa 





LIFE informatio: 


fe 
e . 
i: bite at 


tt 
a 


ee Tig 


By 


od 














Ed Wynn makes dual-purpose 
shoes, shown recently in LIFE. 





o center for millions 


Shoe manufacturers and their dealers know that advertisements in LIFE reach more men and 
women than any other magazine. And when wartime restrictions end, LIFE hopes it can be 
an even stronger ally of the shoe industry —bringing the new and interesting developments, 
the new styles and improvements in civilian footwear to 22,000,000 people, the largest 
whole-family audience ever known. No publication ever had as many readers every week. 


During 1944 the following lines are being advertised in LIFE ... 


BROWN SHOE CO., INC. 
Air Step Shoes— Women 
Buster Brown Shoes—Children 
Naturalizer Shoes— Women 
Roblee Shoes—Men 


CAT’S PAW RUBBER CO., INC. 
Rubber Heels 


COMMONWEALTH SHOE & LEATHER CO. 
Bostonian Shoes—Men 
Mansfield Shoes—Men 


CRADDOCK-TERRY SHOE CORP. 
American Gentlemen Shoes—Men 


DOUGLAS, W. L., SHOE CO. 
- Douglas Shoes—Men 


DUNN AND McCARTHY, INC. 
Enna Jettick Shoes— Women 


FLORSHEIM SHOE COMPANY, THE 
Florsheim Shoes—Men 
Florsheim Shoes— Women 


GENERAL SHOE CORP. 
Fortune Shoes—Men 
Jarman Shoes—Men 


GOODRICH, B. F., CO., INC. 
Hood Rubber Shoes 


INTERNATIONAL SHOE CORP. 
Poll Parrott & Star Brand Shoes—Children 
Red Goose Shoes—Children 
Vitality Shoes— Women 


Weather-Bird & Peters Diamond Brand Shoes— 
Children 
KEITH, GEO. E., COMPANY 
Walk-Over Shoes— Women 
Walk-Over Shoes—Men 
LOCKWEDGE SHOE CORP. OF AMERICA, INC. 
Dr. M. W. Locke Shoes 


OLD MEXICO SHOP 
Sandals—Men & Women 

PANTHER-PANCO RUBBER CO., INC. 
Biltrite Heels & Soles 

REED, E. P. & CO. 
Matrix Shoes— Women 

REGAL SHOE COMPANY 
Regal Shoes—Men 

UNITED STATES RUBBER CO. 
Keds 

UNITED STATES SHOE CORP. 
Gold Cross Shoes— Women 


WEYENBERG SHOE MFG. CO. 
Portage Shoes—Men 


BEST FOODS, INC. 
Shinola Shoe Polish 
WHITTEMORE BROS. CORP. 
Shoe Dressings 


shoe advertisers invest more money 
in LIFE than in any other magazine 





When we announced Whittemore’s 
new deluxe Bon Ton Stain early last 
year, we told you it was destined for 
sensational success. Even we, how- 
ever, scarcely expected the immedi- 
ate surge of buying that quickly 
zoomed Bon Ton Stain into one of 
the fastest selling polishes in Whitte- 
more history. The deluxe quality and 
deep satisfaction it gives have firmly 





established Bon Ton Stain in public 
buying favor. You can profit from 
this great and growing wave of popu- 
larity by featuring this Aristocrat of 
Shoe Polish. | 


WE’LL TELL THE WORLD 


Whittemore is “telling the world” 
about this sensational new shoe 
polish with regular insertions in 
leading publications — Life, Colliers, 
Saturday Evening Post, Good House- 
keeping, American Weekly, Esquire 
and The Christian Science Monitor. 


; 





WHITTEMORE. 
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WHITTEMORE BROS. CORP., CAMBRIDGE, MASSACHUSETT 
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Today Sundial keeps faith with 
its retailers by equitable distribu- 
tion of sound-quality shoes... 
shoes for the family . . . shoes 
that possess style, character, value. 
At the same time, Sundial fur- 
nishes its dealers with forceful 


point-of-sale merchandising aid, 


with advertising directed to the 
basic buying unit, the American 
family. 

Tomorrow . . . when war-time 
restrictions are removed, Sundial 
will welcome more good Ameri- 
can family shoe stores to its pres- 
ent imposing list. Sundial’s vigor- 
ous merchandising and advertis- 
ing program will appeal to con- 
sumer and retailer alike, and will 
make Sundial the outstanding 
name in shoes for the American 
family, in the days to come. 
Watch SUNDIAL! — The Sensi- 
ble Way to Successful Shoe Retail- 


DIVISION OF INTERNATIONAL SHOE COMPANY 
MANCHESTER, NEW HAMPSHIRE 
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Avoid Careless, Wasteful Use of 
Tools, Equipment and Supplies 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 





ORIGINALS 


She Walks in Confidence, Who Walks in Customcraft Originals 


it is now time to check your shoe plans for After Peace. The trend to quality 
has ceased to be a movement, it's become the pillar of a sound profitable 
shoe volume. 


CUSTOMCRAFT retailers advise us that women are growing more enthusi- 
astic about the quality and style of our shoes. 


CUSTOMCRAFT ORIGINALS will fit into your Quality Plans for After Peace. 
it is worth your while to come up and look into these hand-lasted shoes . . . 
possessors of that hard-to-achieve elegance of line and detail. 


THE TIME THE CITY THE PLACE 
October 22, 23, 24, 25 New York Hotel McAlpin — Room 468 
October 30,31 November 1,2 Chicago Palmer House — Room 953 


Sold at America’s Best Stores at 12.95 and 14.95. Reptiles Higher. 


SCHWARTZ & BENJAMIN, INC. 242 sroapway, New York 3, Nv. Y. 


October 18, 1944 = 





Everywhere . .. it’s Feature Billing for 
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by Ferncraft of California ... and Gme() 


At wide Fifth Avenue, as well as Sak’s Beverly 

Hills . . . and at smart shoe shops the country 

over . . . shoes by Ferncraft of California are feature 
attractions. There are reasons . . . these shoes are true 
California creations, different and lovely. And their feather- 
lightness proves that Ferncraft takes every advantage of 
the manufacturing finesse made possible by Compo’s 
technique. You have only to glance at a shoe by Ferncraft 


to sense that the name behind the name is Compo. 


COMPO SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


Visit Compo Headquarters 
Palmer House— Room 905-W 


THE MACHINERY. THAT MAKES THE BETTER SHOES 


October 15, 1944 








Featuring 
Vow ‘aie Exciting 
Syl 


ALL COLORS 


CHICAGO, HOTEL MORRISON, OCT. 30, 31, NOV. 1, 2 
ROOMS 505-506 


DETROIT HOTEL STATLER NOV. 5, 6, 1% 


PITTSBURGH HOTEL WILLIAM PENN NOV. 12, 13, 14 


‘ 


lester Pincus Swoe CORPORATION 
131 DUANE STREET * NEW YORK CITY 
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(Photo by U. $. Army Signal Corps) 


The extra toughness, hardness and rigidity 
of a shank that has been through the Vita- 
Tempering Process are plus-values in 
footwear for the Armed Forces. Shoe Man- 
ufacturers making all types of military 
footwear — for combat — for training — for 
garrison — have used more than 141 million 
Vita-Tempered steel shanks since the out- 
break of the War! All United shank steels 
are Vita-Tempered. Look for the red “V-T” 


coming from a hot salt quench 
did > chidtdhciceiek teen. seal on each box of steel shanks. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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BARIS BUYS 


Shoes wanted for cash by BARIS— 
America’s long established reliable 
outlet for your surplus shoes... Con- 
vert your surplus shoes—tretail, whole- 
sale or factory—into cash and ration 
currency ... quickly and at fair prices! 
If you have a store you wish to sell— 
call us for a square deal... Short term 
leases assumed... . 


* UNUSUAL BUYS for buyers in the 
market. Quality shoes for immediate 
delivery ... Fine, perfect merchandise 
at reduced prices. 


** For worth and value in men’s,: 
women’s and children’s footwear, see 
us at the Hotel Morrison in Chicago, 
October 29th to November 2nd... 
Rooms 810 and 811. 


** x The year-round address is: BARIS 
SHOE CO., INC....79-81 Reade 
Street ... New York 7, New York. 


BARRIS SELLS 


y vei 15, 1944 
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Man's deepest happiness is realized when he is helping others. 


The Servus Rubber Company is happy that they are a part of af 
industry that is united in its efforts to supply the gigantic require 
of the men in our armed forces. We're proud that we have a 
producing the health-protecting rubber footwear that has prevented! 
casualties without number on beachheads in every theater of the war, 


We're happy that we have been able to take care of a portion of you 
requirements for the civilian trade. We realize, with you, how importan) 
ore the health, vigor, and stamina of men and women of America 
are fighting on the production line. We have, therefore, tried to help 
supply them with as much civilian footwear as we have been able 
produce. 


What a glorious feeling it will be for all of us when our men and we 
in the armed forces are safely home and engaged in civilian occupatic 
Then the research and manufacturing might of the rubber industry 
concentrate on producing better rubber products for peace-time c@ 
sumption. Then The Servus Rubber Company will produce its well k 
brands of Servus and Snag-Proof quality footwear, intelligently designs 
to meet the most exacting demands of the post war market. 3 





‘ 




















Representatives of The Servus 
Rubber Company will this year 
meet their friends at The National 
Shoe Fair during the Shoe Indus- 
try War Conference and Market 
Week, October 30 and 31, No- 
vember | and 2, in Chicago. Our 
headquarters will be Room 434, 
La Salle hotel. 
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sa, $5 and $6. 
In Stock 


NO OVELTIES _-We have 


variety of fascinating designs 


LS — They'® smartly 
, for fast turnover: 


CASUALS 
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The Smartest Step 
~~ You Can Mahe 


¥ ted 


Swported Cosma TO RETAIL AT 
Deluxe Quality 4 $ 4, $ 5, 5 6 and $ 7 


Beautiful Color 


" 











> trying conditions 

have continued to dem. 

onstrate their Same qualities of 

leadership, Shortages of man- 

bed Tred Power and raw materials pre. 
Novelties sented serious Problems, but we 
have striven to adhere to our 

high Standards of quality and 

Service. With Victory in sight, 

we offer our assurance of even 

greater efforts in the future. 


IN STOCK 


Complete range of patterns 
Sport Oxfords in each classification 


Misses’ and Women's 
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SHOE MANUFACTURERS’ 
BOARD OF TRADE 





dment of August 26, 1944 to 


The Amen 
Order M-217 
the adoption 4n 

ture of shoes. 
Our representatives will be on 
Fair to discuss this important 


the National Shoe 
opment with Shoe Manufacturers.“ 
on Fir and FASHION 


New Lasts with proper accent 
are now in the making. Don't overlook this opportu: 


pity to see them. 


removes certain restriction 
d use of NEW 


hand at Chicago for 
devel- 
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GREETINGS anv MEETINGS 


WITH 


REG. U.S. PAT. OFF. 


"SMARTEST SHOES ON THE SQUARE” 


Get together with JOHNSONIAN men in Room 889 at the Palmer House— 
under the JOHNSONIAN sign of Quality and Value. It will be of mutual 

benefit to confer, compare and cooperate. 

A face-to-face conference will develop better selling and fitting of 
JOHNSONIANS in shoe stores in every state in the nation. 

Your future and ours holds real opportunity to sell and serve JOHNSONIAN 
Shoes because JOHNSONIANS are “The Smartest Shoes on the Square” and 

the best in dollar value that a great organization can pro- 

duce, with all its skills and capacities for good 


tanning, good shoemaking and good service. 


JOHNSONIAN 


Division 


ENDICOTT - JOHNSON 


NEW YORK CITY 
ENDICOTT, N.Y. 
$T. LOUIS, MO. 





You can depend on 


TO SELL THE NEW YORK MARKET 


In New York City and suburbs— America’s biggest and 
richest market—shoe advertisers use more space in The 
New York Times than in any other newspaper. The 
Times has been first in New York in total advertising 
for 25 comsecutive years. 


TO INCREASE NATIONAL DISTRIBUTION 


By strengthening your line of footwear in New York, 
you stimulate sales nationally. In addition to selling the 
New York market, The New York Times accelerates 
national distribution by reaching other big-buying mar- 
kets from coast to coast. 


TO INFLUENCE THE TRADE 


Eighty-four per cent of the buyers, merchandise managers 
and other retail executives in leading department stores 
the country over read The New York Times regularly. 
© They want to keep reliably informed on world news, as 
well as news and advertising that relate to their own 





— The New Pork Times 


“ALL THE NEWS THAT'S FIT TO. PRINT” 
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\ THIS TEMPLE. AS IN THE HEARTS OF THE PEOPLE 
FOR WHOM HE SAVED THE UNION, THE MEMORY OF 
ABRAHAM LINCOLN IS ENSHRINED FOREVER | 
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PALMER HOUSE 









ROOMS 741-742 
OCTOBER 30, 31— NOVEMBER 1, 2 





| GERBERICH-PAYNE SHOE COMPANY * Vell bawich Ali) Thaaad iP 


_ Offices—New York, Marbridge Bidg., Room 405 + Los Angeles, Haas Bldg. Room 407 « Phila., Lafayette Bidg. Room 1025 
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4 
+ Massagis Wee Caithuos 
: * Yields with every step 

*& Absorbs shocks, jars 

%* Keeps you foot-fresh 


















Including Massagic Shoes in your plans 


for postwar selling is mighty good * 
iti Backed by year-after- 
strategy. Then as competition gets ST gece, 
tougher—you'll be sitting pretty with LIFE, THE SATURDAY 
a line that’s in tune with the growing ®YEN!NG POST, 
COLLIER’S and ES- 
demand for shoe comfort. Yes, and a QUIRE—and by well- 


planned sales promo- 
tion and dealer helps. 


* 


line that’s been thoroughly tested and 
PROVED for winning and holding 
customers—by giving millions of men 
the day-long foot-freshness they want. 
“Thar’s gold” for you in the double 
comfort of Massagic’s patented, resil- 
ient air cushion and exclusive, flex- 
ible Arch Lift. Write for information. 


WEYENBERG SHOE MFG. CO. 
Milwaukee 1, Wisconsin 










This famous line 
Ciel | 






is also sold and 






advertised un- 





der the name— 
PORTO-PED Air 
Cushioned Shoes. 


of 





America’s No. 1 
Feature Shoe arr cusnHionen SHOES 
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Closed or sling back, 
famous Oomphie plat- 
form sole construction 
with steel shank. 
Rayon bengaline in 
wine, royal, red, Ciel 
blue, tea rose, black. 
Medium 4-9 


Aunt Dinah’s quilting party ~ Narrow 5.9 § 2 $4 
had nothing on these bright Indoor Higa oboe West, 
uals. For “Quilting Party” Oomphies 
are every bit as gay ... with brilliant backgrounds embroidered in 
multi-colors. They’re softies after your own heart, too, for 
their pussyfoot soles are easy on feet tired at day’s end. 


Have one pair and you'll want several 


—unrationed, you know. 


AT LEFT: Lovely little slippers strewn 
with petit point blossoms (on Skinner 
satin) make lounging around home the 


high spot of your day. Unrationed! 


se 


soe Glen, peach, Cine, wiles. AT LEADING ™ AND DEPARTMENT STORES 


Medium 4-9 
Narrow 5-9 $ 


re eohed, 
Higher in Far West, 
, Honolulu [eze/ 


LA MARQUISE | FOOTWEAR - NEW YORK 








A breezy Hill ond Date. Glassic 
Watt Lost~smartly perforated, 
by DIXON-~BARTLETT CO. 
Baltinvore, Md. 


Tandrite Calf, €eler No. 1024 


TAN DRITE 


Zug 


has maintained Tandrite reputa- 
tion for Quality, Color and Finish. * Invulnerable 
to changing standards, invin- 
cible against the assaults of time, Tandrite Char- 
acter continues to assure you 


tanning of the same high order as in the years past. 
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The PERKY Tie | 


~The most walked-about shoes in America 
have made themselves a NAME! 


Names make news, it’s true. Retail-wise it’s still more 

true that names make friends and names make sales. Florsheim 
Shoes keep telling their own story of comfort, long wear, 
distinctive styling. They themselves ee made the 

name of Florsheim synonymous with high quality in shoes. 
More and more, as competition develops in the 


foreseeable future, women are asking for Florsheim Shoes 


by the name that is assurance, bond and guaranty. | 


To retail at: Most Styles 410% “ $1295 


THE FLORSHEIM SHOE COMPANY #+° CHICAGO « Makers of Fine Shoes for Men and Women 
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Expanding Opportunity... 
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Another Year; Another Shoe Fair! 


Burt this year, and this coming National Shoe Fair, mean infinitely more than 
other years and other Shoe Fairs. 


This year America looks forward hopefully to the successful end of a great war, 
a war on whose outcome depends the future of the Republic. 


And this year the shoe industry faces the end of an era and the beginning of 
a new one. The end of a period of regulation and restriction; the beginning of 
a period of expansion and, we hope, of expanding prosperity. 


The future of America depends, in the main, on the wisdom and judgment, the 
energy and ingenuity of the American people. Energy, ambition, ingenuity and 
enterprise have always been American characteristics. To them can be attributed 
largely the progress of America, and to them we must look for the progress of 
the future. 


The same qualities have been characteristic of the American shoe industry and 
its leaders, and, as a consequence, American shoes and American methods of 
production and distribution have received acclaim the world over. 


Another characteristic of the American shoe industry has been its spirit of co- 
operation. Tanners, shoe manufacturers, merchants and salesmen have worked 
and planned together for the common good of all. Never before has that co- 
operative spirit been such an asset te the shoe trade as it is today and promises 
to be in the days that lie immediately ahead. Through it the industry can look 
forward hopefully to the solution of many of its problems, to the conquest of diffi- 
culties that will face our industry and every industry in the post-war years. 


The National Shoe Fair is a striking example of the co-operative spirit of the 
shoe industry. The 1944 National Shoe Fair offers an opportunity for wise coun- 
sel, for the meeting of men and minds and the discussion and deliberation that 
must precede co-operative action. 


So Boot anp SHoe Recorper salutes the National Shoe Fair and extends its 
greetings and good wishes for a fruitful, successful War Conference and Market 
Week. We venture the hope that wise judgment and a truly co-operative spirit 
may guide the representatives of a vital American industry as they gather in 


Chicago in this year of great decisions. 
FU Tike 


PRESIDENT, 
Boot ANp SHoeE Recorper. 
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Yes—something new has happened to the 
$695 to $795 low heel shoe business... , 
DEALERS EVERYWHERE Our new CAMPUS last is tt, 
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Coico of the thade 


THE AIR FUTURE of America will 
be tremendous. Millions of young 
men have learned to fly. Distance 
no longer is an obstacle. Shoes, as 
a basic transportation are, of 
course, keeping pace with the new 


Be Ne ae Ay Cate tamara 


+ 


_ the face of the globe within 60 hours 

from where you are. 

_ Shoes have changed with trans- 

" portation. The development of the 
automobile has had a significant 


effect, not only on American life but 
_ American footwear . 
| the weights, the colors. In fact, the 


. « the styles, 


: entire business of shoes has been 


_ geared up to the speed of transpor- 


' tation. Now come the fenceless 
_ meadows of the skies and American 


shoes and American styles will be 
known and worn the world over for 
restless travel is coming into its 
greatest accomplishment. 
Significant, in a way, is the fact 
that Joseph Geuting, Jr., of the fa- 
‘mous Geuting family in Philadel- 
phia, who played such an active part 
in styles conferences, national con- 
ventions and trade gatherings, put 
off his regular shoes and donned 
Seven League boots when he entered 
the aircraft industry just prior to 
World War II. He is now vice-presi- 
dent of General Aircraft Corpora- 
tion in Long Island City and was 
conspicuously in the news recently 


October 15, 1944 


' transportation that puts any spot on, 


when he challenged Mayor La- 
Guardia on the lack of facilities for 
personal aircraft in the city’s post- 
war plans. 

Mr. Geuting is now Chairman of 
the Personal Aircraft Council of the 
Aeronautical Chamber of Com- 
merce and in rebuttal to the Mayor’s 
charge, said: 


manufacturer of airplanes, 
] have no intention of entering into 
a controversy with the Mayor. And 
I’m sure he wants to keep up with 
the progress of aviation. So I’m 
sorry the Mayor was so abrupt in 
his answer to a statement made in 
all earnestness. I was speaking for 
all the aircraft manufacturers in 
America when I said that we intend 
to forge ahead and not to stagnate 
with horse and buggy thinking. If 
the Mayor wishes to know what to 
do so that New Yorkers can enjoy 
the freedom of personal flight, I'll 
be glad to show him. Just as much 
I'd be glad to know what he has in 
mind for the city. 

“What we want to do is sell the 
private flier nice, new shiny planes, 
embodying all the technological ad- 
vances we have made in making the 
planes that the war is now obsolet- 
ing and that we don’t want on the 
personal plane market in any 
event.” 

Representatives of other plane 
makers pointed to the Mayor’s 
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schedule of post-war work projects 
and said they could find therein no 
provision for the kind of airparks, 
air harbors and flight strips they 
need. 


* 7 * 


THE TIME IS coming when shoe 
conventions will be held adjacent 
to airports for the highroads of the 
future are not going to be sidewalks 
and streets but the unlimited blue. 
There is high hope that this will be 
the last Shoe Fair in the period of 
transportation inconvenience, The 
miracle is that with all the traffic on 
the rails, men of a similar craft can 
get together—5000 strong or more 
—transact their business and depart 


their various ways, in spite of poor 
accommodations on the rails, in the 
hotels and in the eating places. 

But if the incentive is great and 
the urge toward progress, they Will 
gather despite wind and high water 
and all the inconveniences of a war 
period. 

. * - 
MASTER CRAFTSMAN in the arts 
of fashion in feminine footwear, 
Morris Wolock is happy to an- 
nounce that his new factory at 51-57 
Franklin Street, New York City, is 
now in production, He is racing 
against time to get a line of shoes 
ready to show in Chicago for, in 
that city, his business life has had 


87 





thrills and triumphs over the years. 

Mr. Wolock is the crusader for 
modern fashion footwear—so light 
and airy and simple in basic design 
that it represents a minimum of foot 
covering and a maximum of air 


WILLIAM ADAMS, president of 
R. H. Fyfe & Company, Detroit, 
Mich., plays an important part in 
the Michigan Annual Shoe Fair and 
Post War Conference, to be held 
Nov. 5-6-7 at the Hotel Statler, De- 
troit. He is sounding the alert to 
shoe sales people and says: 

“Proper fitting not only gives the 
customer real satisfaction but is the 
all-important factor in continuing 
his goodwill as a repeat customer. 
No two lasts are made exactly alike 
—therefore I insist upon our sales 
force taking a customer’s measure- 
ment. Again, this is adding a per- 
sonal touch which pleases him as 
well as being informative to the 
salesperson as to correct size. To 
rely upon size listed in shoes worn 
in by the customer is to utterly de- 
stroy a salesperson’s respect for his 
own gained knowledge and to make 
known his carelessness. The sin of 
fitting a customer with the idea of 
adding pads here and there—like so 
many barnacles on a ship—is unfor- 
givable. That shoe when built was 
not made to carry extra cargo. A 
customer lost through not having his 
proper size in stock is far better 
than through ill-fits with pads. 

“Shoes play a major part in the 
life of every man, woman and child 
and that fact needs to be stressed.” 


THERE MUST have been some- 
thing significant about the year 
1894 because so many shoe stores 
were started that year and the start 
must have been auspicious because 
so many have lived to celebrate 
their fiftieth anniversary. 

Frank E. Bader of Phoenixville, 
Pa., opened his store in that memo- 


rable year and now he celebrates his 
golden anniversary at the same lo- 
cation. He tells us that men were 
earning $1.15 per day at the Phoe- 
nix Iron Works in 1894 and they 
could buy a pair of shoes for a day’s 
wage then. And in this year of 1944 
they can still come in and buy an 
excellent pair of shoes for a day’s 
wage. 

There are contentments in giving 
service and playing a part in com- 
munity life and Frank Bader has 
lived a long, glad and useful life, 
enjoying a wide circle of friend- 
ships. Shoe men don’t live by shoes 
alone, for he is director of a pub- 
lishing company, an organizer and 
former director of a trust company, 





a former president of the Fire Com- 
pany No. 1, a member of the Cham- 
ber of Commerce, Kiwanis Club and 
Masonic Lodge. 

Life is sweet to a man who can 
gather 50 years of service. 

. * * 

By the same token we can say as 
much for the H. & H. Shoe Com- 
pany of Sioux City, lowa. They, 
too, started 50 years ago and are 
still doing business at the same lo- 
cation. Two long-time business as- 
sociates, Charles Harstad and Ha- 
kon Halseth point with pride to 


their long and continuous record of 
selling quality footwear in the same 
store, at the same location, under 
the same partnership, for half a cen. 
tury. Most of the merchants ip 
Sioux City expressed their congratu- 








«< | ran 


lations in a form of advertising, at- 
testing the splendid record of the 
store to its community. 

oa * oe 


Incidentally, both stores have 
been subscribers to the Boot anp 
SHoe REcorDER for the full period 
of their business existence. 


7. * 


SIGNS of Wear 


“Wear at the side, live to be a 
bride; 


‘Wear at the toe, dance as you go; 


Wear at the ball—balance it all; 
Wear at the heel—spend it all.” 

Thus we paraphrase an old jin- 
gle and give it a modern version. 
Add too: “To put the hat on the 
head before putting the shoes on 
the feet in the morning is a sign 
of bad luck for the day.” 

“The sign of the boot in front of 
the shop was a sign of the trade . . . 
a convenience to those who couldn't 
read names, but could understand 
symbols.” 


"That's not for sale, Sir. That's the shoe string the boss started on.” 


Boot and Shoe Recorder 





= OO mwnr re ®P & weewd 


4 


Se 
.° 


inder 
. cen. 
Ss in 
ratu- 


ATEN F 


> at- 


lave 
AND 


riod 


< 


¥. 


dof 


Johnston Tops Shoe Fair Program 


ERIC A. JOHNSTON 


United States Chamber of Commerce President, Distin- 
guished Business Leader and Publicist, to Be Speaker at 
Opening Conference Luncheon in Chicago October 30 


EAsiING of wartime restrictions on shoe styling and shve 
production, plus the hope of an early victory on the Euro- 
pean front, have aroused a tremendous interest in the 
coming National Shoe Fair, to be held in Chicago, October 
30 to November 2. Result, this 1944 National Shoe Fair, 
Industry Post-war Conference and Market Week will set 
a new record for attendance and number of exhibitors for 
any of the four National Shoe Fairs held since the war 
began. 

Demand for exhibition space by manufacturers has ex- 
hausted all available display rooms in the four official 
Shoe Fair hotels located in the Chicago Loop. For the 
first time in the history of ten National Shoe Fairs, it has 
been necessary to advise firms that no more reservations 
can be accepted for display rooms. Retail attendance also 
promises to beat all records, with a list of top-notch 


October 15, 1944 


speakers headed by Eric A. Johnston, distinguished head 
of United States Chamber of Commerce, as drawing cards. 

Spring shoes, designed under the wider lattitude per- 
mitted by recent amendments to Conservation Order M-217, 
will be exhibited in the Palmer House from the 6th to 
the 10th floors, in the Morrison Hotel from the mezzanine 
floor to the 12th floors, the La Salle Hotel, where exhibi- 
tors will use the fourth and fifth floors, and the Sherman 
Hotel, where the third and fourth floors have been utilized 
for display purposes. Over one hundred more firms are 
exhibiting at the 1944 National Shoe Fair than were listed 
last year. 

This representative group of manufacturers from all 
important markets will occupy over 725 display rooms in 
four hotels, all located within easy walking distance of 

[ruRN TO PAGE 229, PLEASE] 
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Exhibitors at Four Official Hotels 


As compiled by National 
Shoe Fair up to October 5 


MORRISON HOTEL 


Atlantic Tubing & Rubber Co. 
Providence, R. I. 
Baris Shoe Co., Inc New York, N. Y. 
Minneapolis, Minn. 
St. Louis, Mo. 
saga N. Y. 


Brauer Bros. Shoe Co.. 
St. ran Mo. 


Brown, Irving Shoe Co.......... Chicago, Ill. 
Cambrid Rubber Co.. . Cambridge, Mass. 
ig Co 
oan William, Co 
Cohen, I., & Sons, Inc 
Fitchburg, Mass. 


Conformal Footwear Co St. Louis, Mo. 
Consolidated Slipper Corp....Malone, N. Y. 
Cosmos Footwear Corp 

Footwear 


New York, N. Y. 


Daly Bros. Shoe Co., Inc........ Boston, Mass. 
..Long Island City, N. Y. 


St. Loui 
Frenchee Chemical Co... Richmond Hil, N.Y. 
Friedman-Shelby Shoe Co.. 
Garfield & Rosen Bos 4 
Goodyear Tire & Rubber Co., The. -Abzon, oO. 
Gordon, Reuben, Shoe Co., ine. 
Philadelphia, Pa. 
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Inc., The 
Parkersburg, W. Va. 


Grossman Shoe Co., 


Johnson, Stephens & Shinkle Shoe Co. 
St. Louis, Mo. 
Kane, Dunham & Kraus, Inc. 
Washington, Mo. 
Ksith, George E., Co. 
Campello, Brockton, Mass. 
Kickerinos . Wis. 
Knomark Mfg. Co 
La Marquise Footwear, Inc.. 
Langerman Shoe Corp 
Levi-Weiss Sales Co Chicago, Ill. 
Little Folks Footwear Co... ..New York, N. Y. 
Maguire, T. A., & Co., Inc...New York, N. Y. 
Maistrosky, S. J., Inc 


Martha's Advertising Service 

Los Angeles, Calif. 
Mathes, |., & Sons Shoe Co... . .St. Louis, Mo. 
Meis, Charles, Shoe Co., The (Wholesale) 

Cincinnati, O. 

Meis, Charles, Shoe Co., The. .Cincinnati, O. 
Mendle Box Wrap & Label Corp. 
St. Louis, Mo. 
.Chicago, Ill. 


.New York, N. Y. 
Brooklyn, N. Y. 


Boston, Mass. 


Metropolitan Shoemakers, Inc... 
Milius Shoe Co 


Chicago, Ill. 

Monogram Slipper Co....... . St. Louis, Mo. 
Municipal Shoe Co., Inc... ... Brooklyn, N. Y. 
New York, N. Y. 


Norma Footwear Co......... . Brooklyn, N. Y. 


. Norwalk, Conn, 
. St. Louis, Mo. 


Norwalk Tire & Rubber Co... 
Paramount Shoe Mfg. Co... .. 
Pennant Shoe Co 


Pincus, Lester, Shoe Corp....New York, N. ¥. 
Plastic Products Corp.........: Boston, Mass. 


Powell & Campbell 
Prudential Shoe Mfg. Co... .. 
Queen Quality Shoe Co 
Rice-O'Neil!l Shoe Co. 
Roberts, Johnson & Rand 
Rogers Bros. Shoes, Inc 
Rubber Brokers, Inc 
Scfran-Sundel Shoe Co 
Saks, M. J., Shoe Corp 
Samuels Shoe Co 
Service Shoe Findings Co 
Shields Slipper Corp.......... 
Shoe and Leather Reporter. ... 
Simpson, Elliot E. 
Simpson's Walker-Woods, Inc. 
New York, N, 

Spalsbury-Steis-Deevers Shoe Co. 

Fredericktown, 
Sport Specialty Shoemakers, Inc.. Chaffee, Ma, 
Step Master Shoes, Inc Greenup, I 
Stetson-Abbott Shoe Co.....Skowhegan, Me 

Chicago, 


New York, N. Y. 
New York, N.Y, 


Tweedie Footwear Corp... Jefferson City, 
Valley Shoe Corp i 
New York, N. 


Vitality Shoe Co.. 

Walk-Over Shoes. ‘Campello, Srechtun, 
Weber Shoe Co St. Louis, 
Wellco Shoe Corp. 
Wing Step Shoe Corp New York, N. 
Wolf, A. N., Shoe Co 

Wolff-Tober Shoe Mfg. Co... . . St. Louis, 
Women's Wear Daily New York, N. 


Wood & Smith 
Norwood, Cincinnati, OF 
[Turn to page 116, please] : 
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Of Opinion from Prominent Buyers Concerning Trends 
for the Future in Lasts, Patterns and Materials 


TOMORROW'S SHOES TO BE FUNCTIONAL 


Acceptance of Wedge and Platform Significant 
Indication, Declares IRVING N. JOSEPH, of 
Joseph Salon Shoes, Chicago 


“Wirn the easing of restrictions under Conservation Or- 
der M-217, forward looking shoe manufacturers and retail- 
ers once again can think in terms of the evolution of shoe 
styling. 

“It is my conviction that the ‘Shoes of Tomorrow’ must 
be functional as well as styled for beauty of line and char- 
acter. The spontaneous acceptance by both sophisticated 
and practical women of wedge and platform soles, intro- 
duced several years ago, is an illuminating and significant 
indication of this trend. Platform soles especially were just 
at the point of spectacular development when war restric- 
tions practically eliminated their manufacture. The obvious 
reason for their continued acceptance is primarily due to 
the added comfort and walking pleasure afforded the 
women of America because of their cushioned shock absorb- 
ing quality. 

“The door is wide open for research in further improving 
methods and materials for platform and wedge sole con- 
struction. Progressive manufacturers and retailers should 
be instrumental in perfecting this important development. 
Our own experience with platform shoes indicates that they 
are most satisfactory when the platforms are stitched rather 
than cemented. This process which insures greater flexi- 
bility, lasting comfort and better wear should, I believe, be 
adopted whenever possible. 

“Improvement of sole construction is only one phase of 
the job. There is still plenty of room for greater attention 
to the perfecting of lasts and patterns. Proposed ney lasts 
should be carefully tested by actual m vai DES 
of feet before they are finally approv@i,- Ml hide 
apply to new patterns which are too offam Mai 
merely for their eye appeal with resu 
harmful to the wearer. 

“The future of successful shoe styling 
both innovation of style and scientificg 

qualities.” ; 











IRVING N. JOSEPH 
Joseph Salon Shoes, Chicago 


FREE-FITTING LASTS, SANE COLOR 


New Era in Shoe Styling, and Manufacturing 
Predicted by PAUL ROBERTS, manager, Women's 
Shoes, Burdine's, Miami 


“UnDoUBTEDLY we are about to enter a new era in the 
styling and manufacturing of shoes. It is probable that the 
most important long term trends or style evolutions will be 
in the development of new lasts, the development and use 
of new materials and the increased promotion of color. Pat- 
terns and types will probably have shorter lived cycles and 
will change rapidly. Their acceptance and continued use 
will be determined by the extent to which they lend them- 
selves to the new lasts, materials and the use of color. 

“The lasts of the future will reflect the demand for com- 
fort and the freedom of fit that casual and play shoes have 
provided. 

“It is hard to predict what the future may hold in the de- 










































4 


i 
{ 
i 





the 
he 
be 


ai- 
nd 
se 
m- 







PAUL ROBERTS 
Burdine’s, Miami 


velopment and use of new materials. Certainly, with the 
age of plastics upon us there will be many new materials 
developed. Some of them will probably find widespread use 
in shoes. How extensively they will influence the making 
of shoes is hard to say, but certainly they will be an impor- 
tant, if not a revolutionary, factor. 

“The shoe industry has learned a great deal about the 
promotion of color in the last few years. 

“In many cases color has been wrongly promoted and 
overpromoted, but the important fact is that the industry 
has become keenly conscious of the sales possibility of color 
and will make its promotion an important part of postwar 
shoe merchandising. 

“After the first few months of wild scrambling for any 
colors and in any quantities—during which time the coun- 
try at large will probably overbuy colors—we will, no 
doubt, settle down to a sane, well-planned, orderly and sci- 
entific promotion of color. Then will color assume its 
proper and important place in the merchandising of fashion 
shoes.” 


SHOES FOR SPECIFIC OCCASIONS 


Will Be Sought by Women Customers, H. W. 
Ehlert, Vice-President of Volk Bros. Company, 
Dallas, Believes 


“Ir is our feeling that, in their shoes of tomorrow, women 
will place emphasis on shoes for specific ions. 
“While every effort has been ma the current 
period to provide multi-purpose sh 
and becoming, there has necessarily, 
of regimentation. Well dressed wom 
and will again welcome the oppo 
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plan their costumes completely—of being able to choose 
shoes exactly right in color, style and material, for the cos- 
tume and the occasion. It is, we feel, a natural reaction 
after a period when one pair of shoes has had to lead many 
lives. i 

“Our job is to give them these shoes—individual, beauti- 
ful and new looking (but definitely not bizargz)—to mee 
all the demands of their widely varied costum@fand actiy\- 
ties. At the same time, we must keep inggni old yol- 
ume type shoe which is the backbone @& mh ¢ ess; fand 
we must remember that the manufac@® ill Aaced 
with many problems due to the leathe ap mifh will 

i 
































continue for some time to come, and ho of expect 
promotional colors in the near fusgye awe it until 
the leather supply is more plentifdf.” 
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CHOICE OF FOOTWEAR A BALANCE 


Says OWEN W. METZGER, Allentown, Pa., 
President, National Shoe Retailers’ Association 


As the shoe industry looks ahead, it can only do so with 
the vital force of retrospect. 

Peacetime normalcy in shoe manufacturing and mer- 
chandising, as during immediate wartime, will be a balance 
between “Departure and Return” and largely psychological, 
with the reactionary human emotions playing a major 
role as viewed in the light of present-day stress, stipula- 
tions and liberalizing hopes. 

In wartime this balance between “Departure and Re- 
turn” regarding styles, leathers and colors was largely 
determined by the manufacturer and retailer, government 
regulated, of course, who steered the public mind away 
from their oftimes natural choice of frivolity in footwear 
into the safer channels of time-proven stability, retaining 
what would be best for the most number of feet and what 
would be the wisest for leather conservation. 

Approaching a more liberalized pre-peacetime, the choice 
of footwear will again be a balance between “Departure 
and Return” but this time will be largely determined by 
the buying public resolving into a logical omission of 
ration-weary styles and colors as well as a return to those 
which, “refined in the furnace of rationing,” have become 
endeared and indispensable. Now, the designer, the retailer 
and the manufacturer who wish to wield their worthy will 
over the buying public must do so by vitalizing the poten- 
tial possibilities of wartime “upstarts” such as plastics and 
keep them from passing into oblivion by making them 
colorful, purposeful complements for their shoes—their 
feet—their wardrobe—as well as emblematic of a gen- 
eration that -is both astounding and abounding in genius. 

Then, too, there is a need for a new and improved 
“peacetime last.” Perhaps the lasts of another day— 
refined, will be the lasts of tomorrow. 


ALBERT WACHENHEIM, JR. 


OWEN W. METZGER 


SEES PROGRESS IN SHOE CONSTRUCTION 


ALBERT WACHENHEIM, JR., of New Orleans, Chairman of 
Women's Style Committee, Predicts Further Development of 
California Process. 


T HE change in the shoes of tomorrow from those of to- 
day, to my way of thinking, will be largely in construc- 


tion. Before the advent of M217, some very interesting 
shoes on both low and high heels were being developed 
on the so-called California slip-lasted process. 

In the past two years progress has continued on the 
low heel shoes where platforms could be made, but in 
the higher heeled family things have been halted tem- 
porarily, although I am sure experiments have gone on, 
in those factories equipped to these shoes. 

Now that platforms can again be made we will again 
see these types on higher heels, for they offer a world 
of comfort, as well as style possibilities. 

Now let us go one step further. I also expect to see 
shoes made, employing this process witheut a platform 
in both epen and closed types. Although the problems 
in the latter are manifold, I fully expect to see good 
American ingenuity triumph. 

Through this development shoes can be made lighter 
ard more flexible. It will be easier for a small firm to 
start in business and for new and individual ideas in 
style to be created quickly. 

Instead of shoe factories being concentrated in a few 
areas, some high style units will grow up to serve metro- 
politan communities. This will permit quicker reorders 
on hot styles and minimize costly markdown. 

Through such a manufacturing process, the shoe busi- 
ness will be in a position to better compete with change 
in style, because of speed and economy of manufacture. 

[TURN To PAGE 262, PLEASE] 
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TOMORROW’S Shoes and Tomorrow’s Woman, You 
can’t very well think of one without thinking of the other. 
What kind of woman will your Tomorrow’s Customer 
be? How have these past wartime years influenced her 
style thinking? 


In the years just before the war several important 
trends were developing. A whole new family of play and 
casual shoes had been created. Platform soles and wedge 
heels were becoming important. So were low heels on 
dressy as well as walking and casual types. The new baby 
toe last was just starting the trend to other broad tread 
lasts. 


Variety in lasts, heels, patterns, treatments and colors 
was typical of that year. Women were buying shoe ward- 
robes. The war gave importance to ben comfortable, 

ing and working shoes. It also created an even bigger 
demand for feminine dressy patterns and for quality in 
all types. 

These influences . . . war and pre-war . . . have moulded 
the thinking of Tomorrow’s Customer. After rationing, 
you will find her hungry for new styles and for many 
types of shoes . . . shoes for the occasion and the cos- 
tume; for the best quality that her money can buy; shoes 
that have ease plus style and style plus ease. 
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What Clothes Will They Go With? . 
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MORE feminine type ensembles. Head to toe 


. dressing dominating color, silhouette and 
accessories. 


ise of flare cutouts to to 


i closed toe shoe 


ose ee ee 
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Distinctions between occasion clothes more 
marked because of stress on very formal, 
elegant look. 

Clothes for town, for dinner, for formal 
evening, informal at-home wear. Casual 
clothes for sports and leisure. 

New look in woolen and rayon costume 
colors. Black for fashion, especially in wool- 
ens, cottons and print grounds; colors for 
beauty and contrast. 


Bright light colors for town and country. 
Lot of light and bright Navy blue tones. 


ase te 


DEEP, dramatic Neon colors in woolen and | 


cotton and real Chinese silk fabrics. 


Chinese tones and Persian shades used in — 
beautiful and unusual color combinations. — 
Two-color, three-color and monotone cos- — 


tumes. Bold color contrasts so emphatic they ~ 
need no shoe accents other than basic colors. — 


Pinks, rose reds, old rose, tangerine, neu 


trals, greys, greens and violine shades highly : 


important. 


Pale blues, intense peacock, turquoise, ; 


he 


Flemish, royal and sapphire blues newer than © 
greyed blues. 


Greyed tones, camouflage colors on decline, — 
except for real grey,expected to be important. — 


Dark coffee brown and black in cotton | 


resort clothes and for the later Summer 
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; Y stress on feminine elegance in total 
Over-size bags, bulky gloves, exag- 

# bd Jouliy lous Jempoctaat: 
© Bogs smaller and preter, craftsmanship 
Fila tdes' of Sevtih soo. lenthen 
and clasps of shell and transparent 
tics giving jeweled appearance to little 





' Bandbox silhouettes slated to be important 
‘i edie designed tc Mile prestical 
ch bags continuing. Novelty season ex- 
"pe d in shapes and treatments more often 

Is i elon cased elder 
. @ Gloves also expected to be soft and prety, 
_teflec g the general strong trend to more 
feminine clothes and more elegance. Neck- 
‘Wear, scarves and jewelry showing the same 


1» Accessories? 


Accessories Will Complement 


THE hat expected to be a dominant note in 
the costume. Indications that the very im- 
portant looking large hat will be modified to 
suit individual tastes. 


Matching shoes to millinery, glove or basic . 
costume color now emphasized, instead of 
shoes with handbags. Handbags, in turn, to 
he matched in millinery. Shortages and re- 
strictions on handbag leathers main reason 
for this trend. 


Millinery colors taken from prestige 
woolen and costume fabric colors for Spring. 
Pastel and bright colors for Spring gloves. 
Black, white and chamois recommended for 
staple needs. 





in Colors? 
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Returned service men will play im- ae 
portant roles as proprietors, managers anit 
salesmen in Tomorrow's Shoe Stores” 
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HESE are days of swift change on war front and home 
front alike—days of breathless expectancy, when new 
‘developments, fraught with grave import, may change the 


# whole prospect of things to come between press time and 


monthly. 
‘coming out of the world’s capitals cannot keep abreast of 
eo kaleidoscopic pattern of rapidly moving events. 


delivery of a daily newspaper, not to speak of a semi- 
Even the radio and the official communiques 


- As this is written, the war in Europe appears to be 
pproaching its climax, Washington has announced the 


‘rapid return of business to normal peace-time operations 


"once Germany has been defeated; the shoe industry has 


" already been freed from many of the restrictions that have 
~ interfered with designing and hampered production. 


Rationing and price controls continue, though many share 


2 the opinion that the rationing phase may likewise end 
’ with the capitulation of the Reich. 


Regardless of the future of rationing and price controls. 


" it now appears that factories will be turning out next sea- 
' son’s shoes on a basis that more nearly approximates nor- 


mal planning and production. So far as the factory is con- 


_ cerned, reconversion is already well under way. But what 


about post-war planning and post-war selling in the shoe 
store? Who's going to sell the new shoes that factories are 
already turning out, and how will they be sold? These 
are questions that cannot be answered for a certainty as 
this is written, but some outlines of the post-war picture 
are beginning to appear and assume’a more distinct pat- 
tern against the dim horizon of the future. 


YOU'VE doubtless heard the theory expounded that war- 
time changes in production and business methods are sure 
to be reflected in a change of pace in retailing, that dis- 
tribution is going to be concentrated in fewer hands after 
the war because larger units can do a better job, eliminate 
some of the costs of distribution and win out in the com- 


| petitive battle that sooner or later must develop in the post 
' war period. That theory has an element of plausibility 
about it, perhaps, but to the extent that it implies the 


elimination of the medium and smaller independent shoe 


' merchant as a factor in retail business, we think there’s 


sufficient evidence at hand right now to warrant the pre- 
diction that it just isn’t going to happen. 

If you wish to know the biggest single reason why small 
merchants are going to continue as an important factor 
in retail distribution in America, we'd venture to refer you 
to a gentleman named G.I. Joe. We think he’s going to 
have a lot to say about it. We predict that a very sizable 
number of these G.I. Joes are going into retail business in 


general and the shoe business in particular, in one capacity 


>or another. Some of them will go in “on their own,” open- 
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ing new stores, using as part of their capital the money 
the government will guarantee as loans under the G.I. 
Bill of Rights, which already is the law of the land. Some 
of them will go back to their old jobs as salesmen, store 
managers, buyers, advertising and promotion men, etc. 
A lot of veterans of World War II, who have never up to 
now been connected with the shoe business, will look to it 
as offering an opportunity for peacetime careers. 

And how are these men going to succeed in the shoe 
business, in the period of fierce post-war competition that 
many shoe men see ahead? If you want a precise answer 
to that question, we'll tell you frankly we don’t know. 
But of one thing we are certain. Competition or the fear 
of it isn’t going to scare them out. These men have faced 
fierce, tough struggles many times before. They have 
fought the battle and won the victory. They are used to 
facing impossible tasks, and coming out on top. They're 
coming out on top in post-war business too. 


THEYRE going to have difficult problems to face, but 
they’re going to have some advantages also. They're going 
to get financial aid to start in business, as we know. If 
they’ve had a job in any shoe business before they joined 
up, they’re going to have a legal right to claim it back 
with assurance of a year’s employment at least, provided 
they can deliver the goods. They’re going to have educa- 
tional advantages to prepare them for business if they want 
them. Books are being prepared under government super- 
vision and will be distributed to veterans who ask for 
them, telling how to go about it if they wish to engage in 
the shoe business, or any one of a number of other lines 
of retail trade. 

Perhaps it wouldn’t be too much of an exaggeration to 
say that the shoe business of the future, on the selling end 
especially, is going to be pretty largely what these G.I. 
Joes are going to make it. Certainly they, the cream of 
the crop of American manhood, keen; intelligent, healthy 
and well trained, are going to have a profound influence 
on the future of shoe retailing and every other form of 
retailing—on every kind of American business, for that 
matter. And American business is going to need their 
brains and strength and ambition. 

Come to think of it, maybe it might not be a bad idea 
to enlist a few of these returning G.I. Joes in your busi- 
ness. Their fighting courage, plus their ambition and deter- 
mination to build a better America and a career and op- 
portunity for themselves, will supply the dynamic energy 
for many a new enterprise. And a transfusion of that same 
fighting blood may also save the life of many a business. 
now in operation, as it faces the perils of an uncertain 
future. 

















iT about a year ago in these pages we predicted that post-war shoe styling 
@ selling will be powerfully affected by the war-changed environment of 
s of service men. We noted that these men were being exposed to fash- 
is in apparel and shoes to a degree which they never experienced at home 
»). and that our returning service men would have a new and cosmopolitan 
te in the clothes and shoes they'll wear. We described a favorite furlough 
pastime of the service man—window shopping along Madison and Fifth Ave- 
; and their interest in the fine windows and well styled shoes they saw. 
such favorite spot with servicemen is Lefcourt on Madison Avenue at 
Sa0th Street. This shop is known for the advance styling of the shoes it sells 
Nand for the attractiveness of its windows and displays. With a view to illus- 
rating the direction which the post-war styling of men’s shoes may take, we 
gsked David Lefcourt to show us how the shoes he is selling today, hold a 
mise of what will sell tomorrow. Here is Mr. Lefcourt’s story and his 
Sselection of shoes. ; 
» “Let's take the case of the G.I. with an eyé for a smart looking shoe. To- 
y, almost invariably he’ll buy our two-eyelet jodhpur or chukker boot. Just 
rine trying to sell that same shoe to him before he wore a uniform! Now, 
e's convinced of its smartness and that it is correct and nine times out of ten, 
i ask for it by name. 
> “Often, too, he'll say, ‘What have you fellows in store for us when we get 
ack into civvies?’ Then we show him styles like the eight leaders we've 
elected for this presentation, because we feel that although they're today's 
“mel dise and are strictly M-217, they're the kind of shoes we'll sell the 
oy jeturning soldier tomorrow.” 
= 








“Most welcome customer in our store,” 

says David Lefcourt, “is the G1. Many 

of our old customers drop in for shoes, 
or for a chat and a cigarette.” 


“First choice of our soldier customers. for furlough “Military training has taught the C.J. plenty about 
‘wear, is the two-eyelet jodhpur or chukker boot. But. shoe care. He knows the value of zood polishes 


the boys are all looking for 
: they'll all wear style shoes again.” 


Fifteen Million Service Men 
Returning From the Wars Will 
Have “Their Own ideas" On 
Shoes and Apparel. David 
Lefcourt, Madison Avenue Re- 
taller, Predicts What They 
Will Want and Tells Us Why 


“What have you got in store jor us 
after Victory?” the GJ. asks David 


Lefcourt. “These current sellers wil? 
satisfy him for a while . . . but, 
they’re only the beginning of a re- 
naissance in the styling of shoes you 
will be seeing and selling.” 


sand to the day when and the cleaning and preserving of his shoes.” 
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2° For example—with these two street shoes, we’ve been able to keey j 

our brogue wearers reasonably happy during the style restricted perm 

broad, flat tread, half brogue, with stormwelt, although French in of 

has won favor with the man who used to wear the heavy medallion pegh 
wing tip, English full brogue. And, this classically simple custom bal, 
ingenious medallion perforated plain toe . . . good full extensions and 
eyelets make ita real dressy shoe. The flat tread last of the blucher and if 
appearance, and the plainness of the bal will both be seen in tomorrow’s shoe 
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ee Because their soft construction makes them so comfortable, that they’re actu- 

ally a house slipper for outdoor wear, these casuals are gaining favor with more 

men each day. The wedge sole, slow to be accepted at first, has taken hold of the 

imagination of our style-minded customers. Whatever innovation in styling tomor- 

row’s shoes may bring, it’s a safe bet that shoes of this type will be among them. 

Lifting of rationing, naturally, will put them in the extra pair class. This is 
the kind of merchandite which will build post-war volume for retailers. ee 





oe We can’t show color combinations, but we can give our customers shoes with 
the surface interest and contrast in tone so vital to sales appeal. We do it with 
reversed calf and with combinations of reversed calf and genuine alligator in the 
same basic color. But, there is enough color difference in the tanning of they 
leathers to give marked contrast. The blucher, English in character in both lag 
and detail, is correct for town and country wear. The combination reflects th 
French trend. Our customers have remarked how well these shoes look with rough 
tweeds or with smooth-surface business suitings. Transition to a peacetime, ration. 
free shoe wardrobe will increase their popularity. @® 





f@ Tomorrow’s shoes will take advantage of unlimited sources of material supply. 
gpite restrictions, however, we’ve been able to put a peacetime richness into these 
“two models. The bal uses a medallion perforated lizard straight tip and quarter foxing, 
over charcoal black reversed calf, making a distinguished shoe for business or spectator 
_ wear. Lizard pinch-hits for the hard-to-get alligator in the other classic, plain toe blucher 


» we selected. The rich golden brown, which lizard takes in tanning, makes it a dressy 
’ shoe for brown-tone shetlands and coverts. These shoes illustrate how well we've taken 
> are of our customers during this period of style freeze. To the style-starved G. L., they 
- seem like ‘green pastures’ indeed! ee 


Oe ee a ee ae 


is All shoes in this presentation shown ey Lefcourt, Madison Ave., 
Fabrics, Twyeffort, Inc. Accessories, Paul Stuart. 

















Now that there’s a lot of peace talk making the rounds. 
and certain restrictions of M-217 have been relaxed, retail- 
ers of shoes—children’s as well as men’s and women’s—are 
wondering how their early Spring lines will be affected. The 
answer is—not much, at least, so far as the shoes you in- 
spect at the Chicago show are concerned. Most manufac- 
turers do not expect to have many new models to present 
at that early date; second run shoes (bought in January), 
however, may incorporate more changes. 

A few new ideas will be shown. Two important relaxa- 
tions of M-217 permit the addition of new patterns pro- 
vided no additional employment is required in the making 
of the shoes and the manufacture of shoes of more than 
one color provided the sole is of material other than 
leather. So manufacturers are working on new patterns 
which are simple enough to require no additional workers 
and on familiar patterns in brown and white combinations. 
Both of these developments are subject to an important 
qualification: most manufacturers of children’s shoes are 
still achieving less than normal production; there is a 
backlog of orders on which they must catch up before they 


Below: Four models io seil for 
dress and leisure wear. Left to 
right: The center buckle one- 
strap in a white leather; the gypsy 
seam slipon with ankle strap; the 
classic patent leather pump. with 
bow trim; the patent leather one- 
strap, always a good seller for 
young girls. These are types 
to be found in a number of lines. 


SHOES for the Youngsters 





TODAY and TOMORROW... 


Above: Types for school and everyday wear. 
Clockwise, starting lower left: The Norwegian, 
best selling shoe in most lines. on a reclaim 
rubber sole; novelty treatment on a gypsy seam 
slipon pattern; the popular moccasin oxford 
with kick off back; the classic gypsy seam slip- 
on on a wall last; the blucher tipped with 
* durable material for added wear. 


can think seriously of putting in new models, and most fac- 
tories are still keeping their customers on a quota basis 
because they are unable to fulfill unrestricted demands for 
their shoes. 

Keeping this in mind, nonetheless it is interesting to ex- 
amine how manufacturers are planning to lengthen their 
lines by the addition of new patterns. In recent months a 
simple shoe—the gypsy seam slipon on a wall last—has 
gained singular favor in the women’s shoe business. It has 
been a best seller in a number of lines—and (here is the 
significant point) the lower the heel, the more appeal for 
the customer. Children’s shoe manufacturers have had 
their eye on this model for a long time; now they’re incor- 
porating it into their misses’ and growing girls’ lines on 
heels as low as 8/8. They're trying it also with a slight 
variation—a strap around the ankle to make it stay on the 
foot—for some youngsters with narrow heels might find the 
slipon model difficult to keep on while they engage in stren- 
uous activity. Another variation of this pattern has a tab 
of leather in the back, reminiscent of the old congress 
gaiter popular in former years. 

[TURN TO PAGE 270, PLEASE] 
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Your Responsibility 


Most everyone thinks the wars are over, or nearly 
over—except the Germans and the Japs. Most everyone 
thinks rationing is over except WPB and OPA. Most 
everyone thinks WRONG. Because we are now at the 
point of reality—the plain, simple, unspectacular truth 
that for the next six months it will be grind—not glory; 
grit—not gravy; and it’s difficult for any right-thinking 
men to be casual in a world of casualties. 

We are approaching a great gathering of the shoe 
trade for a market meeting where shoes will be selected 
for Spring selling. It is not an ordinary market affair, 
with complete freedom of selection of lines and styles 
and colors and foot coverings of all sorts. It is a market 
subject to very definite quota controls, price controls 
and the ultimate public is also under the control of 
rationing to a definite number of pairs per person, per 
year. 

It is also not the usual market because, for the first 
time, most everyone is in the money. That’s the point 
of danger! Merchants want to venture money to make 
more money and they are going to the market loaded 
for BEAR. Under normal conditions they could buy, 
and expect to receive, everything ordered but today it 
is vastly different. 

Quotas are actually reducing instead of increasing 
because back of the shipping date there are all sorts of 
difficulties—from shortage of labor to shortage of mate- 
rials to shortage of transportation—to a thousand and 
one things interfering with the normal flow of goods 
to the retailer and, through him, to the public. From 
this viewpoint, the supply of regular rationed shoes 
offered for sale at the great market will be sharply less 
than a year ago. 

Don’t go to the market expecting to steal regular 
shoes away from the regular customers of regular 
resources. Here’s an example of what we mean (excerpt 


from a letter) : 


“Recently, a‘customer of ours became angry with 
me for not giving him an increased quota after the 
demand of being entitled to it. 1 could not make 
him appreciate our position. He explained that 
others had given him increased quotas and that | 


must also, His quota with us is identical to when 
it was first frozen in 1942 which is equal to the 
largest year he has ever had with our company. He 
understood that it would be necessary for us to 
take the shoes from someone else to give them to 
him, realizing that we were sold up. I then pro- 
duced a list of our customers in his state, at this 
point, and said that probably I was wrong in hold- 
ing him to his quota and as he had insisted that 
maybe he was entitled to the increased pairage. | 
told him to merely check off the names from whom 
we were to take the shoes and give them to him. 
We would write them a letter explaining that he 
was entitled to the pairage and they could not have 
any that season. My customer’s reply was: 

“ “Of course, I won't do that. You must think I 
am a damned fool.’ 

“I asked him if I wouldn’t be one, if I assented 
to his demand. 

“There may be instances of increased quotas on 
the part of manufacturers who either did it through 
favoritism or used it as a wedge to get into an 
account they could not previously sell. 

“The unfortunate part is that the manufacturer 
or retailer looks upon a condition as being a buy- 
er’s or a seller's market. Possibly it’s wishful 
thinking to hope for an attitude of each working 
with and serving the other. One cannot get along 
without the other. Conditions may favor one or the 
other; but we cannot understand anyone, whether 
buyer or seller, under any circumstances using 4 
difficult situation to take an unfair advantage.” 


If we don’t watch out, a situation will be developed 
closely approximating the buying panic of 1919. We 
can sum the situation up in a single paragraph from 
a merchant’s letter: “Better if an order were taken 
for six pairs and six pairs shipped; than an order 
for sixty-six pairs and only six pairs shipped.” 

When buyers come into sample rooms and place 
orders for shoes with five manufacturers, in the hope 
of getting a shipment from one, it is an indication that 
merchants are hungry for shoes for their shelves—and 
not for the controlled volume of customers—limited 


and set by rationing. If merchants pyramid their orders” 


and we do go into a fortuitous period when production 


can be increased, then we are simply going to duplicate — 
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wh fae done in the year 1919. But remember this is 
sontrolled market—a market limited by supply and 
r and also limited at the point of sale. 
‘ 4 Jon’t put all of your wartime earnings into merchan- 
se on the shelf and be right back in the situation you 
a in the year 1920, when everything was dumped 
ht and bankruptcies plastered the land. 
arty ‘most merchants are saying, “These times are 
different. The public still has money and has a tre- 
\@ wmendous capacity for the purchase of shoes and we 
€§ will get ours while the getting is good.” 
~@ Remember, please remember, that an order isn’t a 
-® shipment and that in the enthusiasm of a Market Week 
> you can get carried away with your own capacity to 
absorb shoes. If you hope to speculate, be careful how 
® far you go—particularly in the field of unrationed shoes 
because there, too, can come disillusionment, disloca- 
tion and public disinterest. A steady business is a real 
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— ® possibility if planned right now. 
1m Just as the mood of the soldier is changed from the 
pro- i ‘rapid exhilaration of movement on the battlefields to 
this one of stark realization that he is in for the grind, so, 
oe @ oo, an industry as large as that of shoes should pause 
| ig # moment and think clearly as to whether or no the 
a opening Spring months are to be a glory of free spend- 
im. ing or a grind. It’s good business for the manufacturer 
he not to accept orders beyond his capacity to produce. It 
ave is good business for a merchant to order only what 
eT he can expect to receive. F 

* - * 
ed 

NOBODY'S CHILDREN! 
on 
gh WHAT is the first responsibility of the shoe industry 
an to the public? The very first obligation is to see to it 

that the children are properly shod. And if there is 
or anything that takes priority, it is that crippled and 
f club-footed children be given proper footwear for grow- 
1g ~® ing feet. 
a It has not been easy for us to answer telephone calls 
he @ and letters and to see the amount of mail that goes to 
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the White House, pleading for footwear for deformed, 
crippled and club-footed children. An industry as 
large, as strong and as wealthy as shoes should have a 
heart as well as a pocketbook. It should set itself to 
the task of supplying children’s shoes and shoes for 
cripples and let nothing interfere with their making 
and delivery. The Masonic Order, years ago, estab- 
lished hospitals for cripples all over the land and tite 
work redounds to their everlasting credit. 

It isn’t as though cripples were asking for charity; 
for the parents are perfectly willing to pay the price. It 
is simply that we have reached a point where someone 
has got to take an interest in growing feet; because it 
certainly is true that children’s shoes must increase in 
size with the growth of the child and it is likewise true 
that crippled children’s feet do grow. 

The case right before us, at this very moment, is of 
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alittle lad—five years of age—who had a pair of reg- 
ular shoes rebuilt to a special prescription last March 
and his parents find it impossible to get that shoe in a 
larger size now. The amount of work involved is less 
than an hour of a shoemaker’s time, but the store that 
was so keen to render that service three years ago is 
perfectly callous about it now. No store likes to pick 
up the problem shoes of another merchant; but what 
is the child to do? The little lad started to school and 
his feet pained him so that he couldn’t continue. 

For my part, I think there is a responsibility on the 
part of that store and on the part of all stores and even 
upon the industry itself to see to it that in this thoughtful 
land of ours that we don’t take it for granted that the 
public will find a way out, somehow, without our help. 

I know it is no time of the year to throw in a sob 
story, but talk to some of the nurses in hospitals for 
cripples and talk to some of the merchants who try to 
get shoes for these children and you are face to face 
with a stark reality, not answered by: “Don’t bother 
me. Go barefooted!” 

This is only a prelude to a responsibility that the 
shoe trade must assume somehow, some way when tens 
of thousands of soldiers come back—with foot and leg 
wounds, tropical diseases that make tender and pulsing 
feet and an entire new problem of making shoes for 
heroes, forgotten after the battle, to live a handicapped 
life. 

We know that shoes, as they are generally made, are 
a factory operation and that specials are an abomina- 
tion to everyone at the plant, from the tag girl to the 
chairman of the board; but we have got to have a 
place for and a part of this form of shoe business and 
it is not localized in a few big cities where there are 
shoemakers who specialize in such shoemaking. In nine 
cases out of ten the corrections are minor arid can be 
leathered up in most any factory. It’s not considered 
big business and so the chains and the fast operators 
pass it up most quickly, but the family shoe store with 
a heart endeavors to shoe all the people some way, 
somehow and we are going to hear more about this 
side of the business as the months go by. 

The present problem now is the shortage of Winter 
shoes for cripples and club-footed children and that’s 
something that must be taken care of right now. 


* * * 


TIME FOR APPRECIATION 


THANKS and appreciation should be expressed, at our 
national gatherings of the trade at Chicago, for the 
public service rendered by our own leaders in WPB, 
OPA and OCR. At considerable sacrifice a number of 
patriotic men left their businesses, to serve government 
and industry to the best of their abilities. They have 
been men of courage and broad capacity. They may 
have made mistakes but as Emerson put it: “We are 
of different opinions at different hours but we always 
may be said to be, at heart, on the side of truth.” Let 
us give thanks for such leadership. 
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‘ Comparative prices of hide, 
leather and shoes in two world 
wars. Charts I and II show that, 
while price trends of leather in 
the first war were as responsive to 
wartime demands as raw products, 
in the present war leather prices 
have risen less than hide and skin 
quotations. Chart III illustrates 
the stability achieved for foot 

wear at the producers’ level. 
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e-half years from July, 1914, 
war, a 25 per cent 


90 per cent in the four and on 
months immediately 


to December, 1918. In ‘the present 
increase Was registered during the 33 
after the outbreak of war in Europe. However, in the two- 
year period since April, 1942, when t Maximum 
Price Regulation was announced, leather prices and fac- 
tory prices of leather footwear, as measured by quotations 
reported by & representative group of manufacturers to 
the Bureau of Labor Statistics, have not advanced. 
Shoe producers have been aided to some extent 


W HILE meeting the diversified requirements of our armed 
forces and the demands of Jend-lease, the shoe industry has 
adjusted production to meet shortages of raw materials and 


to comply with style simplification, Tes use 
of leather, price regulations, and ration oF 
supply the needs of our home front. 


The price stabilization record achieve 
ked contrast to the unrestraine 


ent war is in mar 
rise in World War I, when manufacturers’ prices for 
reported to the Bureau of Labor Statistics inc 
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present war period by price controls imposed 
on leather in December, 1941, and by leather 
conservation measures instituted as early as 
September, 1942. Quality deterioration has oc- 
curred in this war as in the last one, often as 
a result of problems. of procuring better qual- 
ity materials for civilian use which could not 
be solved either by the government or by the 
leather or.shoe industries, in view of military 
demands. 

Data furnished periodically to the bureau 
by retailers in large cities for medium and 
lower quality leather shoes indicate that prices 
paid by consumers for shoes have moved up- 
ward since the outbreak of the present conflict. 
This is especially true of the very inexpensive 
grades. Part of the increase, particularly for 
the lower qualities, may be attributed to re- 
tailers’ shift to higher priced merchandise in 
response to customers’ desire for “better” mer- 
chandise, even before rationing was introduced 
in February, 1943. 


PRICES FOR HIDES AND SKINS 


IMMEDIATELY after the outbreak of hostili- 

ties in Europe in September, 1939, prices of 

hides and skins soared 45 per cent above their 

August level, then started dropping, and by 

August, 1940, had receded to their pre-war 

level. In the following month they again start- 

ed climbing, and by November, 1941, had ad- 

vanced 47 per cent. Prices increased in a more orderly 
manner in the first two years of World War I, but by 
October, 1916, the period corresponding to November, 1941, 
in the current war, were likewise 47 per cent above their 
pre-war level. 

Government controls such as the initial uniform price 
ceiling imposed on hides, kips, and calfskins in July, 1941, 
prevented a continuing advance such as occurred in the 
latter part of 1916 when the prices of hides and skins, 
according to the bureau index, rose 34 per cent in two 
months, to nearly double their pre-war quotations, A mod- 
erate decline in this market occurred during 1917 and the 
first quarter of 1918 following an embargo by Great Britain 
upon the import of hides, skins and leather goods. A sharp 
upswing in the spring of 1918 was halted in May by the 
imposition of governmental price controls in the form of 
maximum prices on hides and skins. The ceilings were 
revised slightly downward for the latter part of 1918 but 
were removed in January, 1919, a point in that war corre- 
sponding to February, 1944, of the present war period. 
The withdrawal of price controls following the cessation 
of hostilities introduced a strong bullish market which 
surged within eight months 74 per cent above the January, 
1919, level to a peak three time as high as the pre-war 
values. The August, 1919, prices for hides and skins con- 
sidered as a group far surpassed those recorded for any 
other month by the Bureau of Labor Statistics from 1890 
to the present time, The price rise exhibited by hides and 
skins greatly exceeded the upward price trend reflected 
for farm products in the first eight months of 1919. The 
relationship of 1914 to 1939 pre-war values of hides and 
skins was also favorable to tanners in the current war 
period, since values in August, 1939, were less than three- 
fourths as high as the market level in July, 1914. 

The following table illustrates the lower price level and 
relative stability of hides and skins in the last four and a 
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RETAIL PRICE OF SHOES 


> TO DECEMBER 1943 


INCREASE IN 


JUNE 19 


half war years—in spite of increasing demand, which ex. 
ceeds available supplies, particularly of hides: 





Comparison of Monthly Average Prices of 
Hides and Skins in the First and Second 
World Wars 


MONTHLY AVERAGE PRICES 





| World War | World War I 





Type of Hide | July | Jan. . 
or Skin | 1914 | 1919 | 1919 


Jan. 
1939 | 1944 








Hides: | 

Texas steers, heavy, | 
.«..| $1888) $.2600) $.4763) $.1144) $.1450 
-1938} .2800) .5200) ..1156) .1550 


1925; .2200| .6100| .1135) .1550 


Aug | Aug. 
| 
/ 
! 


2050) .4000) 1.0000) . 


-1900) .2600) .8000) . 
-7000) 1.3000) 2.2000) . 
| 
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LEATHER PRICES 


The price trend of leather in World War I was as respon- 
sive to wartime demands as the raw producis, whereas im 
the course of the present war leather prices have risen less 
than hide and skin quotations, using pre-war prices in each 
instance as an initial base for comparison. Charts I and Il 
illustrate this point. During the first World War the leather 
market followed the activity of hide and skin quotations 
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Who's Who at the National Shoe Fair’ 


[CONTINUED FROM PAGE 90] 


PALMER HOUSE 


Acme Shoe Mfg. Co., Inc... . Clarksville, Tenn. 
Adhesive Products Corp. Bronx, N. Y. 
Advance, Wool Skin Shoe Co.. Manistee, Mich. 
Allen Edmonds Shoe Corp. Belgium, Wis. 
Altman Bros. Shoe Mfg. Co... .Cincinnati, O. 
Altschul, Julius, Inc. Brooklyn, N. Y. 
American Gentlemen Shoemakers (Div. 
Craddock-Terry Shoe Corp.) , omny Va, 
American Girl Shoe Boston, M 


Avon Sole Co.. 
Ayrlyte Corp........ 202... 


Bancroft-Walker Shoe Corp.. Waltham, Mass. 
Banister, James A., Co. 

South Weymouth, Mass. 
Barrett Shoe Co. (Div. General Shoe Corp.} 


California Shoes, Ltd 
Carlisle Shoe Co 


Chilton Co 
Clapp, Edwin, & Son, Inc. 
East Weymouth, Mass. 


Clayton, A. C., Printing Co... . . St. Louis, Mo. 

Los ‘Angeles, Calif. 
Cohen, M., & Sons... .Long Island City, N. Y. 
Cole, Haan Co 


Chicago, Ill. 
Colt-Cromwell Co., Inc......... Boston, Mass. 
Commonwealth Shoe & Leather Co. 
Whitman, Mass. 
Compo Shoe Machinery Corp.. . Boston, Mass. 
Connell, J. M., Shoe Co. 
South Braintree, Mass. 
Connolly Shoe Co i 


Conrad Shoe Co 
Continental Shoe Corp... . . 
Corbin, B. A., & Son Co... ..Marlboro, Mass. 


New York, N. Y. 


Curtis-Stephens-Embry Co. 
Cushman, Charles, Co 
SEE SAS SET: Dolgeville, N. Y. 
Dartmouth Shoe Co. 
Campello, Brockton, Mass. 
Daytimer Shoe Co........No. Adams, Mass. 
Department Store Economist, New York, N. Y. 
Dewey & Almy Chemical Co. 
Cambridge, Mass. 
Dickerson, Walker T., Co., The... Columbus, O. 
Dixon-Bartlett Co............ Baltimore, Md. 
Doerman Shoe Mfg. Co. 
South Milwaukee, Wis. 
Douglas, W. L., Shoe Co.... . Brockton, Mass. 
Drew, Irving, Corp. 
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Eaton, Charies A. Co ’ 
igewood Shoe Factories (Div. General 


ta’ . 
Philedelphic, Pa. 

Specialty Footwear Co. 
Endicott, N. Y. 


Chicago, Ill. 
Foote, John, Shoe Co., The... Brockton, Mass. 
Ford New York, N. Y. 


ne. 
New Bedford, Mass. 


... New York, N. Y. 
Thiensville, Wis. 


.. Cincinnati, O. 
Holliston, Mass. 


Williamsport, Pa. 
Lynn, Mass. 
New York, N. Y. 


Hagerstown, Md. 

Hallowell, Me. 

.Chicago, Ill. 

Heywood Boot & Shoe Co. Worcester, Mass. 

Hide & Leather Publishing Co.. Chicago, Ill. 

Holland-Racine Shoes, Inc..... Holland, Mich. 
Holmes, Stickney & Walker, Inc. 

Portland, Me. 

Holtz, Herbert, Shoe Co... . . Haverhill, Mass. 

Homasote Co.. -...s..- Trenton, N. J. 

Howard & Foster, inc. . .Brockton, Mass. 

Hubbard Shoe Co., Inc. 


.. Rochester, N. H. 
Fiylander Shoe Co. (Div. General Shoe 
Cambs Ao... oy deen ae cepen Frankfort, 4 
Interstate Shoe Co.. bees <4 
Jackson, Dave 
James Shoe Mfg. Co.. 
Jones y Vining, Inc. 
demi TR oc... es : 
Julian. & Kokenge Co.. ‘dabn © 
Keith, George E., Co. 
Campello, Brockton, Mass. 
Keith, Keith & McCain, Inc..Rockland, Mass. 
Biddeford, Me. 
Kennebunkport, Me. 
Los Angeles, Calif. 
..New York, N. Y. 


Kimel Shoe Co.... 
Kleinert's Shoe Division. . 
Kley-Bro Shoe Mfg. Co.. Derry, N. H. 
Kleven Shoe Co.. Spencer, Mass. 
Kreider's, W. L., Sons Mfg. Co., Inc. 
Palmyra, Pa. 
. Cincinnati, O. 
. Haverhill, Mass. 


Krippendorf-Dittmann Co. 

Laird, Schober & Co., Inc.. 

Lancaster Shoe Co....... . Elizabethtown, Pa. 

Lederer Industries, Inc., The.. New York, N. Y. 
Leonard & Barrows Shoe Co. 

Middleboro, Mass. 

New York, N. Y. 

Leverenz Shoe Co........... Sheboygan, Wis. 

Leckwedge Shoe Corp., The... .Columbus, O. 


Lown Shoes, Inc... 
Lucey, John E., Co. Inc.. . Bridgewater, May 
Lucille Footwear Co. Williamsport, Py 
ae NH 
Maine Shoes, Inc............ burn, Ms, 
Marion Shoe Division (Daly Bros. "Shee 
8 8 SOS ea Marion, ing, 
Marks, L. nv . & Sons Co., The. . Cincinnati, 0 
Marshall, Meadows & Stewart, Inc. 


Auburn, N.Y, 

Marxmiller, H. C., Importer 
Los Angeles, Coli 
Melrose Slipper Co., Inc... . . Little Falls, N.¥, 
Metro-Craft Shoe Co.....Manchester, N, 
Meyer, Frank C., Co., Inc... .Lawrence, Mes, 
Mi wn Footwear, Inc.. Middletown, N, Y, 
Milford Shoe Co.............Milford, Man. 

Miller, 1., & Sons, Inc. 

Long Island City, N.Y, 


Miller Shoe Co., The 

Mitchell Shoe 

Myers, D., & Sons, Inc... 

Natural-Bridge Shoemakers (Div. Croddods 
eS Oe ae Lynchburg, Ve, 


-...New York, N.Y, 

New York, N.Y, 

. .Westboro, Man. 

Rochester, N. Y, 

Reider Shoe Mfg. Co... . Schuylkill Haven, Pa, 
Republic Shoe Co. (Div. General Shoe 


Corp.) . Atlanta, Ge. 
Rochester Shoe Tree Co.. Rochester, N.Y, 
Rogers & Feralli, Inc.. ‘Los Angeles, Calif, 
Rondeau, H. O., Shoe Co., Inc. 

Farmington, N. H 
Rosen, Geo. H., Shoe Mfg. Co.. Boston, Mos. 
Rosenthal, Henry B., Co., Inc.. Beverly, Man 
Roth, Rauh & Heckel, Inc... . Ripley, 0. 
Saco-Moc Shoe . . Portland, Me. 
Sandler Co., A.. Boston, Mam 
Saval, Ted tos ‘Angeles, Calf, 
Schawe-Gerwin Co., The. . Cincinnati, 0, 
Scholnick Shoe Corp Boston, Mas. 
Schwartz & Benjamin, Inc... . .New York, N.Y. 
Selby Shoe Co., The Portsmouth, 0, 
Sewanee Shoe Co. seth General Shoe 
Corp.) . Cowan, Tenn, 
Shoe Form Co., inc... Auburn, N. ¥. 
"Skippy" Sandal & Slipper Co. 
New York, N.¥. 
Slater, C. B., Co...... .South Braintree, Mos 
Smith, G. Edwin, Shoe Co.. Columbus, 0. 
Smith, J. P., Shoe Co. Chicago, Il 
Spalding, A.-G., & Bros. Marlboro, Mass. 
Stacy-Adams Co. Brockton, Mom. 
Stein-Sulkis Shoe Co. Haverhill, Mas. 
Sterling Last Corp.. New York, N.Y. 
Stetson Shoe Co., Inc., The 
South Weymouth, Mat 
Stone-Tarlow Co., Inc... .. Brockton, Mot 
Swan Shoe Co., Inc. Baltimore, Mé. 
Taylor, E. E., Corp. . .Boston, Mes 
Teeple Shoe Co. Ts Weupun, Wi 
Triple Novelty Footwear Co., Inc. 
Brooklyn, N. ¥. 
Tupper Shoes, Inc...........New York, N.Y. 
[TURN TO PAGE 118, 
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Who's Who at the National Shoe Fait 


United Last Co............... Boston, Mass. 
United Shoe Machinery Corp... Boston, Mass. 
United States Shoe Corp., The .Cincinnati, O. 


Unity Shoemakers.........-. Haverhill, Mass. 

Universal Shoe Corp........... Sanford, Me. 

Universal Shoe Mfg. Co. (Div. Craddock- 
Terry Shoe Corp.)......... Lynchburg, Va. 


Victory Footwear Sales Co... . Baltimore, Md. 


[CONTINUED FROM PAGE 116] 
Palmer House, Continued 
Vogue Shoe, Inc......... 
Walkin Shoe Go., The... Schuylkill Haven, Pa. 


Walk-Over Shoes. .Campello, Brockton, Mass. 
Wall-Streeter Shoe Co... ..No. Adams, Mass. 


Walton, A. G., & Co........... Boston, Mass. 
Ware Shoe Corp............... Ware, Mass. 
Webster Shoe Corp.......... Webster, Mass. 


.Los Angeles, Calif. 


Weinbrenner, Albert H., Co.. Milwaukee, Wi, 
Winthrop Shoe Co............ St. Louis, Me 
Wohl Shoe Co............... St. Louis, Me 
Woodard & Wright Last Co. 
East Bridgewater, Max, 
Wright, E. T., & Co.......... Rockland, May, 
Yankee Shoomaters, Inc., The (Div. Sem 
Smith Shoe Corp.)...... Newmarket, N, H, 


SHERMAN HOTEL 


American Equipment Co...... New York City 
American Maid Footwear. Easthampton, Mass. 
Arad Shoe Mfg. Co... Long Island City, N. Y. 


Atkinson Shoe Corp............ Boston, Mass. 
B. & C. Shoe Co.......... Manchester, N. H. 
Barr & Bloomfield Shoe Mfg. Co.. 
Seabrook, N. H 
Belmont Footwear, Inc....... Brooklyn, N. Y. 
Best Shoe Co., Inc............. Boston, Mass 
Bing, Raphael. ............. New York, N. ¥ 
Novelty Shoe Co........ Boston, Mass. 
Bridgewater Workers’ Cooperative 
Association ........... Bridgewater, Mass. 
Brilliant Bros. Co.............. Boston, Mass. 
Brooks Shoe Co............... Boston, Mass. 
Brown, David, Shoe Co . Baltimore, Md. 
ea Be SE RES eRe te Boston, Mass. 


Boston, Mass. 


Clover Leaf Novelty Co.... New York, N. Y. 


Conjor Shoe Co............. New York, N. Y. 
Cooper, S., Mfg. Co........New York, N. Y. 
Davis, H. E., Shoe Co... .. .Freeport, Me. 
DeHaan Co., The............. Boston, Mass 
Evy Footwear Co............. Brooklyn, N. Y 
Excel Shoe Co.................. Lynn, Mass. 
Falcon Shoe Mfg 

Long Island City, N. Y 
Fisher Shoe Co............... Hudson, Mass. 
Fleisher Shoe Co........ .Manchester, N. H. 


Formfitting Slipper Corp.....New York City 


LA SALLE HOTEL 


Allied Shoe Co.............. .. Elgin, UL. 
Ansin-Anwelt Shoe Mfg. Co... .. Athol, Mass. 
Pe WM ic6 week 0 kde ste «a SF. Louis, Mo. 
Arnold Bros. & Co... .. East Weymouth, Mass. 


Badger Glove & Slipper Co..Milwaukee, Wis. 


Beaudin, L. E., Shoe Co......... Hanover, Pa. 
Belcher, George E., Last Co.. Stoughton, 9 
Belle Craft Slipper a Brooklyn, N. Y. 
Bow Mart, Inc.............. New York, N. Y. 
Chelmsford Shoe Co........... Derry, N. H. 


Colton, Vic, Shoe Mfg... .Los inaiaion Colif. 
Cornelia Footwear ree Co.. .New York, N. Y. 
Cortell Shoe Co.. ..Manchester, N. H. 
Delmar Shoe Co. ae Boston, Mass. 


Fraser Shoe Co..................Union, Mo, 
Freeport Shoe Co............. Freeport, Me. 
Fuchs, William, Shoe Co... ..New York, N. Y. 


Ga-By Shoe Mfg. Corp...... New York, N. Y. 


Gerda Footwear Co., inc... New York, N. Y. 
Goldberg Bros., Inc......... Haverhill, Mass. 
Goldstein, Julius, & Sons Co... . Boston, Mass. 
Golo Slipper Co., Inc........ New York, N. Y. 
Goodfit Shoe Mfg. Co........ Brooklyn, N. Y. 
Goodyear Footwear Co........ St. Louis, Mo. 
Green, Philip H............... Boston, Mass. 
Grosvenor, C. A., Shoe Co... Worcester, Mass. 
Harold Shoe Co............ Haverhill, Mass. 
Fiarvey Shoe Co.............. Cleveland, O. 
Heilbrunn, J., & Sons... .. Rochester, N. Y. 
Hi-Grade Footwear......... New York, N. Y. 
Inter-Allied Slipper Co., Inc.. New York, N. Y. 
Isenberg, |., Shoe Co......... .Boston, Mass. 
Jacobson, Nathan, Shoe Co... Boston, Mass. 
Joy Shoemakers.... . .St. Louis, Mo. 
Levine, Al & Sol..... . .Boston, Mass. 
Liberty Shoe Co...... ....Boston, Mass. 
Lincoln Shoe Co., Inc.. .. Haverhill, Mass. 
Lion Shoe Co......... ..New York City 
Lippman, James A. Co.. . Boston, Mass. 
Loomis Mfg. Co......... .... Chicago, Ml. 
Lynn Moccasin Shoe Co.......... Lynn, Mass. 
Marks, C. W., Shoe Co. . .Chicago, Ill. 
Marvel Slipper Co., Inc... ... .. .St. Louis, Mo. 
Midland Shoe Corp......... New York, N. Y. 
Monarch Shoe Co......... Cambricvge, Mass. 


en oes tig, RR ee te Paterson, N. J. 
Elias Bros.. .. «New York, N. Y 
Farmington ‘Shoe Co.. Dover, N. H 
Fein & Glass, Inc.. . Reading, Pa. 


Cincinnati, O. 
Grinnell, lowa 


Gold Cross Shoe Co... 
Grinnell Shoe Co.. 


Koss Shoe Co., Inc.............Auburn, Me. 
Louis Shoe Co.......... .. Amesbury, Mass. 
Mademoiselle Shoes Co.... New York, N. Y. 
Medwed Footwear Co. ..Bangor, Me. 
Mercury Footwear.......... Brooklyn, N. Y. 
Minor, P. W., & Son, Inc. Batavia, N. Y. 
Myrna Shoe, Inc......... .Manchester, N. H. 
Porter Shoe Co............... Milford, Mass. 


Moose River Shoe Co., inc... . .Old Town, Me, 
Novelty Slipper Co., Inc.....New York, N.Y, 
Pacific Shoe Co......... San Francisco, Calif 


Paramount Slipper Co....... Garfield, N. J 
Peerless Footwear, Inc..... Souderton, Pa, 
Phyllis Shoe Co.............. . Lowell, Mass, 
Pierce, C. S., Co... . Brockton, Mass, 
Poloner Shoe Co..... ..New York City 
Promenade Shoe Corp... ai Ss New York City 
Regent Shoe Corp...... ... New York, N.Y, 
Rest-Right Slipper, Inc... .... New York, N.Y. 
Rice Lake Furnishing Goods Co. 

Rice Lake, Wis. 
Rossman Shoes............... Boston, Mas, 
Rubin, Irvin, Inc.. ..New York, N.Y, 
Sbicca, Inc..............Los Angeles, Calif, 
Schneider Shoe “SRE St. Louis, Mo. 


Schoenfeld, Sam, Associctes. 
Scholl Mfg. Co., Inc... 
Silver Slipper Mfg. Co. . New York, N, ¥, 
Sterling Shoe Co............. Auburn, N, ¥, 
Stillman, H. C., Shoe Co., Ine. 
Lawrence, 
Vonus Sandal Mfg. Co., Inc.. .New York, N. ¥ 
Virginia Shoe Co., Inc... . . Fredericksburg, 
Washington Shoe Co., Inc. 
Salem Depot, N. 


.New York, N.Y, 
Chicago, Ill, 


Wearwell Shoe Co. 
Weigert-Dagen. . 

Weil, M. K., Shoe Co.. 
Wel!-Worth Slipper Co.. 


.. St. Louis, 
. . St. Louis, Me 
Honesdale, Pa 


Preston Shoe Co.. Lynn, Mas. 
Putterman Footwear Co. Brooklyn, N. Y. 
Rao Bros. Footwear Corp. Brooklyn, N. Y. 
Recordia Mfg. Co. New York, N. Y. 
Servus Rubber Co. .. Rock Island, tl 
Sinbac Shoe Co..... . . Chicago, Ii. 
Somersworth Shoe Co... . . Somersworth, N. H. 
Springstep, Inc........ New York, N. Y. 
Sunray Shoe Co., Inc.. Los Angeles, Calif. 
Superior Shoe Co., Inc. . .Chicago, Ill 


United States Shoe Corp., The. Cincinnati, 0. 
Vardaman Shoe Co. Owensville, Mo. 
Werman, A., & Sons, Inc.... . Brooklyn, N. Y. 
Wiley-Bickford-Sweet Corp.. Worcester, Mass. 





Plan Post-War Changes 


CoLtumBus, O.—That Columbus shoe 
manufacturers are planning to “take 
in stride” reconversion to peacetime op- 
eration has been indicated by announce- 
ments recently from executives of two 
separate firms. 

Regarding post-war plans, Herbert 
Lape, Jr., president of Julian & Ko- 
kenge Co., said: “We plan to erect a 
new office building on the site of our 
present parking lot and turn our pres- 


ent building into an expanded produc- 
tion plant. We will do this as soon as 
materials are available.” The company 
has filled many government contracts 
since Pearl Harbor. 

R, D. Jackson, president and general 
manager of the G. Edwin Smith Shoe 
Co., revealed plans to his company con- 
templating a complete change in the 
production mechanical set-up as soon 
as conditions permit, to result in a 25 
per cent increase in output. 


To Make Rubber Soles 


DELAWARE, O.—Michael J. Broderick, 
Chicago, has purchased the K. & W. 
Rubber Corp. plant at Delaware, 0. 
from J. H. Johnson and will manufac 
ture shoe soles and the regular K. & W. 
products with rubber made from the 
sap of a Mexican Minnsop bush. 

The K. & W. plant has been making 
air mattresses, cushions, rubber bands, 
and other small articles. 
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.New York, N. « 


| 8 <Foskazmn<< 


—2 FR FaF Ose 


Kip LEATHER is the Fashion Party candidate to lead fall and winter 
shoes to victory. Nominated on a platform of Beauty, Quality, Fit and 

Unity with smart clothes. Sweeping the country in retail stores, 
specialty shops and shoe shops. Winning the votes of fashion-conscious American 


women. Rolling up publicity in every city in the nation. Read on... 


ID AND GOATSKIN TANNERS® 100 GOLD STREET® NEW YORK 7, N. 
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Tue FASHION PARTY nominates a 
candidate worthy of the honor of a 
United States Shoe Ration Coupon...a 
candidate that supports the rights of 
women to look beautiful, a candidate 


with a post-war prosperity program. 

























" ANBPROFITS O 
N 
THE KID LEATHER FASHION 
TICKET 














Kuo LEATHER is sweeping the country: 


in the advertising of pace-setting retail 


stores, special shops, shoe shops, in 


fashion window displays from 





Fifth Avenue to Main Street, on the 





¢ American women. 
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114 OF AMERICA’S TOP FASHION STORES 


IN 42 CITIES ADVERTISED KID LEATHER 


kee and Kansas City Leading 
Milwau 





tised Kid Leather 
Published Pictures 


6 Fashion Magazines 
id Leather 


and Write-ups About K 
| TEEKID 


81 Fashion Photographs in 40 Big City Newspapers Glamorized Kid Leather 


10,000 Movie Houses Throughout Country 
Showed Fashion Short, “If It's White It’s Kid,” 
Seen by Vast Movie Public. 


TWO PROMOTION BOOKLETS DISTRIBUTED TO RETAIL SHOE BUYERS THROUGHOUT U.S. A. 


Note: All statistics quoted above compiled from Publicity Records at Office of Bureau of Fashion Trends, 
366 Fifth Avenue, New York, part of hard-hitting Publicity Program by Kid and Goatskin Tanners 
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COLORS. . . . We collect them like a con- 


noisseur, . . . We collect them from the best 


sources, experiment with them constantly .. . 
and file the really good ones. . . . We are ready 
for the new color era, but war conditions neces- 
sitate measured conversion to a color line. 
This assurance we can make; never before 
have we been prepared to make as beautiful 
and selective a line as we will produce in the 


days to come. 


ALLIED KID COMPANY 


Wilmington New York 


123 





CASH IN 


on this new form of 


retail advertising — 


YMACHINES FOR. SELLING!” 


Tz most important advertising job you 
have is to “bring in” the people ready to buy! 
The new Kawneer Store-Frorits, ‘Machines 
For Selling”, will do that job and do it well. 
They will stop prospective customers at the 
crucial moment of decision — as they pass 
your store—and bring them in to buy. 


Leading authorities on architecture and re- 
tail merchandising have 


BCcONSULT 


assisted Kawneer in the development of 
“Machines For Selling”. Your architect, 
working with Kawneer, can produce the 
proper design to solve your particular 
problems — display, merchandising, street 
location, store traffic, etc. 

Send coupon today for booklet which shows 
how you can get maximum advertising results 


from the front of your store. 


Kee! 


YMACHINES FOR SELLING! 
| ATP IA RE Be NC 


YOuR 


ARCHITECE 
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The foreman had 


Yes, our Quality Control Department sets tough 
standards—tough enough to trouble the sleep 
of the foreman, who wants to push produc- 
tion up and up! 

That's as it should be. Such high standards 
of quality—constantly controlled, rigidly ad- 
hered to—mean added years of life for the 
Mohawk Carpets on your floors. 

And don’t confuse “Quality Control” with 
“Inspection.” It's much more! A high per- 





not 7 Factor sur 5 


in 


GUARANTEE MAXIMUM CARPET LIFE 


balance —~ 


T+ WOOL SlEnD 
2+ PitcH 

3+ ROWS Pre inch 
4+ YARR SIZE 

5+ Pie WEIGHT 





a NIGHTMARE 


centage of all Mohawk yardage from our 
looms has been scientifically tested for seven 
different qualities—ranging all the way from 
wool-blend to dye-fastness. 

As you make your plans to recarpet, plan on 
Mohawk quality, on the extra wear of Mohawk 
balanced construction. For the right grade 
and fabric, seek the expert advice of your 
Mohawk Contract Dealer. Mohawk Carpet 
Mills, Inc., Amsterdam, N.Y. 


MOHAWK 
Store Trnffic CARPETS 


Tibisisil incahcastln fe lemyar sso 
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“See oe 


* use these 2 basic designs 
fo create a variety of smart-eye-catching units for your windows . . 
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Made of veneer with cypress shelves and bases. 
Flower box, of veneer, may be had filled with green 
or autumn foliage. Stipple paint finish in any color. 


“J"" FIXTURES—22 in. wide x 30 in. high 
Shelves, 6 x 10 in. Base, 854 x 10 in. 


“U" FIXTURE—13 in. high x 31 in. wide 
Sheives, 6 x 10 in. Base, 8% x 10 In. 


FLOWER BOX, 434 in. high x 6 in. wide x 7 in. long 
Each $3.50 


Spring catalog ready December ist. Write for your 
copy. 


Adler « Jones “J” and “U” units ton 


as used by |. Miller - Chicago 


Adler - Jone 


/, 
HIM / 
\ 


521 SOUTH WABASH AVENUE * CHICAGO 5, ILLINOIS 


Write for complete catalog of A-) display moteria! 
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W HEN two business men get together these days, 


sooner or later they’re sure to talk about “post- 
war planning” and “reconversion.” It becomes ap- 
parent that they are thinking along the lines of 
how to maintain and improve their own businesses 
after hostilities cease. The reasons behind this think- 
ing are threefold: for the most part they’ve ex- 
perienced a period of good business and are in a 
position where they can put into practice ideas 
which will enlarge the scope of their businesses; 
they’ve been forced to delay the execution of these 
ideas by government restrictions, and they are 
champing at the bit to get them started; finally, 
they realize that one of the prime objects of recon- 
version is to provide sufficient post-war jobs to fore- 
stall unemployment and a depression which might 
follow a slump in retail activity. Many retailers are 
planning to maintain sales volume by means of im- 
proved selling, improved advertising, improved dis- 
play. It’s only a short step from this viewpoint to 
that of store modernization and improvement. 

In what direction is this thinking slanted? What 
trends have these retailers in mind? How can these 
trends be translated into actual architectural forms? 
In order to find out how architects were tackling 





ee toll — ere We de a es ae 


MUCORDER JECTION: 


hidecture! fging and J hyplay 


blem of store design, Pittsburgh Plate Glass Com- a buying mood, and getting her to decide on the merchan- 
pmmissioned twenty of the country’s leading archi- dise he has to offer. An important trend in store architec- 
submit designs for the modernization of stores of ture, appearing before the war and cut off from further 
types, ranging from beauty parlors and jewelry development by wartime restrictions on store remodeling, 
s through many different classifications, including ser- was slanted toward the achievement of that purpose. Archi- 
“stations, theaters, department stores, hardware stores tects and merchants agree on fundamental principles: that 
others. Located from Boston to Los Angeles, and from the sight of an actual sale stimulates the desire to buy; 
ago to Miami, the thinking of these architects may that a moving display is more productive of results than a 
"assumed to reflect the design trend in all sections of the static one. Hence stores are designed with fronts which en- 
mtry. abled the passerby to see into the sales room, to watch the 
‘Although the architects were uninstructed, their plans progress of the shoe sale, to see the fitting process, and to 
fealed a unanimity of opinion. We show on these pages remember that it is time to buy another pair of shoes. In 
ans for two shoe stores which were included in those de- order to accomplish this purpose, display baeking in the 
ms submitted to Pittsburgh Plate Glass Company. They windows has to be cut down or eliminated entirely; en- 
fe tis a good idea of what the shoe store of tomorrow  trances have to be wide, permitting full vision and unob- 
I look like. Since store design is functional (i.e., since structed flow of traffic; display windows have to be curved 
Suse determines its form) these plans have taken into or angled so that customers on the street can see past them 
deration the aims of the shoe retailer which have a__ into the store itself; store lighting has to be adequate, but 
mided bearing on his choice of design. without glare; store interiors have to be inviting. 
Pri among the purposes toward which retailers of Utilization of store space to the utmost degree is an- 
lines (and shoe retdilers are no exception) are aiming other point on which store owners and store designers meet 
jthat of making selling easier, of facilitating the problem in agreement. Stock is concealed behind the walls of the 
ttting the customer into the store, getting her there in [TURN TO PACE 132, PLEASE] 








wit BRANNOCKS 


MILLIONS OF MEN AND WOMEN IN THE ARMY, NA 
AND AIR SERVICES HAVE BEEN FITTED OVER 7 





4 
NW ALLTAN ele QE SULUN ICES 7(en << 
THEY WILL EXPECT TO FIND BRANNOCk 


IN USE IN- YOUR STORE. 












Heel to Ball— 
Heel to Toe 
and Width. 
Simultaneously taker 


exclusively with the 


BRANNOCK DEVICE 
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ting. The Brannock Device helps fit feet to shoes the “ 
scientifically, heel-to-baN, heel-to-toe and 
4 
width -- three cardinal points in making a sale-and 
. 
giving customers service and satisfaction. BRANNOCKS ae 
- ae ey 
Ware rer = ¥ F " 
soatgsme 1 in the Army, Navy, Wac, Spars and a ae 
: e ¥ 
e speed y of scientifi i aa 
+ .) WR ee 
j f° 
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AS epee Me becednigsamee Adult Model — $15.00 
edium for hitting the BRANNOCK Junior Model $12.50 


1 1} 


di€ \ i l perdiive price 


| THE BRANNOCK DEVICE COMPANY 


| 427 SOUTH SALINA STREET SYRACUSE 2, NEW YORK 
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One easy-to-install assort- 

ment includes beautiful center 
display units, copy panel and 
show cards, price tickets and stickers. 
New FABRI-DRAPE background mater- 
ial and floor covering 
tailored-to-fit your 

window. (Sold fo one store 

in each community.) 


- , = Ct: ? a 
~* 
: : ‘ ()= DISCOUNT 
' oA I PRICE 
No. 4 | a 
Women's ‘ ffs. 


Mid-Winter 


NO. 2 WOMEN’S CHRISTMAS TRIM 


INCLUDES a ? A o 
6%" adjustable Christmas tree with lace. Fe. ¢ ‘ ( 
Copy panel. Show Cords. Cift Certificate ps 2 et No. 3 . } 
tord and certificates. Gift Wrap. Price tick- 7 je .. am 

ets and stickers. Red FABRI-DRAPE back- 

ground material and yellow floor covering 

tailored-to-fit your windows. 


NO. 1 MEN'S CHRISTMAS TRIM INCLUDES: Send in your window measurements for 
Tickets with Stickers. Blue FABRI-DRAPE background material and yellow fioor cover- ee NS gn ee ot ee ene ceed 
ing toilored-to-fit your windows. 


NO. 4 WOMEN’S MID-WINTER (AND SALE) TRIM INCLUDES: Display Corporation 
COU Mwaukee 


White hoops. Yellow flowers. Yellow satin ribbon. Show Card and Copy Panel. 
Price Tickets and Stickers. Used with same red FARRE-SRAPE background used in 
Ne. 2 trim. Birch grain flooring. 


NO. 3 MEN'S MID-WINTER (AND SALE) TRIM INCLUDES: Dept. 5, 357 East Erie Street, Milwavkee 2, Wisconsin 


24° x 43° Oak-paneled finished center displayer with twe floor displayers. Center 
copy panel and display cards. Price tickets with stickers. Used with same blue Designers of tailored-to-fit trims for Shee 


FABRI-DRAPE Wockground used in Ne. 1 trim. Birch grain flooring. Stores, Men's Wear, ond Women's weer stores. 
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[CONTINUED FROM PAGE 129] 


actual sales space, so that wall space can be devoted to dis- 
play, decorative touches, huge floor-to-ceiling mirrors, both 
ornamental and functional. Counters for accessory mer- 
chandise are made decorative as well as utilitarian; they 
are given attractive shapes, are made of new materials, and 
are sectioned off so that different types of merchandise can 
be displayed separately. Wall displays have been enlarged 
and improved so that special merchandise may be high- 
lighted effectively. Utilitarian sections, such as cashier’s 
desk, wrapping desk, are located where they are unobtru- 
sive but convenient. 

New materials are being planned for interior furnish- 
ings, materials which lend a comfortable, pleasant atmos- 





phere in which to shop and which blend well with the color 
scheme selected for the store. A feeling of spaciousness is © 
created by the layout, furnishing and lighting of the store 
space, in order to put eustomers into a frame of mind in. 
which they are more easily sold. 

All of the above trends were appearing before the war 
put an end temporarily to developments in the field of store 
modernization. All of these trends have been knocking 
about in the minds of store designers and store owners. It’s 
a safe assumption that numerous applications and varia- 
tions of these trends will be among the first to put in an 
appearance when the reins are slackened and store mod- 
ernization again is possible. 
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PROFITS, TOO! 


We're talking about those packages of 


ESQUIRE BOOT POLISH — the Bootmaker’s Stain 
Polish that ‘‘outshines any other polish” 


and outsells every other American Stain Polish , too. 


A fine quality polish like ESQUIRE BOOT 
POLISH is a vitally important source of 


customer satisfaction to any fine store. 





Come tx 
aud Felar 
with the 
KNOMARK BOY 
at the 


NATIONAL 
SHOE FAIR 
Morrison Hotel 
Room 606 
October 30, 31, 
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CORDURO | 


P 4 f,, e tostl tf 
SHELL CORDOVAN 


THE WALLET THAT MEN 


CORDURO is deftly executed in Shell Cordovan— 
The Platinum of all Leathers—by the same’ skilled 
craftsmen who have long made our Shell Cordovan 
Sam Browne belts, military puttees, pistol holsters and 


utility kits. The owners of “Service’’ Shell Cordovan | 


products will vouch for their life-long wearing qualities. 








1039 & 
1039X— 
CORDURO* 


1041—- 
WINDOW 
INSERT 











Here is an entirely new type of wallet—for Shell Cor- 
dovan has qualities that no other leather can match. 
It is practically impervious to perspiration, the absolute 
tops for resistance to wear and tear. The Window In- 
serts, providing space for eight visible cards or photos, 
meet individual customer requirements and help to 
sell wallets. 


*Styles 1039 and 1040 . Shell Cordovan combined with Goatskin 
*Styles 1039X and 1040X . Shell Cordovan throughout 
All styles of wallets available in three colors: 


Samoa Tan, Bombay Mahogany and Marine Black 


pa veosate Be sure to specify colors when ordering=-"""""~7 

Style List Net 

1039 $5.00 Each $2.75 Each 

1040 650 " 3.57% “ 

1039X 6.00 " 3.30 ” 

1040X 7.50 “ 4.12%" 

1041 19.50 Gross 
Terms 2% 10 Days, Net 30 F.0.8.-New York 
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THE SERVICE CORDURO 
Boot é Co., inc Wallet Division 


Leathercrafters Since 1927 
120 East 16th Street New York 3, N. Y. 


REALLY GO FOR ~~ 
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A BETTER-LOOKING STORE means a better-paying business. Plan now to make 


your store more attractive . . . inside and out... 


with Pittsburgh Glass. This 


store in Norwood, Ohio, is an example of how it’s done. Architect: William Brug. 


-gyeel 


The store with 


you can widen your trading 
area, attract new customers, satis- 
Hold customers better, and. get the 
jump on competition, you're on the 
Ww y to fat profits and prosperity. 
’ And that’s where Pittsburgh Glass 
tomes in! When you make the in- 
lenior of your store smart, modern 
and appealing with Pittsburgh Glass 


PIQUE oa BR ee. seer 
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Plan NOW to make your store more attractive . . . and 
get your share of postwar business. 


. .. when you give personality and 
stopping power to your store front 
with Pittsburgh Glass and Store 
Front Metal . . . you've gone a long 
way toward insuring success. Thou- 
sands of merchants have already 
proved, with Pittsburgh Glass, that 
the store with eye-appeal is the store 
that gets the business, 


Pittsburgh Plate 
Grant Bui 
re me, without obligation, your 


Please send 
hestrated booklets on store mod 





BEFORE 


-->> INSIDE AND OUT -.--. 
is the store that draws the crowd | 


But don’t wait to act until building 
restrictions are lifted. Plan your new 
store front and interior now. Then 
you'll get the work done quicker 
when store construction gets the 
green light. 

See your architect to assure a well- 
planned, economical design. Our 
staff will gladly cooperate with him. 
And send the coupon below for our 
free books of information and photo- 
graphs about actual Pittsburgh mod- 
ernization jobs. 


"PITTSBURGH stondh foe Duality Glass and aint 


Glass Comnany 
iding. Pittsburgh 19, Pa. 


ernization. 
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S. * wes LEATHER COMPANIES 


WILMINGTON - +--+ DELAWARE 
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“ALWAYS A STEP AHEAD” 









THE VALUE SHOE 
2 55°a $700 


Distant Points Slightly Higher 


PALMER HOUSE ROOMS 707-708 
: Exhibiting National Shoe Fair 
b \ 


; MENS DIVISION Craddock-Terry Shoe Corp. LYNCHBURG, VA. 









i 
tnd In oday | 
/ 
Ulready Walks Tomorrow 


— SAMUEL TAYLOR COLERIDGE 


Sfe00 
TO RETAIL ( The Regent 


SOME STYLES $5 10 $5.50 
tant Point lightly Higher 


il WMORROW'S SHOES 


Redan Baides 


NATIONAL SHOE FAIR— PALMER HOUSE 
ROOMS 911-912-913 
OCTOBER 30-31 « NOVEMBER 1-2 


NATURAL BRIDGE SHOEMAKERS 
DIVISION OF CRADDOCK-TERRY SHOE CORP. * LYNCHBURG, VA. 








TADIUM- S%- Capers 
| SUN VALLEY- COSSACK 


eal The greatest names in the field 
of recreational boots and slippers. 




















An organization becoming one 
of the largest producers of vari- 
ous types of slippers in America. 
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THE INSIDE STORY OF AN 
OUTSTANDING BOOT... 





A. Collar can be worn turned down 
to make a decorative cuff .. . 
or turned up for extra warmth. 


Consoleather uppers. 


f 


Lock-stitched through insulation 
and sole. 








> 


Shearling lined. 


E. Consoleather vamps and insula- 
tion cover. 


G. ¥-inch felt insulation. 
H. Non-skid crepe finished rubber 


sole. 
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iJ ] 1 PROTECTED FROM PIRATING Complete Exhibition 
E ROOTS Hotel Morrison, Chicago 
’ Rooms 722-724-726 






ConsoLipATED S APPER 


120-126 CATHERINE STREET otpotalion_ MALONE, NEW YORK 
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NEW YORK has long ‘been famous 


for its shoe shows, as well as for the 


fine quality of its shoes. From the 
standpoint of variety of lines on dis- 
play, number of visiting buyers and 
amount of business transacted, the 
New York showings, in proportion to 
their size, have always been consider- 
ed as successful as any held in the 
country. The New York market is 
large, with a preponderance of manu- 
facturers of certain types of shoes— 
notably women’s, some children’s, as 
well as slippers, casuals and play 
types. Many of the high style, high 
priced women’s shoe manufacturers 
are located in this city, and buyers 
who would come to New York in any 
event, found themselves looking for- 
ward to the scheduled showings when 
most lines were on display. Because 
of the successful showings held here 
in former years, the conception of 
New York as a center for certain 
types of shoes including the finest 
quality grades, was heightened in the 
minds of buyers all over the country. 

For many years, the New York 
showings were primarily high style 


142 


displays. The Shoe Fashion Guild of 
America staged elaborate and highly 
confidential showings designed to 
present at the beginning of each sea- 
son the styles on which high style de- 
signers and high style manufacturers 
had been working for months, to 
which they had devoted much time, 
thought and preparation. These styles 
were presented in an atmosphere be- 
fitting their high position life. 

The Guild disbanded some years 
ago, and for a time the shoe showings 
in New York went on, but in a most 
informal way. Manufacturers showed 
at the same times, it is true, but com- 
plete groups did not always partici- 
pate in scheduled showings, and many 
who did preferred to show in their 
own sample rooms rather than at a 
specified hotel. This year, however, 
the Shoe Manufacturers’ Board of 
Trade of New York decided to stage 
an organized showing at which all of 
its members would be represented. 
They chose the Motel McAlpin as a 
place well suited to a showing of this 
kind, since the McAlpin has long 
been identified in the minds of shoe 


people in New Yerk as a shoe center, 
and the period October 22 through 25 
as the time most favorable. All mem- 
bers of the Board of Trade group are 
participating in the showing. This is 
the first time that the show will be 
limited strictly to members of this 
group. 

A large attendance of visiting buy- 
ers is expected. Thousands of invita- 
tions have been sent out to buyers in 
cities all over the country, and judg- 
ing by past experience and the crowd 
usually drawn by these showings, no 
small amount of returns is to be ex- 
pected. 

For the most part, the showing will 
attend strictly to business—to present- 
ing the new season’s styles, to dis- 
cussing quota arrangements, to all the 
hundred and one details that crop up 
at gatherings of this kind. There will, 
however, as a concession to fellow: 
ship, be a cocktail party, to be held 
on Sunday, October 22, in the Green 
and Blue Rooms of the Hotel Me 
Alpin. 

Forty-three manufacturers are show- 
ing at this convention. A few are 


Boot and Shoe Recorde’ 





Showing by Shoe Manufacturers’ Board of Trade, October 22 





to 25, Revives Traditional Presentation of New Styles by New 
York Manufacturers. Long Acknowledged as Quality Shoe 
Center, New York Offers Buyers Opportunity to See Newest 
Models in a Week Devoted to Introduction of These Shoes. 


Showing at the Factory 


showing in their own sample rooms, Schwartz & Benjamin, Inc. 

but the majority will display at the Setroy, Inc 

McAlpin. Some of them are children’s “ag Tose, Bench Maid, Ltd. 

manufacturers; the majority are man- Springstep, Inc. Chain Footw 

Gfacturers of women’s shoes. Prices £, H. Strassburger, Inc. - oars See 
Faleck & Lamkay, Inc. 


range from $7.95 up. 
Morgan Grossman, of Grossman Tull Footwear, Inc. And Geller Shoe Mfa. Co.. Inc 

Shoes, Inc., is president of the asso- Unique Shoes, Inc. cma os 

ciation; Julius Pincus of Pincus & yon Arden Shoe Co. Gramercy Footwear, Inc. 

oom oS ae Waverly Shoes, Inc. D. Mangiardi Co., Inc. 

Schwartz of Schwartz & Benjamin, M, Wolf's Sons, Inc. Palter De Liso, Inc. 


ium ts chairman of this showing. Zuckerman & Fox, Inc. Pincus & Tobias, Inc. 


LIST OF EXHIBITORS 
Hotel McAlpin, chosen by the Shoe Manufacturers’ Board of 


: i i New York's shoe 
Showing at Hotel McAlpin Trade of New York as a suitable wes so tor New York's s 


Julius Altschul, Inc. 

Beker & Friedman Shoe Co.., Inc. 
Bon Tell Footwear Corp. 
Cardone & Baker, Inc. 

M. Cohen & Sons Shoe Co. 
Delman, Inc. 

Elias Bros., Inc. 

Everite Footwear, Inc. 
Excel Footwear, Inc. 

Fox Shoe Mfg. Corp. 
Gelburn Shoe Co., Inc. 
Gloria Shoe Co., Inc. 
Grossman Shoes, Inc. 
Jerro Brothers 

Max Lauer 

La Valle 

Mackey-Starr, Inc. 
Mercury Footwear Co. 
John Marino 

Modiste Shoes, Inc. 
Premier Shoe Mfg. Co.., Inc. 
M. Radeschi, Inc. 

Rao Bros. Footwear Corp. 
Robern Shoe Mfg. Corp. 
Royal Footwear Co., Inc. 
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New England Answers the Query:)” 


Manufacturers from the Birthplace of the Industry, 
Taking Full Advantage of Conditions Created by 
Easing of Wartime Restrictions Will Show Newly- 
Developed Styles at Chicago—Post-War Planning 





LOUIS H. SALVAGE 


President, New England Shoe and 
Leather Association 


Wiru their post-war plans practically 
completed, a record number of New 
England shoe manufacturers will dis- 
play their merchandise at the National 
Shoe Fair in Chicago—willing and 
able to answer the query, “What's 
new?” wi array of new styles de- 
veloped under the recéntly-eased re- 


strictions of the original leather con- 


servation order known as M-217. Post- 
war trends have been anticipated in 
many cases by these alert manufac- 
turers, and shoes to meet the demand 
—which is inevitable—have been de- 
signed, tested and are ready for the 
market—of course, within the limits 
imposed by the War Production Board 
as well as by shortages of materials. 
Two significant trends, recognized 
by these experts, are those toward a 
wider acceptance by men of the lei- 
sure-type shoe and the need of women, 
particularly those hundreds of thou- 
sands who have been in military uni- 
forms or have given of their time in 
war-work in factories, for lasts with 
hroader treads—roomier foreparts. 
These two trends alone may be 
sufficient to give the merchant the lift 
he will need to get him over the short 
period of unemployment and conse- 
quent lessening of buying power 
which, it is generally anticipated, will 
follow the end of the war with Ger- 
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Group Is Active in Research and Economic Study 


many. As promotional items in retail 
stocks, these newer types are perfect 
because they will fill a demand which 
will arise almost overnight. 

To some extent these developments, 
reflected in the New“England shoes to 
be seen at Chicago, are the result of 
research conducted by individual 
manufacturers. To a somewhat greater 
extent, however, they are the result of 
research by the Post-War Planning 
Committee of the New England Shoe 
and Leather Association which has 
been actively at work for a year or 
more and already is well along with 
the ambitious agenda which it adopt- 
ed in the early Summer-of 1943. 

Two of its earlier recommendations 
to the War Production Board and the 
Office of Price Administration have 
been adopted—one urging that those 
provisions of M-217 which were not 
aimed at the conservation of critical 
material be lightened or eliminated 
entirely; the other that the rationing 
provisions be amended to permit from 
time to time the non-rationed selling 
of shoes not selling well inder the 
restrictions imposed by the original 
order. 

The committee, as well as the en- 
tire board of directors of the associa- 
tion, still maintain that the present 
shoe rationing program should be 
continued until such time as there is 
an abundance of leathers and a de- 
cided increase in the production of 
rationed-type shoes necessary to meet 
consumer demand. 

One more item of the committee’s 
agenda—conceived in behalf not 
merely of its own association mem- 
bership but of all shoe manufacturers 
end tanners within the New England 
states—deserves more than passing 
mention. The item referred to is that 
which places the committee squarely 
in line with the economists who feel 
that production of all manufactured 


MAXWELL FIELD 


Executive Secretary, New England 
Shoe and Leather Association 


goods in the post-war era must be 
stepped up to a point approximately 
forty per cent above the level reached 
in 1940 in order to afford full employ- 
ment to all employables. 

As the result of a thorough market 
analysis made by this committee, its 
secretary, Maxwell Field, who is also 
executive secretary of the association, 
is able to predict a substantial in- 
crease in the first full year of unm 
limited production. 

“The progressive companies in the 
shoe industry,” he said recently, “have 
been making their post-war plans. 
Fortunately for our industry, it faces 
no reconversion problem. The pent-up 
consumer demands for new-styled 
shoes should result in record-breaking 
production totals after the removal of 
government production and style re- 
strictions and rationing controls. 

“Increased production in the post- 
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wly- this region. Present shoe employment 
F js estimated at only 60,000 with an- 
hing giher 18,000 workers in the leather 


gd allied industries. These figures 
id increase to 90,000 and 25,000 
Employees, respectively, in the first 
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Treasurer, New England Shoe and 
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Wew England Shoe and 
ket Leather Asscciation Post- 
its War Planning Committee. 

Seated (left to right)—Ru- 
iso dolph King, Leviseur & 
on, Co.; William F. Hickey, 
in- John R. Evans & Co.. Inc.; 
un Chairman J. Edson An- 

drews, Gale Shoe Menufac- 

turing Co. Standing (left 
the to right)—Charles H. Jones, 


* ‘Leather Co.; Elliot Stick- 

ney, Holmes, Stickney & 
8 Walker, Inc.; Robert C. 
up Erb, J. F.McElwain Co.; 


ed William A. Hodges, Edwin 
ng Clapp & Son; and secretary 
Maxwell Field. 
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“WHAT'S NEW?” 


post-war year of unlimited shoe out- 
put. 

“The immediate future also looks 
bright for the New England shoe in- 
dustry, which is continuing to lead 
the industry with a total shoe output 
equivalent to 35 per cent of the na- 
tion’s shoe production.” 

Mr. Field estimates that the total 
production for this year will be ap- 
proximately 460,000,000 pairs of 
which New England’s share, applying 
the above percentage, should be ap- 
proximately 161,000,000. This pro- 
duction total, it will be noted, will be 
turned out by 60,000 workers. With 
the expected increase in employment 
from 60,000 to 80,000: workers, New 
England’s shoe production should be 
well over 200,000,000 pairs, which, as 
it chances, is just about forty per cent 
more than the 1940 production figures. 

Evidence corroborating the predic- 
tion that this year’s production figures 
will be about the same as those of 
last year continues to accumulate. 
Latest evidence is that furnished by 
the Bureau of Foreign and Domestic 
Commerce, which reports on July pro- 
duction and production totals for the 
first seven months. 

July production figures, the latest 
available, show that the output of fac- 
tories in Massachusetts alone—5,46l,- 
705 pairs—was greater than that of 
any other state with the exception of 


New York. The Bay State accounted 
for approximately 16 per cent of the 
production of the entire country. 

While production of the three New 
England shoe states showed a sharp 
decline in comparison with the figures 
of July, 1943; and while the total 
pairage, 9,610,656, represented slight- 
ly more than 30 per cent of the na- 
tional production, 31,704,668 pairs, 
comparison of totals produced during 
the first seven months of this year 
show that New England’s share was 
slightly more than 33 per cent. New 
England’s share of the national seven- 
month production of 266,317,426 pairs 
was 86,768,079 pairs. Both these totals 
were slightly under the corresponding 
figures for the same period of the year 
1943—national production having been 
off 3 per cent; New England produc- 
tion, 3.5 per cent. 

The New England Shoe and Leather 
Association points out that, based on 
an analysis of the indices published 
by the Massachusetts Department of 
Labor and Industries, the shoe indus- 
try in that state employed approxi- 
mately 33,000 workers during July 
and the average amount of total week- 
ly wages paid them was $991,521. 
While this represented a decrease of 
10 per cent in employment as com- 
pared with July of last year, the total 
amount paid out in wages decreased 
only one pe¥ cent. 






IN JUVENILE SHOES 


Z fyanid 


IS THE NAME 





see 
NATIONAL SHOE FAIR. 
PALMER HOUSE - ROOMS 743-744 S_ 





J. EDWARDS & COMPANY 312-14 NORTH TWELFTH ST, PHILADELPHIA, PENNA 
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RECORDER REPORTS TO THE INDUSTRY 





Clhactecnuglore 


The second National Shoe Fair issue of BOOT & SHOE RECORDER since shoe 
ationing began would not seem complete without a word from OPA Administrator 
Chester Bowles, and although he has never been busier: than at present, with 
pconversion pricing problems looming ahead, Mr. Bowles takes this opportunity 
ito deliver the following exclusive message through BOOT & SHOE RECORDER to the 
ational Shoe Fair and the entire trade: 


a "From the standpoint of smooth operation, shoe rationing has been one 
of OPA'S most successful programs. The consuming public fully appreciates the 
fine job that is being done. That success has not been accidental. The sound 
advice and the cooperation which we have received from the shoe industry have 
been invaluable in making shoe rationing really work. At this time, I should 
like to express my sincere appreciation for the time and effort that shoe men 
‘throughout the country have given to making this rationing program a success. 
"When supply reaches a point where we can further relax or entirely 
sabolish shoe rationing . . . we want to take this action intelligently. Our 
"experience with the shoe industry has proved that the best way to reach this 
goal is through true teamwork between industry and government." 









































_ . * 

Daily newspapers have been loudly proclaiming an extra 10,000,000 
pairs of rationed type footwear that will be available during the fourth quarter 
of this year for Civilian purchase. They base their claims on the reduction of 
repair allotments of sole leather in the fourth quarter and the recent amend- 
ments to Order M-310. Their claims, though partially true, are just another 
case of unfamiliarity with a trade matter and a superficial treatment of the 


subject. 

















Here are the facts gathered by BOOT & SHOE RECORDER after extensive 
talks with leading government shoe men in WPB, OCR and other agencies. 

The repair trade will receive about 63,000 less bends in the fourth 
/gquarter than for the previous three month period. This means that slightly 
more than 1,000,000 extra pairs of leather soles will become available for 
Civilian shoe manufacture. It should be pointed out that this is not a victory 
‘for the shoe manufacturers over the repair trade, but merely an indication of 
_the seasonal trend in shoe repairing. In effect, the repair trade will lose 
nothing that it actually requires. 
: The changes in M-310 relieve sole cutters from cutting military 
leather in the month of October and further provide that soles on hand beyond 
the amount necessary to fill military orders may be sold without restriction. 
Sole cutters and cutting shoe manufacturers were also permitted to use in 
‘civilian shoes or sell any excess military soles that were not required for 
“Military orders for a period of 30 days. 
However, under a further amendment to the order all finders' bends and 
| manufacturers—bends-—for-—repair must be cut entirely into repair leather, with 
none going to new shoes. e direction as originally issued left it optional to 
the sole cutters to continue cutting military outsoles and insoles. Cutters 
will continue to have this option with respect to factory bends only. 
~ The excess military soles in inventory must be used for shoe manufac— 
turing only, and may not be used for repair purposes. 
: In view of these factors, WPB officials say that it does not seem 
| likely that more than 3,500,000 extra pairs of leather soles will become available 
for civilian use. Combined with the soles picked up from (Turn topage 301, Please) 
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ceernes nil pines 


Her: at Converse, like all Hine Hoaia: we're praying for an early end! 
to the war in Europe. 














3 . And producing special orders for our armed services as though it will never end! 4 
_ That's how wars are won. 


That's why Converse production for civilian requirements is far less than we had 
planned to produce in 1944. A major share of our total output is going into the making 
of special footwear and clothing for Uncle Sam’s fighting men. 


Converse feels proud and privileged to be called upon to make these continued contri- 
butions. towards winning our two wars, in Europe and the Pacific. If Uncle Joe Stilwell 
needs extra thousands of jungle boots for his Burma fighters; or the Army demands 
: hurry-up production of more pilot beots for our flying men—that’s okay with Converse. 


_ Converse dealers, with this picture before them, will appreciate why Converse civilian 3 
footwear production falls short even of the modest goal we had set at the turn of the year. § 
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RuBBER BOOTS 
CANVAS FOOTWEAR 


JUNGLE BOOTS 
PILOT BOOTS 


OVERSHOES 
PARKA SUITS 
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| e My customer said, “Show me a ‘rugged’ pair 
of shoes. I’m a housewife and my shoes take a 
beating. They go marketing, make social calls 

. . even flatten tin cans for the Scrap Drive.” 





3 e These shoes will wear well,” I said quickly. 
“Look at the PLASTIC-covered heels. They'll 
stand scuffs and stains—lots of abuse—because 
they have Du Pont Scuffless ‘Pyraheel’ PLASTIC 


heel covering.” 
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“CAN A HOUSEWIFE SMASH 





CANS IN DRESSY SHOES?) 


Certainly, with the help of 
PLASTIC-COVERED heels” 





2. “Mmm,” she murmured, looking at a “sale” 
number.““They tempt me, but they’re too dressy. 
..» Nice for afternoon visiting. Remember, I have 
to be a housewife mornings...on the same coupon!” 





4. “PLASTIC! Sounds practical!” she said. 
“And they stay like new,” I added. “Just rub 
with a damp cloth.” “Wrap them up. It’s nice 
to be both patriotic and stylish,” she smiled. 
(Another sale I can chalk up to “Pyraheel.”’) 


Specify ““Pyraheel” when you write out 
your next order. Available in all colors 
permitted under rationing. You'll know 
it’s “Pyraheel” by the clear, rock-like 
ring when tapped witha metal shoe horn. 
E. I. du Pont de Nemours & Co. (Inc.), 
Plastics Department, Arlington, N. J. 


DU PONT 


“PYRAHEEL” 


REG. U.S. PAT. OFF. 


plastic heel covering 


. 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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= MORRISON HOTEL 


Gy, Get on the 


font Wagon, mo! 


¢ Millions of women have been 
educated by rationing to the importance of Quality 
‘ in shoes.. When they can buy all the pairs 
" they want, they'll still want a brand 
they have faith in. See us today 
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SHOE CORP. 


<3 WHOLESALE DISTRIBUTORS of WOMEN'S FASHION SHOES 
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152 DUANE STREET + NEW YORK 13, N.Y. 
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That “difficult” age during which boys outgrow 
shoes faster than they wear them out, is the right 
time to introduce the lads to sHuGOR-fitted foot- 
wear (like the moccasin illustrated here). Their 
most-active, growing feet are more comfortable 
and healthier in shoes fitted with sHUGOR; and 
once boys learn of the extra comfort and extra 
flexibility of shoes fitted with SHUGOR shoe gor- 
ing, you ve made a customer of that boy—yes, 
a customer for gored shoes, for life! 























TAYLORED -TO-FIT 


THOMAS TAYLOR & SONS INCA 


HUDSON MASS. 
tob 
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| LITTLE YANKEES 


“GREAT SHOES FOR LITTLE AMERICANS“; 











. 
ee “a AS | 





FINEST STORES IN COUNTRY 
| ACCLAIM QUALITY OF 
NATIONALLY ADVERTISED LITTLE YANKEE SHOES! 


Little Yankee shoes are being advertised 
and 





The hit of the show, wherever 
shown! See them at the 


Little Yankee Exhibit 
National Shoe Fair 
Chicago, Oct. 30-Nov. 2 
PALMER HOUSE + ROOM 644 
THE YANKEE SHOEMAKERS, Division of Sam Smith Shoe Corporation, NEWMARKET, NEW HAMPSHIRE 
RY 
ge YANREEDo ot 
mS ALE " 
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CROPS. —— BENDS SHOULDERS BELLIES 
ue *...MEN’S AND WOMEN’S SOLES 


HOWES BROS. CO * TANNERS CUT SOLE CO 


321 SUMMER STREET, BOSTON. MASS 
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PLI-M O D € wc 66 READY WWW ANEW UKE 


STYLED FOR THE BETIER PYORCOD OF FOMORROK 


Yes, Pli-Mode will be ready, 
when they put aside their 
Khahi and Navy Blue... ready 
with a complete line of leisure 
shoes for them. Designs have 
been adopted. New construe- 
tion methods have been devised 
to produce these better “L”- 
Day shoes . . . Their arrival 
awaits only the day of Victory. 





see 
Used 


EMBASSY ROOM 
rede Mezzanine Floor 
eo Morrison Hotel 
“J Chicago 


/ NATIONAL SHOE FAIR > 
Oct. 30-31. Nov. 1-2? 





PLI-MODE SHOE COMPATY 
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Like many other fine) i 
products that went to war in} ; 
1942, Bucko Calf* owl ) 
becoming available to mang 
ufacturers of men’s andl 
women’s fine shoes, in limited] 
quantities. At present, we arg 
making Bucko Calf* in} 
Black, Army Russet (color 11) 
Town Brown (color 124), andig 
some White. | 





















HUNT-RANKIN [2 
LEATHER COMPANY]|™ 
106 Beach Street, Boston Ss 








"Registered ‘Trade Mark 295,780, U. S. Pat. Of § 
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CODMAN TABSAL-TREDS 


RETAILING $5 AND $5.50 


12 million feet say “thank you” to. these exquis- 
itely smart styles with adjustable fitting features 
found in no other shoe! Styles shown are round- 
the-clock numbers — fast. consistent sellers with 
unusually good mark-up. 


wa Lae A 1 : 
LOAFER SNUB = 
CODMAN TARSAL ARCH 


RETAILING $4 AND $4.50 


Best style and fitting features aren't always 
: found in higher-price brackets — as these tested 
hh sellers from Godman’s Tarsal Arch line so defi- 
a ? nitely prove. The patent-protected arch features 
are included in both style and staple = 
oa types. The mark-up is right/ 
WHIZZAR a ; = a 


GCODMAN 
“BIG FOUR” SPORT WELTS 


RETAILING $4 AND $4.50 


Fashions come and fashions go, but Godman 
sport welts go on forever—and profitably so, 
agree Godman dealers. Whatever you do, don’t 
fail to give all three Godman lines your best 
buy-eye at the Fair, or when your Godman 
representative calls. 


E CODMAN company * Columb 
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SANDLER BROS. SPECIALTIES CO., BOSTON TI, MASS. 
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. SANDLER CO., Est. 1889, ESSEX AT SOUTH STREET, BOSTON 11, MASS. 







TODAY Wellco Employees 


Behind the man behind the sun) 





H CAROLINA 
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at M ORROW Wellco Footwear 


Dut in front with youl. 


much about men’s and women’s 
Slippers and Beach Sandals 
with WELLCO “Foam- 


tread” rubber soles! 


| ¢ \ Ti can’t be tong .. you're sure to hear 


Children’s Slippers 
are being added, 
too. They are all 
on the way... 


Ud dddde 


WELLCO 
Beach Sandals 
in 
Preparation! 
Sponge Rubber 
Soles 


BSAA 
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Morrison 


SOMS 541-543 same  \V/ SHOE CORPORATION 
WAYNES VILLE 
See Page 299 NORTH CAROLINA 


A ile Distributors: WELLCO SALES COMPANY, Inc., 47 W. 34th St., NEW YORK 1, N. Y. WALTER MARX, General Representative 
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ié rere bundles ! 


Looked for a minute, there, as though rationing were going to put a crimp 
in the shoe*business. Only for a minute, though. The shoe boys, with 
characteristic resourcefulness, made intelligent use of available leathers, 
made amusing use of some cockeyed materials, fathered a whole new breed 
of war-babies that will stay popular, come peace. The imagination you 









exercised in overcoming wartime restrictions will enable you to serve your 
customers even better when limitations are lifted. 












Rationing was hard on MADEMOISELLE, too. Curtailment of paper hit us 
right where we live—in the advertising. We're sorry we couldn’t give shoe 
manufacturers and retailers all the advertising pages they wanted. But 
other years aré coming. The shoe industry and MADEMOISELLE will 


keep on using ingenuity for your customers—our readers. 


——— — ) 


the magazine for smart young women 
the magazine for smart advertisers 


Editorial office: 122 East 42 Street, New York 17 
Advertising Offices: New York—122 East 42 Street, New York 17 * Chicago: 230 N. 
Michigan Ave., Chicago 1 * Los Angeles: Garfield Bldg., Los Angeles 14 * Boston: 
403 Statler Office Bldg., Boston 16 * Atlanta: 101 Marietta, Atlanta 3 
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available in many communities for active selling 
by wide-awake dealers. 


M.A. PACKARD COMPANY * BROCKION, MASS. 
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e Sure to see these new Skooners! 

hey'll be docked for the show at the 

aimer House, Room 636. You'll find 

: n a tidy fleet, built on our rugged, 

Omfortable Skooner last, and rigged 

f0 catch the eye of the man who likes 

art, sporty shoes. They'll sail out of 

your store fast, leaving profits in 
th tir wake. When you see these new - 
koor you'll add them to your — 
J Beular line of Curtis staple styles to 
4 it ig you extra sales and new customers, 


First of the Fleet... and 
* : | sailing along at a great rate! 
‘Curtis. SHOE COMPANY, INC. Be sure you see the new models 
2 Marlboro, Massachusetts . + ROOM 636, PALMER HOUSE 
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Who loves to be in our shoes? 


The most tempting woman-group in your 


community. The most style-avid, shoe 


conscious, free-spending crowd _ «ml 


in skirts. The woman who 


wants fo stay young. 


And who doesn't 2 


A“ 


THE 
VOLUME-QUALITY 
FIELD 


$995—$]0%5 
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WORLD-FAMOUS AUTOGRAPH THAT BELONGS 
IN EVERY DEALER'S COLLECTION 


experience of leading merchants 
jughout America proves that the 
id-famous “W. L. Douglas” name — 
ig associated with fine quality men’s 
ts — is a profitable addition to their 
lection of nationally-advertised, “blue 
ibon” brand names. 
Since 1884 the W. L. Douglas Shoe 
pany has been building its name 
aid reputation by consistent, intensive 
Mational advertising. By sound, well- 
planned merchandising. 
“Today the W. L. Douglas name and 
jitade-mark are synonymous with shoe 
ftraftsmanship and shoe styling at its best. 
Many styles with oil-treated ; 
soles for longer sent. 7) THE LEGIONNAIRE 


W.L. \ Be sure to see the Douglas 
cuglas Wy - Exhibit at the National 
: W. L. DOUGLAS ff SHOE CO., BROCKTON 15, MASS. Shoe Fair, Chicago. Rooms 
New York Offices: Marbridge Building, New York 1, N. Y. fs 

“West Coast Offices: Hass Building, Los Angeles 14, Californi 797-798, Palmer House. 
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“NLL DALE 


It’s like meeting old friends to find Hill and Dale shoes so well made, so smartly 
styled, so inherently beautiful. No wonder quality conscious women appreciate 
them now, more than ever—and shoe dealers from coast to coast become increasingly 
enthusiastic. And, the traditions of quality maintained in spite of wartime handicaps 
will be further enhanced in the postwar period. 
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Slernaltonal FABRIC CORP QRS 


our boys will 
be back someday... 


and so will 


o THE LEATHER YOU CA 
Pees ae Cc LOOK INTO...NOT AT 


F-C-DONOVAN, INC. 192 SOUTH ST., BOSTON 











Tunes little alligator grain calf shoes in 

disguise . . . so much like precious alligator 
THE that they even fool the ’gators. Young 
AMERICAN GIRI Ej sain perky, crafted with care to weer 


Atel: CLS and wear. Slick, aren’t they? 50 


— 


mE 


Tue American Girt Suor, Boston, Masé, 
Division: Consolidated National Shoe Corp. 


Octobet 15, 1944 179 
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CARR LEATHER COMPANY 
pe Se of Fine Calf ih eathins 


TANNERY, PEABODY, MASS. -BOSTON OFFICE, 69 SOUTH ST. | 
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They that sow in teats 
shall teaja in 7°y i ace 


N our Republic’s darkest hours, its chosen leaders laid the foun- 

dations of the world in which they would like to live. Amid 

the ruins of their cities . . . amid the debris of what once were 
homes . . . amid all the sorrow and desolation.wrought by War . . 


was born the deep desire for a better future with Freedom and 


Independence. 


Nurtured by tears of mourning . . . by the sweat of eager brows .. . 
by the blood of martyrs . . . these seeds of understanding took root 
and shalJl flourish long after today’s enemies of mankind have 
ignobly perished. On the morrow man shall reap the fruits of 
his toil and sacrifice, of his hardships and his disappointments, 
if we defend with all our strength the Republic we inherited. 


~ We shall reap the joy of a world in which men of goodwill can live 


in peace and security . . . a world in which decency shall return, 


W. T. Dickerson, President. 


THE WALKER T. DICKERSON CO. 


COLUMBUS | OHIO 
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DICKERSON FAMILY REUNION 


PALMER HOUSE 
. Oct. 28th—Chicago—Nov, 2nd 


Salesmen and Executives 
in attendance 
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f. Room — 806 
W. T. Dickerson, President W. T. Spangler, Sales Manager 
| Paul J. Lee O..H: Kirkpatrick 
a 

: Larry Minor 

i Room — 857 

R. H. (Bob) Lewis 

: Room — 858 

Ken Ransom John P. Lucas 


THE WALKER T. ——— CO. 


COLUMBUS 









der 





Detober 15, 1944 





Nine million Susies, America’s busy business girls, live in their shoes, 
and depend upon foot comfort, style, and durability to keep them 
alert and always on their toes. 


That means eighteen million restless BG * feet covering untold 


millions of miles every day, bustling to and from their jobs, scurry- . 


ing to their favorite pastimes—walking, shopping, dancing—on the 
go from dawn till midnight, really ving in their shoes. 
Coupon-wary Susie looks to CHARM, her very own magazine, for 


shoe suggestions and advice. What’s more, she follows that advice, 
and buys her shoes the CHARM way. 


CHARM 


The Fashion Magazine for the Business Girl 


122 E. 42nd 8t. New York 17, N. Y. 
* BG—Business Girl Buy Bonds! 
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An exclusive franchise is open right now to one outstanding 


retailer in any city where we are not represented. 
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ARCH SUPPORTS 
°y Dr. SCHOLL 


WEAK ARCH CONDITION 
Side view of “‘long" 
arch of foot in o highly 
weokened condition. 


WEAK ARCH REPOSITIONED 
The same foot after 
being repositioned to 
normal with Dr. Scholl's 
Lominex Arch Support. 


ANATOMICALLY 
MEASURED FIT 
Twenty-two acctrate 
measurements of the 
contour and anatomy 
of the foot assure scien- 

fifie design and fit. 


FOR MEN AND WOMEN 
Dr. Scholl's Laminex 
Arch Supports fit into 
any shoe like an insole 
» « « @nd ore inter- 
changeable from one 
poir of shoes fo an- 
other. 


213 W. Schiller St., Chicago 10 . 


See These New Laminex 
Plastic Arch Supports at 


Dr. SCHOLL’S EXHIBIT 


Room 919 — Morrison Hotel 








DR. SCHOLLS LAMINEX PLASTIC ARCH SUPPORTS — a post-war product available to you today! 
They are totally different from anything yet developed in arch supports —a marpeél 
in foot relief for men and women. Neatly six years of study, research and clinical 
testing have gone into their development. Thousands of fittings were made beforé 
Dr. Scholl perfected these supports with every necessary feature to give proper- fit 
and relief from weak or fallen arches. Dr. Schoil’s Laminex Arch Supports are 
wafer-thin, light as a feather, extremely flexible—yet possess tremendous strength, 
DR. SCHOLLS LAMINEX-PLASTIC ARCH SUPPORTS enable you to offer your customers the newest develop- 
ment in foot relief. You will build greater business prestige and customer appeal by displaying 
and selling this new-as-the-next-second plastic atch support, Thorough consumer testing proved 
the tremendous acceptance of Dr. Schoil’s Laminex Arch Supports. Made in shoe sizes and widths, 
and in low, medium and high elevations . . . simple.as A, B, € to fit. 

We are prepared to provide you with a complete advertising program—-newspaper, radio, 
direct mail advertising, window and intecior display trims, publicity stories—all tailored to fit 
your business. See these new Laminex Plastic Arch Supports in the Dr. Scholl exhibit at the 
Shoe Fair in. Chicago—or write for information. 


THE SCHOLL MFG. CO., INC. 


62 W. 14th St., New York ll 
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Two of America’s foremost lines established in the price-action 
field of $5.50 and $6.00 at retail—-HUG-TITE: a smartly styled arch line 
built over proven lasts—CINDERELLA: a fast line of light soled, higher 
style shoes. Both have special appeal in meeting postwar merchandising 


aire 


conditions. 
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“| THE CHARLES MEIS SHOE MFG. COMPANY 
: a Cincinnati, Ohio 


1B October 15, 1944 
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UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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1460 IS A PERENNIAL 


A quality seed, properly started, 
given constant attention and help— 


has developed into a perennial. 


Each year returning to add fresh 


color and life to your Spring shoes. 


Each year the same constant care 
and methods are used in making 1460, 


to assure successful gabardine shoes. 


1460 — the weave that 
wears and cleanses weil 
—use brush, or soap 


J. EINSTEIN, wc. 


ONE PARK AVENUE, NEW YORK 
ST. LOUIS BOSTON CINCINNATI 
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THE SKIES ARE CLEARI 
gave up to speed | (meee 












HERE WAS THE RECORD: _ 
1938... .. 800,000 PAIRS 


1989... 15,000,000 PAIRS 
1940... . . 30,000,000 PAIRS — 
) | 60,000,000 PAIRS 
1942..... 80,000,000 PAIRS 





1943... 2. BLACKOUT 


FIT AND COMFORT . 
. These were the shoes that revolutionized all ideas 
of fit and comfort in 1937. They are coming back 








y 


LA 


IS THE FAMOUS 


, 


NI 


3 glk 
fr ag 


L 


RS 


4 
y 4 
are wy! | ‘ 
hh tal | Phe y 
f A dik al 
i ; iii ” ° 
by egy gil " 
i" ae mT 
, l a) ey 
4 { 4 +”, 
a “ 
Peo i] i / 


1 ae 
he Oa. 04 ON | 
H if fi Ay m 
a mee ay 
Me: f ig Li: few) 


RS 





ed 
Ta 












Celastic adds to 
her Foot Comfort 


Celastic is a positive means of J 
adding a comfort element toclosed — 
toe styles. As the shoe is made, | 
this solution-softened box toe con- 
forms to the contour of the last. 
Celastic is also an important ele- 
ment in preserving the wear-life 
of useful footwear and is adapt- 
able to any shoemaking schedule 
economically. 











THE QUALITY 
BOX TO8 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
Uctot 
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hy fe've never had a special name for this Colt-Cromwell 


St OF IP Beg ee ly 7 
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; n, even though we've been making it since 
1935, and we're told it is she best fitting hand sewed 
Moccasin on the market. But now we're planning some 
Mature national advertising for it, and we want a name. 
must be an available name — one that suits the shoe 
$0 well that people will remember it . . . a catchy name 
it’s easy to say... and we're going to pay $100 in 
Wor Bonds and Stamps fr that name! Come and se the 
.. we're sure it will inspire you to give it the 

d dollar name. You'll find a card right there for 
entry, and you can leave your entry with us at the 
, or mail it to us any time until November 10th. 


»cCasi 


— 


47 West 34th Street, New York City 


tober 15, 1944 


ON DISPLAY 
IN ROOM 703 
PALMER 
HOUSE 


The winning name will be chosen as soon as possible after 
November 10th, and $100 will be mailed to its originator. 
In case the name selected is submitted by more than one 
person, the same award will be paid to each. Executives of 
the Colt-Cromwell Company will be the judges, and their 
decision will be final. All names submitted become the 
property of Colt-Cromwell Company. Amy retailer or bis 
salesmen may submit a name. Entries postmarked later 
than November 10 can not be accepted. Winner's name 
will be announced in our trade paper advertising. 


COLT-CBOMWELL 


610 ATLANTIC AVENUE, BOSTON 10 MASS. 
e 706 South Los Angeles St., Los Angeles, California 
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VIVID MEXICAN PRINTS AND STRIPES 


You'll revel in the gay and gala patterns that highlight 
Bristol’s new fun-wear shoe fabrics. Sporty stripes 
are featured, frivolous florals, piquant checks... as 
well as all the vivid shades of the Mexican spectrum. 
They’re exciting as tango music...spicy as tortillas, 
Be sure to drop in and see the whole exciting array. 
BRISTOL FABRICS, Inc., 96-98 SOUTH ST., BOSTON 
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Louis, Cincinnati, Chicago, New York, Los Angeles 
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_ @ Worsted Gabardines : 
CHICAGO SHOE FAIR EXHIBIT © PALMER HOUSE. + ROOMS. 918 ANB 919 
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Many shoe people, 
under rationing, 
have been flirting 
with quality. 


Their new exper- 
ience has made 
them think about 
quality as a postwar 
merchandising possibility. 
But old habits are hard 
to shake off, and as post- 
war draws nearer these 
retailers are on the fence. 


They must. make up their 
minds, one way or the 
other—and soon. 


Peacock, for 29 years 
a staunch believer in 
quality, would like to con- 
vince these on-the- 





To the Retailer. ‘ 
"On the fence 


fence retailers 
that their best bet 
is quality. 


There is a tide 
running to quality 
... and it’s run- 
ning strong and 
high. When, with 
shoes rationed, women had 
to choose between mere 
price and value, a multi- 
tude of them chose value. 


They learned the economy 
of quality. It is. reasonable 
to expect that they will 
put this new knowledge to 
use in postwar. 


Now, then, is the time to 
get off the fence—on the 
quality side. 
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PEACOCK SHOES 
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WHEREVER YOU FIND SMART 


MERCHANDISING... YOU'LL FIND 


2 aradise Shoe 











.. IN MEMPHIS, TENNESSEE 
THAT MEANS Goldsmiths Win 


The belles of Dixieland are among the smartest dressers in America. Their 
approval of Goldsmith's featured line of Paradise Shoes is the fashion-wise 


stamp of acceptance. 


South, north, east west — wherever style-conscious, value-demanding 
women buy shoes — you'll find Paradise well up toward the top of their pre- 
ference list. That's why we feel safe in saying that the Paradise line is one 
of the most valuable franchises in the shoe business. 





ST LOUIS 8, MO z 
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Winter, Summer, Spring or Fall 


..On the Fairest of Them All! 


for Name of Your Nearest Dealer 


LFF-TOBER SHOE 


Hober 15, 1944 


MANUFACTURING 


COMPANY 
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*Trademark and Patent Pending 
SAINT LOUIS, MISSOURI 


201 
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Consistent national advertising in 


es son anon i. ona 


has made CARMELLETES... 


THE MOST ASKED FOR LINE TO RETAIL AT 6° / 


’ @ 
See them at Morrison Hotel « Room 601-620-622-624-626 © Oct. 30th to Nov. 2nd 
CARMO SHOE MANUFACTURING COMPANY « 1525 WASHINGTON AVE. « SAINT LOUIS (3) MO. 
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SUITE 1127-8-9-30 
HOTEL MORRISON 


NATIONAL SHOF IR e CHIC/ AG 


OCT. 29 - NOV. 2 
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Mprovements are obvious in these = 

f t-selling lines of Poll-Parrot, Star Brand, , 

H | Latch and Roberts, Johnson & Rand Shoes 
Spring 1945! BUT... what you'll see at the 
Shoe Fair will be nothing compared to what’s 


joming in our new post war lines. Come... 


_— 


estigate...compare... you'll agree these 
the lines to keep your eye on for REAL 


a 


post war Opportunities! 


ROBERTS: 
JOHNSON 
& RAND... 


“FOR BOYS AWD GIRLS OTPOLEPARHOT AND STAR BRAND 


October 15, 1944 
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| SPRING OF 1945 3 
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thational Shoe Kater 
CHICAGO 
OCT. 30 and 31 NOV. 1 and 2, 1944 
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; ORPORATION. « JEFFERSON: CITY, MISSOU! 
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STYLE DOMINAN SS 
Moves Toward Peace Time Economy 
THE St. Louis shoe manufacturing industry has moved into 
position for a prompt reconversion to a peace time economy. Much 
Md 


time and study has been given to post war plans. Some of them are 
already being put into operation. These plans include product 
changes, advanced production methods, fresh marketing ideas and 
numerous shifts in management personnel. 

Product changes, though still subject to restrictions, are well be- 
yond the planning stages. Some of them represent entirely new 
concepts such as free fitting comfort in dress shoes and sensationally 
new values involving wear and eye appeal. 

Many St. Louis houses are keenly aware of the fact that with the 
coming of peace the shoe industry will enter a new era, that the 
new and progressive ideas of younger personnel blended with the 
stabilizing influence of older and experienced heads wil! be essential 
to successful operation. Thus many shifts in management have taken 
place recently and many others are being considered. Some sales 
forces are being reorganized in line with newly developed market- 
ing plans. Post war selling will be more scientific, more definitely 
controlled from headquarters. Roadmen will bring their factories 
closer to their customers and their customers closer to their factories. 
Salesmen, grown soft on lush wartime commissions, are due for a 
rade awakening. 

Indications point to a greater degree of specialization by fines 
and by factories. 

All peace time planning, of course, is predicated upon the as- 
sumption that the industry will face a keenly competitive period 
once restrictions are finally lifted. At the same time it is felt that 
the spirit of cooperation between manufacturer and dealer, de- 
veloped during the war, will live for sometime to come. 


.. 
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: Has A New Definition.: 


ORIGINATED BY MONOGRAM 
For Indoor Leisure Wear 


SALES APPEAL 

+ SEX APPEAL 

.«- lrresistable slippers 

designed for women who love 

the unusval...neither too 

young nor too old... their styling is created 
for year round sales promotion. 


See them ot Morrison Hotel, Room 834, Chicago, Oct. 30th to Nov. 2nd 





MONOGRAM SLIPPER CO. ¢ 1637 TOWER GROVE «+ SAINT LOUIS 1¢€ 
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Made for fine stores by 


Samuels Shoe Co., 























We Invite You lo Inspect the 
SNAPPIEST LINE WE’VE EVER SHOWN 
MORRISON HOTEL * CHICAGO 
Rooms 1037-1038 


& 
W. F. Heaton J. H. Reinhart Lee Johnson 
A. V. Wheeler 


JEFFERSON 


SHOE COMPANY, Division of international Shoe Co., ST. LOUIS 


























L. J. Horan 
E. M. Rogers 
P. J. Smith 
W. H. Virgilio 
A.V. Wheeler 


MORRISON HOTEL - CHIC 


AGO 


ee and Shoe Rescrdell 











Ask the man who sells: them! 


East—West—South—North, Conformal shoe 
dealers will tell you—right from their experience 
at the fitting stool. Conformal Shoes, wartime 
version, have sold in a way to make the future 


a brilliant star of success 


Wartime handicaps have served to 
prove without question of a doubt the 


post-war profits in Conformal, 


There's. no shoe so ared to the post-war accent 
on consumer satisfaction 1re’s no shoe in the 
world with the »mfort feature Conformal 


shoes have-—the exact, personalized fitting 


this feature mak« possible 


onan _—* —— ao . 
>: we ee me em “ ° $ -"S9 o ae. oe 


CONFORMAL FOOTWEAR COMPANY - DIVISION INTERNATIONAL SHOE COMPANY ° ST. LOUIS 3, MO. 
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AS ADVERTISED IN __ || 


WOMAN'S HOME 
COMPANION 


MADEMOISELLE 
VOGUE 
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wy Even though new accounts can- 
not be opened immediately, Queen 
Quality invites those many merchants 
now ready-ing their important post-war 
Plans . . . to come to the Queen Quality 
fooms at the Convention. Here they will 
find a post-war plan with one of the 


Visit Queen Quality in Chicago at the Mor- 
rison Hotel, Rooms 1231, 1232, 1.233, 1234. 


most interesting over-all pictures in the 
$6.95 (retail) field. It is @ picture of a s ( 4) 
sie i) 


new Queen Quality with greater mer- a ae, | 
chandising possibilities than ever before. pee ae | 
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| Winturop Sports # 
... BACK IN CIRCULATION one 


Better call out the riot squad when the style-starved members of your 


local “Teenster’s Union” get wind of these four classics. 


The Snoozer, Klomp, Saddle and Lounger are ample proof that 
Winthrop still has its knack for youthful styling... that Winthrop is 
quick to take advantage of every opportunity to increase 

its margin of leadership. 


2. & : 


Priced to Retail at 
> #550 ¢9*Q50 $450 954550 
ne (Some Higher) Sizes 1 to 6 
we WINTHROP SHOES WINTHROP JRS. 


££ Oe 
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Advertised in SATURDAY EVENING 
POST » COLLIER’S * ESQUIRE Seen 
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Winturop 


Hyle Cndinres 


+ Div: International Shoe Company « Saint Louis (New York Office, Room 914, Marbridge Building) 








a 
OCTOBER 30 TO ||| NOVEMBER 2 
MORRISON 


A) 


Brown Shoe Company 
Headquarters 
Morrison Hotel aay 
Room 1140 eS 
Come in and see‘ the PALMER 


livest specialties in the 
shoe business. 


Sscown Shoe Gompands MANUFACTURERS - ST. LOUIS 
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FROM EVERY STREET IN THE U.S.A.... 


When the thick, juicy steaks of prewar days 
are again a reality instead of a memory .. . 
When the Victory gardens in America’s back- 
yards are again planted with flowers instead 
of vegetables. . . 


When the materials for war can again be used 
for making all the good things that speak of 
normal living . . . 

The battle for peace will have been won! 


But a new battle—the battle for postwar 
business—will just be beginning! 

Have you started to plan your attack for 
coming out on top of postwar competition? 


LOOK AHEAD...TO WIN THE GAME! 


Now is not too soon to decide 

what brand names will carry 

your business forward most 
profitably—what brand names 

will help you to meet postwar 
competition to best advantage! 

The Trimfoot Company is already busy 
* building future customers for you through 
advertising its famous Baby Deer and 
Trimfoot Pre-School Shoes in many lead- 
TRIMFOOT COMPANY, TRIMFOOT TERRACE 

FARMINGTON, MISSOURI 
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to build with 


WHY do Vitality Shoes enjoy such enthusi- 
astic acceptance by America’s active women? 





WHAT brings such forthright praise as this 
from experienced shoemen? 


“No shoe can touch Vitality for fit,” declares a shoe salesman in a large, Midwestern 
department store. 


“Vitality’s just got something in the lasts . . . the workmanship . . . the all-around fit 
...that no other shoe has, regardless of price.” (FROM A SUCCESSFUL SHOE BUYER) 










THE ANSWER is this. Always famed for comfortable fit and superb wearing qual- 
ities, Vitality Shoes have maintained their excellence in spite of rationing and 
restrictions. Customers who've long known it’s smart to buy Vitality, now know it's 
twice as smart to insist on Vitality. And potent national advertising is constantly 
interesting new thousands in the double-duty versatility . . . the smart looks and 
good fit of Vitality Shoes. 


THAT’S WHY keen-minded shoe dealers agree it’s twice as smart 
to build for the future with Vitality Shoes. 


G, 
Made by Imerica’s Largest Shoemakers Villy 


SHOES 





VITALITY OPEN ROAD SHOES for Outdoor and Campus Wear, $5.50 and $6.00 
WOMEN'S—AAAAA to EEE, Sizes 2 to 11, $6.95 
CHILDREN'S—Complete widths and sizes, priced according to size, $2.50 to $5.50 


VITAPOISE Feature Shoes for Children, priced according to size, $3.50 and up 


HELP FINISH THE FIGHT—BUY MORE AND MORE WAR BONDS! 
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“TWICE AS SMART” fashion, typical of 
all the stunning photographs featured 
in Vitaiity's current national advertising. 
Watch for the entire series appear- 
ing in the nation's leading magazines. 
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Tomorrow's Shoes as St. Louis J 


L. J. O'Neill 
President, Rice-O'Neill Shoe Company 


THE post-war period should provide all shoe manufacturers with a 
golden opportunity to extend the fine spirit of close cooperation be- 
tween their retail outlets and themselves, to the problems facing the 
industry. 

Scarcity of leather, rubber and many other products of nature will 
offer all an opportunity to exercise the greatest ingenuity, resourceful- 
ness and initiative in the producing of fine footwear—new ideas, new 
colors, and new methods should have free reign, always keeping in 
mind that the American woman expects and insists on good taste, style, 
and practical serviceability. 

We: shall continue our policy of making shoes from the finest mate- 
rials available, combined with good fitting, proper styling and an earnest 
desire to serve our loya!] accounts to the best of our ability. 


Theodore R. Samuels 
President, Samuels Shoe Company 


We are most optimistic over the continued acceptance by the buying 
public of high quality footwear. The burden of responsibility, how- 
ever, lies with the manufacturer who must be quick to take advantage 
of the use of improved materials as they are developed as well as the 
continuance of high-fashion appeal in the presentation of his foot- 
wear. 


R. L. Jordan 
General Manager, Roberts, Johnson & Rand Branch, 
international Shoe Co. 


For retailers, manufacturers, individuals and companies, the wartime 
period hasn’t been an easy one. But the unity of purpose we've achieved 
and the way each of us has learned to understand the other’s problems 
have made us proud of our “combined operations.” Such pride in our 
industry can’t help but make us face the future with optimism, en- 
thusiasm and courage. 

The dealers we’ve done business with through the years are emerging 
into the peace time period as stronger individuals and sounder business 
men. We've talked to hundreds. Our responsibilities and obligations 
as manufacturers are clearly defined in their plans. 

Retail stores must become more outstanding institutions in their com- 
munities instead of merely purveyors of merchandise. This reputation 
will be built on branded lines with a maintained record of satisfaction— 
fitted expertly and comfortably—sold efficiently and courteously. All 
this means quality shoes, well made and well styled, will be more im- 
portant than ever. 

So, we’re preparing to provide our dealers with the kind of merchan- 
dise, sales strategies and promotional helps, to make their plans be- 
come realities. 
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Byron A. Gray 
President, International Shoe Co. 


It is expected that government controls and procurement will continue 
to be major factors affecting the volume of civilian production for the 
shoe industry during the coming season. The amount of footwear for 
civilian consumption is still dependent on supplies of hides, skins, tex- 
tiles and manpower and on the size of military requirements of shoes 
and leather. 

There has been no lessening of demand for shoes of good quality 
and serviceability. Retailers and the consuming public are looking 
more and more to those lines and brands of shoes in which a high 
standard of integrity of product has been maintained and in the pro- 
duction of which the excuse “quality has gone to war” has not been 
used in an effort to evade responsibilities. Cut-backs in military pro- 
curement, when they come, will permit an increase in the number of 
these shoes for distribution to civilians. The recent elimination from 
WPB order M-217 of certain restrictions and the current development 
of mew styles should make it possible to stimulate a renewed consumer 
interest in types and lines of shoes heretofore most affected by war- 
time measures. 


WILLIAM S. MILIUS 
President, Milius Shoe Company 


FREE fitting dress shoes, of the play shoe type, that have important 
future implications, are now being introduced. 

In an effort to produce sensational values, shoe manufacturers ex- 
pect to specialize more than ever, utilizing all that has been learned 
in improved methods and constructions by industry generally. 

When rationing is no longer necessary, and shoes can be bought for 
varied purposes, moderately priced shoes will be so attractive and satis- 
factory, that more pairs should supplant more expensive shoes. 


A. J. BRAUER, JR. 
President, Braver Shoe Co. 


Wirn Victory around the corner, problems of post-war competition 
again become paramount, and the problems of purchasing will soon 
swin;, to problems of sales. During the period of War, valuable lessons 
were learned that we feel will benefit merchants during the reconver- 
sion as well as post-war period. 

Due to manufacturing restrictions during the war, retailers were 
forced to buy shoes for delivery on a monthly basis. This policy, if 
followed after the War, will keep retailer’s shelves in a liquid position 
and in addition will allow them to step in and buy. new creations or 
colors that might originate in mid-season. Further, the policy in- 
augurated during the War of buying fewer styles with more sizes has 
certainly proved wise and should prove to be beneficial in the post- 
war era. 

In view of merchandising shoes we feel that one importnat change 
was noted during the War, this being a trend toward nationally ad- 
vertised lines. We feel this wil] become more evident in the post-war 
era and should be tied in with local advertising. An early start in this 
direction during the reconversion period should be very helpful in 
creating an outstanding competitive position in the community. 











Tomorrow's Shoes as St. Louis 


JOHN A. BUSH 
President, Brown Shoe Company 


Tomorrow’s shoes will be good shoes. Webster says a thing that 
is “good” possesses many attractive qualities, and tomorrow’s shoes must 
be attractive. They must have style appeal. They must fit. They must 
give service. 

Tomorrow's shoes will display trade-marks which have been backed 
by sufficient advertising to make then well-known to the consumer. The 
consumer will respect the shoes that bear these marks because they 
stand for the integrity of the maker. 

Tomorrow’s shoes will be values compared with any article of cloth- 
ing. They ‘will be made in volume at a minimum profit and will be 
distributed economically. 


PAUL B. JAMISON 
Friedman-Shelby Branch, International Shoe Co. 


Our thought is that there will continue to be a heavy demand for good 
shoes at retail, and with the depleted stocks, it will be difficult for the 
manufacturers to take care of all the demands that will be made upon 
them for shoes. 


Cc. L. HEIN 
General Manager, Vitality Shoe Company, 
Branch of International Shoe Company 


A MAJOR post-war problem, and by no means an easy one to solve, 
will be to quickly find the new level of volume that may fairly be ex- 
pected and the retail price points that will support that level] with 
profit and future assurance. There are many factors to be considered: 
the over-all economy; competition for the consumer dollar from other 
commodity lines; new competitive ghoe stores and departments; popula- 
tion shifts and others. A good beginning will be to establish a quality 
standard; supplying at every point a full measure of value for your 
customer’s dollar. 
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SAM WOLFF 
Wolff-Tober Shoe Mfg. Co., Paramount Shoe Mfg. Co., 
Carmo Shoe Mfg. Company 


SINCE the M-217 restrictions were lifted, there has been a tendency 
among the trade to become ‘panicky’ about the shoes purchased, and 
to want to make changes wherever possible. Inasmuch as it will take 
both tanners and manufacturers quite some time to complete arrange- 
ments to handle the changes in both colors and styles, it would seem 
far wiser to proceed along the lines we are at present, not over-buying, 
of course, but keeping stocks rotating normally, until such time as the 
new versions and colors can be werked in gradually. 

Retailers will find that a sub-normal purchase of shoes at this time, 
pending the adoption of new patterns, will deplete their stocks alarm- 
ingly, and will serve to alter their prestige in their communities. So, 
with viher manufacurers, I would recommended no drastic swerve in 
merchandising at the present time. 


E. J. HOPKINS 
General Manager, Peters Division, International Shoe Co. 


Durinc the past two years statistics show that the birth rate per 
1,000 of population in the Continental United States has beer greater 
than it has been at any time during the past two decades. Little wonder 
that merchants have been short of children’s shoes, especially when. one 
considers the restrictions necessary because of our all out war effort. 

Months ago our company took the steps necessary to overcome the 
acute shortage that was then developing and we are still bending every 
effort to alleviate the conditions which today confront practically all re- 
tailers of children’s footwear. 

Quality shoes are more in demand now than ever, and we shall con- 
tinue to make and ship every additional pair that is permitted under 
our present war economy. The full measure of babies of the past two 
years will have a very definite effect on the children’s shoe business in 
the years ahead . . . and it is our purpose insofar as possible, to help 
shoe these growing boys and girls in shoes that will permit their feet 
to develop in a natural way. : 


ABE TOBER 
Tober Saifer Shoe Company 


Ir is my opinion that shoe rationing will not be lifted for at least six 
months after the defeat of Germany. However, retailers should be very 
cautious from now on in buying non-rationed shoes. 

The public has had its share of them and is now beginning to refuse 
to buy the cheaper grades, although there is a fair demand for the bet- 
ter grade of non-rationed types, particularly those carrying the new 
improved flexible synthetic soles. 

We have in America a sizable element of women, made up largely 
of the younger type of working girl, that buys several pairs of shoes 
a year. With so few ration coupons available they naturally turn to 
non-rationed shoes to satisfy their needs. But even this class of women 
is becoming skeptical and is refusing to spend good money for just any 
kind of shoe. They are demanding shoes that will wear and give service. 
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The merchant who has never stocked 
children’s shoes 


The merchant whose children’s shoe 





business struggles for meager profit 


The merchant who enjoys a profitable 





children’s shoe business 


If you are in either of the first two groups, 


you especially will want to know about D PLAN 
wEATHEE, eae 
T | E or More Profitable Sales of Children’s 


Shoes in Shoe and Department Stores 


You will be hearing about it at the Convention, because when sales curves 
again bend to normal, the Weather-Bird Plan will be a sure way to 
strengthen day-in-and-day-out business for a steady profit. 















FOR THE STORE THAT HAS NEVER ( 
SOLD CHILDREN’S SHOES... 


Merchants who have never sold children’s shoes will find this plan an ms 
inspiration for post-war selling on a broader scale. It gives them sales -* A 
power that never figured in their business profits before. 

Oct 
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FOR THE “PROBLEM” SHOE DEPART- 
MENT STRIVING FOR PROFIT... 


Those who already stock children’s shoes use this Weather- 
Bird plan to increase and expand children’s shoe business 
into its rightful profit bracket. It’s a method worth knowing 

about even if you do not plan to sell children’s shoes in post- 










ADVERTISING PROGRAM WORKS 
FOR YOU... 


WEATHER-BIRD shoes never let your customers forget the 
WEATHER-BIRD NAME. Powerful national advertising 
builds repeat business for you, often establishing the buying 
habits of an entire generation. This makes the WEATHER- 
BIRD Franchise a valuable ally for any shoe business after 
Victory. It means ready-made sales for your store. Parents 
know the better fit, longer wear, and extra flexibility make 
WEATHER-BIRDS the best shoe buy for their children. 


| war years. 
r BIG NATIONAL WEATHER-BIRD 















VISIT “WEATHER-BIRD” AT 
THE CHICAGO CONVENTION 


Come to the WEATHER-BIRD Rooms of Peters Shoe 
Company, Rooms 927-928 Morrison Hotel, for more 
details of the WEATHER-BIRD “Plan for More Profit- 

able Sales of Children’s Shoes in Shoe and Department 
Stores.” If you are not at the Convention, drop a card 
to Peters Shoe Company and a representative will call. 


g| <> PRTERS SHOE COMPANY 


A DIVISION OF INTERNATIONAL SHOE COMPANY * * SAINT LOUIS (3) 
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J. G. SAMUELS HENRY RAND 


Ist Vice-President 





2nd Vice-President 





A. ©. PLEENER, President 


OFFICERS OF THE 


ST. LOUIS 


SHOE MANUFACTURERS 





A. M. BURTON 


eg a at ASSOCIATION iter 


REPRESENTING the largest and most diverse shoe manufacturing district 
in America, the St. Louis Shoe Manufacturers Association has for twenty- 
five years vigorously served as a clearing house for all problems pertaining 
t6 the general welfare of this section. Its activities cover labor relations, 
legislation, factory costs, market promotion and public relations. The asso- 
ciation has played an important role in the development of St. Louis as a 
great shoemaking center, in the promotion of its products and in helping to 
. gain the widespread recognition which this section enjoys in the world of 
footwear and fashion. It is a live, aggressive, forward-looking group. 
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NEW PROCESs 


's patented Hu-Val sole is not a new! 

different method of applying soles 

Resin plastic) to high-style women’s sho 

J after extensive research, gives the sole a util 
ive ed edge and a smooth, finished appearance 


™ 
) ee 


és and the resulting neat, rolled edge makes plastic 
‘soles @ fashion feature and “lifts” women’s shoes with the 
Hu-Val sole into a style class all their own. 
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INTERNATIONAL HAS THE EDGE ON PLastTic Soles 






FIVE POWERFUL SELLING 
POINTS FOR “447 SOLES 


1 Neat, trim appecrance. Smooth, rolled edges that will 
not nick or scor. 


2 Our tests prove wearing quolities equal te sole leather. 
3 Flexible ond resilient. Gives cushion effect. 
& Low corbon content. Will not mark or mar floors. 
5 Weterproo! A non-conducter of heot and cold... wermer 
in winter, cooler in summer. . 


es om Bs 
bn. eS . 
‘ si c\ se 


sans 4 
Ay 
4 * N 








) 


T 





\, 


MOST IMPORTANT MEDIUM FOR MERCHANDISING SHOES 
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Jackson is proud to have a department seore hete. 
with an enviable state-wide reputation for ity | 
fine merchandise. For years, many: Missis- satis 
sippi families have done all theit shopping — 
at Kennington's. During these days of 
limited travel, Kennington's shop-by-mail 
business has increased tremendously . .. for 
this fine store’s customers don’t let even @ Th 
war change their preference! & 
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“Un of WP Many boys and girls in Mississippi | Through the years, the makers of Rap ™” 
have grown up in Red Goose Shoes. Goose Shoes have stressed the imp 4° 
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They prefer Red Goose Shoes for portance of strong, healthy feet .. ¥ 

Come in nd dene good looks and comfort... parents they are determined to produce of * 

Son nent Comey. approve their sturdiness and wearing _shoes that live up to high standa Fo 

ee qualities. That’s why Kennington’s of quality and enable consumers @  tivi 
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Johnston Tops Fair Program 


(CONTINUED FRoM PACE 89] 


other. Using the Morrison Hotel, headquarters of 
¢ Post-war Conference and Market Week of the National 
Fair, as the hub of exhibiting hotels, the distance to 
La Salle is one block, Sherman two blocks, and Palmer 
p three blocks. The weather man looks with favor 
the shoe men during the dates of the Fair, with past 
rds supporting the prediction of bright, clear days. 

_ Shoe merchant attendance is expected to touch a new 
high, judging from reservations for sleeping rooms which 
have been pouring into the hotels, indicating an over- 
ming attendance of retail buyers. While it may not 
Diact ceaenshena enh aaraiednaete 
f desired, Chicago hotels, with their tremendous capac- 
it iter housing visiting guests, are meeting the situation 
satisfactorily, despite the heavy pressure being placed upon 
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MARKETING RESEARCH EXPERT 
SHOE FAIR SPEAKER 
The National Shoe Fair management has announced that 







. Company, 
| Akron, Oblo, will be a specker at Tuesday's luncheon meet- 
| tag of the National Shoe Fair, October 31, at the Palmer 
- | House, Chicago. Mr. MacGowen is ciso a member of the 
| Research Group ef the Committee for Economic 
















“9 ment. He will bave a of vital interest and im- 
| portance for shoe men the Fair. 
1H them. Headquarters’ Office of the National Shoe Fair, 









'® located in the Morrison Hotel, urges that all visiting shoe 
men make their sleeping room reservations in advance of 
their arrival. For those who have failed to secure sleeping 
| Toom reservations, the Greater Chicago Hotel Association 
has set up a Housing Bureau at 105 West Madison Street, 
1} Chicago, to assist shoe men in getting accommodations 
t for the period of the Fair: 

it In order to avoid delays in return railroad accommoda- 
tions, shoe men are warned to complete their return sleep- 

. ing car reservations prior to leaving for Chicago. 
: Shoe buyers will encounter no difficulty in locating all 
| exhibitors. Printed directories will list every exhibitor, 
“and give the room number in the hotel where he is dis- 
; playing his line. Boor ann Shoe Recorper Convention 
\§ Daily will publish a complete directory of exhibitors. To 
>f Rem more effectively guide shoe buyers in locating exhibitors, 
‘information clerks will be in attendance at the Palmer 


1e af House, Morrison Hotel, La Salle Hotel and Sherman Hotel. 
-§ Directories will be distributed by these information and 
et _] fegistration clerks located on exhibit floors. In addition 
**t to alphabetical listings in directories, floor by floor listings 
<¢ " will also be provided. 


_ National Shoe Retailers’ Association will have their 
_ headquarters and registration booth on the Mezzanine 
1d. ~ Floor of the Morrison Hotel, where L. E. Langston, execu- 
_ tive vice-president of that organization, will direct all ac- 
' tivities of his association. A large staff will register the 
} shoe men, distribute the directories and serve as informa- 
; tion clerks. 
~The National Boot & Shoe Manufacturers’ Association 
. cF will have headquarters in the Palmer House, where W. W. 
Ebophenson, executive vice-president, and Harold R. 
, a by, secretary of that organization, will be present. 
rar. Shoe men from everywhere are looking forward with 
, nterest to post-war problems, anticipating many answers 
will be found in the constructive educational program 
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JOB LOTS 
SAMPLES 
BRANDED SHOES 






St. Louis’ finest makes — 
men’s, women’s & children’s 
shoes 

ON THE FLOOR 


Up - to- the - minute styles 
from the leading makers of 
quality FOOTWEAR 


ON DISPLAY 
SHERMAN HOTEL 
ROOM 443 











SCHNEIDER SHOE CO. 


1404 Washington Ave. 
St. Louis (3), Mo. 















Chicago Shoe Fair, Oct. 30—Nov. 2nd 


WEIGERT-DAGEN, 503 N. 12th, St. Lou's, Mo. 
WM. FUCHS SHOE CO., 47 W. 34th St., New York 














relating to post-war planning. Plans for a realistic pro- 
gram of educational events have been approved by the 
Joint Committee of the National Shoe Fair. 

Eric A. Johnston, president of the United States Cham- 
ber of Commerce, will address the opening luncheon of the 
Post-war Conference and Market Week of the National 
Shoe Fair, to be held Monday rioon, October 30, in the 
grand ballroom of the Palmer House. Mr. Johnston is 
one of America’s most aggressive business leaders. He has 
won the high regard of both labor and business and in 
Washington his observations on national problems are 
sought by both political parties. 

The annual meeting of the National Boot & Shoe Manu- 
facturers’ Association will be a dinner affair held im the 
grand ballroom of the Palmer House at 6.30, October 30. 

[TURN TO PACE 232, PLEASE] 
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LITTLE GIRLS LOVE 
“TO PLAY MAMMA! 


ee try to imitate grown-ups in every way 
they can, which helps explain the tremendous 
success of PLAYFUL Shoes. 


For PLAYFULS are platform-type footwear for little 
girls (sizes 12 to 3)—and the children prefer them 
because they're ‘just like Mommy's!"' 


Mothers like PLAYFUL Shoes, too, because of the 
solid foot support they give—and the long-lasting 
wear of their solid leather construction. 


Write today for details about PLAYFUL Shoes. 
4 
1 
lay Le { 
SEEBEPE @ 


WEBER SHOE COMPANY: ST. LOUIS 4 
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CANCELLATIONS hs 
JOBS. .— SAMPLES | 


NATIONAL SHOE FAIR 
MORRISON HOTEL 


Room 743 


RUBY COHN 
GUS MOSINGER 
BILL SEYMOUR 
“DAVE" DAVIS 
+ 
MOISINGER BROS, 


1235 WASHINGTON AVE, 
st. tours Missouri 
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CO-OPERATION NEEDED 
IN POST-WAR PERIOD 























L. K. KANE 
Boyd-Welsh Shoe Company; Kane, Dunham & Kraus 


THe post-war period will need a close thoughtful, and 
mutual consideration of the retailer's, manufacturer’s, and 
tanner’s problems. Al] will profit in relation to the degree 
of co-operation-thet is. developed and maintained among 
them. 
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Keyed to harmonize perfectly with your Fall wardrobe. . 
Kalmon-designed Black Suedes. Catchy as a Cole Porter: 


tune... they’ve the sophistication with which you 


identify the name Paramount Custom Footwear. 


$695 ina $795 


Line on Display at National Shoe Fair 


At Leading Stores Everywhere, or Write Oct. 30 - 31 and Nov. | +2 
MOUNT SHOE MANUFACTURING CO, - ST, LOUIS Room 668 - 670-672, Hotel Morrison, Chicago 
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-MORRISON HOTEL 


SPORT SPECIALTY 
SHOEMAKERS INC. 
$08 SHELL BUILDING, ST. LoUIs, Mo. 
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The second luncheon meeting of the Post-war Confer. 
ence and Market Week will be held on Tuesday nog, 
October 31, in the grand ballroom of the Palmer House 
T. G. MacGowan, manager of the Marketing Research De 
partment of Firestone Tire and Rubber Company, has beep 
announced as Tuesday’s speaker. He is a member of the 
Research Group, Committee for Economic Development. 

Tickets for the two luncheon meetings will be sold ip 
advance at all registration desks in the Palmer House and 
Morrison Hotel. The capacity of the grand ballroom ip 
the Palmer House has been limited, due to the critica] 
labor and food situation in Chicago. 

On Tuesday night, October 31, the annual meeting of 
the Board of Directors of the National Boot & Sho 
Manufacturers Association and the National Shoe Retailers 


- Association will be held in the Palmer House. 


The Public Relations Forum promises to attract many 
shoe men, both manufacturers as well as retailers, in the 
all-day session arranged for Wednesday, November 1. The 
meeting will be held in the Club Building Dining Room, 
Palmer House, starting at 10 a. m. and closing at 4 p. m 
Wednesday. No luncheon is planned, but a recess will be 
taken following the last morning session at 11.30 a. m, 
resuming the afternoon sessions starting at 2.30 p. m. 
Harold R. Quimby, secretary of the National Boot & Shoe 
Manufacturers Association, has been appointed general 
chairman of the meeting and will preside. The program 
has been planned to bring manufacturers and retailers 
together in closer contact for the purpose of forming a 
better understanding of the mutual problems of produe- 
tion and distribution as it affects merchandising selling 
and related difficulties of the industry in the post-war era. 
The program is evenly divided with four retailers and four 
manufacturers, all authorities on merchandising and sell- 
ing, sharing the honors of handling the eight subjects 
selected for the forum discussions. 

The Industry Post-war Conference will assume added 
prestige with the announcement that six government war 
agencies will participate in the four-day Government War 
Agencies Shoe Clinic beginning Monday, October 3%, 
through November 2, to be held on the Mezzanine Floor 
of the Morrison Hotel. Two representatives from the fol 
lowing government agencies closely allied with the shoe 
industry will be in attendance at the conferences held each 
day from 10 a. m. to 4 p. m. The agencies planning to 
participate are—War Production Board, Office Civilian 
Requirements, Office Price Administration (both Pricing 
and Shoe Rationing), Department of Commerce, and po 
sibly the War Manpower Commission. 

These highly informed representatives of government 
agencies will be available to shoe men anxious to discuss 
their problems relating to their individual businesses. With 
every shoe man looking into the future in an effort to build 
his post-war plans as intelligently as possible, this Gov- 
ernment War Agencies Clinic will attract many interested 
retailers and manufacturers. 

The Joint Committee of the National Shoe Fair has 
planned thoughtfully in developing a program of benefit 
to retailers as well as manufacturers. Those planning to 
participate in the Industry Post-war Conference and 
Market Week will find hundreds of lines produced under 
the new Amended WPB Order M-217 awaiting their inspec- 
tion; and a program of post-war educational features jus- 
tifying their visit to Chicago. 
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Land of Promise... 


Youthful star of “In the Mean- 
time, Darling,” and more recently 
of “Winged Victory.” Jeanne 
Crain, Twentieth Century Fox, en- 
joys wearing soft colorful Cali-. 
fornia casual clothes and shoes. 


IF there is any single reason for the growth of the shoe 
industry in the Los Angeles area, it is the ingenuity and 
enterprise of these Western manufacturers. Even wartime 
conditions have not prevented them from making improve- 
ments and refinements in manufacturing processes and fin- 
ished products. They are not looking ahead to post-war 
conditions so much as they are doing the best job possible 
right now, today. 

The first shoes made in this area were extremely casual 
in styling and workmanship. Frankly, they were not very 
well made, but they were news because they expressed 
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something fresh and spirited, typical of the California way 
of life. Their inspiration came from the blue skies, the 
deserts and mountains and beaches; even from the night life. 
Like Topsy, who “just growed,” some of the top manu- 
facturers of this area lacked training and background in 
the shoe business. This was all to the good, since it en- 
abled them to take chances and experiment without fully 
realizing the danger of some of the paths they were tread- 
ing. Notable among these experiments have been open toe 
and open back shoes, flexible platforms and wedge heels. 
[rurn To pace 239, PLease] 
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| COGELERS 
Show Colors::-The California Way! 


Wonderful to have color again! And suchcolors _ craftsmanship—new with the newness of an ever. 
as those in Cobblers’ soft, lovely leathers and style- alert designer, You'll recognize them as leaders— 
proud fabrics! You'll see them at the Chicago and we want them to lead you to our show rooms 
Show— sure in style with the sureness of fine « 879, 880 at the Palmer House. We'll be there, 






The moccasin-like playshoe 
that’s a classic for outdoor 
women and their daughters 






The gypsy sandal that’s a , 
good seller, with rationing or 


without, for its fine styling 


= 


Now a sensation in the new Guatemalan, 
hand-woven fabrics, imported 
directly by Cobbiers 











COBBLERS, INC., of California, 1212 Stanford, Los Angeles 21 
Showing at the Palmer House, Chicago, Rooms 879, 880 
234 Boet and Shee Records 
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CALIFORNIA DRAMATICS 
...casual,..youthful... flattering 
...created to reflect the colorful, 
care-free, out-of-door, leisure 
way of sunny California living. 


BEST for STYLE...BEST for 
WEAR...BEST for LOOKS 
BEST for YOUR CUSTOMERS 


Onicage Showing 
‘Palmer House, Room 807 
October 30th to November 3rd 




















Frank Sbicca’s new line of leisure shoes, ‘‘Californians,” 

is creating favorable comment everywhere. Designed and made in the 
new Sbicca plant in Los Angeles, they feature innovations 

in design and construction that are typical of Frank Sbicca’s 
master craftsmanship. In bright colors and staple 


tones, for wear around the clock and in all seasons, ~ 





Write for details of the complete line, 





Y 






SBICCA 


OF CALIFORNIA 


Lis lngalo 







Sbicca, Inc... Makers of Original Sbicca Method Quality Footwear... Philadelphia 
236 ; 
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Three Easy Ways To Smooth, Profitable Selling! New 


a 
% 
- 


rationed, and earmarked with gay 
California from color to craftsmanship — crisply-styled Palmees 
spell an exciting new Californic story in your department, 
your windows, your newspaper advertising, your direct mail! 
For on eye-appeal alone, these trim Californians are naturals for 
smooth and easy selling, but with national advertising in 


_ America’s leading fashion magazines to bring them before your 
California fashion-conscious customers — watch them play 


@ merry-mad tune on your till this spring! 





SN 

Noel Neill of Paramount ee ar ks 
Pictures, looks as gay and Sear 
fresh as the California scene ak . 

in her California plav dress. "se 
’ One of the attractions of 

“Brine on the Girls.” Miss 

Neil likes Californin casuals 

with flattering ankle strap 

to complete her costume. 





Right: Casuals adapt them- 
selves perfectly to sport 


> 
si 


otis 
pr aa 


types and rugeed sandals. 
Left to right: Joyce, Holly- 
wood Skooters, Vogue, Vic- 
Trees, Cobblers, Ferncrajt. 


—* 


These five unrationed 
shoes all made with the 
California construction. 
Reading left to right: 
Sunees, Swankies, Vic- 
Trees, Rough-Eez aad 
Solnit’s Screen Star. 
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and of Promise... 








Los Angeles makes casuals 
of all types, as well as slip- 
pers, for children. Reading 
from left to right: Vice. 
Trees, Solnit, Supreme, Cob- 
blers. In the foreground a 
slipper by Jansen Bros. 


[CONTINUED FROM PACE 233] 











These new ideas in styles and con- 
structions have been developed and 
greatly improved during a compara- 
tively short period, and have found 
acceptance in other shoemaking cen- 
ters. Equally radical ideas are being 
tried out and experimented with now 
by local shoe designers. 

Outgrowth of the successful develop- 
ment of a new trend in clothes for men 
and women by the clothing manufac- 
turers of Southern California, casual 
shoes were originally designed to com- 
plement these casual clothes which 
started in California but soon became 
popular throughout the country. The 
influence of the California shoe in- 
dustry is far greater than the pairage 
manufactured in this area would seem 
to warrant. In 1929 approximately 
2000 pairs of shoes were made daily. 
This year daily production is upwards 
of 20,000 pairs and this in an area 
where labor shortage is more critical 
than in any other large manufactur- 
ing center in the country. 

In the post-war period casual shoes 
should be even more important since 
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jocal manufacturers are now develop- 
ing new constructions. It is reason- 
able to predict that, within a year 
after the war ceases, these manufac- 
turers will have a minimum daily out- 
put of 50,000 pairs. At the present 
time they have outgrown their factory 
facilities, even though some plants are 
models throughout the country for 
their modern efficiency methods. Fac- 
tory officials have already scouted for 


- additional space for the development 


of specialties, so that each branch 
plant will be a complete unit. Addi- 
tional space is also in demand by 
some manufacturers from the East 
who prefer to make California casuals 
in California. One Eastern manufac- 
turer, much to his satisfaction, has 
already established a plant here. The 
establishment of branches of Eastern 
factories will be good for these manu- 
facturers, as well as for the local shoe 
industry. 

In the making of high style shoes, 
as well as casuals, shoemakers of Los 
Angeles County show ingenuity. 
{[TuRN TO PAGE 248, PLEASE] 


White play shoes complete 
this pretty play costume, 
suit with matching skirt, in 
white cotton splashed with 
brilliant flowers and butter- 
flies, worn by Louise La 
Planche of Paramount's 
“Hail the Conquering Hero.” 
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G Cons in color, harmony in styling—most important 


of all, harmonious relations with our dealers and among them 


—Of these we sing. 
Palmer House, Chicago, Oct. 30, 31, Nov. 1,2, Rooms 808, 809, 810, 811, 812” 
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ER ON HER TOES 





’s missed throughout 
the war! Riorms ... arched, 
graceful, delica' . y towering ... and 
slashed with vivid color for leg-flattering femininity! 
Rationed and unrationed — she'll clamor for both — so give her this 


entire array to select from! 





Remember, when you display them, that they’re packed with sales-allufe 


CALIFORNIA» /. 


< a 


62S J Altt-d 


y 


styled with inimitable smartness by 






a | TO RETAIL $69 
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lay’ Torreiwats / 
OF CALIFORNIA 


In Attendance 
at the 
National Shoe Fair 


Chicago 


WILLIAM J. COLLAT 
SOL HURWIT 

TOM HOLE 
WILLIAM BAUMAN 


ROOMS 905 - 906 - 907 
PALMER HOUSE 


CALIFORNIA SHOES, LTD. 


2234 N. FIGUEROA STREET 
LOS ANGELES 31, CALIFORNIA 
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OF CALIFORNIA 


...again will set the new trends 


in Dress, Street, and For Fun Casuals. 


[ee them in New York at 


The McAlpin, October 16-27 * 


In Chicago at the Palmer House 


aiid October 29-November 595 


In Dallas at the Adolphus, 


November 11-15 








¥. Hollywood Skooters are in 
the volume sales and profit groove — 
because they sing a song of California sales magic! 


For along with their breezy California styling, gay California color, and 
exacting craftsmanship in every line — they’re consistently advertised in l re) ywoo d 


CHARM + PHOTOPLAY - MOVIE STORY S lisa RS F 


MOTION PICTURE - SCREENLAND - SILVER SCREEN 


and other leading magazines your California fashion-conscious customers read! gevene 


,By all means — see them in exciting new interpretations, both rationed MADE IN CALIFORNIA! 
and unrationed, (and in brown and white, and other two-tone 

combinations) ... because you'll be hearing lots about Hollywood Skooters 

from your customers this spring! 


VOGUE SHOES, INC.¢1722 EAST SEVENTH STREET@LOS ANGELES 21, CALIFORNI 








THE FERN SH¢ 
Dad 


7 at 


owns United States Patent #2318846 








which covers a construction of footwea 


combining slip-lasted foreparts 





with conventionally lasted backs. 


y: mization 
Ota 


Ecured, but exclusive 


Pl 








a 
S OF “FERNCRAFT” AND “CALIFORNIA SUN-EES” 2847 SO. GRAND AVE., LOS ANGELES 7, CALIF. 
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for street wear. but airy 
enough for this sun suit. 


Medium and high heel 
dressy casuals. 


Reading 
clockwise. 


beginning 
lower left: Ferncraft, 


California Dramatics, 
Rogers -Ferralli. Patio, 
Joyce and Kimel. 


Types of high style footwear made 
here are definitely lighter and airier 
than shoes made in any other section. 
Manufacturers here seem to have a 
way all their own of fashioning high 
style shoes so that they feel like next 
to nothing on the foot. Women love 
their feeling and their light-hearted, 
gay, fashion-right styles. 

During the war years California- 
made casuals went to work. At the 
seme time, manufacturers began to 
perfect old lasts and develop new 
ones in order to improve on the com- 
fort qualities of these work casuals. 
In spite of shortages and restrictions, 
the quality of their merchandise was 
improved in many ways and casuals 
from California proved themselves to 





LOS ANGELES, {hi 


Climate, Location, Ways of Living and Think- 
ing All Have Contributed toward Making Los 
Angeles a Leader in the Manufacturing of 
Casual Clothes and Shoes, A Big Increase in 
Labor Supply and the Development of Allied 
industries Will Be Added Post-War Factors. 


[CONTINUED FROM PACE 239] 


be sturdy, dependable and fit for the 
jobs they had to do. 

Today a whole new world of possi- 
bilities is opening up as restrictions 
begin to be lifted on patterns and 
leather colors—if and when obtain- 
able—and other wartime limitations. 
California shoemakers are quick to 
see the chance of building wonderful 
new California shoes on the firm foun- 


dations that have been laid during the - 


past ten years. The prospect js full of 
promise and opportunities seem limit- 
less. This section of the country seems 
to be an ideal spot for making this 
type of footwear. Its climate, location, 
way of life and type of thinking, with 
its readiness to accept new ideas, pro- 
vides all the necessary inspiration. 


California types of shoes could not be 
created, it seems, elsewhere, any more 
than mink coats could be a product 
of Port Moresby. After the war, it is 
felt, the demand—yes, the world-wide 
demand—for California-made  foot- 
wear will be ter than ever before. 
California shoemakers are keyed to 
meet that demand. 

Manufacturers here are firmly con- 
vinced that the shoe industry in this 
area will grow and grow and grow, 
along with the expiration of this en- 
tire community in many kinds of 
endeavor. Plans now being made by 
manufacturers will develop into a vast- 
ly increased export business for Cali- 
fornia-made shoes, a business which 
will reach to [TURN TO Pace 250] 
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and of Promise 


From Small Beginnings this City Has Become a Num- 
ber One Center for the Manufacture of Casual Shoes, 
as Well as Casual Clothes, for Men and Women. Based 
on this Record, Post-War Predictions Are for an Even 
More Rapid Growth and Development of the Industry 
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Rogers-Ferralli, California Dramatics. 
Sbicca and Supreme. 


* 


Three men’s casuals all 
with platform soles. Two 


third is all-over smaoth 
calf. All from Casuals. 
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ALL OVER AMERICA 





From Seattle to San Antonio, from Newark to 
New Orleans, the best stores of the nation are 
finding CUBOIDS to be the Modern Way to Foot Relief. Department 
stores such as Famous-Barr, Shillito's, Hecht's, Mandel Bros., Bamberger's, 
Robinson's, The May Co., Meier & Frank, Gimbel's, Miller's and Younkers 
... Shoe and specialty stores such as Volk's, Krupp & Tuffly, Thayer Mc- 
Neil, Fontius’, The Guarantee, Thompson-Boland-Lee, Nordstrom's, Hof- 
heimer's, Kempner's and Saxon Cullum . . . are only a few of the ever 
increasing list of Cuboid enthusiasts. 


CUBOIDS Point the Way To New Profits! 


Worried over the loss of wartime payrolls, turnover 
of personnel? Let CUBOIDS help solve that problem 
of profit and volume for your shoe department. Con- 
tracts for every type of firm; a percentage plan 
whereby we carry promotion costs; or an outright 
Purchase Plan in which you MAKE LARGER PROFITS. 


VISIT US IN CHICAGO DURING THE 


SHOE FAIR AT ROOM + 1045, 
PALMER HOUSE, OR WRITE 




















_ tional California manner. 





Los Angeles, 
Land of Promise 


[CONTINUED FROM PAGE 248} 


many foreign lands. Already 

all over the world are being educate 
wedgies and finding out what a } 
thing it is to be comfortable and ¢ 
at the same time. All this expay 
should be of ben>fit to Los Angeles 
vice versa. 


Post-War Conversion Plans 


It is apparent that the conve; 
plans now being considered for ¢ 
area will go far to help the little y 
ufacturers to grow big. It won't 
long before Los Angeles has its text 
mills, accessory manufacturers, tan 
ies and all the things it needs right} 
its own county. Published plans of tym: 
automotive, rubber and steel industrigit| 
show an important trend to further 
velopment of manufacturing here, 


Many adjustments will have to 
made as far as the labor market is ¢ 
cerned, if Los Angeles is to compe 
with other parts of the country. 
prospects, however, are apparen 
most favorable. Accurate checks by 
sponsible sources indicate a surge @ 
young blood to this area, as servi 
men return to civilian life. Of the th 
sands of boys who trained in this 
cinity or who were stationed 
awhile on their way to their battle st 
tions, a large portion have indicate 
their intention of coming back here 
live. In a growing community, such 
Los Angeies, opportunities abound f 
these men, and doubtless many will 
ter the shoe industry. Local manuf 
turers welcome this influx, since this 
a community with a youth complex. 


ingen 







California Sportswear Center 





What are our veterans going to want 
apart from the opportunity to earns 
satisfactory living and reasonable se 
curity for the future? They are going 
to want, for one thing, everything that 
they have thought about and longed-for 
during their months and years of at 
tive service—more quiet, rest, peat 
and leisure. They are going to want 
comfort and ease in their clothes; nom 
chalant easy-to-wear clothes and shoes. 
They are going to get what they want 
in coats, sporty and colorful, harmoniz 
ing with slacks and shirts; in shoes, 
leisure type shoes in soft leathers, cok 
orful, yet tailored enough to give them 
work-day, as well as leisure-day, util 
ity. These shoes will embody new cot 
struction ideas lending themselves 
thereby to more interesting color com 
binations, greater ease as well # 
smartness. 

California, the inevitable sportswear 
center of the world, will be the inspira 
tion for these casual shoes for men and 
women of all ages. They will embody 
quality and originality in the tradi 
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Featuring the most accepted brands on the Coast today... 


For Women For Men 


-HOLLYWOOD SCREEN STAR CROSSETT + CHURCHILL 
WILSHIRE CLUB 
JOHNNY WALKER 
LONDON SPECIALS 
REAL-EZY CASUALS 


Reeitetes deaiead 


SOLNIT SHOE CO. 
Wholesalers since’1914 


817-21 So. Los Angeles Street 
Los Angeles 14, California 
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Showing QUALITY 
for discriminating 


men...as always 


CASUALS, as always, have 
the quality that shows. For 















these original quality leisure 





shoes for men have that inner- 
and-outer individual something 
that sets them apart, makes 
them instantly recognizable. 
Now, in new colors, new pat- 
terns, new combinations, their 
quality is not new—it’s the 
same. As always, you can 


count on it. 
See the new CASUALS —and us—at the 


* Palmer House, Room 756, at the Chicago 
Show. 





MM) 224 case inte st. 
* Trade Mark Registered 


CASUALS, INC. 
» 
LOS ANGELES 15 











ALLIGATOR SKINS 


(Lisard & Snake Skins) 
for 
SHOE & BAG MANUFACTURERS 
x xeKekeneneRK 
ALLIGATOR 
HANDBAGS 













Calf & Patent bags in stock 




















See complete lines 


PALMER HOUSE 


OCTOBER 28th — NOVEMBER 3rd 


H. ¢. MARXMILLER 


IMPORTER 
219 WEST 7TH ST., LOS ANGELES (14) 






























HAMMER TOE RELIEF 


DIGE® PAD) 
‘ SF 


Write on your business stationery jor illustrated catalog. 
A. L. Schenk ic Labor 


1024 W. 7th St., Los Angeles 14, Calif. 























PRODUCE WHAT IS WANTED—WHEN WANTED 
Says TED HUGGINS, Huggins, Pasadena, Calif. 


WE would like to see a continued development of pas 
successes such as platforms, new constructions and @ 
increase in interest of higher grade play shoes. 


We see the passing of the “old ladies’ running shoes 
(there aren’t any old ladies) and a new fashion for 
consumer group, which could be enticed into fashion cc 
sideration. We need smarter, softer shoes for our Mothers! 

Shoes will have to be more pliant. However, the fine 
flexible welt will keep its rightful place in walking she 
and will increase in importance if of good style. “Easy 
get on” slip-ons will be a favorite. I hope more care 
be used by factories in producing what is wanted 

[rumn To PACE 262, PLEASE) 
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is 4% of the ‘country’ s show a merchants” 





are looking for your merchandise! 


Boot and Shoe Recorder asked a cross-section 
of its shoe merchant-readers about their 
plans — for today and tomorrow. The answers 
to one question indicate sales opportunity for 
alert manufacturers of a number of non-foot- 
wear products. Here's the question: 
"Have you considered adding other mer- 
chandise lines to your present stocks in 
the hope of increasing or maintaining 
your total volume?" 

The answer — from 32.4% of those ques- 
tioned — was a resounding YES! (21.6% 
didn't answer, but they didn't say NO.) 

These progressive merchandisers mentioned 
the products they are selling or will sell — 
with those indicated in the illustration above 
leading the march toward extra sales for firms 
who want this profitable p/us business — and 
who do something about it. 

One effective way to go after this business 


Published Twice Monthly 


among the 14,000 of the nation's leading shoe 
stores that depend upon the Bool and Shoe 
Recorder for merchandising guidance, is to 
advertise your products in the paper that is 
recognized as the National Voice of the Trade. 

You'll find it a productive medium because 
its responsive, substantial reader-audience has 
confidence in the Recorder, and in the products 
and firms who use Recorder advertising columns. 
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Xmas Show Cards 





High Grade Casuals 
and 


Introducing for the First Time 


THE NEW HIGH HEEL 
Sunray Creations 


Baby Last 


NATIONAL SHOE FAIR 


CHICAGO 


LA SALLE HOTEL 


ROOM 420 


Factory 
201 Los Angeles Street 
Los Angeles 13, Calif. 


In Attendance 


RUTH HAMILTON 
SAM TARNOWSKY 





board size 


X-8. 


mative and 
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24%4"—109 denomina- 
tions in stock — No. 


6 Doz.—$1.50 
12 Doz.—$2.50 


With Store Name 
Imprinted 


144 tickets—$4.25 
288 tickets—$6.75 
Gales, 0.0.0. preterred. 
DISPLAY CARDS 


Each month, 12 infor- 
forceful 


ready NOW; 6 different texts on ay 
design shown below. Texts sent of 
request to select from. : 
Size 8” x 14”—Red. green and gold illustration—teg 


in black. 7 










ly” x 
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Detailed Information on Monthly Service at Your Request 
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Central States Show 
Planned for October 


Kansas City, Mo.—A Spring shoe 
show has been scheduled by Central 
States Shoe Travelers’ Association for 
October 22nd, 23rd and 24th, at the 
Muehlebach and Phillips Hotels, here. 
This will be the first showing of the 
group which was organized only six 
months ago, 

The association, which started with 
fifteen salesmen last April, has had a 
rapid growth. It now. numbers fifty 
salesmen among its members; these 
men will display their lines at the 
showing. 

Officers of the association are as fol- 
lows: R. J. Schmitz, president; A. C. 
Thomas, vice-president; J. Rosco Sells, 
secretary-treasurer. Directors are: C. 
W. Campbell, E. P. Britt, Jack Elledge, 
J. D. Mittelbach, A. A. Westling, 
George M. Reed; membership commit- 
tee: E. P. Britt, H. W. Hulsebus, A. W. 
Lawless, M. E. Farmer, H. K. Wall, 
Frank Steinberg. . 





E. P. Reed Insures Employes 


RocHEster, N. Y.—All full-time em- 
ployes of E. P. Reed & Company, foot- 
wear manufacturers, have been insured 
for $1,000 each, with all premiums 
paid by the company. The policies were 
written by the Aetna Life Insurance 
Company. 


Demands More Production 
Of Children’s Footwear 


Detroir, Micu. — A stinging attack 
on present shoe production policies was 
launched here by Nathan Hack, vice- 
president of the Michigan Retail Shoe 
Dealers’ Association, who proposed a 
two-way program of attack to increase 
children’s shoe production: 

1. Every shoe retailer to present his 
case individually to his own Congress- 
man and Senators. 

2. Distribution of printed post cards, 
to be signed by every parent whose 
child cannot be fitted, with name, ad- 
dress, and age of the shoeless child; 
these cards to be mailed directly to the 
White House. 

“How can we avoid crippling and 
maiming the growing feet of our chil- 
dren for the lack of wearable juvenile 
footwear?” Mr. Hack asks. 

“The manufacture of cheap, shoddy, 
non-rationed children’s shoes is a waste 
of manpower, material, and money. 
That is all it is—just foot covering. 

“The WPB appears to be helpless in 
the face of an army of high-pressure 
lobbyists who are primarily interested 
in high style shoes for women rather 
than utility shoes for men and women 
on the home front. These shoe men 
have also turned a deaf ear to the cry- 
ing needs of young America. 

“If we cannot get our various shoe 
groups in the WPB to take up the 


plight of our shoeless youth because of 
their selfish interest in blue, green, and 
red shoes, we shall throw our problem 
directly into the lap of our Chief Ex 
ecutive for action. 

“The Pediatrics societies, the ethical 
practitioners of the American Medical 
Association, together with the mothers 
and all champions of a healthier Ameri- 
can youth, including our press, will 
back our cause to the limit.” 





To Open Research 
Laboratory 


Axron, 0. — A new half-million- 
dollar research laboratory is being 
built in Akron by the General Tire and 
Rubber Co., to permit more extensive 
explorations into al] fields of rubber 
chemistry, announced William O’Neil, 
president, who said that the laboratory 
will be equipped for experiments not 
only with rubber-like materials, but 
many other types of plastics. 

The laboratory is scheduled to go 
into use about the first of the year, and 
is a one-story building behind the main 
plant on Englewood Avenue. 





Discuss Rationing Problems 


PORTLAND, Mz.—National, regional 
and state rationing officials met at the 
Eastland: Hotel to discuss shoe ration- 
ing problems with local shoe dealers in 
this area recently. 
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‘Vie COLTON 


3665 Whittier Boulevar 
Los Angeles 23, Califor 


KERMAN 
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Ration Free 


ARROWS as above—actual size 
25¢ per dozen 
(White Board — Green Trim) 





#1—All Sizes. 42—Arch Support. $3—Boys. 
$4—Built for Service. #5—Built-in Arch. 
26—Combination Last. $7—Drastically Reduced. 
$8—Extra Quality. $9—Extra Wide. 

£10—For Solid Comfort. $11—For Tender Feet. 
$12—For Walking Pleasure. ¢13—Gabardine. 
$14—Genuine Leather. $15—CGoodyear Welt. 
$16—Just Arrived. $17—Just like Dad's. 
$18—Leather Soles. $19—Narrow Widths. 
$20—No Stamp. $21—Nurse’s Oxford. 
422—Reduced. $23—Season’s Newest. 
$24—Soft and Flexible. $25—Special. 
$26—Ration Free. (Please order by number.) 


M. ©. or Check with Order Please; 
i C. O. D. Preferred, Add 24c 
If Special Delivery, Add 15c 
8“ x 14" DISPLAY CARDS: 75¢ Each; 3 for $1.85 
List of texts te select from will be sent on request. 
Detailed Intormation on Monthly Service at Your Request. 
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CALIFORNIA 


by PACIFIC 






The best in $5. Retail Casuals 


Greetings to Our Friends 
and Customers. May you have 
a pleasant stay while in 
Chicago. 


When you pass by the 
Sherman Hotel, Rooms 400-401 
come in and see what Pacific 
has to offer and shake hands 
with Sam Schoenfeld, Reuben Seel, 
and Max Garfinkel. 


PACIFIC SHOE CO., INC. 


451 WASHINGTON STREET 
SAN FRANCISCO 11, CALIF. 


New York Representative Northwestern Representative 


SAM SCHOENFELD REUBEN R. SEEL 
515-517 Marbridge Bidg. 224 Sherlock Bldg. 
New York |, N. Y. Portland 4, Oregon 


































SHOE CHIEFS in WAR AGENGIE 


E. L. SAWYER 
Shoe Section, Office of Civilian 
Requirements, VW PB 


WILLIAM A. MOLSTER 
Acting Director, Miscellaneous 
Products Division, OPA 


Exhibit on Progress of Treated Sole Pro- 

gram to Be One of the Highlights of 

Exhibition and Conference Program on 

Mezzanine Fioor of the Morrison Hotel. 
SAMUEL L. SLOSBERG 


Children’s Shoes, Leather and Shoe 
Branch, War Production Board 


JOSEPH. P. CHARDE 


Operations Section, OPA 
Shoe Rationing 


JULIUS SANKIN 
Legal Division, OPA Shoe Pricing 
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R-WEARY shoe officials who have been exiled to 
ngton by their companies will trek to Chicago to 
: whet they hope will be their last appearance at the 
ational Shoe Fair as government representatives. The 
gious government departments are sending their top peo- 
to Chicago to make up the War Agencies Shoe Clinic. 
Clinic will be held on the mezzanine of the Morrison 
flotel and the men will be available for general discussions 
@ industry and government problems as they affect the 
thoe trade. 
Perhaps the outstanding part of the government's partic- 
ion will be the exhibit on the progress of the treated- 
ple program. The exhibit will be comprised primarily of 
Army shoes of various types and is the first technical shoe- 
making exhibit under government sponsorship. It has been 
set up by Fred L. Ayers, WPB Shoe and Leather Con- 
giltant and E. Baird Smith, WPB Industrial Specialist. 
Both of these men will be on hand in Chicago. Mr. Ayers 


FRED L. AYERS 


Shoe and Leather Consultant, 
Conservation Division, 7 PB 


JAMES SHORTELL 


Shoe Pricing Section, OPA 
Shoe Pricing 


ih CHICAGO CLINIC... 


is largely responsible for the outstanding success of the 
sole treatment program and is well known throughout the 
industry. He has been associated with the United Shoe 
Machinery Corp., several shoe manufacturing firms, and 
has been a consultant to the USSR on shoemaking, as well 
as having supervised shoe production in many European 
countries. Mr. Smith has beén active in salés work and 
is at present on leave of absence from Young & Rubicam, 
Inc. 

Representing WPB will be J. Edson Andrews, Chief, Shoe 
Branch; S. L. Slosberg, Chief, Infant’s, Misses’ and Chil- 
dren’s Shoe Section; and John W. Lake, Chief, Men’s and 
Women’s Shoe Section. 

Frank H. Miller and E. L. Sawyer will uphold the civil- 
jan economy in their capacity as representatives of OCR. 

Ready to discuss shoe rationing problems will be Wil- 
liam A. Molster, Acting Director of the Miscellaneous 

[TURN TO PAGE 296, PLEASE] 
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Chief of Leather Unit, U. S. 
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MILLER SHOE.CO....COOK AND ALFRED STS....CINCINNATI, OHIO 


LAY YOUR FOUNDATION NOW FOR POST-WAR ACTIO 
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Casting...We 


What will you be doing at 65? . . . Casting or pulling an oar? Remember, one-half of 

all men who reach 65 have to work for a living. Many others are dependent upon 

charity. A small percentage are independent. 

We can show you how to be in a position to go fishing at 65. Yes, we offer an oppor- 

tunity to young men who want to attain financial independence. . . . It is accomplished 

by following the Miller Orthopedic Program. To qualify you must know the human foot 

and its functions of locomotion. Besides you must be willing to work and conserve the 

fruits of your effort. . . . 

It is a sound program for anyone who can fit and sell shoes. It works equally well in 

a new store or as a new department of an established store. 

— into this opportunity now, for when you’re 65 you may want to go fishing. . . . 
rite us. 


NEW YORK OFFICE CHICAGO OFFICE 
656 MARBRIDGE B8LDG. 1208 REPUBLIC BLOG. 
WEST COAST REPRESENTATION 
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\ j Twenty-six Million Americans, Men and Women, Boys and 
\ Girls, Have Become Accustomed to Comfortable, Well 
Fitting Shoes in This War Period. 


firey’ ll Want COMFORT with STYLE 
When the Fighting is Over 


When They Return to 


Peacetime Pursuits, They'll Refuse to Give Up that Comfort, 
But They'll Demand an Equal Amount of Style to Compen- 
sate for the Utilitarian Types They Have Worn So Long. 


by OWEN A. THOMAS 


THERE are approximately 10,000,000 


men wearing the uniform of some one 
of the United States military services. 
Add te this total the Wacs, Waves, 


Coast Guard enlisted women and off- 


cers, military nurses and the approxi- 
mately 3,000,000 women and at least 


_ four times that number of men work- 
_ ing in the munitions industries of the 


country, volunteer workers in the 
American Red Cross and civilian de- 
fense units, and you will arrive at a 
total of around 26,000,000 men and 
women, boys and girls, definitely in- 


terested from here out in the comfort 
of the shoes they expect to buy when 
the present war is over. 

This does not mean, however, that 
they will be satisfied with so-called 
“comfort shoes.” The opinion is grow- 
ing among merchants interested in the 
correction and prevention of foot trou- 
bles that, while the demand for cor- 
rect and corrective footwear in the 
post-war period will be many times 
what it has ever been in the past, the 
shoe industry is going to have a hard 
time reconciling its pre-war concep- 
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tion of at least some corrective shoes 
with the consumer post-war specifica- 
tions. 


High on the list of these specifica- 
tions will be style. You can’t put mil- 
lions of people—women particularly— 
into work shoes, service shoes and 
fabric non-rationed footwear of the 
type used by many women war work- 
ers and expect them, when discharged. 
to buy shoes just because they are 
comfortable. They will want appear- 
ance, also, and will not be satisfied 
with shoes built over “old ladies’” 
lasts. 

The first place to look, therefore, is 
to the last industry. Merchants say 
that already one forward step has 
been taken in the introduction of the 
last with the walled toe. This is not 
new and it is definitely not a cure- 
all, but the significant point, say these 
merchants, is that this last, designed 
to give maximum foot comfort and 
foot freedom, was not sold as a com- 
fort shoe, but as a new style whici 
women accepted as a style and whic! 
they continued to buy because of itv 
comfort. Merchants are eager fot 
more thinking of the type which led 
to the development of this last. 

That they will not be disappointed 
is evident in the latest news from the 
last industry—the re-designing which, 
in essence, is no more than the re- 
distribution of wood in the lasts over 
which women’s shoes are made. It 
has been found that women’s feet are 
spreading. Some of this spread is due 
to the fact that women in the services 
are wearing shoes made over lasts with 
wider treads than the average dress 

[TURN TO PACE 268, PLEASE] 


















N.S.R.A. Sponsors Discussion Forum Plan 





Proposes to Organize Groups, Under Association Sponsorship, in 
Communities Throughout the United States, to Develop 
Better Understanding of Industry Problems 


New York.—The National Shoe Re- 
tailers Association has undertaken an 
interesting new activity; namely, the 
organization, on a nation-wide basis, 
of shoe retailers’ forums to discuss 
problems confronting the shoe indus- 
try and, through such discussions, de- 
velop a better and more uniform un- 
derstanding of such problems. 

L, E. Langston, executive vice-presi- 
dent of the association, has sent to the 
N.S.R.A. members a communication 
outlining the plan and asking each 
member to inform him, by means of an 
accompanying return postcard, whether 
he approves of the idea of organizing 
such groups and whether he is willing 
to take part in the formation of such 
a forum in his own city. Mr. Langston 
states that the replies thus far received 
have been overwhelmingly in favor of 
the plan. 

The groups would be formed under 
the sponsorship of the National Shoe 
Retailers Association, but it is not pro- 
posed that they should be confined to 
association members. The latter, how- 
ever, are being called upon to accept 
leadership in the formation of the 
forums. In his communication outlin- 
ing the plan to N.S.R.A. members Mr. 
Langston said: 


“Judging by the numerous inquiries 
that come to this office continuously 
from all sections of the country, we 
are convinced that the shoe retailers, 
owners and buyers, in every city and 
town, should get together regularly, to 
discuss the numerous developments af- 
fecting their interests. Our experience 
reveals that retail stores very seldom 
have the same interpretation or under- 
standing of a great many orders and 
regulations affecting the shoe industry. 
Meetings such as we suggest will afford 
the best possible means of bringing 
about uniformity of understanding 

among the shoe retailers of a given 
community. 

“The National Shoe Retailers Asso- 
ciation is in a position to clarify any 
questions not understood, and to fur- 
nish needed information on any Indus- 
try problem. We propose therefore to 
sponsor shoe retailers’ forums wherever 
retailers may be interested in such a 


program. 
“We realize that a number of local 
associations are now active in various 
cities and towns throughout the coun- 
try, which is most encotraging, and we 
should be very happy to include such 
associations under this plan of N.S.R.A. 
sponsorship, if it is desired.” 





Shaffer Named Commonwealth 
Sales Director 


WHITMAN, Mass.—M. Robert Shaf- 
fer, formerly manager of the Winthrop 
Division of International Shoe Com- 
pany, is now in charge of independent 
sales for Commonwealth Shoe & 
Leather Company, here. 


Mr. Shaffer has a fine shoe back- 
ground. His father was a shoe buyer 
in Indianapolis, and after graduation 
from Butler, University, Mr. Shaffer 
joined International. He spent three 
years in Manchester, N. H., with the 
company; later he went to St. Louis 
and worked up to manager of the Win- 
throp line. 

Mr. Shaffer is well-known and well- 
liked throughout the shoe industry, and 
he has excellent qualifications for his 
new connection. He and his family will 
reside at Hingham, Mass. 





40,000 Pairs of Shoes 
For Russian Relief 


PHILADELPHIA, Pa. — Approximately 
40,000 pairs of shoes have been con- 
tributed to the Russian War Relief by 
Philadelphia shoe Prvrmg.. since the 


pie cy Inada She Eg they 
ing job was made possible through 
efforts of retailers, wholesalers and 


manufacturers in their cooperation 
with the local agency. Morris Freed- 
man, Freedman Shoe Co., and David 
J. Hunn, Hunn Shoe Co., have acted as 
co-chairmen of the shoe section for 
soliciting odds and ends of styles and 
stocks and inspecting the contributions 
before they are accepted. They also 
take care of the coupon credits in co- 
operation with the local OPA agency. 
Max J. Gabow, Buddy Shoe Mfg. Co., 
has done a commendable job of super- 
vising and has devoted much of his own 
time to receiving the shoes at his es- 
tablishment and preparing them in 
bundles for shipment abroad. Contri- 
butions during some months were as 
high as six to seven thousand pairs. 


Chicago Shoe Travelers 


Plan November Show 


Cuicaco—- The Shoe Travelers’ As- 
sociation of Chicago will hold no show 
in October, but plans an important one 
on Nov. 27 and 28, to be held, as usual, 
at the Hotel Morrison, There will be no 
regular show during December either. 


Freeman in Seattle 


SEATTLE, WasH.— Ensign Richard 
Freeman, of Beloit, Wis., and son of 
R. E. Preeman of the Freeman Shee 

ttle recently waiting for 
his ae 
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Announce Program 
On Public Relatio 


Cuicaco. — The program of s¢ 
uled addresses and the time-table 
events for the Public Relations Fo 
at the National Shoe Fair, Chicago, gm . 
which Harold R. Quimby, secretary gi 
National Boot and Shoe Manufacturen® 
Association, will be chairman, has bene 
announced as follows: 





Shoe Manufacturer's Viewpoint 

Wednesday, November 1 — 10: F ; 
A. M., “Public Relations—Its Fun 
tion,” H. D. Erk, Julian & Kokenge Cah 
Columbus, Ohio. His subject will covet 
the over-all function and broad scopes 
of public relations, stressing shoes any 
shoe merchandising; 10:30 A. M., “Pub 
lic Relations — The Manufacturer§ 
Point of View,” Marshall B. Cutler, #7 
P. Smith Shoe Co., Chicago, IIl., includ-F 
ing related problems and their ape” 
proach reference to materials, 
power, supplies affecting future r 
duction and merchandising probl 
11:00 A. M., “Public Relations— 
Fashion Point of View,” Harriett 
Couplin, Johnson, Stephens & Shinkle, 
St. Louis, Mo., full discussion of color 
and fashion promotion and merchandis- 
ing procedure; 11:30 A. M., “Publici” 
Relations—Coordinating Activities of 
Manufacturers and Retailers,” Frank- 
lin J. Cornwell, Brown Shoe Co., Si #¥ 
Louis, Mo., explaining importance of Bj 
full development of goodwill between 
manufacturing sales organizations and |” 
retail outlets. 


Retail Public Relations 


Following this session a recess will 
be taken, resuming afternoon discus- 
sions at 2:30 P. M. “Public Relations 
—The Retailers’ Point of View,” Clar- 
ence Pollock, Thayer McNeil, Boston, 
Mass., procedure for retailers in estab- 
lishing public relations through use of 
all advertising and display media; 3:00 
P. M., “Public Relations—The Train- 
ing of Retail Personnel,” William 
Pidgeon, Pidgeon’s Shoe Store, Roch- 
ester, New York, stressing the impor- 
tance of educational programs for sell- 
ing staff keyed to needs of correct fit- 
ting and building store prestige through 
customer contact; 3:30 P. M., “Public 
Relations—Retail Fashion Promotion,” 
Albert Wachenheim, Jr., Imperial Shoe 
Store, New Orleans, La., emphasizing 
properly organized public relations ap- 
proach to secure greater acceptance 
from introduction of new styles, colors, 
materials; 4:00 P. M.; “Public Rela- 
tions—The Ultimate Consumer,” Irving 
Edison, Edison Brothers, St. Louis, Mo., 
recognizing the industry’s responsibil- } 
ity to the consumer and the best ap- 5 
proach in building a public relations 
program of confidence and under- 
standing. 

The forum meeting will be held in 
the Club Building Dining Room at the 
Palmer House. 
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DEPARTMENT STORE 
POSTWAR TIME TABLE 








-y a [ you expect to travel with fast-moving Depart- 
»., S¢ pment Stores after V-Day, it’s high time to be mak- 





ce of fing your reservation. Many places are alread inee! int 
a Reo as definite plans nevS Hk approved by mi eet tS cota as 
management for aggressive promotion of new “Store Modemization" Express . . lv. V-x Day 
ey” lines. Others were “sold out” when specifi- “Appliance” Streamliner . . . . . bv. V-xy Day 
wil} p@tions were written and approved for air condi- “Major Promotions” Special. . . . bv, V-x Day 





aa fining and other phases of future modernization 


Clar- | programs. 

= ' Meanwhile, the crack pilots of department store 
e of Epolicy—buyers, merchandising men, promotion men, 
~ display managers, training directors and general 


liam J@anagers are still deciding who else to take aboard 





information that helps them decide on the major lines, 
equipment and services they will use. There is still time 
for those who have or will have a worth-while product or 


aa tn V-Day. service to apply for their own profitable place. There is 
r _ On their advisory board is DSE where they get news, no better way to back up your application than by a 
_ facts and counsel regarding .industry trends, market consistent advertising schedule in the magazine edited 
nf trends, consumer reactions and suggestions for effective for and in the interest of department store management 
~ postwar action. And in its advertising: pages they find team as a whole. 
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LIQUID STOCK MERCHANT'S BEST ASSET 


Seys PAUL KIRSH, May Department Stores Company, 
Los Angeles, Calif. 


THE greatest one factor any merchant can have today is 
a liquid stock, “void of lumps,” with markdowns taken 
and ready to take full advantage of the new styles allow- 
able due to changes in M-217. Also, he must not lose his 
head and forget the fine lessons imposed on him because 
of war conditions. He still must buy and sell shoes at a 
profit. 

Those representing the buying public are most eager 
for new styles, colors, patterns and lasts. I believe that 
high colors will be in good demand—red and green, navy 
blue and tan for early Spring. Black and brown, however, 
are not to be overlooked. Platforms and high heels will 
be big; sling pumps and sandals leading. Nailheads, 
wherever possible. Retailers must take advantage of every 
possible opportunity to show something new without up- 
setting the applecart for both the manufacturers and 
themselves. 

Retailers must remember that they still have shoes on 
their shelves which will suffer by comparison if they don’t 
use judgment. 


a 


CUSTOMERS WILL DEMAND NEW STYLES 


AL J. PAULY, of Stix, Baer & Fuller, St. Louis, Also 
Anticipates Need for improved Lasts and Patterns 
THE relaxing of M-217, with its many limitations, restric- 
tions in colors, styling, lasts, etc., will bring a demand 
from women for new styles in footwear, including bright 
colors, platform soles, wedge heels, higher heels, new lasts, 
new designs, new materials. In other words, women will 

want shoes that “lift” their spirits. 


ALFRED J. PAULY 


PAUL KIRSH 


Shoes of the slip-lasted construction should be in good J 
demand, because women in defense industries and other © 


walks of life have learned to love these shoes for their 


many comfortable features, and I believe shoes of this | 
same construction with higher heels will also. be in de- ~ 


mand. 


There will also be a need for improvement in patterns | 


and lasts for mature women, or so-called arch type shoes. 
Shoes in this category must combine more fashion with 
comfort and include platform shoes and styles with open 
toes and backs, because the mature women of today de- 
mands just as much fashion as the younger woman. 

Don’t go all out on bright colors, because in the “Hey- 
Day” of colors, color was only 8% of the over-all shoe 
picture. 

* * * 


PRODUCE WHAT IS WANTED—WHEN WANTED 
[CONTINUED FROM PAGE 252] 


wanted, with less emphasis on promotions as such (remem- 
ber Japonica? ). 

We must take the hurt out of shoes, such as vamp cut- 
ting, etc. A new last idea is needed as the American 
woman’s foot is changing. Maybe we should say her idea 
of size and fit is changing. 

Much could be solved by closer contact with the re- 
tailers who stand between goods and customer. Retailers 
can interpret the desire of the consumer who in the final 
analysis is the buyer. The American Style Master will 


get us the styles. Just get us what is wanted—when wanted — 


and the greatest problem of distribution will be solved. 


[Turn To Pace 296, PLEASE] © 
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Shoe Prices in Two World Wars 


[CONTINUED FROM PAGE 114] 
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Average Prices Paid in Retail Stores for Selected Types of 
Shoes in Large Cities, 1939-1943 
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oF 2 ther “closely and occasiénally coincid- 

ee o in point of, time with the upward 
>," ». price movement of the raw commodities 
©, , from which leather is tanned. The ‘ab- 
2B penee ¢ y appreciable lag in leather 
behi “ thide and skin market 
‘\frpm March,'1914,t0 August, 1919, sug- 
gests that "both the primary and finish- 

& mded- concurrently to 


. > 
A 
v9 


ay Although price ceilings were placed 
“imposed after prices had 

and controls were ‘re- 

short period that they 

less beneficial to ..con- 

in the present war. From 


“Industries Board. 

and skins, when 

ons were removed leather 

mounted, reaching a 

point in December, 1919. 

By that date leather values in terms of 


July, 1914, had more than‘ tripled, but" 


they declined abruptly in the last nine 
months of 1920," 
In the four years just past war needs, 
“ee with — consumer pur- 
chasing power, have greatly expanded 
the demands for leather, 80 per cent of 


both*wars, in World War*« 


vance in the cost of imported hides 
which were not subject to price control. 
Since December, 1941, leather quota- 
tions have remained unchanged at a 
level about twenty per cent above their 
August, 1939, position. 


SHOE PRICES 


In view of the successful application 


‘of price regulations in the field of 


manufacturers’ sole and upper leathers, 
shoe manufacturers have been assured 
of reasonable leather costs in the last 


two years, even though the available . 


supply has’ dften been insufficient to 
meet the ‘shoe industry’s wants. Tan- 
ners’ compliance with leather ceilings 
has made dbservance of the General 


. Maximum Price Regulation less diffi-. 
‘eult for manufacturers and retailers of 


leather ‘footwear. In addition, manu- 
fatturers have been able to achieve 
economies of both leather and labor by 
complying with the War Production 
Board’s Footwear Conservation Order 
M-217, issued in September, 1942. The 
order limited the number of lasts, es- 
tablished maximum heel heights, re- 
stricted the variety of colors per- 
missible ip.upper leathers, and regu- 
lated styles to insure optimum use of 
the leather available for civilians’ 


which in normal times enters into shoe -shoes. It followed closely in purpose 


production. When the War Production 

grades of 
sole lexther for military use“in March, 
1942, it followed a precedent established 
in May, 1918. At that time the War In- 


_8% irons and greater thickness. 
‘Several weeks after Pearl Harbor 


the precedent blished in June, 1918, 
when the War §ndustries Board in- 
itiated a program designed to simplify 
footwear of that earlier war’ period. 
By the Spring of 1942, when ‘the Gen- 
eral Maximury Price Regulation froze 
the price of ‘footwear at all levels, 
manufacturers’ prices of shoes had 
risen about 25 per cent above the Au- 
gust, 1939, level. This increase was 
less than half of the 67 pef cent ad- 
vance in shoe factory prices during an 


’ 


a 7 


e hy fee | 


equivalent span of years in the 
war period. Also, an even more 

ing contrast with the shoe priee 
tory of World War I may be foung 
the record of price stability since Ap 
1942, which has been achieved 4) 
leather footwear at the produce 
level. (See Chart IfI.). Rising leat 
and wage costs are believed to be ony 
partly responsible for the doubling 
shoe prices within five years after 
outbreak of World War I. Chargesy 
undue profit-taking by tanners and; 
branches of the shoe. industry 
made as early as 1919. (U.S. Fed 
Trade Commission, Report on 
and Shoe Industries, 1919, p. 1 
p. 5.) Consumers who had complai 
about the high prices of footwear 
early as 1917 finally went on a “Euye 
strike” in 1920. (U.S. Federal Traw 
Commission, Report on Leather 
Shoe Industries, 1919, p. 7; ‘and VU, 
Federal Trade Commission, Report 
Shoe and Leather Costs and Pri 
1921, p. 12.) 

‘Wage rates increased during ‘of 
war periods. The average hourly y 
for the boot and shoe industry rose g 
proximately 50 per cent in the fo 
and one-half years from.August, 1939 
to January, 1944- Comparable dat 
are not available for the period of # 
first world war, but a study of 
rates in the boot and shoe indust 
conducted by: the National Indust 
Conference Board indicates that ave 
age hourly earnings rose 85 per cent 
for men and 60 per cent for women i 
the period beginning September, 191 
and ending March, 1919. 

Even before shoe rationing was 
nounced in February, 1943, customer 
were demanding higher quality sho 


Oe i he dae 


A 


partly because they could afford to pays 


more. To prevent manufacturers fre 
shifting to higher price lines in rm 


sponse to this consumer demand whid . 


was heightened by rationing, and be 
cause supplies of better grade leather 
for civilian use could not be expanded, 
the-.War Production Board resiricte 
shoe manufacturers in February, 194, 
to production of no greater volume @ 
shoes .by price line and type than hai 
been made in any six consecutive 
months in the period from July, 1942, 
through April, 1943. Manufacturer 
were permitted to substitute lower for 
higher price lines. Some modification 
were later made in order to encouraj 
cutput of infants’ and children’s foot 
wear, and men’s work shoes. Cons 
quently, shoes have continued to 
available in the lower price lines, 
contrast to some essential articles 
our wardrobes which.have become 
creasingly scarce in the inexpensi¥® 
grades. Some of these are-of the n¢ 
rationed varieties, which sell at lo 
prices. .As a result of this freezing @ 
production by price lines and the 
retailers’ compliance with the 
Maximum Price Regulation, the ave 
age of prices paid throughout the n& 
tion for medium and lower qualiff 
[TURN TO PAGE 268, P 
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while you are in Chicago, 

store here at 108 

. (“Red”) Dennis, in 

lesroom, at this same 

Farrington, our Pacific 

be happy to personally 

IE Bi © hove en diploy ond 

i with you the profitable prestige 

ili men's famous shoes. 

One of our fine custom boot maker 
models in rich, wine Cordovan. 


FRENCH, SHRINER & URNER 


Factory and Executive Office—63 MELCHER STREET, BOSTON, MASS. 
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consumer, most of which acerued prior 
to the General Maximum Price Regu- 
lation, appears to have been equivalent 
to the rise in manufacturers’ shoe quo- —_ 


| the advance in shoe prices at the retail 

| level. The average American in this 

é war has not had to pay the sharply 
inflated prices of World War I for re- 


RETAIL $4.50 to $5.00 ing the days of gasoline shortages. 


716- 


PALMER HOUSE tread measure will be definitely greater 
OCT. 30 - 31, NOV. 1 - 2 means more comfort. It means, als¢, 


the period from June, 1939, to Decem- 
ber, 1943: 

From data available for the current 
war period, the increase in the unit 
cost of leather shoes to the ultimate 



















tations. Disappearance of some lower 
price lines and consumers’ voluntary 
trading-up, partly to compensate for 
declining quality of footwear, have ac- 
counted for an appreciable portion of 





liable footwear. 


They'll Want Comfort 
With Style ’ 
[CONTINUED FROM PAGE 259] 
shoe. Some of it is due to the fact that 


| women war-workers have been wearing 
old, loosely fitted shoes at work. Some 
oeS4S of it is due to the fact that other women, 


deprived of automobile transportation, 
have been doing a lot more walking dur- 





AND GROWING GIRLS’ 





The net result is that the last ind 
try, sensing this foot growth is cur 
rently engaged in making lasts with 
6 wider treads. There is more wood be 
tween the cuboid point of the foot and 
the toes. One last expert is authority 
for the statement that, in this process 

of re-designing, he has increased the 
7 1 r tread measurement of the last by. at 
much as one-eighth of an inch. A 4B 
he explains, will still be a 4B, but its 
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than any 4B made in the past. That 






that women who feel sure that they 
wear a 4B and who, in consequence, 
will demand that size, will be comfort 
ably fitted in the size to which they 
have been accustomed. The fruits of 

G E R W I N | this research should be in evidence at 
° | the National Shoe Fair where many 
- firms plan to display samples made over 
OHIO these new lasts. 

Attempts have béen made to anal 
the market for corrective shoes in t 
post-war world. Other than to 
on the main fact, already noted, 

































. - it is very desirable that beauty 





Shoe Prices in 
Two World Wars 


(CONTINUED FROM PAGE 264] 


leather shoes advanced very little dur- 
ing 1943. 

From June, 1939, to the end of 1943 
the average cost to consumers of these 
representative groups of shoes priced 
in. thirty-four large cities by the Bu- 
reau of Labor Statistics had increased 
from 19 to 46 per cent, vgrying with 
the pre-war price range of the various 
types of shoes. The greatest advances 
in average price of these shoes oc- 
curred in the very inexpensive grades 












F comfort be combined in the same shog 
of footwear. Retailers have most fre- jittle has been accomplished. One mem 
quently discontinued the lowest price chant, however, has evolved an interest 
lines in the least expensive grade of ing theory of post-war developments 
shoes on their shelves, and this shift they will affect the sale of future she 
away from low priced lines is reflected For the sake of argument, he says 
in the BLS averages of price changes. effect, you can divide all women int 
Conversely, the higher the quality spree age groups—young, middle- 
priced by the Bureau, the less con- anq elderly. The elderly will continu 
spicuous has been the rise in the aver- (TURN TO PAGE 272, F 
9 of prices paid. (See Chart IV.) 

omen’s conservatively styled oxfords i : 

of medium quality showed the smallest A. ROUND-UP 

gain in average prices paid for the OST-WAR PROFITS 
types of shoes priced regularly in re- - pI I- WE . 
tail stores by the Bureau of Labor Sta- 
tistics. The following table indicates ae 
the advances in prices paid by con- PALMER HOUSE 
sumers for seven categories of shoes in 
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other novelty which has found favor. 
And in the staple lines, the blucher 
tipped with shark or other durable ma- 
terial and the plain toe blucher retain 
their importance. In dressy types, the 
Mary Jane and the patent leather one- 
strap are»appearing in all lines. The 
stepin in patent or white, or even in 
brown leather, may be shown as a sup- 
plementary shoe, The recently amended 
M-217 permitted contrasting lacings 
and bindings, so it may be expected 
that these will appear to brighten up 
dressy shoes—but not immediately. 
This, too, is the story in color. 

A word about colors Most mothers 
have become accustomed to buying 


| white shoes for their children—partic- 


ularly when their children are under 
school age. There is no abundance of 
white leather, even for children’s shoes. 
Juvenile shoe manufacturers are facing 


| short supplies of this color and are 


hard put to it to meet demands from 
their accounts for white shoes— 
whether all-over whites or combina- 
tions. When mothers found few or no 
white shoes in the stores these past 


| few seasons, they had to content them- 


| able to supply these shoes; 


————E——E — 





Shoes for the Youngsters 
[CONTINUED ynom PAGE 109) 


Most ‘deonutneterers are adding a 
brown and white saddle and a brown 
e Norwegian to their lines, 

feeling iat these patterns, favorites of 
for years, have been absent 
too long. Both must be made on soles 









_ brown leather in the upper. This prac- 


tice has a double purpose; aside from 
making the shoe more attractive, it is 
only the edge of these soles which 
marks the flooring; if the edge is cov- 
ered, for a time at least, this objection- 
able feature is eliminated. 

Best selling shoe in the children’s 
lines has been the Norwegian, followed 
closely by the moccasin oxford. It is 
not to be expected that they will lose 
their preeminence—at least not for 
some months to come. Such treatments 
as the kick-off back have been used to 
lend interest to these shoes. Ghillie 
treatment on a moccasin oxford is an- 


selves with buying what was available 
—brown. The shoe retailer will have to 
educate his customers into realizing 
that the release of colors by WPB does 
not mean that quantities of these are 
available. When supplies become 
available (and no definite date can be 
set thus far), manufacturers will be 
until that 
date, the retailer will have to sell and 
the customer will have to buy the 
browns that are obtainable. The same 
is true to a large degree of patent 
leather. Although there seems to be 
more patent on the market than there 
is white leather, supplies are short, and 
the use of this leather is confined, for 
the most part, to staple types such as 
the center buckle one-strap. As far as 
other colors are concerned, tanners are 
not going all-out on color. Some are 
putting in Bluejacket and another 
shade of tan; others are planning some 
red and green production, but most of 
the tanners are tied up to some extent 
With government orders, and high 
shades for civilian use wili have to 
wait. 

All this leads to one conclusion: al- 
though some restrictions have been 
eased, retailers cannot expect their re- 
sources to blossom out with new styles, 
new colors, new materials in their early 
Spring shoes. The lines you'll’ see in 
Chicago will be much the same as those 
you have seen to date, with here and 
there an additional pattern or a new 
treatment to lend a 1945 look. 


Receives Honorable Discharge 


BurraLo, N. Y .— Cpl. Al Levinson, 
formerly with the Harnahson Shoe 
Company of Boston, has just received 
his honorable discharge from the Army 
Medical Corps at Fort Lewis, Washing- 
ton. He will return to the shoe busi- 
ness. He is the son of Harry Levinson, 
president, Tri-State Shoe Travellers. 
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They'll Want Comfort 
With Style 
[CONTINUED FROM PAGE 268] 


as in the past, to wear comfort shoes 
of the kind to which they have long 
been accustomed. Youth will continue, 
he believes, to demand beauty merely 
for the sake of beauty, without regard 
to those features which .make for last- 
ing comfort and the preservation of a 
normal, healthy foot structure. It is 
the middle-aged group in which he ex- 
pects to find the biggest increase in 
demand for comfort and the keenest 
appreciation of the future shoe which 
gives that comfort by correcting abnor- 
malities or, at least, by easing the dis- 
comfort and even pain associated with 
those abnormalities. 

For this condition he has an explana- 
tion. In the first place, the largest de- 
mand for feature shoes has always 
come from this age group, he says. 
Approximately thirty-five per cent of 
all women between 35 and 55 have foot 
conditions needing relief even in normal 
times; the war will have raised this 
probably to fifty per cent by the time 
it is over. This increase will be due, he 
believes, to the fact that of all the 
women in munitions plants throughout 
the country, many if not most are in 
this age group. Instead of wearing 
sturdy oxfords with low heels, or work 
shoes of the kind with which we all are 
familiar, these women have been using 
for work the oldest and in many cases, 
the flimsiest footwear they have been 
able to dig up in their shoe wardrobes. 
The result, he points out, is that in 
addition to the foot widening, metatar- 
sal and longitudinal arch trouble have 
been developing and an “epidemic” is 
in the making. 

But here, too, he points out, style 
will be at least one of the determining 
factors in helping the woman to reach & 
decision—so we are back where we 
started. The sales increases in feature 
shoes which all expect can be achieved 
only if constructive thought is given t 
a happy combination of beauty and 
utility. 

There is another angle to this, says 
this merchant. If it is up to the last 
maker to provide correct lasts; if the 
pattern-maker is to be held responsible 
for the designing of patterns which 
will make corrective shoes really good- 
looking; then it is most decidedly up # 
the merchant to merchandise them it 
telligently. In other words, he believes 
that unless merchants acquire the ie 
knowledge which they must have ™ 
order to place salesmanship on a pre 

[TURN TO PAGE 274, PLEASE] 
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They'll Want Comfort 
With Style 
[CONTINUED FROM PAGE 272] 


fessional plane, and unless they can 
persuade their customers to accept 
them as advisors, then much of this 
potential business will be lost by the 
average merchant and will gravitate 
to stores which have specialized in this 
type of work. 

He does not believe it advisable, in 
going after this new business, to set 
up a special department in which cor- 
rective and feature shoes are sold to 
the exclusion of all other types. It is, 
he says, the wrong psychology because 
women with foot ills no more severe 
than a weakened metatarsal, for in- 
stance, do not want to feel that they 
have to be herded off as though it were 
necessary for them to be quarantined. 
Nor has the average store, he explains, 
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sufficient space for a separate depart- 
ment. 

What has been said of the probable 
increase in demand for women’s shoes 
with comfort features, is, of course, 
equally true of men, though probably 
not to such a large extent. Most men 
in war industries and all men in the 
military services will emerge from the 
war with their feet in excellent condi- 
tion because work shoes and service 
shoes have ample support and, by and 
large, have been well fitted to the feet 
which have been wearing them. 

But men, nevertheless, will wish to 


SHAPE! 
703 


PALMER HOUSE 





preserve into old age the feeling of 
comfort to which they have become at 
customed and will be readily receptive 
to any suggestion from a trusted s 
man. * 

They, too, in common with thet 
women-folk, can be sold shoes te 
proper support for the longitudi 
arch, with proper treads, with cookies 
with cupped heel seats, metatarsal pa 
cushion innersoles and all the ot 
devices which have gone far to put thé 
feature shoe in a class by itself as the 
sane, sensible, profit-building builder of 
foot health. 


Shoe Firm Incorporated 


CLEVELAND, O.—Demick Shoe Co. 
receritly incorporated by the Ohio 5 
retary of State’s office, with autho 
to issue 250 shares of no par v 
common stock, principals being Samue 
S. Kates, A. B. Cook, and Morton 
Selman. 
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House of Lon 


‘ Our Domestic De- 
partment features 


better grade jobs and 


branded shoes. 





KIRSCH-BLACHER CO., 


g Established Service and Integrity 


Our Export Depart- 
ment features com- 
plete lines of men's, 
women's, boys’ and 


children's shoes. 





Review 


SLING PUMPS THE FAVORITE 
IN ST. LOUIS 


SLING-BACK puisips® are the © fa- 
vorite of St. Louis women, according 
to recent reports from the stores. This 
bare-heel shoe fashion, in all its in- 
teresting versions, seems to be gaining 
in popularity every day. Calf and 
other smooth leathers are stepping up 
fast, too. Dressy types still are impor- 
tant, and casuals are holding their 
own in many shops. 

Stix, Baer and Fuller highlighted 
best-selling dressy suedes in an at- 
tractive display in the center of the 
shoe salon that featured a seated man- 
nequin, smartly dressed, “looking 
down” at a variety of suede - shoes 
around her. The display card read: 
“Creative designs in Velvety Suede 
. .. to foster that completely feminine 
look.” 

At Scruggs - Vandervoort - Barney, 
sling pumps were the leading best- 
seller, with the stress on feminine 
types of black suede or calf. Interest- 
ing casuals and popular walking shoes 
in shades of brown are sought by 
Scruggs’ customers, too. These have 
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NC. 108-110 Duane Street, New York City 


of the Retail Trade 


more imaginative touches than the 
humble “walking shoe” of the past. 
Swope’s dramatize their important 
colors in their windows. “Low heels 
go everywhere in Jet Black Suede,” 
reads the sign in one that gives cus- 
tomers the lowdown on new black 
suedes. “Town Brown for fashion 


* smartness,” is the copy on the other 


window sign spotlighting suede and 
calf shoes. Low-heel, sling-back, cas- 
ual-type pumps and strollers are tops 
with the young crowd in the Co-Ed 
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Three shoes for young girls amusingly 
in this ad from/Stix, Baer 
Fuller in St. Louis; Mo. 


Corner at Swope’s, either in suede or 
calf, it is reported. Regular women 


customers want sling-back pumps, too, _ 


either in suede or calf. There has * 
been a demand for black patent 

leather here, unusual for this time of 

year, according to latest _ reports. 

Pumps — simple classic ones — with 

bows to change according to feminine 

whims ‘(sold separately) are also 

popular. 

The Peacock Shop puts calf and 
smooth leathers ahead of suedes and 
reveals a great demand for reptiles— 
especially colored reptiles that they 
have advertised recently. “They're” 
Smart! They’re hard to Get! and do 
they Wear,” is thé, headline on their 
alligator lizard snake ad run recently. 
Sling-back pumps and matéhing hand- 
bags were featured in red, coffee 
beige, white, golden, blue, brown and 
black. , The ad was a take-off of an 
eye-catching direct mail piece sent to 


their customers. Black accounts for 4 


65 per cent of the volume at the Pea- 
coek Shop, with brown 35 per cent in 
suede and calf shoes. Sling-pumps, | 


d’Orsays and, sandals are the a 


best-selling styles there. 9 
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Throughout the 90 years of 
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Queen Quality Shoe Shop highlights 
ration-free sling bow pumps and 
matching handbags in red, green, 
blue, black or brown fabric, offering 
color and interest to Fall footwear 
stocks, 


“Silhouettes in Suede,” is the catchy 


heading of the half-page ad dramatiz- 
ing suede d’Orsay pumps at Famous- 
Barr Co. featuring five best-selling 
styles. Another effective ad was a 
full-page, headlined, “Star Stepping,” 
which promoted famed brands and ex- 
tensive variety of higher-priced shoes 


at Famous-Barr Co. In the shoe salon 
there is a demand for “alligators if 
you can get them,” three-inch heels 
and a definite preference for “nudity 
in shoes,” i.e., popular cut-out types. 

In the Sorority House at Famous- 
Barr Co., which caters to the college 
and career girl crowd, a low-heel, 
round-toe stepin has been selling like 
the proverbial “hot cakes.” It is 
shown in black suede and calf and is 
a favorite with the young crowd. An- 
other simple shoe that has been a vol- 
ume seller is a walled-toe spectator 








pump with»a neat tie bow. A sling- 
back spectator tie, in frog, python and 
lizard, long a sales builder in Soror- 
ity House stecks, continues to be a 
consistent best-seller. Customers are 
buying more welt shoes than ever be- 
fore, and reports show that not only 
are daughters buying young, casual 
shoes in Sorority House, but the 
mothers are choosing them for them- 
selves, too. The barefoot, Grecian- 
inspired bracelet sandal recently pro- 
moted by this shop proved to be 
successful. 

Paragon Shop at Famous-Barr Co. 
caters to customer demand for sling 
pumps with a promotion on “Bare 
Blacks.” This includes interesting 
versions of black suede sling pumps. 
The new-type spectator is receiving 
much favor in this shop. This is the 
toeless, heelless spectator strap which 
women today prefer over the humble 
strap of the past. 


Garland’s publicizes “Country 
Brown” in an effective rotogravure ad- 
vertisement headlined: - “Country 


Brown Sweeps Town and Country.” 
These ration-free casuals are all 
sling-back and nipped off at the toes 
and are shown with handbags to 
match. Another successful promotion 
was on a perforated sandal available 
in seven colors and black and brown. 

Buyers of St. Louis’ children’s shoe 
departments are practically unani- 
mous in their plea, “If we only had 
some merchandise.” Business for the 
younger ,eneration is good, but short- 
age of merchandise has killed many 
sales. Stix, Baer & Fuller was suc- 
cessful with a promotion of “Merry- 
Go-Rounds,” which featured a shoe 
wardrobe of low heel casuals for girls 
—Army Russet alligator grain calf for 
every day, black suede bow pump or 
patent sling for dates. 

Reports from the Younger Genera- 
tion Shop at Famous-Barr Co. reveal 
that the merchandise shortage is 
greatest for those children who wear 
size 8 or under. Here, too, it was 
found that young fry were becoming 
more and more style-conscious. They 
are no longer satisfied with plain, 
little sturdy shoes, but want smart 
styles like their big sister's; hence the 
trend toward big and little sister styles 


in footwear. 
= = * 


COMFORT IN DEMAND 
IN HOUSTON STORES 


FROM saddle oxfords for daytime 
wear to dressy suedes for evening is 
no jump at all for the campus crowd, 
and, now that the fierce Southwestern 
sun is loosening its clutch on Hous- 
tonians, not so much of a jump for 
their elders. Not for a month or more 
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sold in quantities of 18 and 36 pairs on 


2 a “eS t \‘! each number. Sizes all medium width 4 


to 9. 
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OVER SIXTY YEARS of BUILT-IN QUALITY 


The heritage and traditional pride of building 
Thompson fine Shoes constitutes an unbroken 
record of Quality Shoemaking since 1880. 

The present Thompson line upholds and reflects 
this heritage of fine shoemaking. Every pair 
has that smartly detailed appearance, outward 
character, and built-in quality so “Decidedly 


Thompson”. 


Many past retailing successes built with 
Thompson Shoes invite your investigation in 


period. 


FAMOUS MAKERS OF ORTHOPEDIC SHOES OF ALL TYPES 


“THOMPSON BROS. SHOE 
FINE SHOEMAKERS 

——— BROCKTON 

CAMPELLO, MASS. 





shaping merchandising plans for the post war 
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will Winter fashions be a must; how- 
ever, women are paying more attention 
to darker tones for dress wear. 

Three:materials are vying for popu- 
larity; suedes, reptiles, and. caliskin. 
If anything, suedes, jet black, have a 
slight .edge, possibly because of in- 
creased social activity, since Fall is 
officially under way. In another 
month or so, when coats will be in 
order, brown shoes will forge ahead in 
importance, but at present black is 
leading. 

Comfort, together with style; seems 
to be the main consideration. All 
shoppers seem to bé selecting their 
footwear for ease and durability rather 


than for appearance alone. 

Low-heeled shoes are very popular 
at present. A low-heeled pump of tan 
calfskin with leather soles is being 
promted at Sakewitz, as a perfect 
walking companion for ‘simple busi- 
ness suits, Fine-textured red or blue 
cotton gabardine models or, rationed, 
tan napa leather are shown for Fall 
days outdoors. 

A low-heeled casual pump in Army 
russet, or black calf, brown or black 
bucke, is found at Krupp & Tuflly, 
Inc. A casual, platform-soled, all-in- 
one strap, with a perforation trim, is 
a Chandler showing. 

School shoes, in some cases adver- 
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Sekowitz Bros., Howsron, tes., pre- 


sents @ group of shoes for dress and 
street wear. 
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tised as excellent for golf as well, are 
still being sold, with various promo- 
tions under way at present. Both ox- 
ford and moccasin, smooth leather 
with antique walnut finish are popular 
at Foley Bros. It’s a pigskin tie or 
loafer classic with plastic soles, in 
Autumn brown, at Paul’s Shoe Store, 
or a trim calf oxford with grooved 
leather heels. The Fashion finds that 
“lows . . . shoes that get around, to 
take you through all hours of the day, 
casually, comfortably and smartly,” 
are in demand. These are sling-backs 
of tam calf, black patent, and a baby 
doll in black suede or brown calf. 
Levy Bros. stresses “Heaven-on-heels 
comfort,” as well as “Light-hearted 
flats,” wedge sandals in suede or per- 
forated calf, for casual wear. 
Carrying comfort to the end of the 
day, Foley Bros. makes an appeal to 
women, while Ro!le-Jewett & Beck, 
men’s  clothiers, makes .4n appeal 
through women shoppers to men. 
Foley Bros. offers slippers in. powder 
blue, pink, red, or royal blue, with a 
fluff of bunny fur. The Rolle offering 
is a non-rationed, ankle-high slipper, 
with cloth uppers and zipper closure. 
Black suedes, as has been men- 
tioned, are taking the town for dress 
wear. The Vogue presents both san- 
dals and pumps—‘Siren suedes . . . 
provocative as black lace, bewitching 
as midnight, these . . . suedes go forth 
to conquer.” These are complemented 
by black botany wool broadcloth bags. 
The Smart Shop offers a black suede 
pump with grosgrain bow. A black 
suede sandal with wrap-around look, 
found at Paul’s, is matched with s 
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The MARBRIDGE BUILDING is at the world’s 
most famous crossroads of traffic and trade, and 
whenever you are in New York you can reach 
the Marbridge Building with speed and con- 
venience. The following systems of transporta- 
tion pass our door. The Independent Subway 
System (new 6th Avenue line), B.M.T. Subway, 
Hudson and Manhattan Tubes, Broadway, 6th 
Avenue and 34th Street buses, and just one 
block away you have the Pennsylvania Railroad 
Station and the 7th Avenue Subway. 


Within the Marbridge Building — shoes, play shoes, 
slippers and footwear of every description from all parts 
of the country are concentrated for your buying con- 
venience, as well as shoe materials and kindred 


We extend an invitation to buying, in behalf of all of 
the Tenants in the Marbridge Building —a continuous 
shoe fair every business day of the year. 


For all the years past and all the years to come, the 
friendships made at the MARBRIDGE are resources for 
trade because we endeavor to give that personalized ser- 
vice to every tenant and every customer. 


D. S. Macponatp, MANACER 
Marsraince Bumpine, 47 West 34TH St., New York 
1328 Broapway 









Designers ahd manufacturers of 
quality lasts for'34 years. Use 
Vulcan “Controlled Measure- 
ment" lasts for better fit and 
better style in all sizes and 


PALMER HOUSE widths. 





General Offices: PORTSMOUTH, OHIO 


LAST PLANTS HEEL PLANTS 
Portsmouth, Ohio Brockton, Mass. Portsmouth, Ohio Effinghom, Ill. 
Johnson City, N. Y. St. Louis, Mo. . Johnson City, N. Y. Rochester, N. Y. 


LUMBER MILLS: Antigo, Wis.; Donken, Mich. 
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dressmaker bag of broadcloth with lu- 
cite rings. Suede in sling-back and 
sandalized effects, spectators and step- 
ins, is as popular as ever.at. Krupp & 
Tuffly, Inc. 

Truth to tell, black calfskin is 
rapidly becoming a “rummer-up to 
suede, as witness the pump with con- 
tinental heel and small bow at Krupp 
& Tuffly; the black calfskin specta- 
tors, with perforations or stitching, 
for wear as “suit shoes to suit you” at 
Paul’s; the calfskin sandals with gros- 
grain .bow..or porthole trim at. The 


Smart Shop; and the sling pumps 
with corde loops for ornamentation at 
Levy Bros. 

Alligator shoes and suedes with alli- 
gator. trim are appearing in many 
stores, Paul’s appears to have a wide 
collection; in fact, a sketch of a 
hooded cobra, in gray and mauve 
shades, furnishes the theme of one 
window display at this store. 

One red and one green alligator bag 
appear among the rich browns. The 
Vogue promotes alligator lizard in 
Town Brown. 





Both lizard and alligator pumps afe 
found at Levy Bros.; brown alligator 
calf sandals and pumps at Foley Bros. 


and Chandler’s Shoe Store. Krupp & The 
*Tuffly promotes alligators in black and Curt 
brown dress tie with Cuban heels, and J fines: 
a pump of black or brown suede with Or 
lizard trim and Cuban, heels. for 
= 7. 7 ~ Shoe: 
NEW YORK WOMEN'S SHOE  ficre. 





DEPARTMENTS BUSY 


THERE has not been much change 
in this city’s retail shoe picture dur- 
ing the past few weeks. The chil- 
dren’s business is going as strong as 
the supply of merchandise permits. 
Two of the city’s biggest children’s 
departments report very serious short- 
ages. As the buyer of the bigger of 
these two said, “We aren’t thinking 
about dress-up shoes. All I want is 
enough staples.” The buyer in the 
vther store was equally disturbed over 
the matter. In men’s departments 
the little spurt reported in ovr last 
issue has died down. Managers of 
these departments attribute the tem- 
porary ‘increase in this business to 
the fact that “big boys,” unable to 
be fitted in their own department, had 
gone to the men’s. 

In the departments selling women’s 
shoes, there is a different story. . Al- 
though more shoes could be sold if 
they were there to be sold, buyers are 
not complaining. Merchandise is not 
too scarce and even late deliveries 
have not interfered much with a good 
Fal] season. Volume best sellers are 
pumps, especially d’Orsays and sling» 
back patterns—a trend that has been | 
reported in our pages frequently. The 
popularity of these styles is ne news. 
But the growing demand for high 
front shoes, with open and closed ~ 
backs, and for strap shoes is news. 
In the better shoe department of one 
big store six strap shoes had heen 
put on display and all were selling 
well with some, of course, doing bet- 
ter than others.. Two sandals and 
a shoe whose vamp was the popular 
two-banded silhouette, were leaders in 
this group. An anklet tied at one 
side, instead of buckled, looked fresh 
and -was selling. Even the instep 
strap, not doing well everywhere, was 
selling pretty well in this high style 
department. The high fronts that are 
selling are of two kinds, the Valkyrie 
type and the more open type formed 
of two bands. 

Another important trend to watch — 
in selling women’s and girls’ shoes is 
the growing demand for dressy cas 
uals. We noted it among college girl# 
in our last issue. Buyers speak of it 
as important among women as well. 
One of our largest: women’s depart- 
ments is doing very good business in.#- 
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LEADERS 
in the Yuvenile Field 


ee standard of quality — these five lines of 
rtis-Stephens-Embry Shoes are maintained with the 
finest materials available. 


Our policy for the duration is “equality and 
for all" in the distribution of Carts StophonEmbry 
Shoes, and as restrictions are lifted we will be happy to 
increase our production. 


ROOMS 728-729 





eo RTIS-STEPHENS-EMBRY CO. .nc 


f it : 
val P= READING, PENNSYLVANIA, === 
ppart- 3 ; YORK SALESROOM, 411 MARBRIDGE BLDG. 
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IF you sometimes wonder why KIWI Polishes 
are occasionally difficult to get, blame the 
cheery bunch above. But don’t blame them— 
much! 


For they in their millions—and all their 
myriad allics, the British, Australians, Ca- 
nadians, New Zealanders, Indians, French- 
men, Dutchmen, Czechs, Belgians—and all 
the Service women—+tbey are the people who 
are using up all your KIWI. Because KTWI 
is so good! 


So remember—when you find us temporarily 
out of stock—that the boys in Europe are 
getting our supplies to keep up that smart 
parade shine and that in the meanwhile we're 
doing our very best for you. Just keep on 
asking for KIWI and when it’s “none today” 
—why, there'll surely be some tomorrow! 


@.4 a wh 


Ct — > 


Secor Po.1s™ 


LYONS & COMPANY 


120 DUANE STREET, NEW YORK 7, N. Y. 


U.S.A. Sole Distributors to the trade of 
KIWI 
The Original ENGLISH STAIN Shoe Polish! 








Lightweight 
Strongly Constructed 
Nationally Known 


Retails $5.00 
Per Pair 


Substantial 
Dealer Discount 





KEYS FLEXIBLE ARCH SUPPORTS 





ADJUSTABLE 
WITH ADDITIONAL 
SOFT METATARSAL 

PADS 
. 
Write for 
fully descriptive 
circular 


KEYS SHOE ARCH COMPANY | e:1.2syeors 1221 Sixth Ave., New York 19, N.Y. 














group of this type which they are 
promoting as California-made. 

The amount. of advertising of wo- 
men’s shoes in the past few weeks 
has been notably increased as the 
stores swing into the Fall season. 
Suedes, .calfskins, alligators and liz- 
ards—in limited quantities—and one 
promotion on satin shoes with match- 
ing handbags have been featured ma- 
terials. Low heels, platforms, and 
extended soles have also claimed the 
limelight in individual promotions. 
As-a sharp contrast to all the black 
suede shoes, one high style store re- 
cently featured its collection of brown 
shoes with matching accessories. 








Order Now to insure deliveries 


WINTER & CHRISTMAS 
SPECIALTY 


Children’s Shearling Bootees, 
white only 


COZEES 





Booties made of whole white 
skins 
Shearling 
Sold in case lots 72 pr. only 
Sizes 5—2 


WAVERSHOE 
TRIMMING COMPANY 


2 Bueecker St. New You 12, N. Y. 
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Alligator lizard in |. Miller bags and 
shoes to match, featured by |. Miller 
Shoe Store in Philadelphia, Pa 








SUEDES LEAD SALES 
IN PHILADELPHIA 


SUEDES remain the leaders in sales 
volume and promotions in Philadel- 
phia, and Chestnut Street merchants 
report a busy month. One merchant 
reached his all-time daily high in sales 
a few weeks ago. Demands for con- 
servative models or fancy styles varied 
according to the shops, one of the 
particular characteristics of both cus- 
tomers and merchants in Philadel- 
phia. 

In window displays generally, 
men’s shoes advanced slightly in 
amount of space because of improved 
conditions in obtaining them. Win- 
dow themes varied widely, however. 
At Goodfriends, water colored Mexi- 
can scenes added interest to the back- 
ground. Gimbel’s devoted a window 
to “You can get it at-Gimbel’s.” Dis 
play cases in theit department in- 
cluded attractive arrangements , of 
pythons and reptiles. 

Lizard and alligator were gaining 
in poplarity in seme shops. At I. 


Miller’s they were promoted in 4 
window display with an arrangement 
of suedes and Americana lizards. 
“Deep Dark Suedes,” and “Fall Eye 
Openers” were featured in displays 
at Walk-Over, and Geuting’s windows 
included “Casual street fashions” and 
“Fall communique from Geuting’s,” 
in addition to “the drama of black.” 
In windows featuring men’s shoes, 
Claflin’s displayed military shoes and 
overseas gifts with a reminder of the 
important mailing dates. Dalsimer’s 
attracted, attention with “Good com: 
panions for Autumn strolling.” Snel- 
lenburg’s played up the back-to-school 
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theme on boys’ shoes in one window. 
Geuting’s also used the same theme 
in one window for misses’ shoes. In 
a section devoted to their Bench 
rf Brand, Geuting’s ad read, “All’s well 
L} underfoot.” 
Ls Florsheim displayed flight boots. 
Flagg’s also displayed military styles 
and “Brawny Brogues.” Walk-Over 
featured flight boots as “Air Force 
|} Favorites”, and stressed the expert 
_ fitting to be found at that store. 
e Newspaper advertising contained 
_ interesting promotional themes dur- 
ing the latter part of September. 
i Geuting’s emphasized, “The drama of 
Y. black” and open back, closed’ toe 
_ fashions. Dewees offered an unlined 
na casual of soft durable suede in black 
nent or brown with calf trim. 
; Mary Jane pointed up sport shoes 
Eye | and Gimbel’s included high-in-front 
slays ° jet black suedes. A portion of the 


oe 








owl ad of Oppenheim Collins was devoted 
and to fringed pumps in black or brown, 
e's" ia suede or russet tan calf. 


ack.” : Lizards and alligators were featured 
hoes, fe DY other stores. Dalsimer’s compared 
; and t them to precious pearls in referring 
f the to polished alligator D’Orsay pumps. 


mer's | ~ |. Miller referred to their alligator- — 


Snel- Men’s shoes were played up in a 
choo! | Dalsimer ad on Stetson shoes with 
“distinguished styling with Autumn 
comfort.” Douglas’s ad used the mili- 
| tary theme with, “His shoes must pass 
_ ‘Personnel inspection.’ Do your shoes 
pass ‘Civilian inspection’?” Flagg’s 
promoted genuine longhorn leather 
Scotch grains. 

One spokesman anticipated that the 
demand for platforms would be great- 
er than for color, and that difficulties 
would probably be encountered in 
attempting to manufacture colored 
evening and cocktail shoes because of 
“the total lack of good backing for the 
fabrics available. Also in looking 
ahead to next Spring that dyeing of 
whites in order to place colors on 
the market soon may result in a great 
shortage of whites when Springtime 
rrives. 


ona lizard as “Jewel of leathers.” 












" EXTREMES IN HEEL HEIGHTS 
DEMANDED IN CHICAGO 


RETAILERS in Chicago have through 
the years been forehanded in their 
advertising. In fact, they have been 
often accused of “rushing the season.” 
But the habits of a (business) life- 
‘time are'not easily discarded. And 
there were those who in the early Fall 
advertised house and boudoir slippers 
ly to find that their stocks on these 
lems have been so depleted that they 
re now beginning to worry about 
[TURN TO PACE 295, PLEASE] 
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SHE’S THE PICTURE 
OF HEALTH IN HER 
WEALMRS. DAY'S IDEAL 
BABY SHOES... 


AND why shouldn't she be? For, she is wearing the finest 

shoes that man has yet devised for the infant foot. From 
the tiny cack, well through her fourth year, she'll get the 
same protection from Mrs. Day's Ideal Baby Shoes. 


Mrs. Day has lived a life of baby shoes, and from it she 
has learned exactly what lasts, patterns, materials and 
construction methods are best for each of the many types 
required for the normal development of a child's foot. 
Years of successful operation has given the merchant .c 
confidence that IDEAL is the better shoe with which to 
do this most important fitting job, better for the tiny cus- 
tomer he is fitting, and better for the profit and 
future of his business. 


e Mrs. Day's curtailed wartime 

production restricts the sale of - 

— A> shoes to established agencies. An 

= unlimited supply of Ideal Baby 

Shoes will be one of the blessings 
Peace will bring. 


mes. pay’s IDEAL sasy sHOE Co. 


DANVERS °* MASSACHUSETTS 
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The enemy, from above, would have difficulty identifying this line of well-camouflaged trucks. 
Only from up close can they be seen as they really are. 
Expert “insight’”’ is similarly used to good advantage in matching up “EEngland-Walton”’ soles. 


Polarized light reveals 
what “‘Insight’’ sorts 
The first two pictures represent a 
pair of soles that might be considered 
matched by ordinary sorting. But if 
you look closely, you'll see that the 
stress lines of one don’t match those 


of the other. In ordinary sorting this 
variation would pass unnoticed... 
to show up later in uneven wear. 


The next two pictures illustrate 
accurate matching by fibre-sorting 
according to England-Walton’s stand- 
ards. Stress lines are alike, showing 


ENGLAND-WALTON DIVISION 





ciently 
tinue 


that the soles will give more uniform 
arch support, flexibility and resist- 
ance to strain and wear! 
Looking ahead 
When the war is over E-W FIBRE- 
SORTING will help you get the edge on 
competition, an extra selling feature. 


Boston, Camden, Peabody, New York, St. 
Leuis, Columbus, Milwaukee,Los Angeles, 
San Francisco, Ashland, K. 

Tenn., Hazelwood, 


oy P eaten ca 
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NEWS OF THE TRADE REPORTS BY RECORDER CORRESPONDENTS 








Shoe Hrecus : 





Reconversion Period Seen as Difficult 





Boston, Mass,—Although rumors of 
aconsiderable decrease in the produc- 
ol of non-rationed play shoes have 
numerous and even documented 
with figures, manufacturers ‘on the 
Worth Shore, in Maine and in New 
Hampshire, say that production is 
holding up evén better than they had 
anticipated in view of the current 
0 ism generated by the cut-back in 
sole leather and the general belief that 
it will not be long before there will be 
announced other and more general eas- 
ing of war-time restrictions. It is true, 
these manufacturers say, that there was 
a decided let-down in orders received 
over a two-week period recently, but 
that since then the trend has been up. 

The problem currently troubling 
manufacturers of this type of shoe is 
how to obtain a leather quota suffi- 
ciently large to enable them to con- 
tinue volume production when leather 

im is more plentiful but before the allot- 

n Ment system has been discontinued. 

. This interim period, when they fully 

expect the demand for fabric shoes to 

fall off rapidly, and that for leather 

shoes to increase just as rapidly, is ex- 

b pected to be an uncomfortable one for 

n all manufacturers in this district who 

Be have been concentrating on shoes with 
all-fabric uppers. 

In the meantime, manufacturers of 
women’s rationed shoes are busily en- 
faged in turning out samples of new 
styles which will be introduced, many 
of them, at least, at trade shows be- 
ginning with the National Shoe Fair 
in Chicago the latter part of this month. 
interesting trend is in vamp per- 
ferations where, departing sharply 
from the accepted norm of perfora- 
tions all of the same shape, designers 
have - Gepar ante to using in the same 
§ Yamps perforations of several different 
pEshapes and even sizes—an artistic 
" podge of circles, squares, dia- 
Monds and ovals. Other style develop- 
Ments are based, as was expected, on 

reappearance of high colors and a 
Rumber of lines will be seen in Chicago 
ing reds, greens and blues in 
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New England Shoe Manufacturers Regard Interim Period, Before 
Sufficient Leather Supplies Become Available, as Problem, 
Production of Non-Rationed Shoes Steady 





Government Representatives 
To Attend Clinic at Fair 


The following U. $. Government de- 
partments and represenfatives wil! be in 
attendance at the War Agencies Shoe 
Clinic to be held on the mezzanine of the 
Hotel Morrison, Chicago from 10 A.M. 
to 4.30 P.M., each dey, M 


through 

Thursday, Oct. 30, to Nov. 2, during the 

Indu: Post-War Conference of the Na- 
tional Fair. 

De of Commerce, Julius G 


fet 


Consultant, E. Baird Smith, assistant to 
director. 


ing, 
Shoe Pricing Section; Julius Sankin, Legal 
Division. 


Operations 
Trade Section; Margaret Cunningham, 
Legal Division. 

The Conservation Division of the War 
Production Board will have on rao 
approximately 80 pairs of shoes 
4 results of the a Been Ag 
the 
manufacturers and the Conservation 
vision of War Production pen In 
effort to exfend the life of s 
on shoes through treatment. 


Ait 





women’s style footwear. Of the three, 
red, particularly in crushed leather, 
seems to have acquired the most ad- 
herents. 

These high-colored shoes, however, 
will not be in retailers’ hands much be- 
fore next Spring and only in limited 
quantities even then, manufacturers 
predict. This, of course. is because the 
demand for staple blacks and browns 
is still enormous, and tanners for the 
most part are resisting the demand for 
other colors, knowing well that any in- 
crease in eolored leathers will auto- 

[TURN TO PAGE 292, PLEASE] 





Volume Lines Displayed 
At New York Showing 


New York—Shoe buyers represent- 
ing wholesale houses, chains and many 
retailers attended the 13th . Annual 
Shoe Manufacturers’ Spring Opening 
at the Hotel New Yorker here the week 
of Oct. 1, under the sponsorship of 
Eugene A. Richardson. At the same 
time a substantial number of manufac- 
turers also displayed their Spring lines 
at the Hotel McAlpin. Fair business 
was placed by play shoe houses. Ra- 
tioned shoes were few and far between. 

Medium and volume price lines were 
on display, with play shoes, sandals, 
sport types and arch types included in 
the lines shown. Retailers were looking 
for shoes, particularly rationed types, 
but many manufacturers, feeling that 
the situation was still somewhat uncer! 
tain, ‘did not display complete lines. 
These will be shown at the National 
Shoe Fair in Chicago the end of this 
month. Manufacturers are continuing 
to ration their accounts. In the few in- 
stances where new accounts were 
taken, they were put on a quota basis. 
The continued shortage of manpower 
was one of the contributing causes for 
this situation. 

New styles were much in evidence, 
with red, green and a wide range of 
colors featured in unrationed shoes. Ra- 


tioned shoes with fabric uppers were 


shown in a number of lines, their 
leather soles considered a distinct talk- 
ing point. 

Manufacturers of slippers reported 
that Christmas business was al] out of 
the way, with the slippers comovleted 
and awaiting delivery. Deliveries of 
Spring shoes are expected to begin 
around Feb. 1. 





Connett Resigns WPB Post 


WASHINGTON—WPB has announced 
the resignation of Harold Connett, Di- 
rector of the Leather and Shoe Division, 
effective Oct. 1. Although Mr. Connett 
has returned to his position as president 
of the Surpass Leather Co.. Philadel- 
phia, he still remains with WPB a8 a 
consultant. 

Mr, Connett has been succeeded by 
John H..Patterson. former Deputy Di- 
rector of the division. Mr. Patterson is 
a former dean of Middlebury College, 
Middlebury, Vt.. and served with OPA 
before joining WPB in January, 1944. 
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PALMER HOUSE 00M 901 


ALL SET 
To Greet You Again 


The LEDERER Boys 


THE 


39-45 WEST Ith STREET 


Lederer INDUSTRIES, Inc. 


cy 











Dressy Types Wanted 
At Chicago Show 


CuHIcaGo, ILL.—Of the 58 exhibitors 
who showed lines at the regular month- 
ly show held under the auspices of the 
Shoe Travelers’ Association of Chicago 
recently, the great majority had mer- 
chandise on hand, ready for immediate 
delivery, although, of course; in limited 
quantities. There were buyers on hand 
seeking suede and patent, both leathers 
in the hard-to-get category. The gen- 
eral tendency in demand was for higher 
heels, and more dressy types of foot- 
wear. Pumps of all varieties, partic- 
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ularly sling-backs, were constantly 
asked for with but few houses able to 
satisfy the customers. 

Children’s lines were taking orders 
for December and January deliveries. 
White bovine leathers in children’s 
shoes were somewhat more available 
now, and a number of houses took or- 
ders on future deliveries on saddle strap 
and other rubber-soled types. 

In both men’s and women’s lines, 
house slippers were sought with a 
marked shortage noticeable, especially 
in men’s leather slippers which at prés- 
ent seem to be practically non-existent. 
It seems that all buyers have experi- 





Dates to Remember 


Spring Shoe Show, Southeastern 
Shoe Travelers, Ansley, Henry 
Grady and Piedmont Hotels, At- 
lanta, Ga. Oct. 16, 17, 18, 1944 

Spring Shoe Show, Northwestern 
National Shoe Travelers’ Associ- 
ation, St. Paul Hotel, St. Paul, 
Minn. Oct. 21, 22, 23, 24, 1944 

Monthly Shoe Shew, Tri-State Shoe 
Travelers, Hotel Statler, Buffalo, 

N. Y. Oct. 22, 23, 1944 

Spring Shoe Show, Central States 
Shoe Travelers, Muehlebach and 
Phillips Hotel, Kansas City, Mo. 

October 22, 23, 24, 1944 

Spring Show, Shoe Manufacturers’ 
Board of Trade of New York, 
Hotel McAlpin, New York City. 

October 22 through 25, 1944 

National Shoe Fair, Palmer House 
and Morrison Hotel, Chicago, Ill. 
October 30, 31, November 1, 2, 1944 

Midwestern Shoe Travelers’ Spring 

Paxton Hotel, Omaha, 

November 5, 6, 1944 

Michigan Annual Shoe Fair, Hotel 

Statler, Detroit, Mich. 
November 5, 6, 7, 1944 
fowa Spring Shoe Show, Iowa Na- 
tional Shoe Travelers’ Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Ia. 
November 12, 13, 14, 1944 

Spring Shoe Convention, Indiana 
Shoe Travelers’ Association, Clay- 
pool Hotel, Indianapolis, Ind. 

November 12, 13, 14, 1944 

Fourteenth Semi-Annual Style Show, 
Pennsylvania Shoe Travelers’ As- 
sociation, William Penn Hotel, 
Pittsburgh, Pa. 

November 12, 13, 14, 1944 

Spring Show Southwestern Shoe 
Travelers’ Association, Adolphus 
and Baker Hotels, Dallas, Tex. 

November 13, 14, 15, 14, 1944 

Travel Saving Shoe Show, Parker 
House, Boston, Mass. 

November 13, 14. 15, 16, 1944 

Monthly Shoe Showing, Shoe Tra- 
velers’ Association of Chicago, 
Hotel Morrison, Chicago, Ill. 

November 27, 28, 1944 

Spring Shoe Convention, Mid-Con- 
tinent Shoe Travelers’ Associa- 
tion, Skirvin Hotel, Oklahoma 
City, Okla. 

November 26, 27, 28, 1944 
3lst Annual Convention, Middle 
Atlantic Shoe Retailers’ Associa- 
tion. Hotel Philadelphian, Phila- 
delphia, Pa. 
January 14, 15, 16, 1945 





enced an unprecedented demand for 
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house slippers very early this season, 
and as a result many are worried over 
what stock they will have (if any) for 
holiday gift business. 

In women’s street and dress shoes 
there were more plastic soles available 
than heretofore. Buyers for the most 
part were satisfied to place orders for 
these, since they were shown with 
leather uppers as well as in the non 
rationed types. ‘ 

In view of the big National Shot 
Fair which takes place in Chicago Octo 



















ber 30, 31, November 1 and 2, the Shoe # ctu 


Travelers will not hold an October 
show. ay 
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Laird and Weinstat 
Join Cambridge 
CaMBRIDGE, Mass.—In line with his 


policy of preparing now for post-war 
expansion and product improvement, H. 


















@mvas footwear for Sears, Roebuck & 
, previous to which he was as- 
with the merchandise develop- 
| Feat department of that company work- 
~§ "on problems connected with the de- 

nent of their rubber footwear 
< rt At one time, also, he was man- 
| #8 of the style and design department 

“ Mishawaka Rubber & Woolen Manu- 
St ng Company to which company 
‘B2 ame from The Vulcan Corporation, 

ifacturers of ‘wood heels and lasts. 


4 

i+ 

14 

44 

44 

44 

44 
i W. G, LAIRD 
J, Kroto, executive vice-president. an- 

44 fF mounces that the Cambridge Rubber 
Company has added two key executives 
to its staff—W. G. Laird, who, as as- 
sistant merchandise manager, will spe- 

M4 § cialize in the styling of rubber footwear 
and planning new rubber products; and 
Samuel Weinstat, whose responsibility 
it will be to style the Cambridge line 

44° Bof men’s and women’s casual and sport 

44 

944 

944 

944 

945 

“a SAMUEL WEINSTAT 

fs: @iivas footwear. Both are men of 

woe Wide experience in their fields. 

for to joining the Cambridge or- 

‘}eMnization, Mr. Laird had been for five 
all Wears the buyer of waterproof and 
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B ellaire 


THE FOOT STIMULATING SHOE 


Exhibiting at 
NATIONAL SHOE FAIR 
Chicago, Oct. 30, 31 - Nov. 1, 2 


PALMER HOUSE 
Rooms 1073W, 1074W, 10o75W 






G. Elliot Stickney 
Alfred P. Walker 
Richard P. Boothby 








The illustration 
graphically de- 
scribes Bellaires 
REPEAT SALES 
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STICKNEY, WALKER 





The work he has done over the last 
twenty years has given him an intimate 
knowledge of lasts, heels and all types 


of rubber manufacturing including 
molded goods, latex, sponge rubber and 
rubber and canvas footwear. 

Mr. Weinstat is well known through- 
out the industry as a shoe stylist. After 
spending his earlier years as a designer 
working for several successful pattern 
concerns in Lynn and Boston, he moved 
to New York City where he organized 
the Weinstat Shoe Stylists. Among his 
clients were manufacturers not only in 
all parts of the United States but in 
foreign countries as well. Since 1940, 
Mr. Weinstat, until he joined the Cam- 
bridge organization, had been assistant 





buyer of women’s play shoes and men’s 
and women’s slippers and shoe findings 
for the A. S. Beck Shoe Corporation. 


Purchases Shoe Store 


Mexico, Mo.—Wilkins Brothers Shoe 
Company has been purchased by Car! 
A. Safford of Hannibal, Mo. The store 
will operate under the name of Safford 
Shoe Store; no change in merchandise 
is contemplated, however. 

Mr. Safford. has been in the shoe 
business for 31 years; for the past six 
years he has owned and operated a 
store in Hannibal which he will con- 
tinue to operate in addition to the 
Mexico store. 
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Cc. B. SLATER COMPANY - 


‘South Braintree, Massachusetts 





Gale Pate with Juvenile 


Sr. Louis, Mo--Gale. Pate, for the 
past eleven years vice-president and 
factory manager for the Musebeck Shoe 
Company, Danville, Illinois, récently be- 
came associated with the Juvenile Shoe 
Corporation as vice-president in charge 
of all factory operations. Mr. Pate 
succeeds George Meierhofer who has 
been vice-president and general factory 
manager for the past twenty years. Mr. 
‘Meierhofer plans to retire. It is under- 
stood that Mr. Pate acquired Mr. Meier- 
hofer’s interest in the firm as well as 
his farm near Aurora, Missouri. 

Chester Reith, president of Juvenile 
Shoe Corporation, states that it is with 
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a great deal of pleasure that he wel- 
comes Mr. Pate back into the Juvenile 
Corporation. Some years ago Mr. Pate 
worked for the company. 


In New Offices 


Curcago, Iuu.—Craddock-Terry Shoe 
Company have moved their Chicago 
wareroom and office from 208 West 
Monroe Street to a suite.of offices on 
the fourth floor of the Security Build- 
ing. The office is in charge of Messrs. 
McDonald and McHenry, “the famous 
Mes.” They moved their headquarters 
beeause the building at the former lo- 
cation changed ownership, thus break- 
ing their lease. 


| As Salespeople 
} 


Worcester; Mass.—Rationing has 


| eclipsed all his previous sales ideas, 


} 


reported Arthur J. Hogan, Jr., man- 


ARTHUR J. HOGAN, JR. 


| ager of the shoe department at C. T. 


Sherer Co.,; here, recently. It has caused 
a decided upheaval in the buying trend 


| as women have learned to expect f 


value for their money and points, he 
explained. 
“Formerly women would purchase 


| three or four pairs of the lower bracket 
| shoes,” Mr. Hogan went.on, “that they 
| might have a change of footwear when- 


ever desired. Today, except for the 


| holiday periods granted by the govern 
| ment, they must not only forfeit money 


but the more precious ration. stamp. 


| This has caused them to switch to the 


better grade shoes, ones which they feel 
they are receiving full value for money 
and stamp. 

“This condition has made me change 


. | my plans until I now feature our best 
| grades in the higher brackets. I wish 
| the women to become acquainted with 


the trade name, the wearing qualities, 


| style, and comfort derived. Later, when 
| the rationing is gone these women will 
| still demand the shoe with which they 


| women and two men. 


have become familiar. 


“T have a sales force comprising eight 
The men handle 
all the men’s and boys’ sales, with the 
department located in the basement; 
the women handle all the women’s and 
girls’ shoes. 

“TI find the women much more pliable 
than the men. I have changed 
opinion of women as salesmen si 
watching these women operate. Hett 
are some of the points I’ve noticed: © 

“Women:appeal to women. A worm 
customer feels that the woman s 
lady knows more about the prope 
styles to be worn with a certain 
tume. e 

“One of the greatest selling point 
which the woman saleslady has at he 
command is the actual wearing of # 
style and last in question. Ske 
show the customer the ease, the app 
ance, the wear, the styling of the sho? 
as worn. This often is the clincherit 
a sale.” ‘ 
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e NATIONALLY ADVERTISED . 
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ae oeAy, women everywhere are demanding 
yr. dade tteit hes AME clk Sieninen~—thanes for 
iB evening as well as daytime wear. And Krip- 
pendorf-Dittmann—always alert to consumer 
preferences—offers a really glamorous line of Krippendorf Foot Rests for 
fall and winter. " your customer will say when she sees them, 

“are just what I had in mind.” 
Yet these shoes retain every characteristic feature of Foot Rest fit and 
crowded, 


comfort. They are still the ideal shoe for busy, 
wartime days. 


Don’t let your customers think that wartime footwear is 
inferior. Show them Foot Rest—shoes that never compromise 
with quality, no matter what conditions may be. 


THE KRIPPENDORF-DITTMANN CO., Cincinnati, Ohio 
New York Showroom: Merbridge Building 


% Nationally advertised in Vogue, Ladies’ Home Journal, Mademoiselle, Woman's 
Home Companion, Good Housekeeping, and The Instructor. 
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Reconversion Period ee any pee cut-backs will be im- 
mediately forthcoming. The demand f 
Seen as Difficult the heavier typis of-aéle leather, thes 


predict, will continue to be greater 
than the supply, although the increaséd 
quantity available during October 
should serve to increase shoe produc- 
tion sharply during this month. 

The current squabble between our 
State Department and the Argentine, 
which has resulted in the denial to that 
country of shipping space under the 
jurisdiction of the War Shipping Ad- 
ministration, also has not served to 
decrease the tension in the sole leather 
field since’ tanners in this country 
normally depénd on the Argentine for 


[CONTINUED FROM PAGE 287] 


able after all if only about on month’s 
supply and that there is no assurance 
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approximately one-third of the hides 
consumed in the United States. 
Maine shoe men were told at a series 
of meetings held recently in Portland, 
Lewiston and Bangor that the shoe 
and leather needs of the United States 
Relief and Rehabilitation Administra. 
tion, the Army, Navy, Lend-Lease and 
other agencies will consume more ma- 
terial than had been anticipated and 
that, therefore, the outlook for civiliap 
shoe production will be less than had 
been predicted during the last half of 
this year. The Office of Civilian Re. 
quirements estimates that this produc. 
tion will not exceed 160,000,000 pairs. 
These statements wére made by Wil- 
liam A. Molster, director of the Mis. 
cellaneous Products Rationing Division 
and chief of the Shoe Rationing Branch 
at Washington. Rationing, he said, is 
not expected to be dropped until at 
least the end of the European war. 
Other government representatives 
who attended these meetings were: 
Harold J. Hoskins, head of The Trade 
Section of the Shoe Branch in Washing- 
ten; Albert E. Stevens, New England 
Shoe Rationing Officer; Prescott H. 
Vose, OPA State Director of Maine; 
Raymond T. Adams, State Rationing 
Executive; and Walter R. Holmes, 
State Shoe Rationing Officer. 
Three shoe trade co-operating com- 
mittees were formed, one each from 
the Southern, Central and Northeast. 
ern part of the state. They include the 
following members who will hold fre 
quent meetings with OPA officials: 
Southern Maine—George Bliss, Bliss. 
Richardson Co., Portland; Edward 
Levy, Porteous, Mitchell & Braun 0o, 
Portland; Ralph Hall, L. L. Bean, Ine. 
Freeport; R. H. Trafton, Palmer's 
Inc., Portland; John Gardner, 2. 
Benoit & Co., Portland; Robert Clemnot, 
Boston Shoe Store, Portland; Maurice 
A. Ross, Portland; Charles Green, 
Green Shoe Store, Biddeford; H./A 
Serotick, Green Shoe Store, Sanford; 
J. A. Cordeau, Saco-Moe Shoe Co, 


Portland. 

Central Maine—Daniel Wellehas, 
Lamey-Wellehan’s, Lewiston; Henry 
Paradis, The Men’s Shop, Lewiston; 
Ludy Levine, William Levine & Sons, 
Waterville; Ernest Laceture, Center, 
Giroux & Caniff, Lewiston; Arthr 
Labbe, Quality Shoe Store, Augusta; 
P. E. Pomeleau, Gardiner; Charlie 
Shepherd, Shepherd Shoe Store, Bath; 
Elden Hall, P. E. Flood Co., Farming 
ton; Russell Prince, C. s. Prince 
Lewiston. 


Northeastern Maine— James ¢ 
Sprague, W. S. Seca Co., Bangor; 
bn Beg nate s, Bangor; Fp 














































Stearns Dep’t Store, 
hegan; Sear’ hacia N, Curran, Curra 
Boot Shop, Bangor; John T 
Trimble Bros., Calais; Edward 
Machias Shoe Hospital, Machias; A. 
Smalley, Coburn Shoe Store, Be 
H. B. Stevens, Lincoln; H. B. G1 
HH. .B. Green & Son, Presque Isle; 
bert Schire, Standard Shoe Store, # 
gor; James Viner, Viner Shoe 
Bangor. 
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twenty-five years ... 
and we won't fail—them or you. 


& HEEL COMPANY 





MR. MERCHANT: 


lt won't be long till the boys are back. . . 
we sincerely hope, and we at GRO-CORD are 
making every preparation to welcome them. 


We know they will want the same good Gro- 
Cords and Raw-Cords they wore before they 
went away and by that time we'll be ready 
with the finest qualities we have ever made 
+ + + test assured of that . . . and you can be 
justly proud of the shoes you offer them for 
peace time use, with the finest quality corded 
mw and heels obtainable, just like in the old 


You con be sure we will live up to the 
“reputation” we have enjoyed for the past 
- we owe it to the boys 


OHIO 











New Stamp Valid November | 


WASHINGTON, D. C.—Another shoe 
ration stamp will come into use begin- 
ning Nov. 1, the Office of Price Admin- 


istration said recently. In addition, 
both of the currently valid shoe coupons 
—Airplane Stamps 1 and 2 in War Ra. 
tion Book Three—will overlap the new 
stamp and will continue to be good 
indefinitely. 

Decision as to which new stamp will 
be used for shoes has not yet been 
reached, but rationing officials said that 
formal action to designate the valid 
stamp will be taken shortly before Noy, 
1, Early assurance that another stamp 
will be validated is being given so that 
the shoe trade can prepare its stocks, 
and to let consumers know they cap 
count on a new ration before Winter. 

The Nov. 1 date for another stamp 
continues the rationing rate that went 
into effect a year ago. Since Nov. | 
1943, when Airplane Stamp 1 came int 











use, new shoe stamps have been vali- 
dated at six-month intervals. Airplane 
Stamp 2 was made valid last May. 
The demand authorized by this ration 
rate has exceeded production of ra- 





ing, as anticipated, in a reduction of 
rationed-type inventories. These inven- 
tories were very heavy when rationing 


ets 


sorb the reduction, OPA said. There 
fore the present ration rate is being 
maintained, but as previously stated by 
the War Production Board and the Of 
fice of Price Administration, no in 
crease in shoe supplies can be expected 
until substantially larger quantities of 
leather than are now in sight, can be 
made available for civilian use. 

Consumers who are still holding 
either or both of the preceding shoe 
stamps—Airplane Stamps 1 and 2— 


remain valid and so need not be spent 
until shoes are actually needed. This is 
in line with the policy of giving com 
sumers full use of all their shoe stamps 


OPA explained, consumers are better 
able to budget their own and their fam- 
ily needs. Any unused stamps from the 
regular ration can be held as insurance 
against unexpected needs. 





ae 





Michigan Fair 


ing through the REcoRDER, according to 
S. S, Weiss, president of the MSTC. 
Indications of the number of shoe 
lines to be exhibited at the convention 
point to a record, with three top floors 
of the hotel, instead of the usual two, 
being reserved for sample rooms, de- 
spite the local hotel room shortage, Mr. 


Weiss said. : 





Named Fort Wayne Manager 
Fort Wayne, Inp.—Byron E. M 


To Reduce Military 
Sole Inventories 















tioned-type shoes for civilians, result§/ 


started, and so have been able to abf) 


were assured that this currency wil} 
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WASHINGTON, D. C.—Inventories of 
military soles in the hands of the indus 
try will be reduced by 
30-day supply by October 31, 1944, the 
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See The Wellco Line 
NATIONAL SHOE FAIR 


Hotel Morrison 
ROOMS 541-543 





“Favorite” “Welkins” 
e inte Warm; Comfortable and Stylish ", (Trade Mark Registered) 
vali = Best Seller of the Season. A Boy's Warm House Boot 


plane l : \ 


Sole Distributors: 


P WEEECO SHOE CORPORATION 


WAYNESVILLE -NORTH CAROLINA 


WELLCO SALES COMPANY, Inc., 47 West 34th Street, New York 1, New York 


WALTER MARX—GENERAL REPRESENTATIVE 











Deerchandise for the holiday business. 
Aimed particularly at the college 
porowd many houses advertised stadium 





boots when campus buying was in full 
swing. But these advertisements natu- 
tally brought in others than college- 
bound girls. And since subsequent 
stocks of these will be on the ration- 
ing list, this is an item, too, that needs 
4 bit of nursing so it can be spread 
‘over a period of time. Retailers com- 
jes off Ment that the sale of shearling stadi- 
indw+§ am boots has never opened so early 
a 
4, 
as 








Before. Apparently, consumers wor- 
. d over the possibilities of shortages, 


a icod ee 

o | “hee ” find that their trade wants an 

, W/8 heel and is quite emphatic in not 
©) § Wanting a 10/8 substitute. Veering 






t bought these boots long before 
snow flies. 

_ Flats are getting a strong play from 
omers and they are wanted really 
Field’s, who have done a highly 
ccessful job with their own “Flap- 
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to the other side of the picture, very’ 


high heels play an important role in 
the fashion scene. Thus one might 
say that in the matter of heels, it's 
whole hog or nothing, since the medi- 
um or in-between heel is not asked 
for at all, except by the conservative 
“comfort” class which is never swayed 
by the elements of fashion. 

With black suedes limited in avail- 
ability, many shops find that demand 
is increasing for dressy black calf- 
skin. Although most shoe men be- 
lieve this new demand for calf is due 
to the shortage of suede, there are 
others who think that many women 
actually prefer the calf, since it is a 
satisfactory leather for inclement 
weather and also is practical to slip 
into galoshes. Town Brown calf is 
also increasing in demand. Some 
houses find their Army Russets are 
entirely neglected by retail customers 
as the popularity of Town Brown 
gains momentum. 

As the Winter social season begins, 
shoes for formal wear claim some at- 
tention. A striking evening model fea- 


tured by Stevens is called the “drape~ 


Review of the Retail Trade 


shoe,” retailing at $24.95, Bias bands 
of rich lamés or bright colored crepes 
are pulled and draped through plat- 
form soles and high narrow square- 
wedged heels of suede, the cloth 
wrapped over shoes and instep, cross- 
ing to tie about the ankles. Since 
the fabric ties can be interchanged 
with others to match certain frocks, 
these have great appeal to high- 
fashion customers, Cut-out sandals 
of narrow multi-straps of satin for 
evening wear are sought at O'Connor 
& Goldberg and at Field’s. 





Reptiles at all stores get impor- 
tant attention. Field’s recently ran 
an.ad saying “Remarkable 
beautiful, “dutiful, suitable.” “Two 
sling-back styles, two were classic 
pumps. Priced from $10.95 to $14.75 
they were quick sell-outs. © Joseph, 
too, has been featuring reptiles as 

{Torn Tro Pace 318, PLease] 










































WATCH 
VOGUE 
MAGAZINE 


for the advertising of 
Eileen 


CASUALS 
SLIPPERS 


PLAYSHOES 
and TEENS 


he 


Creators of EILEEN FOOTWEAR 





GROVES SHOE COMPANY 


311 W. MONROE STREET ¢ CHICAGO 6, ILLINOIS 




















PROMOTION TIED TO RADIO PROGRAM 


















Les Angeles, Calif.—Wetherby Kayser stgres in 
Miracle Mile (Wilshire district) and in Pasadena exp 
enced a remarkable school shoe opening week by tie 
in their window and newspaper promotions with the ra 
program of “Smilin’ Ed McConnell and his Buster Bro 
gang.” Frederick Kayser reports a tremendous interest 
the sales in both stores as a result of this promotion, 
interest which is gaining many new customers for 
store's children's department. 





SHOES MUST HAVE INDIVIDUALITY 


Believes Everett W. Nordstrom, of Nordstrom's, Sea 


| BELIEVE the high fashion girl will want her shoes 
look as though thev were especially made for her ta 
ite movie actress. That means, they must have individ 
ity, and above all, they must look new. It also follo 
that the present classics such as open pumps, spect 
pumps, or conventional sandals, must suffer loss of popul 
ity unless a touch of something definitely new is added. 

Platforms, high colors, and three inch heels, probably 
will be readily accepted, but they should look different from 
1941 versions. 

The matrons will no longer want styles typified by the 
gypsy. In their places, we expect a demand for younget 
looking shoes, embodying platforms, wedges, and mor 
sport types. 


SHOE CHIEFS IN CHICAGO 


[CONTINUED FROM PAGE 257] 


Products Division; Joseph B. Charde, Assistant Rationing 
Executive; Harold Hoskins, Head, Trade Section;. ané 
Margaret Cunningham, Chief Counsel to the Footwear Re 
tioning Section. 

James H. Shortell, Acting Chief, Leather Produt 
Branch, Consumer Goods Division, will answer questic 
pertaining to shoe pricing problems. Mr. Shortell has h 
more than 25 years of experience in shoe manufacturing 
Julius Sankin, counsel to the branch will also be preset! 
if any legal problems appear to need untangling. 

The only member of the Clinic who will still be #5 
Washington after the war ends is Julius G. Schnitzer, Chi 
Leather Unit, Department of Commerce. Mr. Schnitzel 
appearance takes on added importance since it seems like 
that the Department of Commerce will take over the 
of the war agencies when they dissolve. 
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UNCLE SAM’S FIGHTING MEN— 
are well shod 


Our military leaders, appreciating the importance of intelligently 
designed footwear, have endeavored to equip our fighting forces with 
the most serviceable types possible. 


A Booklet illustrating types of military foot- 
wear from 1861 to date, sent on request. 


UNITED SHOE MACHINERY CORPORATION 
140 FEDERAL STREET, BOSTON 10, MASSACHUSETTS 
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More beautiful, more finely finished 
more excitingly styled than before. 


ROOMS 946-947 PALMER HOUSE 
OCT. 30th te NOV, 2nd 


"Chiquita" 








oe © 


_ (Manufacturers of Preview Fashion Footwear 


2 50-54 WEST 17 STREET + NEW YORK II, N, Y. 
| | Telephone WArxins 9-5273 ’ | 




















Shoe Man’s Son 
Receives Citation 


Mtamt, Fua. — Sgt. Raymond L. 
Cowen, son of M. L. Cowen of Cowen- 
Bulbin Shoe Stores, here, was one of 
a Ranger battalion which received a 
Presidential Citation in Italy recently. 
Sgt. Cowen was one of the few sur- 
vivors of two Ranger battalions at Cis- 
ferna, Italy, last January. 

The Rangers 
‘water, food and ammunition was gone. 
The Germans claim to have captured 

half of the men and to have killed 
rest, except for a few who escaped. 
Ranger attack was on secretly rein- 


“fought: until their 


forced positions which were, at first, 
believed to have been abandoned. 

They had participated in the Anzio 
landing and had been ordered to infil- 
trate into Cisterna, establishing ad- 
vanced positions on the edge of the city. 
During the night the Germans rein- 
forced the town with paratroopers, sup- 
ported by machine guns, tanks, anti- 
tank guns and self-propeller 88’s. The 
Ranger attack met withering fire after 
the first half mile; they attacked over 
and over, but without success, 


The Ranger battalion had been cited © 


previously for outstanding performance 
last September in which it secured the 
left flank of the Fifth Army in its push 
into the plain of Naples. 





Novel Display for 
Suede Shoes. 


“ 


New York — Bonwit-Teller used 
novel display for suede shoes 
Cages in red, piak and biae with a M 
can background were used. In the ¢ 
stood a figure in Mexican dress. On 
floor lay a@ card reading, “The 
Moed for Your South American Blacks! 


P 

in 194 
a 

12-mo 


B.000 





Sgt. Cowen is now with a reorgar 
ing outfit in Italy. Previous to his ee 7, 
listment in October, 1940, he had b UF red 
connected with the Cowen stores. His, 4). 
brother, Lt. Myron J. Cowen, is in tifa... 
Marine Corps and is stationed in Nort#Bjjsag 
Carolina. Hand o 


vtis 


West Coast Showing 
Postponed 


Los ANGELES, CALIF.—At a speci 
meeting of the Board of Directors d 
the West Coast Shoe Travelers’ Ass Soli 
ciates, it was thought best to rescini 
the previous decision to hold a shoe fat At C, 
in Los Angeles during the great La 
Angeles Market Week next Novembe 
13-16.. The concensus was that so many 
new things in the way of patterns, last 
and colors will be added to the ling 
between now and the first of the yea 
that the opportunity of better servilg 
the retail trade would come by holding 
a local shoe show sometime in January. 


at the 


William Amer Company Holds 
Annual Sales Conference 


PHILADELPHIA, PA—William Am@ 
Company, tanners of King Kid leat 
ers, held their 1944 outing and salé 
conference recently at Seaview Counti] 
Club, Absecon, New Jersey. On the way 
home some ardent golfers stopped for 
whirl at the difficult Pine Valley cours 

Realizing the importance of this post 
war conference, every selling i 
from the Atlantic to the Pacific m 
the trip necessary to attend this impor 
tant sales conference, outing, and ba 


quet. st 
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Corps Reduces 
ocurements of Footwear 


WASHINGTON — New shoe _ procure- 
mts by the Quarters Corps for the 

quarter have averaged 300,000 
rs less a.month than for the first 
if of 1944, the War Department has 
mounced. 


This reduction is effecting a gradual 
orderly reduction in the Army 
pile which now amounts to slightly 

than 17,000,000 pairs, or about 
each for every man and woman in 
be Army. This figure includes both 
‘Homestic and overseas stocks and also 
ludes all of the 18 different kinds of 

| Especial types used by the Army. 
® The actual stock reduction is proceed- 
| at the rate of about 400,000 pairs a 

‘ 


10€ 


th. Currently, the Army is using 

its footwear at the rate of 2,300,000 
a month. To offset this amount, 
Quartermaster Corps procure- 

is are 1,500,000 pairs plus another 

}00 pairs returned to stocks for re- 

after being rebuilt in Quarter- 
prated shops. 

Bince Pear] Harbor, the Quartermas- 
‘ ‘Corps has purchased a grand total 
@f 80,000,000 pairs of shoes of all types. 

in procurement was reached 
1942 when the Army was expanding 
a rapid rate. Purchases for that 

month period amounted to about 
0,000 pairs. 
The chief factor contributing to the 
tion ‘of the procurement program 
the fact that the average issue of 
8 to the fighting men has been re- 
iced from five pairs annually to three 
one-half. This has been brought 

nt mainly by closer control, im- 
' ed design, better manufacturing 

‘methods and expanded salvage and re- 
mir activities both in the zone of the 
specidg aterior and the overseas theaters. 


ctors 


* escimg ing Material Introduced 
hoe fat §At Conference 


oar et AKRON, OHI0—A conference was held 
so many§® the Goodyear Tire & Rubber Co.’s sole 
ns, lasts and heel plant in Windsor, Vt., recently, 
he li by members of the company’s 
the products division, at which the new 
serving tiling material, Neolite, was intro- 
holding d. R. S. Wilson, vice-president in 
lanuary of sales, and J. K. Hough, ad- 

ising director, introduced the ma- 


he 
Je | the 


“Ea 


terial. 

Holds Harry L. Post, manager of the shoe 
eC Products division, stated that produc- 
tion of this material is already under 
a Way in the Windsor plant. Its formula 
id leat Bis secret and the material is said to 
nd saléBembody a number of adventages which 

ountt] § will make it acceptable for use on men’s, 


the Wa) } women’s and children’s shoes. 
ed for 


y cours® 
his f 
“4 4 


fic 
S 
and 


Shoe Company Reeruits 
_ Brockton, Mass.—Recognizing the 
rate need, both present and future, 
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Materials, labor and transporta- 

tion continue to remain acute— 

Christmas merchandise must be 
now to assure you 

of deliveries for the holi- 


day season. 
Order Now 


SPECIAL ATTRACTION 


patie ~S available 
a quantity 
of block kid cova- 
liers with “GORE" 
full lined leather out- 
soles in sizes 6/I!, 
7/12 at $2.25 





RATION-FREE SLIPPERS 


ta" 
ia: 
eS 


2 F500 
FULL LINED 
LEATHER 


ou 
SIZES G1, 7/12 





‘ 


WELL- 





The Season's Leading Juve- 
nile Novelty — of Toasty 
Werm Lamb's Wool — for 
genuine comfort weer— 


$1.00 Net 


Semple Pair Orders Will Net 
Be Honored 


BUILT SHOE 
COMPANY 


* MILFORD * MASS. * 
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of blood plasma for our wounded, the . 


W. L. Douglas Shoe Company is devot- 
ing the window displays of twenty-three 
of its stores to the Red Cross drive for 
blood donors. 

This is part of the Douglas Shoe 

Company’s policy of regularly devoting 
much of its window space to government 
war themes. 
For a period of seven weeks, prospec- 
tive shoe buyers will be reminded by 
striking window posters to join the 
ranks of prospective — —- A 
1 percen of Douglas employees, 
both in the acete and retail stores, 
have set a good example by giving their 
blood as often as is permitted. 


W. L. Douglas stores showing these 
patriotic displays are located in Albany, 
Dallas, Newark, Washington, D. C., 
Bridgeport, Louisville, Detroit, St. 
Louis, Cincinnati, New Orleans, New 
York, Chicago, Houston, Hartford, 
Minneapolis, Fort Worth, Boston, 
Schenectady and Jamaica, L. I. 


To Manage Bootery 

CoraL GaBLes, Fta—Harold E. Far- 
ber has been named manager of the 
Bootery at 248 Coral Way. He succeeds 
E. Seiderman, who resigned recently to 
open a shop for himself in Coral Gables. 
The Bootery is owned by S. A. Futerfas. 













Keep Your Shoe Repair 


While You Ar 
a Business Treading Level With 


In Chicago for the 
Industry Post-War Conference 
and National Shoe Fair, 
October 29th to November 2nd 


Our Good Friends 


Left and Right 
Rubber Heels 


of i 

ot ne ‘ The present level of prices and profits on good shoe 4s 

are invited to drop in at repairing should continue a long time and especially § jeat! 
for shoe repair shops that feature I.T.S. Left and § ja 

Room 1712, 209 Ss. State St... Right Rubber Heels. Experienced shoe merchants Sinc 
PHONE HARRISON 5050 know that better quality and higher priced shoes are § to b 
more..easily sold by stores that also offer a § “har 

dependable shoe repair § ¢ lo; 


Republie Building 






























7 service. I.T.S. Left and In 
(\% block from Palmer House) Right Heels and other ff pair 
the sample room of our agent LT.S. products fit into shel 
' = good shoe merchandising § caus 
Howard Ii Engquist —and will continue to do § man 
so. Specify or use LT.S. 
e products on as much of : 
your work as you can Fire 
THE MONDL MFG. CO.., INC. under present allotments. Nig! 
Originators of the Pla-Shu The [-T-S Co Ne 
OSHKOSH, WISCONSIN fared utar eugee ‘whore more esr i Oh Se 
s ’ JUIN pal Elyria, Ohio to th 
Com} 
ee the « 
i See ve ee Vere Ore er ern: CMO 8 cl gw mann re fire 
° ° ° The medal was presented by Hz Ear] 
Honored for Long Business Relationship «cies presiien'or the Geo. ©. Kaif it 
j Company. fire { 
the a 
In 
Open New Children’s count 
Department aoty 
MILWAUKEE, Wis. — Caspari, is mo 
has, opened a new children’s deparg ates t 
ment to be devoted exclusively to ti ester 
selling of children’s shoes. Personaliag sume 
fitting of quality footwear by trainej very 
experts is a feature of the store whit Wh 
will be continued in the new depatt® well, : 
ment. pany, 
chiner 
counte 
Florsheim in New Offices taken 
New York — Florsheim Shoe mould 
pany has closed its general offices Ex. 
1472 Broadway, here, and has moved presid 
new quarters at 15 East 43rd St eam 
George H. Leach, executive vice-president, and Myron L. Keith, honorary vice- The new offices are on the second i , equ 
president, George E. Keith Company, look on while Harold C. Keith, president, pins above the Madison Avenue Florsheimg *" pr 
gold service medal on Frank P. Mason, whose store in Taunton, Mass., has sold store. which 
Welk-Over shoes for 50 years. en 
ul 
Brockton, Mass.—Frank P. Mason, as represented by W. B. McInnis, and Souvenir Heuse to will b 
owner of the D. H. Mason & Son store; to the G. W. Dodge Shoe Co. of Man- Sh Fai materi 
Taunton, Mass., was honored at the chester, N. H.,.as represented by George ow at Fair 
George E. Keith’ Company ‘plant here, D. Dodge, M. C. Austin and Harry New York.—Among the exhibitors 
recently, when he was presented a gold Bergquist. the National Shoe Fair in Chicago Emp! 
service medal in recognition of 50 years This makes nine dealers whose stores be the Clover Leaf Novelty Co. of 3 Serv; 
of business relationship as: the agency have handled Walk-Over shoes for half York, who make a general line of novem 
for Walk-Over shoes. a century or longer, and more than. 400 ties, toys and advertising souvenigy  Axky 
Similar medals were recently sent to dealers who have sold Walk-Over shoes These are designed for distribution 4 the Ty 
the Thorne Shoe Co. of Concord, N. H., for at least 25 years. retailers of children’s merchandise. § 8, F, ¢ 
300 Boot and Shoe Reco Octoh 







Washington Newsreel 
[CONTINUED FROM PAGE 149] 


pe shoe repair slash a possible total of 
eas 4,500,000 pairs of extra soles will 
Ml be available during the fourth quarter. 
But this is still far away from a pos- 
‘sible 5,500,000 extra pairs of leather- 
soled rationed type footwear. WPB of- 
ficials do not believe that there is 
enough upper leather to turn out this 
‘§ many pairs of extra shoes, should the 
é soles become available. 

What is most likely to happen is this; 
Several million pairs of shoes will 
eventually turn up, but the majority 
of the extra soles will go to replace 
Black rubber soles, and while more 
Weather soled shoes will be sold, the 
dotal will not be increased too greatly. 
Since most manufacturers are reported 
to be buying black rubber bottoms on a 
“hand to mouth” basis, this seems like 
a logical step. 

In addition, very few of these extra 
pairs will find their way to retailer’s 
shelves during the fourth quarter, be- 
tause of the very nature of the shoe 
manufacturing production cycle. 













Fire in Spaulding Plant; 
Night Watchman Dies 


NortH Rocuzster, N. H.—Fire from 
an unknown cause did serious damage 
to the main plant of Spaulding Fibre 
Company of North Rochester, N. H., in 

early morning of October 4. The 
was discovered at 1.30 a.m. by 
Earl Wheeler, night watchman, who 
7 of a heart attack as he rushed for 
fire fighting equipment after sounding 


In addition to its production of shoe 
counters, the company has been produc- 
ing many tons of fibre board for use in 
war work and the loss in this respect 
is most serious. As the company oper- 
es two other mills in the North Roch- 
er vicinity, it wil) be possible to re- 
gume the manufacture of fibre board 


y Megas 
7 interviewed, Ernest C. Black- 


il, manager of Spaulding Fibre Com- 
pany, said that there was duplicate ma- 
thinery available for the production of 
Counters and that customers would be 
taken care of as soon as patterns and 
moulds are replaced. 
= -Governor Huntley Spaulding, 
president of the company, is already 
- = to build a new model plant to 
am S€ equipped with every modern facility 
for producing fibre board and counters 
will insure the reputation for 
quality always associated with the name 
Spaulding. Work on the new factory 
Will be started as soon as labor and 
Materials are available. 






































ri Employes Receive 
m Service Pins 


1 © Axxon, Oxn10—Tenth anniversary of 
h Twenty-Year Service Club of The 
B F. Goodrich Company was celebrated 
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FULL 
SHEARLING 
LAMBSKINS 

Also Available in 

Colors 












YEAR "ROUND 
PROFIT MAKER 













THAT'S ALL FOLKS 

CLOSED SEASON on BUNNY DEARS 
FORCHRISTMAS SELLING 

But,Wels Br Back At Work For You 











SIZES 4 to II 





36 PAIR CASE LOTS ONLY— 


R. J. POTVIN SHOE CO. 


PROVIDENCE, R. I. 


Stock No. 1000 — Nat. 1.07 

Stock Ne. 2000 — Oy © pele 

as oe == ‘ @ pair 

Stock Ne. 5000 — White Pens * 
dor Puff 1.37% pair 














recently, when 292 employes received 
10, 20, 30, and 40-year emblems from 
John L. Collyer, company president. 
There were 245 pins presented 20-year 
employes, 46 to 30-year employes and 
one to a 40-year veteran, all of whom 
have had their service anniversaries 
during the last year. 

Included in the 30-year group was 
Colonel David M. Goodrich, chairman 
of. the. board; L, H. Chenoweth, man- 
ager of plastic products of the indus- 
trial products division; H. J, Lintner, 
manager of the field personnel and sales 
operating department; Frank Trockle, 
Mill 4 general superintendent; and C. 
C. Martin, staff credit manager. 





New members bring the club’s roster 
up to 4200, with a combined total of 
106,596 years of service to the com- 
pany. 





Move Plant to Pasadena 


Los ANGELES, CaLir. — The Los An- 
geles Shoe Manufacturing Co. has 
moved its main office and manufactur- 
ing plant from Los Angeles to 65 N. 
Raymond St., Pasadena, according to a 
statement issued by Phillip Arnoff, 
president. Product made will continue 
to be in the three to four dollar casual 
field of rationed and unrationed wom- 
en’s shoes. 











BRANDED SHOES 
OUR SPECIALTY 


He House of Jobs 





Be SURE to see our Huge Display 
of BETTER GRADES of Shoes 
from BETTER RESOURCES! 


SEE the Branded Shoes 
Cancellations 
Jobs 
Factory Surpluses 


in Women’s, Men’s or Growing Girls’ 
Hi-Styled Novelties — Arch Types — Sport 
Types — Non-Rationed Casual Types and 
Slippers, 


You can better appreciate our tremendous 
selection by paying us a visit at The Chi- 
cago Show, Rooms 409 and 410 at the 
Sherman Hotel. IRVIN RUBIN and LEO 
REITMAN will be in attendance. 


When in New York, Visit Our Show Rooms 


IRVIN RUBIN, INC. 


89-91 Reade Street New York City 


BArclay 7-7887-8 








MEN'S LEISURE-MOC SLACK-SHU 
IN STOCK?!!! 


Moccasin Vamp 12 pr. cases, 6-10, 7-11 
Goodyear Welt D width only 
Tan Elk, Antiqued No. 720—$3.10 


Send order today with ration currency to: 
MONARCH SHOE CO., ATHOL, MASS. 








_ form fitting base composed of a sole and heel provided 
with a special system of channels through which lee] 








PUBLIC WILL WANT QUALITY 
IN ITS POST-WAR FOOTW 


W. L. Gude, of Los Angeles, Believes Shoe Trade Will H 
to Fight for its Share of Purchasing Power 


WE here, are of the opinion that the public will conti 
to be desirous of quality footwear. We all know that 
men have been starved for the numerous things that 
shoe business has been deprived of making, and just 
soon as these restrictions are released, their desire for 
will be insatiable. 

We do believe, however, that there will be ever so 
other items making a bid for the consumers’ money 
that we retailers are going to have to fight harder for 
purchasing power. We feel, also, that a buyer should wat 


his step and not be carried away with the wave of enthusij 
asm that is sure to come. All in all, we are most enthusij” 


astic about the future simply because of the mental depres. 
sion we have all been living under and because of the im 
dustry’s proven ingenuity. 
DESIGNER OFFERS NEW IDEA 

IN HANDCRAFT SHOEMAKING 


Los Angeles, Calif.—Newest Los Angeles shoe monsfet 
turer to start production is Urieene Chaplain. Her claim te 
shoe fame is the revolutionary wedge shoe pictured above 
Her handcrafted shoe b 


on the foot of the designer. 
shaped at the instep and arch so that it will fit anyet 


It is sculptered to a narrow base to avold an awkwert| 


look, but maintains its arch supporting qualities in th 


and Interchangeable uppers may be threaded. 
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MR. SHOE BUYER AND MANUFACTURER 


DID YOU KNOW .... 


That many of these same shoe manufacturers 
have continuously used this binding for sev- 
eral years, thus proving its worth? 


DID YOU KNOW ..... 
THAT 


ANCORBOND INSOLE BINDING 
is the solution to 


TIGHT TOES —TIGHT SHANKS 
NON-SQUEAKY SHOES 





$s. 


l 














When used in Manufacturing Cement-Process Shoes? DID YOU KNOW .... 
DID YOU KNOW .... ereenene eval & eelt-entatealy Se 
It is now used by many of the finest shoe MAYNARD H. MOORE, JR., INC. 





manufacturers in the United States ond 


Canada? STONEHAM, MASS. 


WESTERN BOOTS 


INCREASINGLY POPULAR 
e Selected Elk Uppers 
e Authentic Western Styling 
e Drill Lined Vamp 
e Reg. Pull Straps 
e Fancy Embossing 
e Underslung Heels 
e Welted Side-Seams 
e Featured in Black or Brown 














$990 





| SEND RATION CURRENCY | 


ARNOFF SHOE COMPANY 








Style 3680 

Smooth Composition Soles 
Boys’ 3-6 
Ladies’ 3-9 






Style 30m8 


Plastic- jeapreqnenes Soles 
Infante 442-8 ... 06. cc eeeee 
Children’s Oe 12 


KING’ 


eeeeeeee 





duvenile 12'/2-3 








which consists of Ray A. des Roches, Southwest; and Dudley Gann from the 
from the West; A. E. Foster from the Southeast. 


Little Welt Holds Annual Sales Convention 


‘The Nazis Know Good Shoes 


New York. —When American and 
French troops triumphantly ousted the 
Yong unwelcome Nazi tenants from 
‘Paris, it was possible for the manager 

the Hanan & Son, Inc., retail store 

re to make a detailed report of 

t happened during the German 

pation. His letter to the home 

quarters said in part that when 

Hitlerites decided that Paris was no 

r a good place for them, they 

Nooted the Hanan store of every pair of 

Hanan shoes, but left all the French- 

made shoes behind. The Nazis are far 
from stupid. 

The Hanan & Son retail store in Lon- 
don, England, has operated continuously 
and successfully through the German 
blitzes and robot bombings of the war. 
The store escaped unscathed until a few 
weeks ago when a robot exploded close 
to the front windows on a Saturday 
night. The store was closed the follow- 
ing Monday for repairs; opened Tues- 
Way and did business as usual. No 
#asualties, no stock losses. 











‘To Attend Shoe Fair 

Los ANGELES, CAL.—The entire sales 

staff of Cobblers, Inc., will attend the 
Wational Shoe Fair in Chicago, arriv- 
ing on October 29. Walter Braun and 
Hans Springer will head the group 


Wcetober 15, 1944 


Nashviiie, 1ena.—I ne Little Welt Shoe Company, juvenile divis 
Shoe Corporation, held its annwal sales convention recently. 
come one of the most 
mon, manager. In the ve group are: Front row, left to right: 
Gray Simpson, sales paar Mr. Hoffman, branch manager; W. L. Tuttle, 
superintendest; G. T. Heeressperger. Second row: Eeri J. cane 
O. S$. Grey, G. W. Herris, L. E. McKinnon, John L. Nef, W. F. O'Brien. 
Lewis Morrell, Paul Richardson, H. $. Hernan, Arthur Luft, J. 
Umsted, Jr. and A. 8. McCarter. 


The di 
int units of General Shoe, according 























































runs into plenty of money, in fact as 
much as any half-dozen shoe stores or 
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awake to radio’ as an advertising 
medium which possesses great power. 





time and even ran ahead of a nationally 
heard program in popularity. 


Boot and Shoe Recorder 


’ 
+r Mae 
{1s t : 

Following Up the Season xh Sahahagh dies ne 

; Cc 

# 

| RATIONING BROUGHT NEW PR I Mo BT GEES BE 
: of 1 
OBLEMS Certain individuals always take credit for furnishing keer 

the ideas for any successful business. best 

‘ On the other hand, we are given credit by man pray 

One of the new developments is to have manufacturers for supplying both the Snesaaien ont teri 
Hi-styled women's footw ear for volume Ser — have built a successful, profitable od 
promotion. || WE KNOW THAT YOU ARE INTERESTED IN SAFE- |) (~ 

GUARDING THE CONSUMERS’ COMFORT, and we be- : 

lieve that to successfully advise a manufacturer rd- W 

R F A DY NOW ing cushion features to be built into shoes, IT 1S NECES- muc 

— SARY TO HAVE A BACKGROUND OF SHOE RETAILING, shov 

SHOE MANUFACTURING, LAST DESIGN, and a THOR- mon 

Our line of Essential Footwear—both rationed and OUGH KNOWLEDGE OF THE FOOT. new 

: : : We have this. background and cre ‘in a position to will 

. pen-rationed—in the popular as te analyze your different lines of shoes and ae you a lit 

CU; Sabeerenatae ems casioaes Soman ae, Ws 

.c¢ will add to their MM AND AS- of o 

WE ARE EXHIBITING SIST IN PROMOTING THE SALE OF THESE LINES. soles 

DON'T FORGET THERE IS A LUXURIOUS STYLE APPEAL acce 

: AT TUE GPT STARE, OETROT | || TO PROPERLY DESIGNED AND DRAMATIZED CUSHION be e2 
NOVEMBER 5-6-7, 1944 FEATURES. fore’ 

| : s J M: 

You are invited to see the line in Room 1415. | {| You can’t pour cushions out of a hopper into shoes were 

| and get proper results. from 

FOR PLUS COMFORT IN PARTY, STYLE, AND sole 

UTILITY FOOTWEAR, GET IN TOUCH WITH duce 

LION SHOE CO., inc. | : 
°; ° + RATCLIFF PRODUCTS & SALES COMPANY large 

131-135 DUANE STREET ©») NEW YORK N:Y. “| COLUMBUS, OHIO Be 
able 

ee 1: oS veeade assur 

ss = Fite a pare! 

> a | Both musical programs and news- § ttio 

Good Results from Radio Advertising casts are sponsored, usually appearing — Even 

in the morning hours to catch the § of ik 

housewife while she is busy with home § this \ 

duties. He doesn’t believe in spot an- § basis 

nouncements which he terms “hitch § the 2 

hikers” as they come in between other — abl 

programs. lotme 

At present Mr. Miller is on two radio | Whom 

stations. He has one 30-minute musical | retail 

program which appears 7 days a week An 

from 11:30 A.M. to noon. He also has | of the 

a 15-minute newscast 5 days a week | from 

at 9:30 to 9:45 A.M. On another sta- | if the 

tion he has a 15-minute musical pro- | other 

gram 6 days a week from 9:45 to 10 | especi 

A.M. Occasionally his musical pro- [| sneak: 

grams may be heard in the evenings | Wear 

and on Sunday. In this way he con- | Which 
stantly keeps the Parisian shoe de- | shoes : 
partment before the ears of radio | on the 
listeners. to buy 

“In our store advertising, tying in | five u 
u , with the musical and news programs, | Mg we 
wate te Seaeter che son doprtnaet ef Pee tnes Mralghem, Ale 0 cr ‘les of price proms | 
e ; Mr. Miller; Eugene P. Well, account executive, Cherles Atchison, "4 feature our courteous service, cor leather 
@nnouncer. rect fitting and our nationally adver- me 
tised brands of shoes,” Mr. Miller said. | synthe 
° _ BIrMINGHAM, ALA. —Radio adver- departments in town. “It is a long range program on our § point : 
tising has unlocked the door to more Mr. Miller is the most consistent part and is not designed especially t § supply 
business for H. S. Miller, owner and radio advertiser in the city, and that increase the next day’s business.” results 
manager of the women’s and children’s is because it has demonstrated its pull- Mr. Miller’s radio programs have § ribber 
shoe department of Parisian, Inc., here. ing power to him in the past. He has proved popular. A radio poll of one Anti 
Mr. Miller spends two-thirds of his ad- great faith in radio in the future and program alone showed that it drew 578 men b 
vertising budget on the radio and it feels that the average dealer is not per cent of the radio listeners at that blue Je 
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Manufacturers Developing 
New Treatments, Styles 
Cuicaco, ILL.—As manufacturers go 


into the last lap prior to the opening ~ 


of the National Shoe Fair, interest is 
keen in being’ the “first-est with the 
est-est.” Since there is greater lee- 
‘way given to them now in both ma- 
terials and designs, manufacturers 
are eager not only to show their own 
new wares but also to see the other 
fellow’s. And, after all, that’s the life 
of trade! 

While it is of course admitted that 
much of the new merchandise to be 
shown will not be available for some 
months to come, yet the introduction of 
new colors, new ideas, new designs 
will unquestionably give an upswing and 
a lift to the shoe industry. Platform 
soles are spokefi of on every hand as 
of outstanding importance. Platform 
soles are comfortable, smart, and well- 
accepted by the public. Hence it is to 
be expected that platforms will be in the 
forefront of the new showings. 

Manufacturers of quality footwear 
were much encouraged by the news 
from WPB that the military needs of 
sole leather have been somewhat re- 
fuced. Since the amount of leather 
used for G.I. boots is considerably 
larger than that necessary for a pair 
of women’s shoes, the number of ci- 
yilian shoes which can be made avail- 
able by such a sole leather release can 
assume fairly large proportions. Ap- 
parently no reputable shoe house wants 
rationing to be abandoned at this time. 
Even with a more generous allotment 
of leathers, manufacturers say that 
this will allow them to get on a fairer 
basis of equitable distribution since 
the availability of more material will 
@able them to make more generous al- 
lotments to their customers, most of 
whom have been handicapped in their 
retail operations by incomplete lines. 

Another salutary move on the part 
of the government has been the release 
from rationing of rubber-soled shoes, 
if the uppers are made of canvas or 
other fabrics. Many school children, 
especially boys, in earlier years wore 
steakers and similar types of foot- 
inexpensive and 
Which relieved their “good” leather 
shoes from constant wear. With these 
om the rationed lists, parents preferred 
to buy leather shoes since they had to 
give up a stamp anyhow. Since ration- 
ing went into effect, this has made for 
an added demand for the critical 
leathers. The manufacture of re- 
claimed rubber as well as of Buna S- 
Synthetics has now developed to the 
Point where there is a more adequate 
supply for civilian footwear, and the 
Tesultant release from rationing of 

soles on this type of footwear. 
Anticipating the Spring season, shoe 
Men believe that if there is enough 
Blue leather to be had, blue shoes will 





Tar outsell patent. While patent has 


always been the traditional best-seller 
‘Ottober 15, 1944 





Rooms 341-343 
McAlpin Hotel 
New York 
October 22-25 










Children’s Shoes “ 


Fit for the Flying Feet of Children, 
‘ Ever on the Move 





* Room 755 
_ Palmer House 


Chicago 
Oct. 29-Nov. 2 





WE PLEDGE continuing service 
to our customers, to the extent of 
our production—allocated propor- 
tionately. We promise future cus- 
tomers a courteous reception and 
a glimpse into the future of our ex- 
tensive lines of children’s shoes. 











JULIUS ALTSCHUL, INC. 


117-125 GRATTAN STREET 


BROOKLYN 6, N. Y. 








in the Spring season, it is thought that 
women’s interest both in something 
new and something in color will trans- 
cend every other consideration and that 
there will be an unprecedented demand 
for Spring navy. Spokesmen at several 
houses, however, remarked that as 
bright color once again comes back into 
the shoe picturé, retailers should 
“tread lightly” lest they overestimate 
the color craze (and here they refer 
more specifically to reds and greens). 
It is very easy to oversel]l themselves 
on novelty and unless they merchandise 
carefully, they will once again fall into 
a fashion trap which can easily end in 
heavy mark-downs—an old, familiar 


situation, but one which has not been 
prevalent since rationing saved many 
a shoe man from going hog-wild. 


Warren Milius Now 
First Lieutenant 


Sr. Lours, Mo.—Warren Milius, son 
of William B. Milius, Smartaire sales 
manager of Milius Shoe Co., has been 
promoted to First Lieutenant and is 
now overseas. Paul Williams, Jr., son 
of Paul Williams, Life Stride sales 
manager (Milius Shoe Co.), has been 
promoted to Lieutenant (junior grade) 
and is now on duty with the Navy in 
the South Pacific. 
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operly styled, self-standing, 
Peed forms are available NO 


in flesh enamel, and coated with Plascov, which assures long 
lete information on these and other 
y- Diseribytors in princi 
L. A, Darling Co., Bronson, Michigan. New York Office and 


life. For prices and com 
apparel forms, write t 


Display Rooms, 47 W. 34th Street. 





DARLING 
WEIGHTED TOE 
HOSIERY FORMS 


Display your hose for easier se- 
lection, faster selling. Available 
in six styles and heights for your 
different styles of hose. 


IN MEN'S, 
WOMEN’S, CHILDREN’S 
SIZES 


(F398. MEN'S CALF HIGH 


CorrectTLy MODELED, 
tilting ype “Weighted Toe” 
. Made of Dart 


DARLING 


The Name To Think Of FIRST In Display'| 





ILLUSTRATED) 


ex Composition 


Cities . 








JARO FABRY 


“Here’s your new copy of TRUE, 
Mr. Smithers—and I've cancelled 
all your appointments for this 


afternoon.” 














Trainees Learn to Repair Army Shoes | 





Lt. Gordon F. Santecross, director of Qua 


rtermaster Shoe Repair School, Army 


Service Forces Training Center, holds the three-quarters of a millionth pair of Gf Gi 


shoes repaired by the 
Lattuca, non-co 


since Its opening in 1941. At the right is M/Sgt. Cologro 
we Cee left, M/Sgt. James V. Scott, 


assistant to Sgt. 


Camp Lee, Va--An uncomfortable 
pair of shoes can make life miserable 
for GI Joe. For that reason, the Quar- 
termaster Shoe Repair School at Camp 
Lee’s Army Service Forces Training 
Center has set up an extensive pro- 
gram whereby thousands of shoes are 
serviced and repaired in its shops, not 
only for Camp Lee soldiers, but also 
for 32 other Virginia Army camps. 


Besides the regular repair shops, an 
orthopedic section takes care of shoes 
that must be “custom built” for GIs 
who have trouble with their feet. 

After six weeks of basic military 
preparation, Quartermaster trainees 
who are assigned to the Shoe Repair 
School undergo eight weeks of inten- 
sive technical training in the art of 
repairing shoes. They learn how to 


work in close quarters—as in a com- 
bat zone. At the end of eight weeks 
they go to A. P. Hill Military Reserva- 
tion near Fredericksburg, Va., where 
they practice operation of QM mobile 
shoe repair units under simulated bat- 
tle conditions. 

In mobile trailers outside the Shoe 
Repair School, the trainees put shoes 
through a “complete workout” while 
learning to operate, maintain, and re 
pair machines. The final week is spent 
on theoretical and performance tests. 

Students who have unusual skill are 
given a chance to specialize in what- 
ever branch of the work they are best 
fitted. Two courses are also open to 
students who have special aptitudes. 
One deals with the maintenance and 
repair of shoe repair machinery, the 
other with the repair of saddles and 
harnesses, 

Since the shoe repair shop opened in 
May, 1941, more than three-quarters of 
a million pairs of shoes have been ser- 
viced by the trainees. The school is 
under the direction of Lt. Gordon F. 
Santacross. Chief non-commissioned 
officer in charge of the shop is M/Sgt 
Cologro Lattuca. M/Sgt. James V. 
Scott is the assistant to Sgt. Lattuca 


Named Manager of Shoe Store 


RENSSELAER, IND.—C. L. Rhinehart, 
former manager of the Rochester storé, 
has been named manager of the Miller 
Jones shoe store here, succeeding Mrs 
Maxine Stillman Williams. 
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Salesmen Attend 
Vitality Conference 


St. Louis, Mo.—The Vitality Shoe 
Company held its semi-annual sales 
meeting in St. Louis recently, and pre- 
sented its new lines for Spring and 
Summer to the sales force. 


complete newness and brightness, and a 
most enthusiastic reception was ac- 
corded*the presentation of the shoes at 
the sales dinner given at Hotel Statler. 

Present at the dinner, besides the Vi- 
tality sales force, were officials and 
directors of the International Shoe 
Company and a number of visiting mer- 
chants. Preceding the presentation of 
the shoes on the runway, short talks 


‘were made by B. A. Gray, president, 


A. B. Fletcher and D. 8S, Stauffer, vice- 
presidents, and C. H. Fielder, director, 
who spoke on the sole leather situation. 

C. L. Hein, general manager of the 
Vitality branch, presided, and following 
the talks turned the meeting over to 
Charles E. Goodrich, stylist, who pre- 
sented the shoes with style comments. 

Shoes again will be sold on a care- 
fully planned quota basis and each sale 
divided into three shipping periods in 
the same manner as was worked out 
the preceding two seasons. 

As the shoes were presented, great 
enthusiasm marked the newness and 
freshness of the line. There was only 
one note of regret and that was that 
production levels would not permit sub- 
stantially larger quotas so that the full- 
est measure of sales potential could be 
realized. 

No changes were made in the Vitality 
sales organization, The following were 
present at the dinner: 

M. P. Bringardner, Indiana, Mich- 
igan; J. R. Burriston, California; Park 
0. DeWitt, Alabama, Arkansas, Missis- 
sippi, Tennessee, Louisiana; E. J. 
Evans, Arizona, Colorado, Montana, 
Nebraska, New Mexico, Nevada, Utah, 
Wyoming; R. C. Farrar, Texas; J. W. 
Field, Connecticut, Maine, Massachu- 
setts, New Hampshire, Rhode Island, 
Vermont; R. D. Fletcher, Washington, 
D. C., Delaware, Eastern Pennsylvania, 
Baltimore, Maryland; W. J. Harney, 
Ohio; W. L. Jonakin, Kentucky, Mary- 
land, Eastern North Carolina, Virginia, 
and West Virginia; J. L. Locke and H. 
E. Dillingham, Florida, Georgia, North 
Carolina and South Carolina, and part 
Tennessee; J. G. Mazur, Illinois, Iowa; 
A. R. Moore, part Michigan, Minnesota, 
North South Dakota, Wiscon- 
sin; H. £, Summers, Western Pennsyl- 
vania; J.C; Thomas, New York State; 
A. K. Umphrey, Idaho, Oregon, Wash- 
ington; M. A. Weiss, New Jersey, 
greater New York area. 


Co-Manager of Store 

AMARILLO, TEX.—Paul A. Rogers, as- 
sociated with. the Jones-Roberts Shoe 
Store here for several years, is now co- 
manager of the store with I. L. Jones. 








Mates...But Not 


Alike 


Right and left foot are rarely ex- 
actly alike, 

You. can compensate for the differ. 
ence in foot shape by the, wise use of 
synthetic sponge rubber. Available 
now, under War Production Board 
rulings, are molded non-toxic, stain- 
less metatarsal pads, arch inserts, 
cookies, biscuits. Also sheet sponge 
rubber for insoles, linings, heel: pads, 
and backing. 





Let us send:you samples of light- 
weight, resilient cushioning products 
we are making for other manufac- 
turers. See for yourself how sponge 
rubber products help youptuild more 
salability into every pair of shoes — 
give wearers “old shoe comfort” from 
the first. k 


Sponge 

Rubber 
Products 
Company 


112 Housatonic Avenue 
DERBY, CONN. 


Manvfacturers of Cellvler Rubber and 
Rubber-Like Products 























MEN'S SHOES 


—_ 


aa ils Best 


New York Ofices 
508-510 Marbridge Bids. 
ee 
Los Angeles 24, 


California 



















WHOLESALE DISTRIBUTORS 
* America's Leading Brands 
SINCE 1910 
MEN'S SHOES RETAILING $7 to $14 
IN-STOCK @ JOBS @ CANCELLATIONS 
* SUBJECT MFR.’S RESTRICTIONS 


B. COHEN SHIGE co. 











CHILDREN'S SLIPPERS 





In-Stock At-Once Delivery 
‘CHILDREN'S LEATHER SLIPPERS 


NON-RATIONED 


Infants’ Sizes 6-8 
Children’s Sizes 8/2-12 
Misses’ Sizes 122-3 









Stock Ne. 30! 





$755 


3 erkee 
Brown Leather 
Hard Leather Soles 
Scotch Plaid Lining 
Exhibiting at Sherman Hotel, Chicago, 
Oct. 29—Nov. 2 
GERDA FOOTWEAR CO., INC. 


158 Decne $t.. New York 13, WN. Y. 





| overseas 25 months. 
| he has sent a flag, a bayonet and a 


Receives Two Citations 


PHILADELPHIA, ‘Pa—Pfc. Morris N. 
Gabow, 25-year-old owner of the Buddy 
Shoe Mfg. Co., here, recently received 
two citations for his part in the South 
Pacific war maneuvers while serving 
with the infantry. For heroic achieve- 
ment in connection with military op- 
erations against the enemy at Bougain- 
ville, Solomon Islands, on March 17, 
when he carried guns and ammunition 
to beleagured positions through in- 
tense enemy fire and later lobbed gren- 
ades into enemy fox-holes while ex- 
posed to sniper fire, he received the new 
Bronze Star Medal, which was au- 
thorized last February by the President 
especially for members of the Army 
Ground Forces. He also was awarded 
recently the Purple Heart for wounds 
teceived in action in the same area. He 
has recovered after hospitalization and 


| has returned to his outfit for further 
duty. 


Mr. Gabow has been in the service 
since February 18, 1942, and has been 
During that time 


watch taken from one of his Jap vic- 
tims to his father and mother, Morris 
N. Gabow and Mrs. Ester Gabow, who 
are keeping his business in operation 
while he is absent. They learned re- 
cently that he volunteered on seven 
occasions to engage in dangerous mis- 
Sions. 

He formerly attended Temple Uni- 
versity. 


Tri-State Group Adds 
To Board 


BurraLo; N. Y.—The Tri-State Shoe 
Travellers, new Buffalo association of 
shoe men, have added five more names 
to their board of directors: Benjamin 
Brown, Meyer Polinsky, Edward L. 
Tweedy, Charles Stutz and Nat Gold- 
stein. 








BEN ORLICK 


N. Ys Live Wire Jobber 
200 Church Street, New York 
AT ONCE DELIVERY 


18 or 36 pair lots 


HIGH HEEL 
WEDGIES 
are “HOT” 


$2.25 


net 10 days 


Sizes 4-8 
5-9 


NON-RATIONED 


420 Sim. Patent Pump 

422 Sim. Black Alligator Pump 
423 Sim. Brown Aligator Pump 

| 421 Black Arrabuck Pump 








The association hopes that exhibi- 
tors from Boston, Pitsburgh and:‘New 
York will make their reservations 4s 
early as possible for the coming shoe 
show Oct. 22 and 23. Space is being 
taken up rapidly on the third, fourth 
and fifth floors of the Hotel Statler. 

A membership card will be at once 
sent to applicants for space, thus mak- 
ing them members of this organiza- 
tion. 





Shoes Displayed in Seasonable Setting 





New York.—Stetson Shoe Company store on Fifth Avenue featured this interest- 


ing Fall window recently. Autumn leaves and plants 


were used to decorate walls, 


floors and display stands. Window designed by George A. Smith. 


Boot and Shoe Recordet 














elng 


once 
nak- 
1iza- 


st 
aes 

















IVATORS 


The New FEATHER. LIGHT 
. Arch Relief 





Wafer-Thin PLASTIC 


ARCH ALIGNER and FOOT BALANCER 


An ACTIVATOR DEPARTMENT Will Make Your 
Store A CENTER OF FOOT COMFORT SERVICE 


ACTIVATORS may be sold with confidence because they 
the correct principles for positive arch relief. They 
help make shoes fit, feel and wear better. 


FIFTY MILLION POTENTIAL ACTIVATOR 


BUYERS WILL VISIT YOUR STORES THIS YEAR 


ALL arch sufferers seek relief FIRST in retail shoe stores. 
They expect the full cooperation of the shoe fitter to whom 
peg | confidently present their foot problems. They depend 











experience in FOOT GUIDANCE for expert advice 
ond relief from painful arch conditions. 


If you are aware of the public’s increasing demand for 
arch relief, it will pay you well to investigate the highly 
profitable possibilities which await an ACTIVATOR FRAN. 
.CHISE in your community. 


ACTIVATOR COMPANY 
35 South Sth St., Minneapolis, Mina. 


Details On Request 











ASHEVILLE, N. C. — Maj. Edwin 





Burge, owner of the Edwin Burge 
Bhoe Co., here, and holder of a govern- 
‘ment citation crediting him, along with 
‘Mother pilot, with the origination of 
tion flying for pursuit planes a 
Wumber of years ago at Kelly Field, 
, recently returned to the United 
after two years’ service in the 
= Air Forces in the European 
, ter of Operations. 
\ 
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Shoe Man Recounts War Experiences 





ape prertiype sy who recently returned te the United States after a two-year 
per of duty with the Air Forces in England. Major Burge js pictured above with 
his son, T/Sgt. Edwin Hal Burge, Jr., also of the Air Forces. 


In addition to many rich experiences, 
the Major garnered a Purple Heart for 
wounds suffered on a bombing raid and 
an Air Medal for his participation in 
the successful air war against the 
Nazis. 

Major Burge is high in his praise 
of Lt. Gen. Ira C. Eaker, declaring that 
to this officer should go “the credit for 
the aerial destruction of Germany and 
for making the invasion possible. 


General Eaker,” he said, “proved to 
the world that daylight bombing is pos- 
sible and effective.” 

The officer continued, “Men in the 
Army Air Forces are the finest fellows 
in the world. Never a crew turned 
back as long as the bomber could fly. 
That’s more than the Jerries can say,” 
he added. 

The best German airmen Major 
Burge met in Europe were members of 
the Goering “Yellow Nose Squadron,” 
who were encountered in the vicinity of 
Abbeville, France. The raid he will re- 
member longest is the first one on St. 
Nazaire on Nov. 9, 1942. 

Major Burge received his Purple 
Heart for wounds suffered last Novem- 
ber while piloting a bomber on a day- 
light raid. on Gelsenkirchen, in the 
heart of the industrial Ruhr. For some 
time during his overseas assignment he 
served as operations officer of a group 
of Fortresses in England, during which 
time he participated in a number of 
raids as co-pilot. 

Major Burge entered the Air Corps 
during the first World War. and re- 
mained in service until 1928, when he 
resigned to enter the shoe business. He 
signed up to go back into service as a 
captain April 25, 1942. 

On first entering service in this war, 
he was assigned to duty as assistant 
commandant of flying cadets at Luke 
Field, Arizona. He later served at Mc- 
Dill Field, Tampa, Fla.; Walla Walla, 
Washington, and Dow Field, Bangor, 
Me., before going overseas. 




















PLAID SHOE LACES 








PLAID SHOE LACES in stock 
for IMMEDIATE DELIVERY 
$3.60 per gross of 72 peir 
Write for Coler Card TODAY 
LYONS & COMPANY 
120 Duene St., New York 7, N.Y. 
QUALITY SHOE STORE SUPPLIES for 44 year: 








MEDICATED FOOT BATHS 


——_ = 





R. &. BROWN 
620 N. Central, Glendale 3, Calif. 














RUBBER FOOTWEAR 

















MEN’S OPERA SLIPPERS 





UNRATIONED SLIPPERS 


BEAT THIS VALUE! 


3 00 @ TOP GRADE FELT 
4 UPPERS 

@ HAND LASTED 
CRAFTSMANSHIP 

@ COMPO CONSTRUC- 

TION 

@ QUALITY LEATHER 
SOLES 

@ FELT LINED 


Style 174—Brews Opera; Style 172—Brown Everett 












A MUST 
POST-WAR PLANNERS | 
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Obituaries 
A. C. Robertson 
Des, Mornes, Ia.—A. C. Robertson, 


secretary and treasurer of the Iowa Na- 
tional Shoe Travelers, passed away in 


703 


HOUSE 








A. C. ROBERTSON 


St. Louis recently. He had been in ill 
health for some time but was able to 
carry on his business up to the time 
of his death which was caused by a 
heart attack while in St. Louis on a 
businesg trip. 

“Robbie,” ‘as he was affectionately 
known jn the shoe fraternity, was 60 
years of age and had been a traveling 
shoe salesman for the past 34 years, 
representing for the most part St. Louis 
firms; his last connection was with 
Tobin-Hamilton Shoe Company and the 
Grossman Shoe Company. 

He was a native of Lincoln,’ Nebr., 
with later residence in Sioux City, Iowa, 
and the past eighteen years in Des 
Moines. For the past two years he 
served as an efficient, secretary and 
treasurer of the Iowa National ‘Shoe 
Travelers and was one of the best 
known travelers in the Midwest. 
He will be missed by all those who 
knew him and with whom he was as- 
sociated. 

He is survived by his widow, Mrs. 
Clara Robertson, a son, Harold, and 
three grandchildren of Minneapolis. 

Funeral services were held in Spen- 
cer, Iowa, and conducted by his pastor, 
the Rev. Wertz of Des Moines. 

His associates, Carl P. Ortlund, E. R. 
Caudle, E. N. Ochsner, A. N. McKay, 
O. R. Blechinger and H. 8. Marple 
served as honorary pall bearers. 


Lee Schneider 
RocHEsTeR, N. Y.—Lee Schneider, 
42, traveling salesman and style direc- 








“Rolla” Foot Exerciser 





—Massages Feet 
—Loosens Up Muscles 
—Helps Circulation 
—Makes Feet Tingle 


Retails at $2.00 


EASY TO SELL 
6 
COSTS YOU $1.00 


ASK FOR 
Newspaper Mats 
2% 10 Deys 


e 
Cash in on this 
Big Mail Order Item 


o 
FOOT CHOICE SHOES, Inc. 
F.0.8. MARIETTA, OHIO 

















tor for E. P. Reed & Company, shoe 
manufacturers, covering the state of 
Pennsylvania as _ well as Ohio and 
Michigan, died from injuries sustained 
in an automobile accident at Pittsburgh, 
Pa. recently. Others injured in the ac- 
cident, which is believed to have been 
caused when something went wrong 
with the mechanism of the automobile 
which he was driving, causing him to 
lose control of it, were his wife and Mr. 
and Mrs. Charles Klingelschmidt, 
friends of the couple. 

All were residents of Lebanon, Pa. 
The accident happened only a few miles 
from their homes. The automobile 

into a safety zone and was 
completely telescoped by its contact 
with the concrete. 

It was found that the lungs and 
heart of Mr. Schneider, who was taken 
to the South Side Hospital, had been 
punctured, and he died a little more 
than an hour after his arrival there 
The others, while critically hurt, will 
recover. 

Lee Schneider had been with E. P. 
Reed & Company for 17 years—one of 
the ablest and most popular men in the 
shoe trade of the country. He had at- 
tended. Dartmouth College and Lehigh 
University and was a noted football 
player during college years—the Aill- 
American back while at Lehigh. 

His interest in shoes developed be- 
cause his father operated a chain of 
shoe stores. He entered into the work 
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Colorful 
Xmas Price Tickets 


(109 prices) in-stock 
Size of tickets 11/.” x 214,” 


Xmas Ticket Circular showing samples, and price 
denominations. also Arrows with texts will be sent on 
request: ready Nov. Ist. 





X-1: Red Cap, X-3: Green 


Peckground board —p ries in Board ~} 


—price in 
black. 


Any selection of prices desired if carried in-stock 


Check with order please, unless C.O.D. preferred 
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JUST A REMINDER. ; 


WE’LL BE EXPECTING 
TO SEE YOU'‘AT THE 


NATIONAL SHOE FAIR 


ROOMS 910. & 942 
THE PALMER HOUSE * CHICAGO 


Oct. 30, 31, Nov. 1 &2 











The W. L. 
“ REIDER’S SONS 


MPG. CO., Tac. 


MANUFACTURERS OF 
HIGH GRADE JUVENILE FOOTWEAR 
FOR OVER 50 YEARS 
PALMYRA, PENNSYLVANIA 
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with unusual energy and ability and 
became an authority in styling, as he 
was adept in selling. 

Besides his widow, he leaves five chil- 
dren—a boy and four girls. 


Jack Murray 


New YorkK.—Jack Murray, vice-presi- 
dent of Modiste Shoes, Inc., shoe manu- 
facturers here, died recently. Mr. Mur- 
my was well-known in the shoe 





‘Mr. Murray’s former connection was 
with a buckle and fabric house, the Sei- 
dl-Murray Company. Later he joined 
Modiste Shoes, traveling on the road 
for this firm and representing them in 
the Middle West and New England. He 
Was an active member of the Boot and 
oq Travelers’ Association of New 


Mr. Murray is survived by his widow, 
Helen, and four children. 


Mrs. Ella Meek Marott 


-Invranapouis, Inp.—Mrs, Ella Meek 
Marott, wife of George J. Marott, owner 
ithe Marott Shoe Store, died recently 
it her apartment in the Marott Hotel 
following a 10-months’ illness. 
‘Mrs. Marott served for eight years 
ts cashier in her husband’s first shoe 
tore at 22 East Washington Street, 
in Richmond, Indiana, Mrs. 
was the daughter of Jesse and 
Meek and granddaughter of the 
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late Jeremiah Meek, pioneer Wayne 
County resident, who came to Indiana 
from Kentucky in 1807. 

Active in civic and women’s affairs 
until her recent illness, Mrs. Marott 
was a member of the Monday Club and 
a charter member of the Woman’s De- 
partment Club. 

Survivors besides the husband include 
a sister and two nieces, all of Indian- 
apolis; a niece in Chicago and a nephew, 
Frank Shaefer, of Dayton, Ohio. Funer- 
al services were held in the Flanner 
& Buchanan mortuary. Burial was in 
Crown Hill cemetery. 





Ed Brown 


Los ANGELES, CaLir.—Ed Brown, re- 
tail shoe salesman at The May Co. 
downtown store, was instantly killed 


he had been with George. E. Keith 
Company. for a number of years. He 
had also operated the Walk-Over store 
in E] Paso, Texas. 

Mr. Fox, was one of the best known 
shoe representatives in the Southwest. 
He is survived by his widow, Mrs. Edna 
May Fox, of Long Beach, and his 
daughter, Mrs. Jack Castel of Denver. 


Reported Killed in France 


Detroit, Mich.—Pvt. William Tyler, 
former Detroit shoe man, has been re- 
ported killed in action in France, He 
had been in the Army only seven 
months. 

Mr. Tyler started several years ago 
as stockboy in the shoe department of 
Ernst Kern Company’s basement sec- 
tion, and worked up to the post of sec- 
ond assistant to Harry G. Solomon, de- 
partment head. Department handles 
women’s and ehildren’s shoes. 

Deceased was 24 years of age. He is 
survived by his mother. 

















"SANDALS 


IDEAL CHRISTM FT 
UNRATIONED 
MEN'S SANDALS 








STYLE 612 
FULL SIZES 6-11 
AT ONCE @ Simulated Leather 
DELIVERY rn Uppers ae 
3 1 50 - Friction Rubber Out. 
| 
@ Littleway Construc- | 
tion 


‘dvertised 








Americon Mag. ¢ 


$10.80 ers to your store for Colt 
a 7 oy Saddle Soap, Your order 
will be shipped promptiy 

* and don't forget... there'll be new 


Colt C Boots as soon as the war is over, 


COLT-CROMWELL 


610 ATLANTIC AVENUE, BOSTON 10. MASS 


WESTERN BOOTS 








APPROVED UTILITY STYLE 
GENUINE GOODYEAR WELTS 


spss rece 







® ALL BLACK or 
© ALL BROWN 
Solid Leather Soles 
FANCY 
EMBOSSING 
Ne. 3820 Brown 
Ne. 3822 Biack 
SIZES 6-i2 
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Fall Business 11 Per Cent Above Year Ago 





























The map showing business conditions all over the country for October was supplied 


by the Business Bulletin Division of La Salle Extension University, Chicago, Ill. 


Cuicaco, ILL.—The rate of activity in 
both trade and industry remains high, 
although industrial production is slowly 
declining, according to a monthly re- 
lease of the Business Bulletin Division 
of La Salle Extension University, here. 
The volume of trade is being held up at 
close peak levels by the large amounts 
of consumer buying and increased ac- 
tivity in many of the service industries. 
A considerable part of this increase is 
due to the usual seasonal influences 
which tend to boost activity during the 
early Fall months. Indications are that 
volame is going to remain high for 
sometime yet and possibly for the re- 
mainder of the year. 

The general average of all business, 
including both production and trade, is 
about the same as it has been several 
weeks at close to 11 per cent higher 
than a year ago. Variations among 
different parts of the country are wide, 
with business below last year in some 
sections while in others it is around 20 
per cent above. These spotty conditions 
can be expected not only while war pro- 
duction continues but also when indus- 
try is reeonverting to peacetime opera- 
tions. 

Business is making the best showing 
outside the major industrial regions 
and in many places these differences 
are becoming greater. In both the up- 
ward and downward phases of business 
cycles, factory output usually changes 
ahead of changes in the other branches 
of economic activity. That trend is now 
taking place and it will probably be- 
come even more prominent in coming 
months. It affects not only different 
lines of business but also different parts 
of the country. 

In the New England states and along 
the Atlantic coast business is lagging 
somewhat below the national average. 
The only major exception is the region 
around New York city where activity is 
showing considerable gains over a year 
ago. The enormous shipments of war 
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5 
materials is one significant factor i 
this excellent showing and these 
continue at a high rate until the end of} 
the European war. When fightin 
abroad stops some reductions can be é} 
pected although volume will remaij 
high because’ of continued large shi 
ments and also because of increased 
tivity in civilian industries. 

Throughout the South business if} 
about the same as the national avers 
age, although in the western section if 
is considerably greater. Other areas of 
above-average activity are the Middle 
West and both the extreme northeri 
and extreme southern parts of 
Pacific Coast states, The expansion ¢ 
industry in those regions is being kept 
up because airplane manufacturing and § ~ 
shipbuilding are still going on at pra@ Make 
tically peak rates. The increasing de jf) 
mands of the war in the Pacific will 
keep production up in that part of the 
country for an indefinite period. 

An area of lagging business is the 
Mountain states and the territory # 
the east of the Rocky Mountains. In 
most of the farming districts, however, 
business is about the same as the na 
tional average. Crops and livestock 
production are good and farm income 
is quite a little above last year. 
















Porter T. Jones Also Selling 


E. E. Taylor Line 


Boston, Mass.—In addition to selling 
the line of the Heywood Boot & Sho 
Co., as announced in Boor AND SHOE 
RECORDER, issue of October 1, Porter T. 
Jones is also a member of the sales staff 
of the E. E. Taylor Corporation, mai 
ufacturers of Taylor-Made shoes for 
men, with factory in Augusta, Me., and 
executive offices in this city. 

Mr. Jones is covering the Pacifit 
Coast territory with both lines, sue 
ceeding the late E. Casey Jones, wht 
also sold both lines. 
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| Mrs. America has found out 


it pays to buy 


Oy alézs f 


“And it.isn’t likely that she'll’ be content with anything less, after the war. That's why We invite 
dealers: who are interested in a line of quality juvenile shoes to stop in aitd talkadver their post- 
war problems with us. We've a background of 15 years’ experience in théghoe business, plus 
a well-earned reputation for prompt conscientious service. We can help you build a profitable 
business in children’s and infants’ shoes. Come in and see us at your earliest opportunity. 


MORRISON HOTEL—ROOMS 870-871 


; ae geo Ae Company . . Ephrata, Pennsylvania 














IMETATARSAL PILLOWS | 


For Women’s Wide 
or Narrow Shoes 





pplied 
ma. 







style shoe this cushion com- 
metatarsal feature. Fit same 
—— shoes. Metatarsal ctor Nea are 


- wang, Sper 
i -Peasily nae ge fmmerate ~ 
ory & mt, $6.00 a. 'erms 
ve In ment 46,00 per done pal. 


1e ee C.H.STEMMONS MFG.CO. 
estock | 1014 Grand Ave. Kansas City 6, Mo. 
ncome 








Favor F reeing Composition 
Soled Shoes from Rationing 


img | Burrawo, N. Y.—The Greater Butf- 
falo Shoe Retailers’ Association held 
its first. meeting of the season recently 













o Hotel Lafayette. Plans were made 

- SHor future meetings and a few im- 

ter T items discussed. 

; staff} As the most important event of the 
mam § Ring the association went on record 

os for wor of freeing from rationing of 

>. and ition soled shoes because of un- 
se stocks and present war con- 











Pacifie . 

5, SUC group is also deeply stirred by 

:, who regulations confining the sale of 
" Ppac—a 16-inch laced rubber boot, 

sordet er 15, 1944 





ering all 


to miners and lumbermen. Buffalo will 
have few calls from either. George W. 
Cooke, association president, said there 
is little opportunity for transferring 
this merchandise to other areas where 
there is a sale for the pac. OPA took 
an inventory of this type of footwear 
in this area last Winter, but nothing 
further has been done about it. It is 
felt that there is a great waste in thus 
letting these boots lie on the shelves in 
stores where there are no sales for 
them. 

The association is now putting out 
a monthly letter to all members cov- 
important events — social, 
business, etc.—which are of interest or 
importance to the group. 

The last letter covered the asocia- 
tion picnic; told of plans for future 
meetings; mentioned the forthcoming 
nomination of officers and closed with 
a message from the president warning 
retailers to realize that conditions may 
soon change because of anticipated 
peace times. He urged them to reduce 
their stocks while they may and not 
be caught with stock which will be im- 
possible to dispose of later on. He 
warned against the: buying extensively 
of shearlings, recently released by 
WPB. 


To Manage Department Store 

Derrorr, Mich. — Merle W. Gregg, 
well known in Detroit for years as 
manager of the men’s department at 
the Stuart J. Rackham, Inc., store, is 
retiring from operation of his own 
store at Owosso, Mich. He will become 
general manager of the D. M. Chris- 
tian Department Store, largest store in 
Owosso. 

Mr. Gregg’s Owosso store is being 
taken over by Max Harryman of Lans- 
ing, who is a director of the Michigan 
Retail Shoe Dealers’ Association. 





Two Reasons for Celebration 


Derrorr, Micu, — District Manager 
E. F. Walsh of the Schiff Company is 
enjoying a double celebration. He be- 
came a grandfather for the first time, 
with the birth of a girl to his daugh- 
ter, Mrs: James Mace, whose husband 
is in the Navy. 











You want to sell more than a pair of 
shoes . . . you want to sell customers 
who will keep buying shoes from you— 


mothers who will return 
! Play - Poise Shoes wi 
l¢ Fit are built to help you sell 


healthy Bite feet. 


The Virginia. 


FUTURE FRANCHISES ONLY 
AVAILABLE IN CERTAIN CITIES 


ain and 











His son, Tom Walsh, has become the 
second occasion for congratulations, 
winning his commission as a lieutenant 
in the Air Corps. 





Reported Prisoner of War 


Detroit, Mich. — Captain James E. 
Harryman of Lansing, Mich., who was 
previously reported missing in action 
in Europe, is now a prisoner of war, 
according to Red Cross information. 
He is the son of Max A. Harry- 
man, operator of shoe stores at Lansing 
and Owosso, 
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SLIPPERS 








One of Our 


COLORFUL SLIPPERS 
MISSES 








Stitched Sateen Hi-Front D'’Orsay 
with platform sole 
Colors: Red, Royal Blue, Light Blue 
and Peach 


Sizes: 1! to 3 in 18 or 36 pair case lots 
per color 
Immediate Delivery 


National Shoe Fair 
WILLIAM COHAN CO. 
' 19 So. Wells Street, Chicago 6, Ill, 


INFANTS’ NATURAL SHEARLING 
BUNNY 


IM STOCK — AT ONCE DELIVERY 















158 Duane St., New York 13, N. Y. 


31010) ARE BACK! 


PALMER HOUSE 





Personnel Changes at 
~ Stix, Beer‘and Waller 


St. Louis, Mo—Max Ssirehdh, for- 
merly associate buyer of children’s and 
women’s shops, under Al Pauley, has 
been made buyer of the De Mura shoe 
shop at Stix, Baer and Fuller. 

Joseph Anzalone, until recently a 
salesman in the shoe salon at Stix, 
Baer and Fuller, has been made associ- 
ate buyer of children’s shoes, there, re- 
placing Max Marshek. David Kessler, 
also a salesman and head of stock, has 
been promoted to associate buyer. 


Predicts Big Unrationed 
Shoe Season 


New YorK—In spite of smaller or- 
ders on unrationed shoes at the recent 
New Yorker show, Lewis Marks of the 
Marilyn Shoe Co. predicts a bigger sea- 
son on these types for Spring, 1945, 
than for Spring, 1944. He bases this 
prediction largely on the scarcity of 
coupons for rationed types. His cus- 
temers, he finds, are enthusiastic about 
the color combinations in unrationed 
shoes. In actual percentages of sales 
at this show, he reported 60 per cent 
rationed as against 40 per cent unra- 
tioned. 


Open Foot Clinic 


San JOSE, CALIF. — Wylin’s Shoe 
Store recently opened a foot clinic, 
which provides expert shoe fitting and 
professional advice on proper care of 
the feet. 

The clinic is meeting with popular 
demand, and is increasing sales of 
health shoes, it is reported. 
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SHOE HORNS 




















In stock service on polished steel 
and plastic shoe horns. 
Write for details today. 
LYONS & COMPANY 

120 Duane Street, New York 7, N. 


QUALITY SHOE STORE ee ane’ 
SPECIALTIES SINCE 















MOCCASINS 


HEAVY BROWN UPPERS 
LEATHER LACES 









$1: 


ORTHOPEDIC RUBBER SOLES 
. IN STOCK 





MEN'S SIZES 6-12 $1.45 

BOYS’ SIZES 3-6 $1.40 
WRITE FOGIRLS’ MOCGASINS AND SLIPPERS 

CONJOR SHOE CO. 
287 BROADWAY NEW YORK CIT! 














Winthrop Television 









Current featured display in Saks-34th Street corner window is this attractlt 
Winthrop unit. Twelve Winthrop styles are shown against a model of a televisiet 
studio, over which is hung a phote enlargement of an action shot token daritf 
Wiathrop's first telecast “Paui's Present”, Sunday, August 27th. 
five days after the second Winthrop telecast, it was one of 34th Street's 
stoppers, during the week of Saturday, September 30th. 





Window at Saks-34th 














Timed to bred 










Boot and Shoe Reco 





Octobe 





Ath 


racthes 


jevisier 


' 





Also styles especially 
designed for resale 
SEND FOR CATALOG 





America’s Leading Maker 
of RIDING BOOTS and 


WOMEN’S SADDLE OXFORDS 


Exhibiting At 
Room 884 


PALMER HOUSE 


NAT. SHOE FAIR 
Oct. 30,31-Nov. 1&2 


J. M. CONNELL SHOE CO., Inc. 
BRAINTREE, MASS. 














Spring Styles Shown in Rochester 





Variety in Footwear Returns to Industry—Materials Still Short 


Rocuester, N. Y.—Variety in foot- 
wear is returning to the industry which 
thrives on change and chafes under the 
monotony of restraint. The hard rules 
under which it has been working as a 
Recessity of war have been too much 
like that of the famous motor manu- 
facturer who used to say: “The public 
tan have any color it wants so long as 
it is black.” That is, to achieve the 
kind of results wanted—footwear of 
Quality, with good looking varicties. 

Not since shoe rationing began, 
Which now seems aeons ago, have shoe 
Manufacturers and designers of Ro- 
thester and upstate New York been 

ring (within the still narrow, 
somewhat relaxed, restrictions) 
so much thoughtful effort to meet 

. tions which are yet beyond what 
May yet actually be done. To make a 
long story short, they will have some 
“devastating” shoes for Spring, with 
destinies of war between now and 

to determine how great will be 

yolume, the quality of the ma- 
of which they will be made. 
can be no denying that, unless 
military forces will require less of 
diminished leather supplies, or 
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unless there is a very substantial in- 
crease in the import of hides from 
which leather is made—or both—ci- 
vilians will have to get along with 
fewer shoes, although there will be 
more variety in them. 

Perhaps without present reasons for 
thinking so, shoe manufacturers and 
retailers here have confidence that 
changes will come which will add to 
supplies while providing a larger share 
also for many who are without proper 
footwear in countries overrun by war. 
Rochester and vicinity are very short 
of skilled shoe workers. If several 
hundred craftsmen were. to appear 
here, they could be put to work in 
factories that need them. Returning 
servicemen and war workers will 
eventually solve the labor problem for 
the industry here, with the matter of 
getting more leather and supplies still 
an unanswered question. Many fac- 
tories have orders far in advance on 
their books; they are still compelled to 
sell on quotas and, generally, postpone 
acceptance of new accounts. 

“Business is good and more shoes are 
coming through, except children’s 
shoes,” they will tell you in most of 


the downtown retail shoe stores, which 
continue their advertising in local 
newspapers. 

Additions to the lists of shoes for 
which rationing stamps are not re- 
quired brought numerous sales for 
them since money is plentiful here with 
many thousands of men and women 
working in war industries. 

Suede seems to be the favorite among 
women who want black shoes, as many 
of them do at this season generally, 
with calf and reptile heading popu- 
larity of browns. Shoes in higher price 
ranges, with established reputations 
for quality, are sought eagerly, prov- 
ing that many are still acutely aware 
that rationing has not ended. 

Large registration from this section 
at the National Shoe Fair—both of 
manufacturers and retailers—demon- 
strated unusual interest in what is to 
come in the shoe world during the im- 
mediate future and after the war. 
Whatever else may happen it seems 
certain that there will be a place for 
the retailer who knows his business 
intimately; who buys and advertises 
intelligently and satisfies customers 
who come in response. 


Retires from Business 


Lonpon, O. — L. S. Farquhar, 
local department store owner, 
retired after 58 years in the business, 
the last 18 of which were in this city. 
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SLIPPERS 
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NON-RATIONED 
CALIFORNIA PROCESS 


Ladies House Slippers 





3% pair 
*F.0.8. Chicese. 


Brushed Rayon Fleece Wedgie with 
white bunny fur collar. Colors: Red... 
Royal Blue... Light Blue . . . Peach. 


Assorted sizes 42 to 9 to the case (36 
pairs); Y2 case orders accepted per color. 
IMMEDIATE DELIVERY 


On Display, Room 664, Morrison Hotel, 
Oct. 29-Nov. 2, National Shoe Fair 


WILLIAM COHAN CO. 


19 So. Wells S#., Chicago 6, Ill. 














SLIPPERS 





IMMEDIATE DELIVERY 


CORDUROY 
WOMEN’S HOUSE 
PERS 
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STYLE 
#375 






‘12s 


Sizes 4-9, 36 pr. to case 
Minimum orders in each color 18 pr. 


IN ROYAL BLUE OR RED 
NEW DUTCHY LAST—SOFT SOLE 
Exhibiting at Sherman Hotel, Chicago, 
Oct. 29—Nov. 2 


GERDA FOOTWEAR CO., INC. 
158 DUANE ST., NEW YORK 13, WN. Y. 
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Oppenheim Collins Salutes 
American Manufacturers 


New Yorxk.—In appreciation of the 
cooperation of its coast-to-coast re- 
sources during these difficult times with 
insufficient .materials, critical labor 
shortages and priorities, and as a com- 
pliment to American designers, Oppen- 
heim Collins, here, dedicated its entire 
battery of windows to the names behind 
its reputation. 

Original labels were blown up and re- 
produced on panoramic screens to form 
the dominant background for the dis- 
play decor of each of the large windows. 
Mannequins dressed in the height of 
fashion with important new accessory 
groups gave the windows an air of re- 
strained elegance. Attractive signs ex- 
plained the promotion by stating: “OC 
Salutes the makers behind our reputa- 
tion for quality. These and many more 
labels identify our smart fashions.” 

The store’s own label was dramatized 
in the entrance windows by displaying 
costumes from the first and the newest 
Oppenheim Collings shops. Typical of 
the fashions worn by the carriage trade 
in the Gay ’90’s, was an elegant cos- 
tume suit purchased at this store’s first 
Specialty Shop, then located at Broad- 
way and 21st Street, and loaned by a 
customer’s daughter. In sharp contrast 
was the modern slack ensemble from 
OC’s new Gallivant Shop. 

The tribute was further emphasized 
throughout the store by label posters 
carrying Oppenheim Collins’ saluta- 
tions. A Sunday Times ad tied up the 
promotion by urging customers to see 
the famous name windows. A follow- 
up notice to store employees, explained 
the importance of the program, stating: 

“This week, in our battery of win- 
dows, we are saluting the makers be- 
hind our reputation for quality. 

“An honored name deserves recogni- 
tion. And so from every department 
in the store, we.are featuring labels 
which represent the quality for which 
OC stands.” 


Army Buys More Shoes 


Boston, Mass.—Combat boots, ser- 
vice shoes and a wide range of miscel- 
laneous specialty footwear are included 
among purchases recently announced by 
the Boston Quartermaster Depot. Items 
other than footwear include 3,096,000 
pairs of 40-inch nylon shoe laces, 10,- 
920,000 buckles for combat boots, 1,352 
women’s foot-measuring outfits and 610 
pairs of orthopedic rubber heels. Shoe 
awards are: 

Apt Bros. Mfg. Co., 20,089 pairs of 
women’s moccasins; International Shoe 
Co., 11,472 pairs of combat boots and 
2,195 pairs of service shoes with re- 
versed uppers; Hood Rubber Co., 33,012 
pairs of women’s, 4-buckle arctic over- 
shoes; George E. Keith Co., 24,144 pairs 
of women’s low service shoes; Endicott- 
Johnson Corporation, 100 pairs of gym- 
nasium shoes; Knapp Bros. Mfg. Co., 
72 pairs of safety shoes with composi- 
tion soles; Safety First Shoe Co., 12 
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GOOD FOR CHRISTMAS 


LADIES’ LEISURE TYPE 
RATION FREE 
$4.00 














@ LEATHER 
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@ ELASTICIZED © 

BACK STRAP 
@ LEATHER HEED 


| STYLE ta 
FULL SIZES 4-9 


@ BLUE OR RED 





ARNOFF SHOE CO.,INC., 101 Duane St..N.Y 
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SHOE TREES 
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ROCHESTER 


SHOE TREES 


PALMER HOUSE 
Room 855 

| for the 
National Shoe Fair 





Rochester Shoe Tree Co. 


| Rochester, N. Y. 
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pairs of non-metallic safety shoes; and 
The Green Shoe Manufacturing Co., 18 
pairs of women’s field shoes (supple 
mentary sizes). 





Shoe Company Chartered 


Fostoria, O. — Clark’s Shoes, Inc, 
has been chartered by the Ohio Secre 
tary of State’s office, with authorized 
capitalization of $25,000, principal im 
corporators being C. M. Clark, H. We 
Clark, and J. D. Clark. 
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HI-CUT. BOOTS 


Men 


@ Selected Black Elk 
« Genuine Goodyear 
e Double Stitched Cord Out- | 


Tops for 








soles 


Style 2652 


Send Ration Currency 


#2652 Piain Toe Blucher 
#2612 Moccasin Toe Blucher 


#2655 Paratrooper Type Biucher 


e Hooks and Eyes 


e Heavy Leather Midsoles | 
e Standard 10” Height 
e Sizes 6-12 D and E Widths | 


Three Outstanding | 

















Styles In Stock 


tion. 


Size: 
$13.75 Gro. Pr. 


lo 
$1.25 Doz. Pr. 
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Glue Botking 
Adhesive Backing 


SCOTT'S TONGUE Pans 


| The handiest item in your 

stock. Soft, white 100% wool 
Felt pad, shaped to fit the un- 
derside of the tongue. 
sive backing for easy applica- 


Men's Size: ~ 
$1.30 Doz. Pr. $14.30 Gro. Pr. 
logue showing 
te Scott Line ; 


SHOE FITTING— 


SCOTT'S 


PINCH PADS 


Many Uses! Specialty 
shaped and designed 
relieve pinching vamps 
and throat—but may 
shaped to relieve pinch- 


ing in. ANY part» of 
the shoe. Made of soft 
white. 100% Wool Felt. 
Attached instantly with 
Remoistening Glue or 
Adhesive backs. 

$1.10 Doz. = ee ooh. 

$1.20 Doz. Pr. $13.20 Gro. 


Adhe- 
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John W. ems 
Los ANGELES, CALIF.—John W. May, 


"60, died here after being in ill health 


for several years. He was one of the 
best-known shoe travelers on the West 
Coast, having first represented the 
Hamilton; Brown Co. and in recent 
years the Tweedie Footwear Corp. 
Previous to the war, his oldest son at 
first assisted him, then later took over 
the entire West Coast selling for 
Tweedie. 

Surviving is his widow, Mrs. Clay B. 
May, and five children: Virginia 
Shreve, Elsie Wellsley, June Higley, 
Lt. John W. May, Jr., U. S. A., and 








Pvt. Eugene May. Pallbearers were 
his friends in the shoe industry, James 
A. Renetsky of San Louis Obispo, and 
the following local shoe travelers: E. 
T. Reedy, Carl Johns$n, Charles E. 
Cook, Charles Van Ausdale, Peter Fish- 
paugh, Van Shotwell and Harry Jay 
Evans. 


Travelers Entertained 
At Picnic 


Cuicago, ILL.—It is now an annual 
custom in its seventh consecutive year 
—that picnic given by George Groves, 
dean of Chicago shoe wholesalers. Mr. 
Groves entertained the members of the 


Chicago Shoe Travelers’ Association at 
his farm outside of Bensenville, I1l., 
about 20 miles west of Chicago. There 
was the usual corn roast, weenies, etc., 
to which the guests look forward each 
year. Denison Groves, son of 76-year- 
old George Groves, was co-host with his 
father. 


Abraham Bass 


LOUISVILLE, Ky.— Abraham Bass, 
owner of a shoe store here, died re- 
cently after a two weeks’ illness. He 
was a.member of Shawnee Lodge. of 
Masons. His widow and three daugh- 
ters are survivors. 































ON DISPLAY 

AT FOLLOWING SHOWS 
ATLANTA * CHICAGO 
BUFFALO °* DETROIT 





‘imes| PROMENADE 
Prints SPORTS ON PARADE: return 


GROWING GIRLS’ & MISSES’ SPORT SHOES 


PROMENADE SHOE CORP. 
118 W. Broadway 


e DALLAS 
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SNUGGLE PUFFS 





Write for sli Moceasin Folder. 
Exhibiting at Sherman Hotel 


Room 358, Oct. Bie. 2. 
orders will not be 


Semple pair 
CONJOR SHOE co. 
287 Broadway New York City 








GARRISON SHOES | 
ARMY GARRISON SHOES 


ARMY-TAN UPPERS 
FULL DOUBLE Com. 
- POSITION SOLES 
SOLID LEATHER 
TOPSOLES ; 


$9.95 
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kc Additional Profits 








Review of Retail Trade 


[CONTINUED FROM PACE 295] 
“Superlative Calcutta lizard” in high- 
Leeled pumps with broad grosgrain 
bows. Mandel also have emphasized 
lizards and alligators with consider- 
able success. Field’s stressed co- 
ordinated selling when they featured 
brown cobra pumps with matching 


* handbag and belt. 


* * # 


STYLE SHOES LEAD SALES 
IN ST. PAUL 


Hicu fashion shoes led the featured 
styles in St. Paul stores. One group 
ot “worldly shoes” shown at Schum- 
man’s, Inc., bore the imprint of mas- 
ter workmanship and fabrics. One 
was a scalloped black suede sandal, 
with extremely high heel, open toe 
and heel. This came also in brown 
suede with a low heel. Another clever 
sandal had a circlet vamp with open 
toe. This came in black, brown and 
green suede. A brown lizard sling 
pump was also shown in black, with 
an extremely high heel. 

Other sling pumps shown at this 
store which featured “a step toward 
the elegant frend” combined lizard 
and suede in black or brown, “Ele- 
gant simplicity” and “whisper-soft” 
were talking points of black suedes, 
made up in pump styles. 

The college girl was remembered 
in a showing of moccasin style, high- 
ly polished, antiqued leather, soft 
and smooth fitting. 

The Emporium featured a genu- 
ine lizard pump, stressed because it 
looked well with any type of costume. 
Tt came in either black or brown. A 
classic sandal, of soft black suede 
with low heel and perforated vamp, 
was presented to harmonize with the 
new sleek Fall fashions, 

Macy’s shoe salon had an interest- 
ing collection of dress and street 
styles. One popular sandal was dec- 
orated with polka dot perforations. 
This carhe in black or brown calf 
and in black patent. Another sandal 
was made up of a series of straps 
in black suede. A “stubbie” pump 
with fringe at toe and heel in black 
or brown calfskin was recommended 
for general wear. For walking a 
square toed oxford with medium heel 
was featured. Low heels in moccasin 


[TURN TO PACE 32], PLEASE] 








LOS ANGELES is! 


8 ee Ot ee re 


CHILDREN'S SHOES 


NON-RATIONED 
Infants’ and Children's 


WHITE HIGH SHOES 


Wear Tested—Plastic Soles 
At Once Delivery 
Minimum Orders 18 & 36 pr. lots 











$1.55 per pair 
Also Biucher Oxford in White or Brown 


yle #101 
Children’s... te 12 
Misses’ .... @to 3 


Price $1.50 
Terms: Net (@ Days F.0.8. Mew York 
*Exhibiting at 
Hotel Sherman, Chicago 
October 29—November 2 


GERDA FOOTWEAR CO., ING. 


158 Duane St. New York 13, N.% 
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Ne. SH-28—Oversise shoe polish cloth 
envelope — to retail at 25c. 


Premium Cadie Cloth, carries store imprint and édvertising 
message ocross the 


Ne. CO-SH-—Double Shoe Cloth Package, retails at 25c. 


Selling farter thaa euerl 
). 
& weli, CHEMICALLY TREATED 


CLOTHS 


in gay, twe-coler 


face. An excellent goodwill builder. 








Cobblers, Inc., Celebrates 
Fifth Year 


Los ANGELES, CaL.—The firm of 


Cobblers, Inc., makers of women’s 
casual shoes, is observing the fifth 
anniversary of its foundation here. In 
the five years, production of the firm 
has almost quadrupled. 

In the Fall of 1939, soon after Walter 
Braun, lately of Vienna, opened shop 
in a loft. in Los Angeles, the little 
workroom was making 30 pairs of shoes 
a day and selling them by mail. By 
the Fall of 1940 more shoes were being 
made and Hans and Maria Springer 
had been appointed sales representa- 
tives for the United States East of 
the Rockies. Moving swiftly now, Mr. 
Braun took over a 9 ,500-square-foot 
factory at 1212 Stanford, and in May 
of that year Ray A. de Roches joined 
the sales organization as representa- 
tive for the West-of-the-Rockies terri- 
tory. That same Summer, which saw 
the daily output rise to 450 pairs, also 
Was the date of Hans Springer’s. be- 
coming a part of Cobblers, Inc., as 
stockholder and vice-president. In the 
Pall of 1942, Dudley Gann became 
sales representative for the Southeast 
and the factory acquired 5000 addi- 
tional square feet of space exclusively 
for war work. 

During the past year, in January, 
A. E. Foster came into the sales or- 
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ganization for the Southwest region 
and during the Summer new offices 
were opened on the main floor of the 
1212 Stanford plant. 

The shoe built on the principle of the 
Indian moccasin with the sock all-in- 
a-piece and the plug laced by hand to 
the sock became a leader. Now its 
popularity is threatened by a model 
with a higher platform. The construc- 
tion is different in that the heel cov- 
ering is in one single piece. It’s made 
with a plastic sole and is non-rationed. 
The colors are Guatemalan, of varied 
tropical brilliance and the patterns, 
no two alike, are creations of native 
women weavers, rich in symbolism and 
the religious beliefs of that country. 

“We feel that the return to color 
is a marvelous way to celebrate our 
fifth anniversary,” said President Wal- 
ter Braun. 





Preparations Completed 
For Iowa Show 


Des Moines, Ilowa—The Iowa Na- 
tional Shoe Travelers’ Association, 
which has a reputation for holding suc- 
cess shoe shows, has completed the 
final arrangements for its Victory Shoe 
Show. 

As. usual, the Victory Shoe Show 
will be held at the Hotel Fort Des 
Moines, Des Moines, Iowa. The dates 
are Nov. 12-13-14. 








For several years, before shoe ra- 
tioning and “B” cards for salesmen, 
the Iowa shows were attracting more 
manufacturers and more merchants at 
each shoe show held. Today visiting 
merchants to the Iowa shows can find 
on display shoes of all the leading 
manufacturers of footwear in the na- 
tion. 

The present reservations from manu- 
facturers indicate that the Victory 
Shoe Show will top their largest entry 
list of 94 lines which were on display 
last May. 

Although the Victory Shoe Show is 
sponsored by the Iowa National Shoe 
Travelers’ Association, the cooperation 
of the Iowa Shoe Retailers’ Associa- 
tion is a big factor in its success. 

Reservations may be made by com- 
municating with the’ Iowa National 
Shoe Travelers’ Association, Box 1115, 
Hotel Fort Des Moines, Des Moines, 
Iowa. 





Joins Karl’s Shoe Store 


Tacoma, WasH.— F. A. Parra has 
joined Karl’s ‘Shoe Store, here. Mr. 
Parra was previously connected with 
Block Shoe Co. of Seattle as traveling 
supervisor of Block stores in the Puget 
Sound area. 

Before comi to Washington Mr. 
Parra was with ’s in the San Fran- 
cisco Bay district of California. 
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SPECTATOR BOOT 















THE SEASON'S 
HIT FOR 
RETAILING 


$4.25 pr. 


to Dealers 


HYDE ATHLETIC 
SHOE COMPANY 


Cambridge, Mass. 





Girls’ — Ladies’ 
SPECTATOR BOOT 


Fine Grade 
All-Sheep-Lined 
NOT ex 







CONJOR SHOE CO. 
287 Broadway . New York City 





CHILDREN'S SLIPPERS 





‘eisoase there are several in that area. 


Selling Made Easier by 
Stock Arrangement 


and one of its most pretentious shoe 
stores, recently opened at 424 Boylston 
Street by Kay’s-Newport, the store 
manager, Jerry Michaels, has installed 
a stock arrangement system designed to 
speed up selling by making it easy for 
salesmen to find the size measured by 
their customers’ feet. 

All dress shoes have been divided 
into four groups—high-heeled blacks, 


and low-heeled browns. Each one of 
these main groups is assigned its own 
section of shelving and all shoes in each 
group are then arranged by sizes ir- 
respective of style or material. 

The advantage of this, as explained 
by Mr. Michaels, is that a busy sales- 
man, confronted with the necessity of 
fitting an out-size foot, can find in one 
| spot every style which will fit that foot. 
style section in order to find the right 
size. As a result, the store manage- 
ment can relax in the knowledge that a 
4% AA customer is taken care of with 
| the same degree of efficiency which a 
64 B customer normally receives. Since 
| Sizes carried in this store range from 
|3 to 11 and AAAA to G, it will readily 
|be seen that the arrangement devised 
| by Mr. Michaels is a distinct help, par- 
ticularly during rush hours. 

But this system also has its disad- 
vantages, again according to Mr. 
Michaels, since it slows up the process 
of taking sizes or taking inventory. 





Boston, Mass.—In Boston’s newest | 





low-heeled blacks, high-heeled browns | 


He does not need to look through every | 


“But,” says Mr. Michaels, “since we are | 
not in business as an inventory-taking | 
| outfit and are in business to serve our | 


customers as quickly and completely as 


exception they heartily endorse the 
system.” 

Mr. Michaels was offered his new 
position by Barney Kay, owner of five 
stores, after he had been buyer and 
manager of the leased department op- 


E, T. Slattery store on Tremont Street 
for about two years; prior to which, 


of Joseph’s South Shore Salon, a well- 
known Chicago shoe organization, at 
which place, incidentally, he first tried 
lout this stock system successfully. 

|. As assistant manager of the new 
| Boston store, Mr. Michaels has selected 
| David Goldstein, who for 16 years has 
sold shoes in Filene’s, Boston, specializ- 





ing in the sale of high-grade merchan- | 


dise. He was recently given an honor- | 
able discharge from the Army after 
one and one-half years of service. 
The location and the stock selection | 
enable this new store to ‘serve three 
distinct classes of trade—the well-to-do | 
women who have always shopped in the | 
Back Bay; the women and girl em- | 
ployees of a number of large insurance | 
companies whose offices are nearby; | 
and students at schools and colleges of 





erated by the Senack Shoe Co. at the | 


for eight years, he had been manager | 


possible, I guess we will let it ride. Any- | 
way, I have ten salesmen and without | 
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MOCCASINS 


OOF a Oe er 


KNOCK ABOUT 


MOCCASINS 
HORSE HIDE UPPERS 


$9.25 








Brown Casual a a 
Men's Sizes 6 


Write for front 
Moccasins, Slippers, Work-Shoes 


CONJOR SHOE CO. 
287 BROADWAY _—s- NEW _ YORK City 











METAL SHOE HORNS 








METAL SHOE HORNS 
PLAID SHOE LACES 


In-Stock for Immediate 
Delivery 
Prices Submitted Upon Request 


MAJESTIC LEATHER CO. 
308 Bowery N. Y. 12, N. Y. 


Everything for the Shoe 
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KIDDIE SHOE BAG 


tell il li il) 


9 








KIDDIES’ leatherette bags, 
in colors cf red blue with a 
different NURSERY RHYME CHARACTER on 
each pocket $8.00 per dozen 
WRITE FOR SAMPLES 
LYONS & COMPANY 
120 Duane Street, New York 7, N. Y. 


QUALITY SHOE STORE SUPPLIES AND 
SPECIALTIES SINCE 1900 














JOBS 








Women's Shoes From 
America’s Top Sources 
BARIS SHOE CO., INC. 


79 Reade St.. New York 7, N. Y. 



























Boot and Shoe Recorder 
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der “October 15, 1944 


4 


Men's Sizes 6-12 
tyle 230 
Ledies' Sizes 3-9 


THE ARNOFF SHOE CO., [OJ] DUANE ST., N. Y. C. 


Style 235 
Ss 






SKI BOOTS 


For Men and Women 
Special Ski Blucher Pattern 






Sixteen Iron Composition Rubber Outsoles 
@ Regulation Grooved Rubber Ski Heel 
® Genuine Leather Sock Lining 
® Green Felt Top Facing 


BUY NOW—STOCK LIMITED 
SEND RATION CHECK WITH ORDER 














types found favor with those who 
were looking for a sport shoe. 

Husch Bros. featured foot flattery 
in sling pumps of black suede and 
black and brown calf. A sandal car- 
ried an extremely high heel. Another 
pump with open heel for both office 
and dinner date was shown in black 
or brown calfskin. Several styles of 
shoes designed for comfortable walk- 
ing were offered. These were oxford 
styles in moccasin toe or bluchers. 
Made up in soft leathers, they com- 
bined style with comfort. A group of 
casuals with low heels, of the slip-on 
type, found favor with the young 
crowd. 

Newman’s showed fringed calf 
pumps in black and Town Brown 
with a Western air. A collection of 
sandals in suede with high and low 
heels found favor. Black suede pumps, 
cut away to slim an ankle, brought 
many customers from the college 
crowd. A comfort shoe is always fea- 
tured at Newman’s and draws a reg- 
ular patronage. 

Bannon’s also makes a feature of 
comfort shoes which are offered in 


[CONTINUED FROM PAGE 318] 


gabardine or kid leather. Shoes for 
school occupied much attention in dis- 
plays and advertising. These ranged 
from the very small to the college 
groups. 

Harper featured pumps in black 
and brown suede and in smooth kid. 
They also offered a new arch support 
oxford and pump of soft kid. 

Kinney’s were celebrating their 
Golden Anniversary with offerings 
ef many intriguing styles. D’Orsay 
pumps in black, brown, wine and 
pine green, with either Cuban or high 
heels, were shown in a group of ra- 
tion-free shoes. Pumps in black and 
brown with medium and low heels 
found favor. 

Tradehome featured school shoes. 
A low-heel, slip-on type, well con- 
structed and long wearing was offered 
for the growing girl. Boys’ and girls’ 
shoes of rugged construction are fea- 
tured at this store which has a large 
family trade. 

Maurice L. Rothschild showed a 
very large variety of smart shoes. 
Slender lined pumps for easy walking 
in soft calkskin, sandals with high 


Review of the Retail Trade ™ 


heels in suede and baby calf in Au- 
tumn Brown or black, others in black 
doeskin or in Town Brown were dis- 
played. College groups were appealed 
to in a soft, casual low heeled tie. 
Walking shoes for comfort made an 
appeal to the older customer. 

The Golden Rule department store 
showed double duty pumps and san- 
dals in calfskin in Town Brown or 
polished black. Others in suedes~ in 
the same colors with decorative touch- 
es of bows and perforations found 
quick sale. 


MINNEAPOLIS STORES FEA- 
TURE FALL SHOE STYLES 


Fai and Winter shoes are filling 
the attention of customers of the 
smart shoe stores in Minneapolis. 
Stores are doing a great deal of adver- 
tising, calling attention to many styles. 
Packard’s highlight their advertise- 
ments with a descriptive word accent- 
ing a quality of the shoes—“SLEEK 
is the way this black and brown doe- 
[TURN TO PACE 324, PLEASE] 

















Style No. 6394—Sizes 4 fo [2 







THE ARNOFF SHOE CO., 


$50 


LOUNGE-MOCS 


FOR MEN AND BOYS 
Beat This Value 


Selected Antiqued Brown Elk Uppers 
Special Moccasin Last 

Genuine Leather Counter Pocket 
Heavy Leather Sock-Lining 
Reinforced Ball Strap 

Sturdy keather Midsole 

Flexible Service-weight Comp. Soles 








Immediate Delivery 
Send Ration Currency with order 
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CLASSIFIED ADVERTISING RATES 





is 4 cents 


The rate for “Position and Lines Wanted” adv per 
cents. hang rate is 7 cents per 
address. 


ertisement word for all undispiayed advertisements. 
Minimum charge. 75 For ali other ogy = eo adv word. Minimum charge, $1.25. 
a twelve words shou word of the 
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be added for the 





—Sp 
and 
ratio 
Nort! 
SALESMEN WANTED SALESMEN WANTED HELP WANTED 
Resential Workers need Release Statements Essential Workers need Release Statements Essential Workers need Release Statements ( 
ALESMEN WANTED: BY MANUFAC. AST LINE OF SLIPPERS AND SAN- ag hy RETAIL pecs cola 
S*tURER OF MEN'S AND BOYS” Geol. FORLs “tor the Retailer and Jobber. Men | A MEN: There is'a sndertat opportunity in I 
zeer ant McKay Welt Work and with good following. +s ROSS, 76 Wealth 5 Spot Shoe Shops for men — shoe re- in 
in and shipped Ware- Reade Street, New York City tailing experience who are capable of 
housce the U: States. and taking complete charge “ ne: 
in nearly every State in Ry earnings under Or 
inion. #298, care Boot & Shoe Re- cral_pretebaring pla. 2 9 to fit shoes 
corder, 100 East 42nd Street, New York 17, SALESMEN WANTED Sr = = friends of customers are 
= A Here's chance te 
. TO CARRY SIDELINE of non-rationed italize on your 3 Persons in war ig 
House Slippers and Playshoes for Men, or or | ccsentsal activity not considered without 
Women, and Children. Carried stock, availability. Address: HEALTH ——~ 
SHOE SALESMAN Must have well rated following. All SPOT S SHOE SHOPS, INC., Industrial Ave- 
SIDELINE territories open. State references. ave, Danville, Mi ¥ 
wertiend Hollywood shee Address $25 care BOOT & SHOE RECORDER 
Polish to enn me commission 100 East 42nd Street, New York, N. Y. SNCS Ss SALESMA phhakeibteeh SH 
rite immediately you are a in the ‘STYLE shor 
covered, also OF THE SOUTH. Comm $0,00 Ho 
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TRAVELING SALESMEN Carolina, Virginia, West Virgiaia, Kentucky, #327. care Boot & Shoe Recorder, 100 East 2 
Tennessee, Texas, Arkansas. Arl- 2nd Street, New ie 17, Caroli 
WANTED dress #339, care Root & Shoe Recorder, 100 meod 
East 42nd Street. New York 17, N. Y. WANTED: Assistant Manager of individually health 
cwned store in a city of Recor 
for one of the oldest and best SALESMEN WANTED FOR INDIANA, eae ML —s ri Ay = 5 oe 7, N 
known Lines of Rubber Foot- ILLINOIS, WISCONSIN, NEW ENG. | Recorde . East treet, New Yor 
- LAND STATES AND EASTERN PART » N. ——_ 
wear, Not a Jobber’s or Side OF TEXAS, cahciedte carry complete QPPORTUNITY: Shoe Department Heads 
Line. Traveling experience not = of , Men's, Ladies’ Fo wot Mh Cninyanted to manage Men's, Women's and J —— 
essential but retail footwear mediate delivery. Address #442. care Boot pone a abe of thee Patmgag, 7 Kes 
nd helpful. & Shoe Recorder, 100 East 42nd Street, New ond — a 
backgrou P Age pre- York 17, N. ¥. salary $220.00 per month. plus sales bonus. Ex — Wy A! 
ferred 25 to 35 vears. All hiring perienced Salesman capable of developing into J S. 
subject to WMC regulations. $120.00 * pee ee 
Address 2398. care BOOT & SHOE RECORDER SIDE LINE SALESMAN WTD. | Srrorunity for advancement. Che full dene boom’ & 
100 East 42nd Street, New York 17, N. Y. experience, age, draft status. Address 3329, care 
\ a 0 ee ae 100 East 42nd Street 
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XPERTENCED UALITY MAN so! 
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Styles and Address #335 Street, New York 17, N man who takes pride in fine window work. Ad dre 
Boot & Shoe Recorder, 209 So. State Street, dress #334, care Boot & Shoe Recorder, 100 § /mmed 
Chicago 4, Il. East 42nd Street, New York 17, N. Y. _. 
WANTED FOR EASTERN WANTED TO PURCHASE Iecrd 
ERNSYLVANIA. Well established in FOR SALE 
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FOR SALE 





WILLING TO SELL 1,000 PAIRS OF 
WOMEN’S PREWAR Leather Sole Shoes 
— lack Suedes 


pectators, Patent Leathers, 
and Kids. Sizes 3-3%4, 44%. $1.00 pair and 
ration currency. LEE SHOE CORP., 18 
North Miami Avenue, Miami, Fia. s. 





For Sale, Chicago 
MEN'S SHOE STORE 


in principal business area. In busi- 
ness in district over 40 years. 
Owner desires to retire. 


Inquiries invited. 
Address: Box £326, BOOT AND SHOE RECORDER 
209 Seuth State Street, Chicage 4, Illinois 








FOR SALE 
SHEER Ladies’ Full Fashioned 
Hosiery—First Quality, 45 gauge. 


MAGNOLIA HOSIERY COMPANY 
35 No. Third Street 


Philadelphia 6 Pennsyivania 











W OMEN’s POPULAR PRICED SHOE 
STORE, 100% location in good North 
Carolina town, over 100,000 population. Doing 
a Forced to sell on account of 
th. Address #344, care Boot & Shoe 
rier, 100 East 42nd Street, New York 





LINE WANTED 


WANTED TO PURCHASE 








WANTED TO PURCHASE 








CASH PAID FOR 
SHOE STORES 
CLOSE JOB LOTS 
SHORT ASSUMED 


WE WILL BUY FoR 
CASH 
RETAIL SHOE STORES 


AND PAY HIGHEST PRICES 


CAMITTA SHOK COMPANY 
220 KN. 4th St., Philadciphia, Pa. 
Prone Lombard 2062 








SELL YOUR SURPLUS STOCKS 


te 
KIRSCH-BLACHER CO., INC. 
is aur iin ie ciety of caw een 
retailers, jobbers and manufacturers. 
Visit our new warehouses 
108-110 Duane Street, New Yori 
nome: WOrth 2-5377 end S378 snd S870 








WE BUY 

SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 

FOR CASH AND RATION CURRENCY 


SHORT LEASES ASSUMED 


YOUR NAME AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobe” 
89 READE STREET 
New York City 
Phone BARCLAY 1-788. 














Essential Workers need Release Statements 








W ANTED BY AN OUTSTANDING 
SALESMAN, Line for Virginia, West 
Virginia, Maryland, North and Caro- 
lina, years with 
one firm. A-1 References. om, 
care Boot & S' Recorder, 100 East 
Street, New York 17, N. Y. 

R ELIABLE SALESMAN, 38, .wants per- 


sonal: contact with manufacturer, —— 
Ladies’ Health Shoes; for Chicago Territory. 
t connection. WALTER 


Looking for permanen 
ide Y. 1413 PRATT BLVD., CHICAGO, 


_~ 





W ELL KNOWN TRAVELING SAI.ES- 
MAN, draft exempt: with enviable follow 





L'NE WANTED: Men's, Women’s or Chil- 
dren's Shoes for Chicago and Midwest. 


South State Street, Chicago 4, 





POSITION WANTED 


rt] YEARS OF AGE, 20 YEARS’ EX- 
PERIENCE IN MANAGING AND 
SUPERVISING shoe 





with 
concern. Address #343, care Boot & 
So? 100 East 42nd Street, New 





WANTED TO LEASE 


WANTED, SHOE DEPARTMENTS in 
h grade Depa Stores anywhere in 





East 42nd Street, New York 17, 








Albert W. Hutchinson 


PorTLAND, Me.—Albert W. Hutchin- 
on, president of Walk-Over Shoe Store 
here, died recently. The funeral was at 
‘Wilde Memoria! Chapel, with interment 
in East Readfield Cemetery. 


Ostober 15, 1944 
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SHOES BOUGHT 


Men's Women's Children's 


BARIS SHOE CO., INC. 


79 Reade St.. New York 7, N. Y. 
Quality Shoe Deciers 








SELL YOUR JOB LOTS 
SAM CAMITTA & SONS 


95 Reade St., New York 13, N. Y. 
FOREMOST SHOE BUYERS SINCE 1906 








wt Bur 


SHOE STORES 


FOR CASH 


BARSH & CEASAR 


ee he ee a Priedeiphee Pe 
Preeae MARbet 1644 








MERCHANTS’ NEEDS 











A metatarsal cushion made of shock absorb- 
ing material. A pliable top and adhesive 


Packed tm envelopes. Sizes 1, 2, 8. Medium 
size 2%x2%x\% thick. 

Price $1.50 per dozen pair. 
RATCLIFF PRODUCTS & SALES COMPANY 


Columbus, Ohio 


To Manage Fort Wayne 
Department 


Fort WAyYNg, Inp.—Byron E. Moss, 
who has been manager of a local shoe 
store for the past 16 years, has been 
named manager of the shoe department 
of the Boston Store, 110 East Berry 
St., here, it was announced by A. H. 




















Welling, general manager. 
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STATEMENT OF THE OWNERSHIP, MAN- 
AGEMENT, CIRCULATION, ETC., REQUIRED 
BY THE ACTS OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 8, 1933 


OF BOOT AND. SHOE RECORDER, published 
17 cana at Philadelphia, Pa,, for October 


State of New York 
County of New York § ** 


Before me, a Notary Public in and for the State 
and county aforesaid, personally appeared Everit 
B. oo Sr., “Aeon nt been duly ae 
according to law, py * an that he is t 
Business BOOT AND SHOE 


<. his knowledge and at By "sun oa of 

the ownership, management (a a da paper, 

the circulation), ete., of the aforesaid publication 
for the date shown in the above caption, required 
by the Act of August 24, 1912, as amended by 
the Act of March 8, 1988, embodied in section 
537, Postal Laws and Reggetiens, printed on the 
reverse of this form, to wi 


1, That the names and addresses of the pub- 
lisher, editor, managing editor, and 9 — 
ae are: Publisher, Chilton Company, Inc., 

— Street, New York, N. Y.; Editor, Siethur 

Managin Editor Raymond Levi iingrad opis 

£ raid, 
=— St., Forest Hills, L. I., N Business 

Managers, Everit B. B. Bi sn sa Sr., 160 East 48th 

or’ 


2. That the owner is: (If owned by a@ corpora- 
tion, its name and address must be stated and also 
immedia thereunder the names and addresses 
of stockholders owning or re | oer oe cent or 
more of total amount of — f not owned by a 
corporation, the names Tt ne by 
dividual owners must be sink If owned by a 
——" company, or other unincorporated concern, its 

as well as those of each in- 


t 
dividual member, cnet be .) ©. A. Mussel- 
— 5 # rag x sey = Pa. ; 
. & reth, York Lynne Manor ., City 
Line & Berwick d, Pole.” Pa. ; 

une, 160 EB. 48th St., New York, 

N. Y¥.; John Ra., 4% 
Mawr, Pa.; C Baur, 69-11 Tonewetaae Biva. 
be | L, .N. vos Deventer. 

270 West End Ave., New York, N. ; Mrs. 


Church Annex, New Yor a Bu Ethel G 
Breen, Trustee u-w of Char! 0 
Greenwich, Conn.—Beneficiaries iobert ©. Ander 


Chapman, Trustees Estate of James Artman, De- 
ceased, 930 Real Estate Trust Building, Phila., Pa. 
—Beneficiaries: Franklin Artman, Vera Watters, 
Alvin C. Artman. Elizabeth J. Artman, Marion A. 
Pratt, George H. Pratt, by assignment, Bdwin 
= by assignment; Frederick 8S. Sly, 149-40 35th 
» Flushing, L. I, N.Y. 
“8. That the known bondholders, mortgagees, and 
security holders or xing 3 1 per ‘er 
or more of total amount of bonds, mortgages, 
~~ seagrass are: (If there are none so state) 


fe A 


4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon 
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ut 
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appear upon the books the company as 
trustees, hold stock and securities in a capacity 
other than that of a bona fide owner; and this 
a mn =O pe 0 Sy tuterest 

5 or r 
Glrect’ Gr tetirect’ ts ‘the Gall beech. Lends. or 
other securities than as so stated by him. 

5. That the average number of copies of each 
fesne of this publication sold or distributed, 
through the mails or otherwise, to paid subscribers 
during the twelve months preceding the date shown 
a is (This information is required from daily 


blications only). 
e E. B. TERHUNE 
(Signature of business manager.) 


Sworn to and Gare before me this 18th 
day of September, 1 


fear A GATZENMEIER, 
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Asadvertised" Esquire” December, 1944 
A Christmas Treat for Any Feet ... 


Unique Imported Design in 
Genuine Wild Boarhide! 


AH 











Smartest wear in 
smartest places! 


a & 
Like walking 


To put your stocking in, there's nothing more barefoot—so BEND 
distinguished than this dashing SKOS design, ‘comfortoblel 
Norway-inspired— worked out in smart, un- 

usual Wild Boarhide. And nothing more comfortable 

than Osteo-path-ik Nailess Construction—so f-l-e-x-i- 

b-l-e these shoes need NO breaking in. Distinctive- 

ness and correctness of design assured by the 

famous words, “Styled by Allen Edmonds!” 


DEALERS: “The Shoe of Tomorrow” may 
tomorrow. 











aay oat pom 
. Write 

for fre free bookie booklet, “The 
of Tomarrow!" 


Depr. ED. 


*Full credit to dealers on any orders that may result. 


“The Shoe of Tomorrow” can play its-part in your plans 
for tomorrow. Your correspondence is invited TODAY. 


Room 926W, Palmer House, at the Chicago Shoe Fair 


ALLEN EDMONDS, Belgium, Wisconsin 
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skin looks, feels and fits.” “STEP suit . . . your coat . . . your furs.” 
ALONG IN HIGH FASHION around It comes in black or brown calf, A¥ 
the clock in black and russet doeskin similar style was shown with a Cuban” 
pumps.” “DATING . . . and your heel in brown only. Napier also. 
feet are their sthartést in flattering showed a smart “costume setup” int 
genuine boa-snakeskin—in black or ~ brown jungle alligator by a leading ~ 
brown.” stylist with handbag to match. The) 
Napier played up a new oxford style was a pump with very high heel.” 
that gives fine support to the foot. John W. Thomas & Co. presented ~ 
It was styled by a leading manufac- a new sandal with broad, perforated ~ 
turer, with new ‘high heel, pinpoint bands of black suede for foot flattery- oe 
perforations and open toe. It was Open heel and toe with very high heel §f 
called a “perfect companion to your added to the daintiness. | 
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lett Co., Baltimore, Md. 
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Shoe 


Co., Brockton, a 
Rar eyo Company , Lancaster, 
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aCe, a eee Ole P 
tein, 5. ine Rew pore Cit z 
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- Walton, Boston, Mass. 
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Shoe Rochester,. N. Y¥. 
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tim Shoe Company, Chicago, Il 
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Shoe Corp., Beloit, Wis. 
Shriner & U: 
Shoe 


H. The, Columbus, O. 
ll Shoe ©o., oo rattistse 
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Co., Boston. 
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BEN ORLICK 


N. Y.'s Live Wire Jobber 


200 Church Street;; New York 


Non-Rationed 


Fast-Selling 


WEDGIES 
$9.10 


Net 10 Days 


400 Simulated Black Patent 
401 % Black Suede 
402 - Black Alligator 
403 Hi Brown Alligator 


AT ONCE DELIVERY 


18 or 36 Pair Lots 





BEN ORLICK 


WN. Y.‘s Live Wire Jobber 


200 Church Street, New York 
NON-RATIONED 


"HIGH HEEL WEDGIES 
are “HOT” 


$7.25 


Sires 
4-8 
5-9 


424 Simulated Black Patent 
425 = Brown Alligator 
426 ad Black Suede 
427 od Black Alligator 
AT ONCE DELIVERY 
18 or 36 Pair Lots 








SHOE FAIR 
EXHIBIT! 


X-Ray Shoe Fitters are not 
being exhibited at the Na- 
tional Shoe Fair this year for 
the following reasons:— 


®X-Ray production is still con- 
fined to one model—the Stand- 
ard, pictured above. 


® X-Ray production is still limited 
in volume by government order, 
and by continued shortages in 
certain parts and materials; in 
skilled man-power, and in ship- 
ping facilities... The war effort 
still comes FIRST! P 


© X-Ray stil] has at least a 90-day 
backlog of orders to be filled. 


® There are no X-Ray Shoe Fitters 
in stock which can be spared for 
‘exhibition purposes. 


Se Here's a Timely Suggestion — 





3533 NORTH PALMER STREET 
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Nunn-Bush believes it is not too great an ambition to be 
known as makers of the finest shoes in the world for men. 
It is suggested that you will find it profitable to feature 


the shoes Nunn-Bush thus pits against worthy competition. 


Mest Styles 


$70 be $13.50 Bristol Last 


Style 4327 
$11.85 


BUY 
BONDS i 
Merchants interested in the Nunn-Bush franchise are pee ue” 7 tl ), 

urged to write. Millions of men returning from mili- eC LOW 

lary service will have a knowledge of the need for 


shoe quality as never before. Pair FOR ADDED STYLE MILEAGE 








NUNN-BUSH SHOE COMPANY « Manufacturers «+ MILWAUKEE 1, WISCONSIN 















Pedic: And you'll be weati 


Stride-Rites for many years to come. Your 
will develop strong and sturdy for the long 
through life. Because of Stride-Rite stock servi 
you'll never want for the right size and width! 
proper fit . .. and ample room for normal gro 
Your parents, too, will learn to appreciate @ 
economy and satisfaction of Stride-Rite qual 
And the retailer who sells you your first pair§ 
Stride-Rites will have done more than sell aj 
of shoes. He will have laid the foundation 
many years of pleasant and profitable busit 
with your parents, with you, and with your ¢ 
dren. That is the reason why Stride-Rite Sh 
are sold in so many of the nation’s successful sto 
today . . . and will be sold in more when conditi 
return to normal. 


GREEN SHOE MFG. CO. BOSTI 


ROOMS 776 and 777 
PALMER HOUSE — CHICAGO 
October 30 — November 2 





